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—""NU-SERIES"’ 
DRIVERS 


The IRWIN “NU-SERIES" SCREW DRIVER line was designed to fill the needs 
of smart buyers who want a complete line of quality drivers to sell at prices that 
will provide quick turnover and good profits. 

The “NU-SERIES" line consists only of the better selling types and sizes. You 
will find no unnecessary duplications to clutter up your stock and there is a price 
to meet the needs of every customer. 

A few of the "NU-SERIES"” are shown on this page—LOOK THEM OVER— 
ORDER FROM YOUR JOBBER TODAY. 








"300" SERIES — Large handle — smooth "600" SERIES — Drop forged and full 

satin black lacquer finish—full polished blade. polished blade. Perfect grip handle with nard- 

Made in all popular sizes, including the Stuoby. wood inserts, sizes 4''—6''—8"' and 10"'. Also 
5"' square blade with wheelabrated finish. 


a * ih ii] 

3000" SERIES — Fuji polished phillins 400" SERIES —jrwinoid amber plastic— 
point blade—full grip handle with smooth black unbreakable—shock-proof, Full pol shed blades. 
lacquer finish. Three point sizes including the All good sizes. Also furnished in thin-blade 
Stubby. and Stubby. 





"300-C" SERIES —thin-biade type, full "200" SERIES —red lacquer finish with 
polished for electrical and radio work. Com- natural wood flutes. Blades bright tumble fin- 
fortable black finish handle. ish. A real competitive driver. 


500" SERIES — Irwinite green transparent plastic— 
MOLDED TO FIT THE HAND — Exclusive with Irwin. It is 
new and different from other plastic handle drivers. Fur- 
— in 3"'—4"—5"" and 6" sizes. Also in the thin-blade 
models. 


ASK YOUR JOBBER FOR THE IRWIN “NU-SERIES”! 


THE IRWIN AUGER BIT COMPANY 


"600" "400" "200" WILMINGTON, OHIO "500" 
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WOOSTER F°S3§| BRUSHES 


THE WOOSTER BRUSH CO. e WOOSTER, OHIO 
BRUSH MANUFACTURERS SINCE 1851 — THRU 4 WARS 
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Products of Unmistakable 
QUALITY and Sales Appeal, 
such as the new YALE 040 
“One-Arm” Springlatch. 


Advertising that Builds REP- 
UTATION for the Name 
Yale”. The YALE 040 “One- 
Arm” Springlatch is featured 
in SATURDAY EVENING 
POST advertising. 


Tested PROMOTION Mate- 
rial Helps Make the Sale. Ask 
your jobber for the latest in- 
formation on Yale promo- 
tions—including free 
window displays, counter 
displays, ““merchandisers”, 
direct mail material. 


~YALE~ 


The Name Yale Holps Make the Fate 


THE YALE & TOWNE MANUFACTURING CO. 


STAMFORD, CONN., U. S. A. 
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Hardware Age, published every other Thursday by Chilton Oo. (Ino.), Chestnut and 56th Sts., Philadelphia $9, Pa. Entered as second-class matter March 24, 1933, at the Post 
Office at Philadelphia under the Act of March 5, 1879 ( Printed in U. 8. A.) $1.00 per year. Single coptes, "85 5¢ each. Vol. 159, No. &. 








Screen Door Latch incorporating all 
of these desirable features: 












~ ® Door closes at slightest touch 

© Reversible without removal of 

screws or disassembly of parts i 
@® Separate dead locking bolt 
@ No knob. screws @ Exposed 
solid brass @ Self-adjusting 
%" to 1Ye" thick. 


* 
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“aged. A Counter Display, of we 
beauty, is available. 

3 “Your customers will appreciate 
“these quality products——priced 

Ss reasonably. : 
Ask your jobber representative 
for details. 
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finest pin 






We also manufacture the 


th Roll 


Universal Rubber Roller Friction Catch 4 
(one strike for all installations) fj 
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Rim Screen Door Latch 
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baa ENGINEERED PRODUCTS COMPANY, FLINT 4, MICH. 
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RETAIL 


@ Here's the hardware man’s standard 
of padlock perfection! Highest quality 
in every detail, Master No. 1 incorporates the world’s 
greatest combination of protective features — the 
finest pin tumbler brass cylinder armored by a husky 


UU 


1%” Master laminated steel case. Built like a bank 
vault door! @ You know No. 1 as the outstanding 
leader in its price class . . . one of Master's famed 
Secret Service padilocks—preferred and recommended 
by lock experts the world over. @ Ask your jobber. 


=" Master Padlocks 


EVERY ONE AN OUTSTANDING VALUE 


ICH. Ie 


E AGE 
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Master Jock Company, Milwaukee, Wis. °° World's Leading Padlock Manufacturers 





i elles 


SR Lathan 2 Ra kaa. / 


avPasa 


Wer as ht ae 


@ Yes,"Pop” is typical of countless veteran saw 
users ... craftsmen still using the same fine Atkins 
“Silver Steel” Saws bought when they first 
entered their chosen trades...men who know 
from long experience that years of constant 
service rest lightly on these tougher, keener, 
edge-holding saws. 


It is this proved ability to stand the gaff — 
to keep on cutting easier, cleaner over 
far longer cutting periods—that has 
enabled so many Atkins owners to 
successfully weather still-existing saw 
shortages. It is these same qualities 
that will keep your saw-wise cus- 
tomers requesting “Atkins”... a 
request which we are making 

every effort to help you meet 
sooner. Keep checking with 

your jobber—keep asking 

for Atkins. 


g . Cc. ATKINS AN D COMPANY 
Home Office and Factory: 402 South Illinois Street, indianapolis 9, Indiana 
Branch Factory: Portiand, Oregon 


ATLANTA - CHICAGO - MEMPHIS - NEW ORLEANS +» NEW YORK - SAN FRANCISCO 
THE DEALERS’ PARTNER FOR 90 YEARS 


HARDWARE AGE 








APANY 
polis 9, Indiana 


SAN FRANCISCO 
0 YEARS 


WARE AGE 





stemb’s Master Tost sot for Ver | 
erans...shown above, contains 
|... 113 items. A smaller set contains 
60 items. Write for Bulletin 4624, 








g giving details of these sets. 
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for Plomb's Veteran Sets. 


PLUMB TVUL CUMPANY 
2227 Z Santa Fe Avenue 
Los Angeles 54 








--.a@ Sliding door equipped with Richards -Wilcox 
Ball-Bearing Hangers and Lock-Joint Trolley Track 


A sliding door doesn’t really slide—it 
rolls! And the door that is equipped 
with R-W Ball Bearing Hangers and 
Lock-Joint Trolley Track rolls safely, 
smoothly and easily. That is exactly 
why those who know and want the finest 
insist on R-W door hardwareevery time. 


tee 


i 


HANGEF FOR ANY 


AURORA, ILLIN O$,. GS. 


With the complete Richards-Wilcox 
line—‘‘a hanger for any door that slides” 
—you have the answer to every door 
hardware requirement. And you have 
the assurance of complete customer sat- 
isfaction—with an R-W equipped sliding 
door. Just ask the man who rolls one! 


\CHARD 
WILCOX 


A 


67 YEARS 


ERB SS epee eee 
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CORBIN “QUICK-SIGHT” LABELS GIVE 
YOU MORE SALES PER MINUTE 


Hunting Time is Jost time . . . and this is especially 


true in the back of the store where you keep your 








“screws and nuts.” 
CORBIN “Quick-Sight” Labels reduce your hunting 


time because they tell you the whole story at a glance. 
Bright colors locate each type; identifying words and 
figures are large enough to be read several feet away. 


Your Hardware Distributor is anxious to supply you 
and 


| 
5 
i 
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with an inventory planned for rapid turnover .. . 
to help you keep it up. Work toward a full CORBIN 





line and be prepared to serve all comers promptly — 


with uniform quality. 


ISION 

CREW DIV a 

. . sou = Hardware Corporat om 
CONNECTIC 


NEW BRITAIN 


Warehouses: Chicago 
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ODERN EFFICIENCY of installation and perfec- 
tion of performance emphasize the qualities of 
the Russwin line of Unit Locks. These sturdy locks 
— perfected by Russwin years ago — have, as usual, 
the extras for which Russwin Hardware is noted. 
Instead of laborious mortising or deep, door-weak- 
ening saw cuts in the stiles, only an inch-and-three- 
quarter notch and a single small hole for the knob is 
necessary. The entire unit is slipped into place —a 
quick and permanent job! 

Other extras are the safety devices — auxiliary 
latch to guard against outside manipulation or the 
deadlocking plunger to guard the latch and prevent 
operation of the stops when the door is closed. 


SINCE 1839 


Usswl 


DISTINCTIVE HARDWARE 




















Phantom View Illustrating Construction 
and Parts of the Russwin Unit Lock Set. 


for RUSSWIN UNIT LOCKS" 


' All parts of the lock, frame, knobs and escutcheons 
are solid bronze metal castings — except locking 
mechanism of heavy, hard rolled wrought brass 
formed in dies for — strength. The mech- 
anism is carried, as a safeguard, on the inside of the 
back escutcheon plate. The cylinder, of ball-bearing 
construction, is carried within the knob. The knobs 
are seamless bronze metal castings, self-lubricating 
and screwless. 


Wherever the need for a smooth-performing, 
long-service lock — for home, apartment, office, 
school and public building, — choose from Russwin’s 
broad line of Unit Locks. Russell & Erwin Division, 
The American Hardware Corp., New Britain, Conn. 
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= THE ARISTOCRAT OF Heowe Signs 


WHY REFLECTO LETTERS OUTSELL ALL OTHERS 
1 Reflect light from any angle 4 Posuty and utility for every 
ome 






















2 Gleam brightly at night S Attractive counter display 
promotes sales 

a ok i 3 Stand out clearly by day 6 Nationally advertised 

Reflecto Letters show you an excellent 
1S margin of profit. Well proportioned 
4 assortments in these display cabinets 
S$ enable you to sell out of stock —no 4 
l- bothering with special orders. Inquiries ! 
e welcomed. Write for detailed information. 

| 

This Display Cabinet with 119 2%” Letters, 18 Assorted 
"4 Panels, 12 metal stakes and 14 Periods Net $67.50 


Cabinet with 50 2%" Numerals, 10 Assorted Panels 


end 10 meta! stakes 








Leliers.|nc. 


Ylever a dull moment 
, 411 EAST 101st ST. NEW YORK 29, N. Y. 


FEBRUARY 18, 1947 
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Selling DusT-STOP Replacement Filters is nice business. 
And it gets better and better each year. 

Standard equipment in nearly two million home-heating 
and air-conditioning units—each needing replacement of 
from two to six filters at least oncea year—DUST-STOPS have 
become a fast-moving, highly profitable item for alert re- 
tailers. And, this is the peak selling season, the best time to 
‘get into the business. 

Contact your DusT-SToP Distributor at once and get a 
stock of this fine nationally advertised product—DUST-STOP 
Air Filters. For his name and address, write Owens-Corning 
Fiberglas Corp., Dept. 934, Toledo 1, Ohio. 


In Canada: Fiberglas Canada Ltd., Toronto, Ontario. 


WU Stop 


/ 


4/4 


M14 h7 > 


LTE 








*DuST-STOPS and other 
Fiberglas products are fea- 
tured in a new “Popular 
Science”’ short, produced by 
Jerry Fairbanks for Para- 
mount Pictures distribution. 
Be sure to see it at your local 
theatre. 


Every owner of a filter-equipped warm-air furnace 
needs two or more DUST-STOPS at least once a year. 


HARDWARE AGE 
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WwW | NUTONE Door Chime Displays that 


SHOW ’EM!.-.-SOUND ’EM!..- SELL ’EM! 


Here are three new, completely wired, store-tested displays that show 
NUTONE Chimes at their attractive best . . . that sound them in all 
their melodious elegance . . . that se// them for you! And, they sell 
the three NUTONE models that give you the biggest dollar volume in 
the business! 

Price of each “deal” includes your regular discount on the chimes, 
plus actual cost of the display. However, each display pays for itself 
right from the start .. . because, at no extra charge, you get a NUTONE 
Chime that offsets the cost of the board. Order these display “deals” 
from your wholesaler, now! 










Vee! art 


NUTONE DOOR CHIME 
potas Telechron CLOCK 









Three NUTONE K-38 "DOOR CHIME and 
You get all this for CLOCKS” ($14.95 list each). One 
$32.91 NUTONE K-16 “COMMANDER,” without 


‘. charge, ($5.95 list) to offset cost of 
Pha = ‘ern board. One 15%” x 212” easel-backed, 
oor ime an 


metal-framed,green Masonite board with 
Clock display deal 













white and gold lettering, wired with push 
buttons and NUTONE B-10A Transformer. 












nd other Two NUTONE K-40 “SYMPHONIC” You get all this for 
s are fea- DOOR CHIMES ($26.95 list each). $3 8.34 

ae One NUTONE K-16 "COMMANDER;” : g 

- hd without charge, ($5.95 list) to with the NU-40 

tribution. offset cost of display stand. One “6 phonic” 

your local display unit, 11” wide x 6”deep x3” = 





high, wired with push buttons. 


display deal 








NUTONE IS THE aWORLD’S LARGEST MAKER OF DOOR CHIMES 


Two NUTONE K-44 “MAJESTIC” 
DOOR CHIMES ($39.95 list each). 


You get all this for One NUTONE K-32 “CONTINEN- 
$59.94 TAL,” without charge, ($11.95 # 
Wis 4 list) to offset cost of board. ; 
a e with the NU-44 One 18” wide x 72” high Mason- : ) 
ae ya ” ite board, pearl gray, with let- \ 
" Mojestic tered transparent band that en- — 
display deal closes the chime tubes. Wired com- 


plete with push buttons, ready to 
plug into wall socket. 












INCORPORATED, MERCHANDISE MART, 
FIFTH AVE., NEW YORK 10; 931 EAST 31st ST., 








CHICAGO 54; 
LOS ANGELES 11; TERMINAL SALES BLDG., SEATTLE 1 






















All products bearing the 
NUTONE trade-mark are fair- 
traded in all fair-trade states. 


DOOR CHIMES 
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APITALIZE on the well-known Niagara Farm 

and Garden Brand Trade Mark and reputation. 
Packed in convenient self-merchandising containers 
and for the first time offered to Hardware, Seed and 
Drug Distributors and Dealers. 


You are now given the opportunity to cash in on mer- 
chandise which has for years been the outstanding 
line of Farm and Garden Insecticides and Fungicides 
among professional growers of Fruits, Vegetables, 
Flowers and Ornamentals. 


Write for complete 
information, price =. ~~ we i\ 


Complete instructions for use are printed on each pack- 
age. It is a complete line of Farm and Garden Insecti- 
cides and Fungicides UNDER ONE BRAND and is 
a diversified line of materials designed for specific 
uses and varying climatic conditions. 


Hardware, Seed and other distributors and dealers, are 
invited to get on the Niagara Farm and Garden Brand 
Band Wagon for increased Sales and Profits this sea- 
son. They will be backed by a national advertising 
campaign in the leading Farm and Garden magazines. 


} 
- -{ 


lists, and descriptive 
catalog sheets. 
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Your customers will be read- 
ing about durable, econom- 
ical bronze screening in 
these famous home maga- 
zines. Compelling ads in 
color will feature bronze 
screening, beginning in 
March. 



















BRONZE SCREEN WIRE 
THE AMERICAN BRASS COMPANY 


: General Offices: Waterbury 88, Connecticut 
Subsidiary of Anaconda Copper Mining Company 


In Canada: ANACONDA AMERICAN BRASS LTD., 
New Toronto, Ont. 
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Thas IS GOOD NEWS toyhome owners everywhere. 
Last spring, bronze screening once more became 
available, but the quantity was limited; there was 
not enough to satisfy the pent-up demand for this 
durable, time-tested product. 

This year bronze insect screening will be in larger 
supply. Consumer demand will continue high for 
screening that can be depended on to last. But there 
will still not be enough bronze for the millions of 
window and door screens in need of repair. 

* * * 
The American Brass Company does not weave insect 
wire screening, but furnishes strong, standard gage 
Anaconda Commercial Bronze Wire to leading 
manufacturers. ow 
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CURVED HANDLE 
FOR EASY GRIP 
AND NO SLIP- 
PING OF HANDS 


pio MORE OF THye 
WITH THE AN OUTBOARD 


HANDLE TO GIVE 
EXTRA LEVERAGE 


(i AND PUSHING 
POWER 


WELDED CONSTRUCTION 
FOR LIFETIME DURABILITY 


STRONG LIGHT WEIGHT 
TUBULAR HANDLE THAT 
WON'T BREAK OR BEND 


OFFSET PLACES EDGE OF 
BLADE DIRECTLY IN LINE 
WITH HANDLE MAKING 
OPERATION SIMPLER 
AND EFFORTLESS. 


NO BACK BREAKING, 
KNEE SCRAPING 


Sl cae cupeees ACROBATICS WITH 


IN STARTING OPER- 


ATION. CONTROLS THE FAST, EASY 


DEPTH OF CUT 


ROTOTRIM 


LAWN EDGER 


STRONG STEEL ROTARY 

CUTTER THAT SHARP- 

ENS ITSELF DURING 
OPERATION 
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RED JACKET’S 


NEW Centri-Jet ‘‘RC”’ 
pump and water system: 


CATALOG 







NOW AVAILABLE UPON IMMEDIATE REQUB|, 


Here is the last word in modern, complete, easy-to-read a 
easy-to-understand, pump and water systems catalogs. Ha 
off the press, this helpful Red Jacket Catalog is availabk” 
to every pump and water system jobber and dealer. 


Now with the aid of this catalog, anyone can qui 
and easily select the right pump and water sys 
for the job — no more guesswork. An innovati 
in pump catalogs is the new copyrighted se selecti 
table for both shallow and deep well Red Jacket Centri 
Jet “RC” Pumps—plus a number of new helpful guide 
and aids in pump installation. 






ANY PUMP SELECTION “RC 
DEPENDS ON THESE 4 BASIC ENTRIT g cySTENS 













AND FUNDAMENTAL QUESTIONS ‘ 
1 What is the pumping level? punrs ' 


2 What is the size of the well? 


3 What capacity is required? ne’ 
4 What should be the average 
discharge pressure? 


These 4 important questions 
for correct pump selection are 
explained and answered in 
simple. easy - to - understand 
terms in this latest of Red 
Jacket pump catalogs. 








Wlew CATALOG FEATURES 


Copyrighted, new, easy-to-understand, Pump Se- ~ 
lection Charts. ‘ : ares 


Simple description as to how Centri-Jet “RC" 
Shallow and Deep Well Pumps work. 


Complete explanation as to how single and twin 
deep well injectors work. 


Different types of Shallow Well hook-ups. 


Conversion from Shallow to Deep Well, Gaso- ane = ; 
line Engine driven to Electric Motor driven. ee eS : 1 ak " 
Compact, easy-to-identify, space and stock saving ee cr i i De A \ eee - : p ORDE 
packaging. 7 + HBB 4 = ES The “swi 
me - i if iMilk Fil 
A —- z , Popular | 
Write Red Yacket today FOR YOUR FREE CATALOG er oe pn esa 
Don’t wait another minute — request your copy at once! : — cause eit 
Limited supply makes it necessary to mail these catalogs on a a = your jobb 


first come first mailed basis, Write RED JACKET MFG. CO., as | 
Dept. 4, Davenport, Iowa. 


ee ante 







NOTE: PA 
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Gaui RED JACKET MFG. Co.) 





“water 4 


pratt "he Choice That Makes Friends” j 








CASH IN ON THE SWING TC 


THE NEW Ctnfection 
DUBL-CHEM-FACED sux ren’omcs 


(TRADE-MARK) eit 





Nationwide Publicity reaching over 
4’ million readers this Spring! 


The new Perfection DUBL-CHEM-FACED Milk Filter Discs are “the talk of the Dairy Industry”. 
Advertising is appearing this Spring in 25 magazines . . . with powerful total circulation of 4,586,438. 
The acceptance of these medern, efficient, time- and money-saving filter discs 
everywhere is tremendous! Be prepared to meet the demand. 

Stock up now ! 








ORDER YOUR STOCK NOW FROM YOUR JOBBER 


The “swing” this Spring is definitely to the new Perfection DUBL-CHEM-FACED 
iMilk Filter Discs. Easier to sell...faster turnover...bigger profits for you. 


Popular because of their chemically toughened faces, top and bottom . . . heavier, 


deeper cotton filter center . . . easy to use, can’t be inserted incorrectly in strainer, be- 
cause either surface can be UP. More economical, too! Standard sizes. Order from 


your jobber TODAY! 


SCHWARTZ MFG. CO., TWO RIVERS, WIS. 


NOTE: PERFECTION and ELGRADE MILK FILTER DISCS ARE ALSO AVAILABLE AS 
USUAL, IN NATURAL FINISH, SINGLE CLOTH FACED, and DOUBLE CLOTH FACED. 
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Merchandise that sells: 


—and slays s0ld { | 


@ Here are three items of the sensational new 
Sentinel line. The self-starting electric 
kitchen clock is MURAL, with white easily 
read dial and easy to clean case; the alarm 
is SULTAN, a smart, modern design with a 
single winding key for both time and alarm, 
and quiet watch-typé escapement. The 
pocket watch is AUTOCRAT, a chromium- 
plated beauty with outside black enamel 
dial. This new Sentinel line is priced fo sell 
fast, and made to stay sold. Sold under 
fair trade agreements. See your distributor. 





INGRAHAM COMPANY 


Bristol, Connecticut 


Established 1831 


SENTINEL " " 


1} U.S. Pat O 


CLOCKS AND WATCHES 
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Concentrate your source of supply and spread 
your retail sales potantial. Now, for the first 
time, you can have big name, championship 
quality, hationally advertised athletic ‘balls, 
with tremendous eye appeal, sales appeal and 
definite merchandising advintages for steady. 
profits in every season of the year. Ask your % 


. 


‘ : \ 
jobber, or'Pennsylvania salesman for details. ‘ 


THESE BALLS 
COVERED WITH 


ERMA: 


PERMA-HIDE is the Pennsylvania name for a new 
piece, molded cover that "feels" like a conventior 


ond wears three times as long 


Marufacturers of TENNIS - SOCCER - VOLLEY - WATER POLO - PLAYGROUND 
AND HAND BALLS - FOOTBALLS - BASKETBALLS AND SOFT BALLS ol t f . 


PENNSYLVANIA RUBBER CO. + PENN-CRAFT PARK + JEANNETTE, PENNA. 
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Fun 


wherever 
you go ! 


DOUGLAS AIR SKIFF-10 
LIGHTWEIGHT 
ALUMINUM DINGHY 


} 
DOUGL ase 


Mr Skiff 10 


You’ll say the Air Skiff-10 is the finest dinghy 
you ever owned...but it’s more than that, too! 
It’s a hunting, fishing and pleasure boat you 
can take anywhere. It weighs only 80 pounds. 
Seats five and carries up to 1500 pounds. 
Handles well with oars or outboard. 


Built from “‘lifetime” aluminum alloy, the 
Air Skiff-10 never needs scraping or caulking. 
Your choice of natural aluminum finish or 
painted in medium hues of red, green or blue 
—gray or white at no extra charge. Air Skiff-10 
is easy to hoist and launch... tows with mini- 
mum drag. Air tanks make it unsinkable. 


Inspect the Air Skiff-10 at your first oppor- 
tunity, or write for illustrated folder. 


DOUGLAS AIRCRAFT COMPANY, INC. 
Dept. L-2 Santa Monica, California 


~ 7 
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Tips Made of Thin Wall T 


treyy ium yn | 
The Super Flexible MIRACLE METAL 


6@ 1/PS — Proven superior to steel and the finest custom-built split bam- 
MMARREN FISHING RODS have 2 to 3 times the resiliency of other rods. The constant 
Ber ¥uiurm copper tires fish faster and prevents fisherman fatigue. 


at FISHERMEN SAY, “You'll land more strikes with a WARREN ROD, 
ISIVE FEATURES : 


ngth per ounce of weight. @ Perfect balance. @ Superior craftsmanship. 


SOrrOSive, proven more resistant to salt water than any other metal used in fishing 
Patented Camlock Reel Locking Device works instantly . . . 


holds better. @ Neo- 

more comfortable, extremely resistant to wear and abrasion. @ Beautiful, 

“a@per, in short steps . . . for better spring balance. @ Featherweight, one of the 

/¥et strongest rods made. @ Engineered offset handle to give maximum hand 
Genuine Lifetime Carboloy, Non-corrosive GUIDES and GUIDE TOP. . 

@ Automatic Guide Alignment. @ Warren Chuck Feature allows in- 


C “of various size tips. @ Interchangeable Length Butts. 
¢. Fresh Water Castine Rods 44 Ft., 5 Ft. light action, 5 Ft. heavy action, 
acd aiomed guides) 51/2, Ft. cnd 6 Ft. (4 guides). Average tip wt. 2 oz 
’Butt. Rubber Butt End. Gloss black or hammer-tone blue handle. Tip finish: 
r er gun metal black. Roomy carrying case included. 
iSelt Water Rods Neptune Medium Tackle Rod — 512 Ft., 9 oz. tip... 14 in. neo-cork 
it. V larren Light Tackle Rod — 6 Ft. 6 oz. tip... 14 in. neo-tork butt. Neptune Lighi 


ck mest Rod — 24 in. butt. Over-cll length 842 Ft. Tip finishes on all Neptune Rods 
& gun metal black . . . handle - hammer-tone blue or gloss black. Carrying 


cluded with each. Write fer Free Catalogue 
phtact your ee — as shipments are being made on a quota basis. 


BE WATER OOS Ca) [las ALL WARREN RODS BACKED BY LIFETIME GUARANTEE 
EL iptane toa na | arson] 
: 42.00 


ne caedinne 7 Taso ‘ee 45.00 
43.50 


5.50 


ISH WATER RODS _|List Price! 
oe | 
ah & 6 Ft. Lengths 
en Rods are made of tubular 
Po. Beryllium Copper 


WARREN PRODUCTS INC. 


Suite 414 Quinby Bldg. 650 So. Grand Ave.® Los Angeles 14, Calif. MIchigan 3127 
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Timely, eye-catching, full-color window dis- Striking, colorful counter displays, like this Blade Handsome, modern packages, for easy iden- 
plays, to bring the window-shoppers inside. Merchandiser, that make X-acto sales on sight. tification. Dummy sets available for displays. 


With All 
These 
Free 


Easy-to-read instruction books, fascinating Stock cabinets, to keep your X-acto knives, 
“how to” books in a handy counter cabinet, blades, tools and sets always within easy 


create extra sales, ¢ 3 é sy iI f D 7 reach and in perfect order. 
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Free newspaper mats for you to use, tying in Smart “authorized X-acto dealer” cut-out sign, gives New ideas constantly for sales and promo- § 
with X-acto’s extensive national advertising the customer added confidence. tion, through X-acto’s monthly house organ, ; 
campaign in national weeklies and craft and the “Blade”, 


hobby magazines. X-acto is known to ex- Ff 
perts“and amateur hobbycrafters as .. . 
America’s No, 1 Handicraft Knife & 


Tool Line. R\\ Plenty of Vow Morchantis* 


basin dl 









s eee? 
* 
7 

X-acto’s Fair Trading Policy holds prices For instance: The new No. 77 X-acto Woodcarving Set; a new line of hammers, pliers, “C” ’ 
steady and protects your profits. Mail cou- clamps, tweezers and forceps, hand drills; the new ‘“Toolmaster”’, No. 89 X-acto Tool Chest, : P 
pon for complete details. the biggest yet! X-acto alone gives you this complete line of knives, blades, tools and sets—to 4 mM 

sell singly and in sets—from 25c to $45. ° oO 
: | You'll Do a Bigger-Than-2 : 
i Alfred Field & Co. | Pees 
I (Sole Distributors in the Hardware Field) I 5 ? 
f 93 Chambers Street, New York 7, N. Y. 5 5 ll § ] n é § § Wi f h ' TH 
, Please send me complete information on X-acto ! 
Knives and Tools. * 

P 

1 ! 7 & 
| NAME i 
3 I 
ES ee KN IVES &TOO LS 
' CITY & ZONE soictorsees a 1 X-acto Crescent Products Co., Inc., 440 Fourth Avenue, New York 16 : 
4 1 In Canada: Handicraft Tools, Ltd. Hermant Building, Toronto f 
— - © @ fe ef 2 ee ee a ae a a a ss hl UL hr *Reg. Us S, Pat. Off. y 
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eDESIGN 
eCONSTRUCTION 
eSALES APPEAL 
eTRADE RELATIONS 


_ for easy iden- 
le for displays. 







Scurdily-built for active children. 






Donaldson's Juvenile cycles are designed 







of heavy tubular steel, strongly welded at 





every joint. Passers-by become passers-buy 





-acto knives, 
within easy 










Adjustable seat 
Baked enamel finish 
Chrome plated handle bars 

’ Available for ummediate shipment s " ° 

1.75 semi-pneumatic tires enamel finish and solid construction. 


when they see their brilliant, baked- 








And the trade relations established by 


the J. E. Donaldson Mfg. Company, Inc. 





are just as solid as the juvenile cycles 









_ they manufacture. 
ae 





and promos 
ouse organ, 











SN L, 16” Wheels—Regulart bicycle spokes 
Full ball bearing—adjustable belt drive. 
ona on Chrome plated handle bars ; 





130 
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1.75 semi-pneumatic tires 
‘ 0008s - ') SIDEWALK BICYCLE | 
io our EXWIBIT AY UT arch 10-22 3 | a 
any oe zg, at wew ORK ee Chicage- is | 
‘ool Ch : é ° Hows. : 
nd neous : McALPIN ane as exhibited aes at the McAlpie , 
° : N ; 
e tt 
& | + 
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OF JUVENILE BICYCLES 
5 s ge 


-, WRITE — PHONE — WIRE 






















FOR COMPLETE DETAILS 

York 16 ae « a 

T 

paeaceh. p é a Mf. Ons Inc., 16TH AND CLAY STREETS. NORTH KANSAS CITY 16, MO 
E AGE FEBRUARY: 13, 1947 , 25 
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SEE THE GREATEST 
NOMA LINE~gvER: 
Featuring NOMA 


Star A itthactions 


* Christmas Tree Lights 


TH I S YEA R! * Bubble-Lites 


* Noma Bubble-Lite Christmas 
Trees 





As a smart buyer you can’t afford 
: a , _ * Educational Woodies 

O miss the NOMA exhibit this * Plastic Hull Model Racing 
! You'll fit ti a 

year! You'll get new Profit tips * Walking Action Toys 

from NoMa’s first showing of * Cameo Kewpie Dolls 

Sensational, com pletely new items. 

See all the Fair - +. But see 


NOMA first! 


PT WLU 
ta WAT ALEC 
The Greatest Mame 55 W. 13th St. New York 


ORATION 
ELECTRIC CORP 1S 
NOMA ous NOMA LIGH 


D-FAM 
MAKERS OF THE WORL 


947 
> FEBRUARY 13, 1 
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We got materials just in the nick of time, so it’s . . . 


AVAILABLE NOW fcrtmmeciate Detiver 


[N.S U Oe 


S eu... 


EFRIGERATOR 


A Portable Refrigerator V/ | PF 
for yt) iy 
— 
: 5 ot LON - 18 3 
d+ Family Outings - > (el eal] 
ee D 
- + FishingTrips - BOX 
emanate 
+ « CampingTrips  - 
i niattemenenenmineensianiieieaaaiale 
- + TrailerTours + » 
Silciicns nc tiaenetecetaccanenesanael 


| Hinges riveted to Box 2 Watertight Construc- 


and Cover. tion. 
- COMPACT—EASILY CARRIED IN AUTO, TRAILER, BOAT, PLANE, OR CABIN 


Every family has need for this portable container to keep food 


and beverages cold and in perfect condition throughout an 

entire day's outing. That’s why the Pack-A-Snack Picnic Box ~___Heavy Gauge Steel Construction + 
will prove a champion seller in your store during the warm 

weather months ahead. 

Ideal for the sportsman . . . its new watertight construction 

permits use of the main chamber for carrying iced beverages, i 
fish, or game. 

A removable Ice Cube Chamber refrigerates this well-insulated 7 
Picnic Box. Smart appearing Green Enamel Wrinkle Finish. | 
Sturdy Handles. Easy-to-clean White Enamel Interior. : 
Shipping weight 14 lbs. Packed one (1) to a carton — fully 4 
assembled. Fastest turnover will be achieved at suggested owr 4 
retail price of $6.98. Available now for immediate delivery. : 
Order today from your jobber! | 


STANDARD PRODUCTS CORPORATION «@ «© 40 Court St., Boston 8, Mass. 


HARDWARE AGE 








ant 


WELDED ¥: 


CUTTYHONK 


AND 


CASTING LINE | 
IT WON'T rrisuine J 





IN ANY KIND OF FISHING 


J 
fs 


—— 





\ %* Oi. new CHEMI-WELD process chemically 


welds SUPERTWIST nylon strands to each other= 
No coating to peel, flake or crack!!! 


SUPERTWIST WILL NOT RAVEL IN ANY KIND OF FISHING 
NOW AT LAST-NYLON AT ITS BEST 


GET 


FoR 4°72 


FROM YOUR JOBBER 


4 WESTERN LACE & LINE CO., DEPT.HA 
1 GLENDALE 4, CALIFORNIA 

1 

! 

















1 NAME 
7 z be ' 
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her 2 -' 
; y ff 7 ae” ak 4 one 
* : 4 oe i a 4 “i NAME 
li a <<< magllaaa z OF 
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You'll want to save a 
spot for these, too. 








GY, too, will want your Thermos 


brand Ice Bowl in a place where all 
can see and admire. Its chromium 
beauty will add grace to your home, 
its service will add efficiency. 

**And it’s vacuum-insulated,” you'll 
say to your guests, with just the 
right touch of pride. And you'll tell 
how it keeps ice cubes unmelted for 
hours and hours. 

So while you’re planning for your 
home, save a spot for “Thermos.” 
Watch for the Ice Bowl at your 
favorite store. (But remember, like 
all Thermos brand vacuum ware, it’s 
very popular — may be hard to find.) 
THE AMERICAN THERMOS BOTTLE CO., NORWICH, CONN. 


Thermos Bottle Co., Ltd., Toronto * Thermos Ltd., London 


THERMDs 


TRADE-MARK REG. U. S. PAT. OFF. 


BRAND VACUUM WARE 


















So MANY PEOPLE are asking for 
Thermos brand vacuum bottles and 
Thermos specialty products that to- 


day's demand is the greatest in 


A ER RB «0 


history. 


ghz 


We're making every effort to sup- 


ply the merchandise you need to 


PATS AM oe 
1s SE aN teh secie 


meet this situation. We're counting 
on your patience—we know you 
understand. 

In the meantime, Thermos advertis- * 
ing (like the advertisement reprinted ~ 
here) explains your problem to your 
customers ... keeps them informed | 
about “Thermos” products ... as- 
sures them that Thermos brand vac- 


uum ware is well worth waiting for. 
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are asking for ~ 
n bottles and | 


... the name that became a company! 











ducts that to- 





OR 43 YEARS the “‘Hotpoint”’ trade name has been the 
byword for the finest in electrical household equipment. 
It has grown in stature with each passing year — thanks to 
a policy of ‘quality first,”’ to consistent advertising, to the 
careful development of an outstanding dealer organization. 





} greatest in 






effort to sup- 















you need to | 
Today the Hotpoint line consists of electric ranges, 
refrigerators, freezers, dishwashers, disposalls, water heat- 
ers, complete home laundry equipment, and a variety of 
commercial cooking equipment. Today, too, Hotpoint 
stands for ‘‘America’s Foremost Kitchen Planners.” 


e’re counting 





e know you 


nos advertis- 


he RRS cE 


Recognizing the increasing value of identifying itself 
with its trade name, Edison General Electric Appliance 
Co., Inc., announces that hereafter it will be known as 
HOTPOINT Inc., a General Electric Affiliate. 


ent reprinted 


blem to your | 





2m informed : 


IS woo OS 


el HorpointZ 


waiting for. 
9 A General Electric Affiliate 


LG, 


5624 WEST TAYLOR STREET - CHICAGO 44, ILLINOIS 


BSG 56. iia AED ee 


ELECTRIC APPLIANCES 
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Object lesson in kitchen selling 


Teamwork on a tandem provides an object lesson on how cooperation 
will pay off in the big Youngstown Kitchen year ahead, so... 


“% 
re 


Here’s what Youngstown Dealers 
will get from Mullins in 1947 


Dealers will do for themselves 


Every kitchen it is possible to produce . . . with 
production dedicated 100% to supplying the needs 
of Youngstown Dealers only. 

The same high profit margins that have made 
Youngstown the talk of the trade. 

Continued mass market promotion with big 
4-color pages regularly in leading publications, 
including .. . 


Feature permanent live Youngstown displays. 
sales helps. 
promotional programs. 


SL a identification as the Youngstown Kitchens Dealer. 

, Pe c Os 
Collier’s, Country Gentleman, Farm Journal, 
Ladies’ Home Journal, Life, Saturday Evening 
Post, Small Homes Guide, and True Story. 


Promote Youngstown Kitchens as the basic line. 


Teamwork like this between Mullins and its dealers 
—backed up by fullest distributor’s support—has 
made the Youngstown Kitchen franchise the most 
worthwhile in the field. A few dealerships are still 
open, according to the proved Mullins’ distribution 
plan. If you are interested, please write for further 
details about “the sweetest line on the floor? 


Plus continued pioneer kitchen merchandising as 
only Mullins knows it ...the same kind of 
merchandising that is now bringing Youngstown 
Kitchen Dealers such exclusive selling aids as The 
Youngstown Kitchens Story and the Youngstown 
Kitchens Measuring Rule. 


OUngHOwn. : 
OY BY MULLINS 


MULLINS MANUFACTURING CORPORATION, WARREN, OHIO 
Porcelain E led Products, Large Pressed Metal Parts, Design Engineering Service 








PIONEERS OF KITCHEN MERCHANDISING 
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’ . And here’s what Youngstown Kitchen | 


Take advantage of every sales training opportunity. 
Have and know how to use all Youngstown » 
Participate actively in factory and distributor — 


Use every means possible to build up local- 


FEBRU, 


wn Xitchen 
nselves 


pportunity. 


n displays. 


oungstown » 
distributor — 


1 up local. 


ns Dealer. 


basic line. 


its dealers 
pport—has 
» the most 
ps are still 
istribution 
or further 
the floor.’ 


RE AGE 


° 
° 
° 
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Brent enevennnev 


ee0e<e4e7ne<esesceieeeeeneeeePe#eeneesetseseseeee#enteee#ee#ee#ee#*# 


McKEE 


RANBETEL 





TOP OF STOVE WARE salce pan 


mee eC eeecseseeeeecoeeeeeeeeeeeeeenesese eee @ 


McKee Protit _Builder 


another 


Housewives quickly see the advantages in 
this Range-tec Sauce Pan—bright and 
sparkling, so easy to clean, it’s such a 


joy to use. 


This durable utensil is a worthy 
companion of the other fast-moving items 


in the world’s most complete line of glass 
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cooking ware. If you’d like to add these 
profitable items to your merchandise, see 
your wholesaler, the McKee sales repre- 


sentative, or write direct. 


GLASBA 


OVEN WARE " 


9.1m 


McKEE Glass Company 


JEANNETTE, PA. 


Quality glassware since 1853 




























“Narrow Ribbed” Design RUBBERLIRE Runner 
Means Greater Volume, Greater Profits. . ./ 











“~ 
0 
‘ 
aR 
EXCLUSIVE: 
Patented manufacturing 
process assures non-tacky surface 
Tvs here . . . new, “Narrow Ribbed” design RUBBERLIKE 
runner. Looks for all the world like expensive rubber runner — costs 
only a fraction as much and lasts and lasts. Laboratory and on-the-job 
tests show new “narrow ribbed” design has all the sturdiness, all the 
customer-winning qualities that have made ‘“‘wide ribbed” Rubberlike runner 
a profit-maker for thousands of dealers. Bird & Son who, 13 years ago, made the 
original composition runner, Rubberlike, now offer this new design with new eye- 
appeal, new ees It’s bound to be a hit with your customers. Put it on display — 
watch sales — and profits — mount. Drop a post card today for the name of your nearest 
RUBBERLIKE runner distributor. Bird & Son, inc., 159 Wash. St., E. Walpole, Mass. ; 
Give Customers a Choice — 3 
CASH//M On The Year-Round Demand T ew “Herren Riahed” Bea : 
For This Low-Cost Floor Protection g Te en ee Se . 
Sturdy Rubberlike runner quiets footsteps, makes “Wide Ribbed” RUBBERLIKE Runner 3 
walking easier. Lasts and lasts panned er f4 oe | 
traffic. E to install— simply unroll. Lies flat P sea” a 
without cementing and “won't cart at edges. Yes, the old favorite, the old volume-building ‘ 
RUBBERLIKE runner is non-skid even when wet. oe . »” : 
Widely used in stores, hotels, rooming houses, wide ribbed Rubberlike now has a i O 
cafes, offices, factories, schools, apartments, new partner in “narrow ribbed” design 
homes, hospitals — any spot where floor protec- . 
tion counts. Costs only a third as much as rubber RUBBERLIKE runner. Stock and display 
runner. Order your supplies of RUBBERLIKE h 
runner now! In rolls 27 in. by 100 ft. or 36 + both. Some customers prefer one, some an- 
in. by 75 ft. other. Make a sale every time — for every need. 











* *REG. U. S. PAT. OFF. 
BIRD 
PRrooucTS 
av 
PATENTED NON-RUBBER ynMny y 
CONSTRUCTION 
MADE BY THE MAKERS OF BIRD ARMORLITE 


BIRD & SON, inc., East Walpole, Mass. — 295 FIFTH AVENUE, NEW YORK — 13-118 MERCHANDISE MART, CHICAGO 
34 HARDWARE AGE 
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ANNOUNCING 


LOWER PRICES ON THE 


“TEDDY” 


(effective Feb. 1, 1947) 


—__ the fastest-selling wax applicator on the market — 
because it is practical, well-constructed, with detachable pad 
and screw-in handle. Each applicator cellophane-wrapped. 
Shipped one dozen to a box, with handles enclosed. 


A10-8"—now listing for .. . $1.10 


A20-11"—now listing for .. . $1.35 
A5-—with fixed head and handle — still 69,7 


ALSO ANNOUNCING THE NEW 


DELUXE "TEDDY™ 


DL20-11"—in blue— $1.50 


THE NEW PACE-MAKER 
IN THE "TEDDY" LINE 


OTHER "TEDDY" ITEMS ¢ So LOOK US UP AT 


POLISHING MITTS HOTEL STATLER, BOSTON 


AND = N. E. HARDWARE SHOW 
BUFFING BONNETS bs FEB. 20-22 


ORDER FROM YOUR JOBBER 


FRED V. FOWLER COMPANY 


(SUCCESSORS TO STANTON SUPPLY CO.} 


137 FEDERAL STREET, BOSTON 10, MASS. 


RT, CHICAGO 


ARE AGE FEBRUARY 13, 1947 



























We may fall down now and then! 










...but we keep 
our chin up! 


BS 9- ta 


ND we hope you're keeping yours up too! We've} 
never made so many Taylor Instruments before-7 
and yet the big consumer demand for our nationally 
advertised products is as hard to catch up with asa 
jack rabbit. But we’re working like beavers to get you! 
the fine Taylor Thermometers, Barometers and Com- iy 
passes your customers want—so please be patient. ‘a ch 
few of the 50-odd popular instruments we’re turning 7 
out in increasing volume are shown here. Remember! 
—prices are slightly higher in Canada. Taylor Instru- 7 
ment Companies, Rochester, N. Y., and Toronto, 7) 
Canada. 





oe om 






et 





aD 




















5316 Temprite Window Thermom- 2280 Fisherman's Barometer. Tells 5908 Kitchen Thermometer. Can- 5928 Deluxe Oven Thermometer. 
eter. Standard of value in the popu- when to fish. Extensive research by dy and Jelly Thermometer with Binoc tube makes mercury stand 
lar price range. Scale is 84” x 2”, fishermen throughout the U. 'S, easy-to-read Binoc tubing. Stain- out in dimly lit oven. Flanged vitre 
white vitreous enameled. Flange prove it right 94 times out of a hun- less steel scale is resistant to fruit ous enameled scale protects tube. 
and guard protect tube and bulb. dred. Good grade barometer Mmove- acids. Range 60° to 310° F. in 2° Ventilated glazed pottery base. $30 
Adjustable bracket. $15 doz. ment. In a 314” green plastic case. intervals. Clip on back adjustable doz. No. 5927 Oven Guide, similar 

Always a fast seller. $7.00 ea. for any depth of vessel. $30 doz. but lower priced, also available. 






















“Taylor Instruments 


MEAN 


ACCURACY FIRST 






















5936 Roast Meat Thermometer. It 2068 C Auto Altimeter. A new 
tells accurately at a glance when any thrill for motorists—a thoroughly 









roast is rare, medium or well done. dependable, yet economical alti- 

One of the most popular instruments meter. 2 44” dial in attractive brown 

we have ever made. Prompt deliv- plastic case. Select ranges best suit- I N | 0 M E A N D i N D U S T R Y 
ery can be expected. $21 doz. ed to your area. $7.50 ea. 
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The most sensational 
Heat Lamp offer 
in G-E history 
can help you do it! 
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een LEAT TCA 


| the biggest advertising - 
promotion ever - pehine 


My ; about a line that is wanted by 
— —_ 
aa Pay | 











millions of homémakers— | 
that 1s always in 
Sreat demand-—in 





(Aiip 

















MON Ou RNAS 





he inbont iil. 
a volume-creating 


E-Z-D0 ads: 


A FULL PAGE IN 4 COLORS IN 














The SATURDAY EVENING POST i 
(Circulation 3,491,737) a 
plus E 
CIRCULATION 
AMERICAN HOME sevssee 2,245,472 
BETTER HOMES & GARDENS ................ 2,644,907 
4 t ) { GOOD HOUSEKEEPING......... sevseee 2,708,343 
. g HOUSE & GARDEN......... . 202,199 a 
e i\ A 4 HOUSE BEAUTIFUL se 350,926 3 
rN § Y 's \ LADIES’ HOME JOURNAL 4,197,245 2 
7 i | Reay PARENTS’ MAGAZINE 868,912 # ’ 
. é | TODAY'S WOMAN............ 708,971 is i 
Q WOMAN'S DAY................ _. 2,840,111 ; ’ 
Thousands of " WOMAN’S HOME COMPANION 3,555,948 
E-Z-DO Retailers 


25 YEARS OF EX PERIENCE*25 YEARS OF LEADERSHIP 


= 


Will Feature the 
E-Z-DO Line 






Tie-in with this unprecedented 
campaign. Get your share of 
pre-sold E-Z-DO consumers. 
Take advantage of this promo 
tion in your window and news- 
paper advertising. Wire or phone 
for complete details concerning 
color displays and blow-ups as 
well as newspaper mats. 





THERE'S AQUAK 
BURNOIL HEAT 
FOR EVERY SPA‘ 
HEATING JOB. 


































SEE YOUR WHOLESALER 
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QUAKE 


ENDS HEATER WORRIES 
.»»- INCREASES PROFITS 






Your customers will soon enjoy worry-free heat the 
whole winter through. How? With QUAKERTROL 
—the amazing, new device that guarantees efficient 
operation regardless of chimney condition. 









QUAKERTROL means increased sales, bigger prof- 
its for you. It means a minimum of care and a maxi- 
mum of heating efficiency for your customers. And 
remember, altho sales-clinching QUAKERTROL is 
still held up by production, it’s your trump card for 
“tomorrow” when merchandise will be plentiful 
and competition keen. 
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RSIN 
POST 
RCULATION 
2,245,472 
2,644,907 
2,708,343 
202,199 
350,926 Only QUAKERTROL automatically produces and syn- 
4,197,245 chronizes a regulated flow of air with the flow of oil at 
868,912 . every flame setting. Only QUAKERTROL automatically 
708,971 ote nee a oo provides the right draft for maximum combustion re- 
2.840.111 mdasiaeanlg Po gardless of chimney condition or weather. 25% fuel 
3,555,948 QUAKER. saving over any natural draft heater guaranteed! 
QUAKER MANUFACTURING COMPANY 
SHIP - 223 W. ERIE ST., CHICAGO 10, ILLINOIS 
= For This Seasons Gusiness 





the supply of steel permits. There won't be enough to fill all 


ae 

3 These Challenger models are being produced as rapidly as 
se all 
r of your orders, but you can be sure you'll get your share. 








THERE'S A QUAKER T tee pes 
BURNOIL HEATER . 
FOR EVERY SPACE 
HEATING JOB, 












QUAKER 


The FIRST name cn ocl heaters 
The LAST WORD cx effcccency/ 







1-47 H- 
: Model 2006 Model 2008 Model 2010 Model 2013 
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STEMICO 
WARIS 


FASTEST GROWING LINE 
OF QUALITY 
METAL HOUSEWARES 
IN AMERICA 


i 


> 
og 














STEEL UTILITY TABLES 
Scores of uses in kitchen, bathroom, etc. 
Bonderized steel, white enamel finish. 30” 
high; popular table-top sizes. Rubber- tipped 
feet or casters. 


* Cincinnati, Ohio * Atlanta Ga 


: I. AnD 4 SONS 1107 Broadway, N. Y. 
Immediate deliveries in good SOLE NATIONAL DISTRIBUTORS for STEMCO 
quantities on this Stemco Ware. PROCT. 
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Are your ears burning ? 


Do you have these profitable symptoms ¥: 


A burning sensation around the ears? 
People are saying nice things about you for reserving 
them a Proctor Never-Lift. 


A crowded sensation about the counters? 
People are interested in a display and demonstration of 
the iron that lifts itself. 


A full, satisfied sensation in the cash register? 
You've got a backlog of actual orders for Proctor Never- 
Lift irons plus the profitable good will of people who 
now associate your store with the best. 


Profit with Proctor...make this easy Never-lift demonstration 


’. Iron as you would with any 3, When ready to resume iron- 
good automatic iron. You'll ing just press heel of handle. 
find that Proctor’s Even- Click signals that legs are 
Heat on the iron sole-plate recessed ...will not catch on 
makes ironing smoother fabric. Ordinary ironing 
and faster, without dragor Mx calls for lifting 242 tons in 
wrinkling. The Fabric Dial “eng an average ironing day. 
gives correct heat for every ™ The Never-Lift eliminates this 
type fabric. : tiresome lift-work. 


Z, Glide iron off material without lift- 
ing. Press the red button forward— 
and legs automatically lift iron. The 
legs will not scorch or burn... they 
hold the iron safe from tipping or 
falling. The Never-Lift action is built 
for 250,000 operations. 


PROCTOR 


NEWSHIAKER (IN APPLIANCE MERCHANDISING 


PROCTOR ELECTRIC COMPANY, PHILADELPHIA 40, PENNSYLVANIA 
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KI may be plugged into 
any light socket in o 
jiffy. Adaptor top is 
held in the 4” holder in 
Here at last the efficiency of fluorescent light is combined same way as the bowl 
with truly modern design. The Smithcraft Utility Unit diffuses aher of an incandescent unit. 
light evenly over all work surfaces—moakes every room in 
which it is installed a pleasanter place to be. 
Sturdily constructed—beautifully finished with highly polished 
trim and end caps. 
Priced right for quick turnover, it pays the kind of profit to 
warrant prominent display. Get in touch with your jobber 
and order the big Smithcraft deal today. 


K2 for permanent in- 
stallation—with canopy, 
fixture strap and wire 
leads to fasten directly 
70 outlet box. UL label. 


-2  - e 


Les aS St #7 “= 
*Chétsed 50, Massachusetts 
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T& R’s 
NEW PAINT THINNER 
awwJs b& 


EVEN FLOW 


* 
CONTROLLED EVAPORATION 


* 
LONG LEVELLING 
(No Brush Marks) 


* 
LONG WET EDGE 
(No Lap Marks) 


* 
QUICK DRY 


* 
NO SAG 


x 
NON-TOXIC 
* 
EXCELLENT CLEANER 


* 
PLEASANT ODOR 


















ORDER TANDROTINE TO- 
DAY FROM YOUR OLD RE- 
LIABLE SUPPLIER OF T&R 
GUM TURPENTINE. 
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TURPENTINE & ROSIN FACTORS. INC. 


SAVANNAH, 


GEORGIA 
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when you order Steel Wool Products 


YOU CAN HAVE perfect confidence 
in any Sun Ray product, a few of 
which are shown here. 


Millions of miles of long, strong 
strands go into these products every 
year. The newly enlarged plant at 


Use every square inch of Sun Ray layer built pads. 
They're designed for greatest convenience: use one 
surface, fold back the layer, and you’ve got a new 


fresh surface—again and again. 


@eseeeeeeeeeeeeseeeeeeeeeeeeeeeeeeeeeeeeeee 


You’ve doubtless walked on many floors kept 
clean, beautiful and safe with the aid of the Sun Ray 
WOOLER, standard accessory of floor-machines in 
many thousands of buildings. Exclusive radial strands 


work faster. 


London, Ohio, is working to capacity 
to provide greater volume. 


Preferred by fine craftsmen in 
many fields, as well as good house- 
keepers everywhere, all Sun Ray 
steel wool products are inexpensive, 


uniform and high quality. 


Grading of Sun Ray Steel Wool is 
done with the greatest of care. This 
gtading extends from No. 0000, the 
finest that can be made, to No. 6, the 
coarsest grade. 


It’s easy to pick the right grade of steel wool from 
Sun Ray’s unsurpassed line— from superfine to extra 
coarse. And in every grade Sun Ray makes only one 
quality: the highest. 
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Jex steel-fibre cleaning and scouring pads (an- 
other Sun Ray product) are known 
to millions as slick, speedy kitchen 
servants—so economical you can 
“use one a day, then throw away.” 


USE THE COUPON below to get 
a descriptive price list of Sun Ray & 


Products. 





The Williams Company, London, Ohio 
Please send me, without obligation, your Price List of 
Sun Ray Products. 
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Steel Wool Products 











THE WILLIAMS COMPANY © LONDON, OHIO 
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LET'S DROP THIS “Grade 4 Baby” 
ON YOUR DOOR STEP 


THE NEW Légeéd PAINT BRUSH CLEANER 


NON-INFLAMMABLE — Won't bun —no fire hazard. 
Y BRUSH 

RINSES WITH WATER — No special solvents necessary, CLEANS ANY BRUS 
IN 2 EASY STEPS: 


no soap-and-water cleaning. 


QUICK — Ready to use. Works fast. Cleans toughest 
brushes overnight . . . right to the heel. 


HARMLESS — No danger to hands, bristles or setting. 


. . , ' . 1. SOAK 2. RINSE 
NO STAINS — Milky white, will not stain bristles or IN CLEANER UNDER FAUCET 


leave deposit to streak paint. 


ALL PURPOSE — Cleans any kind of finish from any 
brush. Little evaporation. Use over and over. Eco- 
nomical.’ The Liquid Brush Cleaner your customers 
have been looking for. A real profit-maker for you. 


Order today from your wholesaler. 
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A SAVOGRAN Product — So You Know It’s Right! 


THE SAVOGRAN COMPANY 


BOSTON ei ier. Neie) SAN CARLOS, CAL. 
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GOOD HOUSEKEEPING GUARANTY SEAL S’ Guaranteed by “ 
Good Housekeeping 

or 4s anvennsco wie 
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GUARANTEED 


PARENTS’ 
MAGAZINE 


PARENTS’ MAGAZINE SEAL of APPROVAL 















UNDERWRITERS’ LABORATORY: SEAL 





transparent floor finish. 
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425 LAKESIDE AVENUE W. 
PLASTI-KOTE INC. “cuevetano 13, onto 
1 am interested in Plasti-Kote. Send further information about 
this fast selling profitable line that includes 36 colors as well as 





“FOR SATISFIED CUSTOMERS—folks who will make 
your store their headquarters for supplies—sell 
them “Pennvernon”—not just “window glass.” 
Pennvernon Window Glass is a quality product 
possessing fine visional properties and brilliant 

surface finish on both sides of the sheet. It’s good glass 
because it’s made by “Pittsburgh”—whose half century 
of experience, extensive manufacturing facilities and 
unequalled research have made this organization one of 


the world’s leading glassmakers. 
€ » kee VW = @ ee oO Make friends of your customers. Sell them “Penn- 
vernon”—the quality window glass. fo 
ind l 
Window Glass 


‘pirrseurGH’ stends for Zualily Glass and Crint TH 
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ry product 

1 brilliant 

pee ges a ee Why is Formica being standardized upon by so many architects, decorators and 
if century builders for push and kick plates? 


liti 3 , . . — : ‘ 
ities and First, because it can stand the kicking and passing on doors that swing two ways 
better than a football can take it when Army meets Michigan. The surface is 


almost as hard as iron. 


m “Penn- Second, because builders have learned that the Formica surface is smooth as china, 
refuses dirt in the same way, is just as easy to wash, and is 100% bright, new, and 


colorful when cleaned. 


Third, because the colors are beautiful, harmonious, and fadeless; and no ordinary 
liquids will spot or stain it. These plates add to the permanent beauty and smart- 
ness of the building and its “kept up” and “good housekeeping” appearance. 


7 | THE FORMICA INSULATION COMPANY 
4646 Spring Grove Avenue, Cincinnati 32, Ohio 
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Our right hand 
KNOWS 
what our left 
is doing 





BOTH ARE MAKING THE BETTER BRUSH! 


We have had forty years’experience at handcratting fine 
brushes for master painters, so we know what it takes. It takes 


more than fine bristle: it takes know-how. And—since the only 





brush worth using is the best brush you can buy—Baker’s 
combination of fine bristle with skilled handiwork will give 


you the brush that dips least, spreads most, lasts longest. 


$ 
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BAKER BRUSH COMPANY, INC., 83 GRAND STREET, NEW YORK 13 
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Shefticll Zeonge PAINT CORPORATION 43” 


ONE OF THE RLD' 
CLEVELAND 6, OHIO =" 


ANUFACTURERS OF ALUMINUM PAINTS 
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There's always fh 
STYLE-TESTE 


Common sense tells you that the 
right paint colors are those which 
your customers prefer and are actual- 
ly buying for home decoration today. 

That’s exactly what you get in 
Lowe Brothers Style-Tested Paint 
Colors. The family is always in har- 
mony and never in doubt about these 
colors which have been Style-Tested 





Style feted 


PAINT COLORS 






by a foolproof Color Research Plan. 

Sold and used without muss, or 
fuss or bother, Lowe Brothers Style- 
Tested Colors reduce markdowns and 
close-outs, by eliminating obsolete 
colors and speeding the turnover of 
minimum stock. Furthermore they 
keep sales effort and time at a mini- 
mum for they are all ready for use, 


THE LOWE BROTHERS COMPANY * 


Ready for use — without extra service effort — 
the colors which women want and are buying today. 





armony with 
D PAINT COLORS: 





just as the customer wants them 
Yes—Lowe Brothers quality Style- B 
Tested Colors enable you to stock— © 


and sell faster —only paint colors] 
which your customers want and will 7 
buy, they are colors that are known) 
to be in perfect accord with the very 7 
latest color trends in home decoration ‘ 
and painting materials, 


DAYTON, OHIO 
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Kill Disease-Bearing Insects on Contact! 









+ a, —— Now...to its Cedar-Closet Paper containing DDT, Trimz adds another 
s he Sa profit item for you: CEILING PAPERS WITH DDT! 








They’re ready-pasted, ready to put up. Just dip in water and apply. 
AND THEY KILL ON CONTACT FLIES, MOSQUITOS, SILVERFISH, MOTHS and { 
other insect pests known to carry or suspected of carrying polio, typhus, 
malaria and other dread diseases. 












But that’s not all! Trimz Cedar-Closet and Ceiling Papers with DDT 
are GUARANTEED EFFECTIVE 2 YEARS ... GUARANTEED NON-HAZARDOUS TO I 
| 

f 

{ 
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PEOPLE AND PETS. They offer you a brand new, grand new profit oppor- 
tunity! Cash in on it! 


OHIO 
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New Patterns, too All This—AND National Advertising ' 


For profits — for consistently better profits — feature the COM- S upport H 
PLETE Trimz line. Remember to order the 10 NEW PATTERNS, 
too, when you’re ordering Trimz with DDT! Ten NEW florals 
and textures...in colors and styles for every room... every 
color scheme! They've got everything it takes to keep the cash 
customers coming back for more! 


Trimz has it! Full color ads in the leading national magazines 
month after month after month! Advertising that gets results 
—that builds and maintains the demand for Trimz ready- 
pasted products in your community. 


Cash-in on this demand! Tie-in with the national cam- 


paign! Use your windows, newspapers and radio station to 

Ne identify your store as local headquarters for Trimz complete 
line of ready-pasted products for the home. } 

' 

| 


REG. U.S. PAT. OFF. 


READY-PASTED WALLPAPER And see your jobber for the deal on NEW CEILING PAPERS 


TRIMZ CO., INC with DDT, as well as DDT CEDAR CLOSET PAPER and Trimz 
er + » . , | 
NEW patterns in the regular line. If you’re not a member of 


Division of UNITED WALLPAPER Chicago 54, Illinois Trimz family of profit-making dealers as yet, drop a note 
aa = = asking for complete details. 


FEBRUARY 13, 1947 55 
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WOVEN GLASS 


The acme of perfection in stove 
. kindlers, assuring long life and 
stones to bigger profits year by year, and maximum deve performance. 
The only glass wicking woven with 

: ’ ° * Le a wire core in every strand to 
with R/M’s nationally known wickings Y aemauanencdns tai 
aged 6 ft. and 100 ft. to the box 
in widths of ¥e’’,1/’, 144” and 1%”. 


Good reputable products are stepping 


for stoves, ranges and heaters, you 





have the quality products that 


your customers will remember 


and come back for again QUIK-FLAME 
‘ The most efficient kindler ever devel- 
and again. oped for range burners. Patented 
open mesh construction provides best 
possible results with distillate oils. The 
e extra heavy wire core yarn keeps the 
Ask your jobber for R/M eee the kindler upright in the burner channel. 
Glass yarn at burning edge facilitates 
the removal of carbon deposits. Pack- 


pick of the wicks. aged 6 ft. to box, %” and 1%” wide. 














KINDLERITE 


R/M's standard quality woven 
asbestos kindler. A sturdy long-lived 
wicking with wire core in both warp 
and filling yarn. Packaged 6 ft. 
and 100 ft. to box in widths of 7%”, 
1”, 1%” and 1%”. / 








TRI-PLY 


The patented Tri-Ply con- 
struction rivals woven as- 
bestos wicking in stove per- 
formance. It’s the only asbes- 
tos-paper wicking furnished 
in standard 100 ft. rolls. Also 
packaged 6 ft. per box. In 
%e"", V', 1%" and 13%” widths. 








ASBESTOS TEXTILE AND PACKING DIVISION 
RAYBESTOS-MANHATTAN, INC. - MANHEIM, PA. 
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TRANSPORTATION FINISH 





year ago as a lusty young newcomer .. . Plicote made its bow. 
Today 5 lines of Plicote Finishes, including 48 New Colors, are 
known and used by hundreds of thousands on Furniture, Walls, Kitch- 
ens, Floors, Cars & Trucks, etc. Distribution is still growing rapidly. 


A new type finish . . . Plicote was developed by some of America’s best 
research chemists, in a laboratory famous for top quality finishes used 
on fine manufactured products. Plicote will now be introduced thoroly 


LouIsvILLE 
TWIN STATES DISTR. 
CHARLOTTE, WN. C. 


to the American consumer through a nationwide Advertising Campaign. 


ent 58 MILLION READERS 
LOWDEN & wesaLY will seo Nicolle havervising in 1947 in 
ELECTRIC CONTR'S. 


rn sams oh Better Homes and Gardens 
owns Ladies’ Home Journal 


ig Good Housekeeping 


ent are American Home 
$8.95 McCall’s 


revalt A LIQUID FINISH 


WRITE FOR DEALER FRANCHISE INFORMATION 


Some areas in the U. S. are not covered. If you are interested write on your regular 
letterhead for full details of these fast-moving New Finishes. 


PLICOTE, INC., Pittsburgh, Pa., General Sales: Office: 664 N. Michigan, Chicoge 


FEBRUARY 13, 1947 





RE 9 A D : FOR HUNTING and FISHING 


... to carry supplies out and 
bring home fish and game packed 
in ice. Aiso provides ideal stor- 
age for quick-frozen fish or game 
with dry ice, 


FOR CAMPING 


... for cold storage while in 
camp...asa duffle bag 
going and coming. 


FOR PICNICS 


... to take along iced bev- 
erages or hot food... te 
bring back duffle, etc, 


dust like getting two coats for the 

rice of one when you choose a Red 

ead ‘‘2-in-1’”’ Gun-O-Rod Coat. 
Designed for both fishing and hunt- 
ing. Made of lightweight, yet rug- 
ged poplin that is vat dyed a beauti- 
ful jungle green and treated to repel 
water. Has 4 wide-mouthed, bel- 
lows patch pockets in front for fly 
boxes or shells, breast pockets for 
smaller stuff, big roomy pleated 
pocket in back with zipper closures, 
pivot sleeves, etc. See it at your 


€ 
as advertised dealer. Red Head Brand Co., 4300 


W. Belmont Ave.,,Chicago. Dorn 
s + OK | 
th IS spring ey i 1 Sturdy, long wearing olive drab army 


duck. Water-resistant, Quick drying. 


and summer 2 Rubber coated army duck inner bag. 


3 Convenient carrying handles. 


in leadin 
g a ‘ 4 Zipper closure. 


’ : ) Now.,.an all purpose thermal-pack 
sportsmen $ —— from Red Head that will preserve 
* ’ : iced foods for hours on end. Almost 
magazines \'% ; as good in keeping foods hot! Spe- 
"S-& » cial quick-drying flameproofed in- 

sulation provides maximum thermal 

efficiency. Light in weight yet roomy 

enough to hold more than 60 lbs. of 

fish and ice. Readily rolled up to fit 

in a small space. Removable inner 

bag as well as outer pack can both 

be turned inside out for easy clean- 

ing. Ask your dealer for the new 

Red Head Kold-Kit. List price $17.50. 


RED HEAD BRAND CO. 
4300 W. Belmont Ave., Chicago, Ill. 
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RODS 


Everything a bait-caster could de- 
sire...from tip-top to buttcap. 
One-piece detachable grip. Light- 
weight, handsome. Flashing 
“Naturalcast” tip action. Casting 
tops and guides specially designed 
for accurate casts. 


Individually hardened and tem- 
pered. Fluted bases for the added 
strength the fisherman wants. The 
kind of quality merchandise you 
expect from Montague. Lengths 
4% ft., 5 ft., 5Veft. All with carrying 
cases. 


Lefts: “TRAIL” Heavy chromium 
plating beautifully finished with blue 
flutings. Polished aluminum offset han- 
dle, best grade cork lower grip. With 
Viselock reel lock $15. 


Center: “REDWING” Guarded offset 
casting top and line guides of nickel 
silver. Red flutings. Best grade cork 
lower grip, offset handle of anodized 
aluminum. With Viselock reel lock $20. 


Right:“FISHKILL” Attractive dura- 
ble buff color finish. Offset aluminum 
handle, offset stainless steel stamped 
frame casting top and guides. With 
Scrulock reel lock $10. 


NATIONALLY ADVERTISED 
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OCEAN CITY 


BAIT-CASTING REELS 


INTERSTATE Ne. 998 
New model with an 
anodized aluminum 
spool; Oilite bearings, 
jeweled adjustable spin- 
dle caps; quadruple 
multiplying, with 100 yd. 
capacity. Price $8.50 


SMOOTHFLITENo.970 &. 
Chrome-plated anti- 
backlash reel. Aluminum 
spool . . . New Smooth- 
kast control . . . Oilite 
bearings, click and quad- 
ruple gears. 100 yd. 
capacity. Price $7.50 


SMOOTHKAST No. 88 
Value! Improved level 
winding mechanism, alu- 
minum spool and anti- 
backlash control. Quad- 
ruple gears . . . 100 yd. 
capacity . . . a leader at 
$5.00 




















Uothing is Better for Business 


Than A 


Satisfied User! #7 \I.. 


; unit is bi 
$ sales aver 
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E LAVAL Dealers know the truth of that statement. 

De Laval users are satisfied users. They recommend 
De Laval equipment to their friends and neighbors who in 
turn become satisfied De Laval users. 


The De Laval user turns first to his De Laval Dealer when 
in need of other types of equipment the dealer may handle. 
He does so because he is sold on the fact that his De Laval 
Dealer handles only the best lines—and backs them up with 
the best of local service. 


Many a De Laval Dealer who has built up a large vol- 
ume business from a modest beginning gives much of the 
credit for success to the De Laval line—the line that makes 
and keeps satisfied users. 


Write your nearest De Laval office regarding the pos- 
sibility of representing De Laval in your trading area. 









































DE LAVAL MILKERS ; 
The De Laval Magnetic Speedway DE LAVAL CREAM SEPARATORS 
and De Laval Sterling—world’s best De Laval World’s Standard and DE LAVAL FOOD FREEZERS 
milkers. De Laval Junior Series—cleanest Made in 16'2 cu. ft. and 35 cu. ft. 
skimming. sizes—better preservation of food. 








FHE DE LAVAL SEPARATOR COMPANY 


NEW YORK 6 CHICAGO «6 SAN FRANCISCO 19 
165 BROADWAY 427 RANDOLPH ST 6) BEALE ST 


HARDWARE AGE 














VARE AGE 


HOW TO INCREASE PROFITS 3007 
.. SEND FOR FREE DISPLAY MATERIAL TODAY! 


This simple, quickly arranged display will treble your sales and profits on Gem Dandy Electric Butter Churn. Profit per 


unit is big enough to deserve your best display space. Dealers using this display in window or store report increased 


sales averaging more than 300%. Prove it to yourself. Mail coupon today for our package of display material sent 


free to dealers handling Gem Dandy Electric Churn. Mail that coupon right now! 


NATIONALLY ADVERTISED...BIG PROFITS 


MAdEh COORNIEE CHEE PAY 


\ 


DY 


1 GEM DAN 


CLE¢ TRY Pg 


BUY GEM DANDY 
WORLD'S LARGEST SELLING ELECTRIC CHURN 


FEBRUARY 13, 1947 


Gem Dandy is the world’s largest selling 
electric churn. Our national advertising in 
leading farm magazines reaches a rural read- 
ership of 28,000,000. 


This nation-wide advertising is spearheaded 
by big, colorful page advertisements in FARM 
JOURNAL and THE PROGRESSIVE 
FARMER. Dealers who tie-in with this pow- 
erful advertising by displaying Gem Dandy 
Electric Churn say, “It sells like hot cakes.” 
Remember the profit per unit is big enough to 
deserve your best display space. Figure it out 
for yourself. 


DELUXE MODEL S$] g95 


Retail Price 
Recommended Dealer's Cost $12.49 


STANDARD MODEL $I 695 


Retail Price 
Recommended Dealer's Cost $11.02 


Gem Dandy Electric Churns are ad 
justable to fit crock or jar up to 6 gals, 
Gem Dandy Duraglas jars, made es 
pecially for use with Gem Dandy 
Electric Churns, are sold separately. 
3-gal. list, $1.95. 5-gal. list $2.45. 
Get set for a big Gem Dandy year. Order 
Gem Dandy Electric Churns and Gem Dandy 
Duraglas Jars from your distributor today. 
Mail coupon direct to us for free display 
material. 


ALABAMA MANUFACTURING CO. 
Birmingham 3, Ala. 


MAIL COUPON TODAY! 





FREE! 


ALABAMA MANUFACTURING CO. 
Birmingham 3, Alabama. 

Gentlemen: Please ship today your free pack 
age of Gem Dandy display material. We will 
use it, 


Address. 


My distributor is: 
Name 


Address 
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Displays and Sells Merchandise! | 
Helps User Make Selections! 


Saves Counter Space! 


Sduniiabes Controller Sales! 





WITH THIS WELL-BALANCED 
KIT 


You get a silent salesman plus an ade- 
quate supply of Electric Fence Acces- 
sories with which to start the spring 
selling months. See your wholesaler 
today! Order kit No. 1. 


ACCESSORIES MFG. CO. Inc. National Sales Office 


4554 BROADWAY « CHICAGO 40, ILLINOIS 
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THE LAWN MOWER WITH 


sS ITS OWN SALES TALK 


Here's a mower that sells itself as soon as 
your customers look it over! Let it do 
your talking for you, with its outstanding 
appearance, dette build, and ad- 
vanced features that literally coax 

your customers to buy it. And when 

they see how it takes the work out 

aime mowing, watch your sales 

climb, as word gets around that 

you have the Airolite '6"! 





leading professional garden- 

ers, the Airolite 6" meets the 

post war demand for a truly pre- 
cision, modern mower. Its durable 
construction of pressed steel and 
extreme pressure castings of strong, 
light weight alloys insures its owners 
many years of satisfactory use. 


Tested and approved by ”- THE CEM @®2THENM AbL 


U cart smc 


Write now for full information. And re- 
member, when you stock the Airolite "6", 
your sales effort will be backed by both 
national and local advertising. 








aw 
MULVEY MFG. CO. 
6116 CHERRY AVE. LONG BEACH 5 CALIF. 


i 











NOTE: 

To avoid confusion with the trademark of an- 
other well known manufacturer, we've changed 
our name: our products remain—the best 

engineering skill can develop and produce. FORMERLY UNITED AIRCO 
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Makes a hit with your customers 


Here’s a bolt that has the rugged- 
ness and all-around dependability 
to please even your most critical 
customers. It’s a Bethlehem Bolt— 
and it was taken at random from 
warehouse stock. 

Bethlehem Bolts have everything 
that users of bolts could look for... 
clean-cut threads .. . straight, uni- 
form shanks...sharp, easily-gripped 
corners on heads and nuts. Besides, 


they're made from a tough grade of 
steel, by men with years of experi- 
ence in bolt manufacture. 
Bethlehem Bolts arrive in first 
class condition, too, for they come 
carefully packed in cases or kegs, 
stencilled for ready identification. 
Sizes put up in cardboard cartons 
or heavy paper packages are 
clearly marked by the attractive 
red-and-white Bethlehem label. 


BETHLEHEM STEEL COMPANY, BETHLEHEM, PA. 


On the Pacific Coast Bethlehem producis are sold by 
Bethlehem Pacitic Coast Steel Corporation 
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‘te Big INTRODUCTORY OFFBRY DEAL on 
eger Lawn Sprinkler Fertilizgy Tablets ? 


Rieger Lawn Sprinklers from Your Jobber NOW! 
t This 100-Tablet 79%, Customer Give-Away Package of Rieger 
entrated Fertilizer Tablets With Every Sprinkler Ordered! 


is amazing, new method of lawn fer- advertising campaign will bring prospec- 

zation— with Rieger Lawn Sprinklers tive Rieger Sprinkler buyers into your 

ps a vast new market for sprinkler store; they'll want the sensational FREE 

s. Because this is a safe method of introductory offer of Rieger Concentrated PT be 
plying lawn fertilizer, and because it’s Fertilizer Tablets. Be ready for an ava- LIZER ABLETS 
most successful method ever devel- lanche of Rieger Sprinkler sales. Order 

d, the sales ceiling on Rieger Lawn the complete line of Rieger Lawn Sprink- 


inklers—the only sprinklers offering lers from your jobber now— get a 79c, 


n fertilization — is virtually unlimited ! 100-tablet package of 


blets are inserted in sprinkler as shown Rieger Concentrated Fer- 
BP .. A LN ich rae , tilizer Tablets with every 
; fertilizer is “sprinkled,” in solution, 


: sprinkler ordered ... while 
f afea treated, and washed into the p 


oil, where it is needed. Even dis- ro jomber's lenieed stock 
of fertilizer tablets lasts! 


bution of fertilizer, and sub-surface : . 
‘ age Order Rieger Sprinklers 
etration completely eliminate the Now—Before Your Job- 


me (burning up” the lswa. ber’s Stock of Deals is ee RIEGER FERTILIZER TABLETS, shown at 
tion-wide publicity and a season-long Sold Out! rts ae ee ee 
water passes through the sprinkler. 








RIEGE: 
RIEGER __ RIEGER | nox 


wy “Whi Mh SPIN-MASTER 
Mi ve ware | ROTOMASTER | ROTO-MASTER 
oi a peed. growing hws —e an area up to 2800 sq. ft. 


The original spinning tur- 
Powerful — efficient. Covers bine sprinkler; big seller 
everywhere ! 


THE RIEGER MANUFACTURING CO. 
MIAMISBURG, OHIO - U.S.A. 


IWARE AGE 








FAST SELLING RAT KILLER 


e HIGH IN DEALER BENEFITS! Priced for liberal mark-up. 
Revolutionar Y New Fair Traded wherever allowed by state laws. 


TRACKING METHOD 

ANTU is the first raticide that can be HIGH IN SELLING FEATURES! Exclusive formula containg 
’ ; 2 ANTU (alphanapthylthiourea) war-developed killiag 

used this we a agent—so powerful one lick kills rats. Works three ways—F 

rate. Combined with feeding and (1) Feeding bait. (2) Drinking bait. (3) Revolutionan® 


drinking baits, it gives more effective P - . 9 
g tiles new tracking method. Sold to consumers on satisfaction-ory 
rat control than any method so far 


discovered. Just sprinkle TAT-ANTU 
in rat s, b , and ¢ 1 
in rat runways, burrows, and aroun¢ HIGH IN ADVERTISING! TAT-ANTU 1947 advertising is 


i trinki baits. Rat: ‘ 
Soneing a eee er scheduled to appear regularly in The Saturday Evening 
walk on it... it irritates their feet : : 

ies tak 1di Post, Country Gentleman, and other leading consumer and 
pine y lie m... and die. : : ; 

edie wis meats farm magazines with a total readership of 30,229,851. 











money-back guarantee. sg 














35¢ PACKAGE Other Outstanding TAT Products: 


Contains feeding ba and concentrate TAT Ant Traps ... TAT Ant Bait... TAT Mo-Go (kills 
powder. moles and gophers) . . . TAT DDT Powders, Sprays, Solu- 
tions .. . TAT Weedette (2,4-D weed killer) ...TAT WA 
(wetting agent for spraying solutions) . . . TAT Barnwhite 
$1.00 CAN age tang (interior barn and wall paints a 
: . 3 give insect control up to entire season) ... TA 
pi Bch and package of Kote-a-lite (DDT solution for coating lighting fixtures). 











$1.00 SHAKER-TOP CAN 


1% ozs. in concentrated form specially 
suited for revolutionary new tracking e 


method of control. Can also be used 


for feeding and drinking bait. SO POWERFUL. .. ONE LICK KILLS RATS 





Order TAT Products from Your Jobber Now. If He Can’t Supply You, Write Us Today! 


O.E& LINCK CO., INC., CLIF ¥ Gee wm. J. 


FEBRUA 
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Make a killing with BARLD 


s 


‘ 


ey 
~ J 


KILLS MORE INSECTS. 
TWIGEAS EASILY 


as old-fashioned spray methods! 


dden insects! 








Reaches even hi 





KILLER 


beral mark-up. 
ws. 





EATURE the leading DDT Aer-a-sol . . . Bridgeport. 
First on the market... proved sales winner ..- Now 
in full production! Backed by the hardest-hitting selling 
theme in the business! 
Advertised in the way that works best for yo"-- 
your local newspapers and on your local radio station! 


Ask your jobber for details today. 








.in 









rmula contain 
eloped killiag 


‘s three ways— 







Revolutionary) 
satisfaction-or)) 


3 Popular Sizes and Prices 





The big 16-oz. refillable 
model retails at $3.95, with 
refills at $2..- features a uni- 
versal economy appeal. 







advertising is 
irday Evening 









consumer and 








),229,851. 
? The large 15-0z. non-refill- 
able model retails at $2.95. 
—j i _ pen: ae 
3 The new “Junior Size” (32 
. almost 


ozs.) retails at 95¢ - - 
sure to bring customers back 


for one of the larger sizes. 





Mo-Go (kills 
Sprays, Solu- 
-- TAT WA 
T Barnwhite 
3 containing 
Dews«s SAE 


ng fixtures). 


ula lp 


L.LS RATS 








(Prices listed are minimum 
fair trade where applicable.) 


Arrasal 


Bridgeport Brass Company, Bridgeport, Connecticut 
80 Years of Quality Products 
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styled RIGHT and built RIGHT 


the COLDWELL NEW IMPERIAL 


Our engineers haven't missed a trick in designing the New 
Imperial for '47. It has real eye-appeal with its streamlined 
styling and handsome red-and-ivory color scheme . . . yet its 
mechanical features are better than sound—they re outstanding. 

It has a 5-blade, ball bearing mounted cutting reel and 
double shouldered bronze wheel bushings, for easy mowing 
and long wear. It has semi-pneumatic tires mounted on disc 


wheels; and a tubular steel handle with rubber hand grips. 





Total weight is only approximately 30 Ibs., and cutting height 
is easily adjustable from 42 "to 1% inches. 

The New Imperial has both the appearance and the “under- 
the-hood” features that buyers everywhere like. It’s in full pro- 
duction now ... you can stock it and sell it this Spring. See 


your distributor or write us direct for full details. 





Aavertited/ 
Color ads like this, in national maga- 
zines, are telling millions of people about 


the NEW IMPERIAL. 


COLDW ELL , LAWN  MOwWE DIVISION emit tv. 
PORTABLE PRODUCTS CORPORATION 


/ PERS OF. LAWN MOWERS © ELECTRICAL APPLIANCES © PRECISION 
MANUFACTURERS OF: INDUSTRIAL INSTRUMENTS © RADIOS *. SAFETY BQUIPAENT 


HARDWARE AGE § 





ATTENTI 
A few profi 
product still 


FEBRU 








I IT'S THE ALL PURPOSE HOSE NOZZLE! 


All of your customers will go for this really new type of nozzle because 
Hosemaster has so many matchless features. For instance: 


@ Only Hosemaster offers two in one action 
... It combines the automatic shut-off fea- 
ture with optional use as a conventional 
hose nozzle. 


@ Only Hosemaster offers convenient pistol 
grip action and sleek streamlined design 
with “sale on sight” eye appeal. 


@ Only Hosemaster offers instant and positive 
finger tip control. It is instantly adjustable 
from a fine mist to a highly concentrated 


PRACTICALLY INDESTRUCTIBLE 
GUARANTEED LEAKPROOF 
ELIMINATES FAUCET TRIPS 


ATTENTION! JOBBERS — DISTRIBUTORS 
A few profitable territories for this sensational new 
Product still open . . . Write for prices, information. 


WARE AGE & FEBRUARY 13, 1947 


stream . . . grip it and the water goes... 
relax and the water stops immediately! 


In short, Hosemaster is the finest hose noz- 


zle on the market! It will pay you well to 
stock Hosemaster in time for Spring and Sum- 
mer demand because Hosemaster’s quality, 
price and appearance will help you set a new 
sales record. 


If your regular jobber cannot supply you, write to: 


for 


HOMES 
GARDENS 


CAR: 
OWNERS 


SERVICE 
STATIONS 


GARAGES 
INDUSTRY 


MECHO 


PRODUCTS corp. 








Single Sheav 


Wood Tackle Block} 
For Manila Rope 


Double Sheave 








Steel Tackle Block 
For Wire Rope 


i 


Triple Sheave 








Wood Tackle Block 
For Manila Rope 


Steel Snatch Block 
For Wire Rope 














GOVERNMENT-OWNED 







Large inventory consisting of wide 
variety of sizes of both wood and 
steel tackle and snatch blocks, some 
for use with manila and some for use 
with wire rope. Most types in single, 
double or triple sheave. 

Offered at attractive fixed prices 
by the following WAA Regional Of- 
fices: Boston, New York, Philadel- 
phia, Cincinnati, Chicago, Atlanta, 
Kansas City, Denver, Seattle, 
Richmond, Jacksonville, Cleveland, 
Louisville, Nashville, New Orleans, 
St. Louis, Dallas, San Antonio, Salt 
Lake City, Spokane and Los Angeles. 

This is a concurrent and continu- 
ous sale. 10 percent of the total in- 
ventory will be reserved to fill orders 


Folder giving complete listing of available types, sizes and prices 
can be obtained from any of these offices. 






War Ass 


Offices located at: Atlanta « Birmingham 
Boston + Charlotte « Chicago « Cincinnati 
Cleveland + Dallas » Denver « Detroit + Fort 

Worth + Helena + Houston + Jacksonville 
Kansas City Mo. « Little Rock + Los Angeles 


OWNED 








‘ApMINISTRATION 


GOVERNMENT 


Q, SURPLUS 










SURPLUS 














received from Federal Agencies by 
5 p.m. on March 7, 1947. All 
other orders received by 5 p.m. on 
this date will be filled in the follow- 
ing sequence: (1) Certified Veterans 
of World War II; (2) Subsequent 
priority claimants; (3) Non-priority 
purchasers. All orders received after 
this date will be filled without regard 
to priorities. 

EXPORTERS: Your business is 
solicited. Exporters are considered 
as wholesalers in the purchase of 
surplus property. Any question on 
export control should be referred to 
Office of International Trade, De- 
partment of Commerce, Washington 
25, D. C. 































Lovisville +* Minneapolis +¢ Nashville 
New Orleans * New York *« Omaha 
Philadelphia * Portland, Ore. + Richmona 

$t.Lovis + Saltlake City + San Antonio 
San Francisco « Seattle» Spok ¢Tulsa 977 
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SIMONDS TOOLS 


FEBRUARY 13, 1947 





SIMONDS 


Cutting-Tool Specialists 





Work Shoulder-to-Shoulder 
with 
DISTRIBUTORS 
and their 
SALESMEN 





Keep it Sold 


Simonds’ “know-how” in engineering and the dis- 
tributor’s “know-who” in selling make an unbeat- 
able team for building and keeping business. That's 
why, for years, Simonds has channelled the distribu- 
tion of its famed, ribbon-etched cutting tools through 
selected distributors ... so that those who buy cut- 
ting tools will get top value for their dollar both in 
product-quality and in personal service that never 
slacks off between orders. 


| i to Build Business and 
z 
<j 


Today, Simonds backs up distributors with a fully 
rounded program of engineered merchandising that 
includes publication advertising, direct mail, educa- 
tional moving pictures in color and sound, and quick 
courses for distributors’ salesmen... courses that 
are loaded with information that will help them do a 
better job, beginning right now, both for themselves 
and for their houses. And ia any sales problem on 
any product, the Simonds man is on deck whenever 
wanted. Just call the nearest Simonds distributor. 


\SIMONDS = 


SAW AND STEEL CO 


as 


FITCHBURG, MASS. 
Other Divisions of SIMONDS SAW AND STEEL CO. 








HERE’S A SELLING 


CHAMPION 


FOR You f 





@ an item that keeps your customers coming back for replacements 

—that has the quality and dependability that builds, good will for 
your store as well as steady repeat business. 
@ an item that’s easy to handle and to sell—no red tape, no contracts or 
restrictions — attractive packaging and point-of-sale display material to help 
build business. ; 
@ an item that makes you maximum profit— manufactured by an AAA1 
organization with low overhead and clean-cut wholesaler-to-retailer set-up 
that keeps costs down and gives you all there is in it. 

ASK YOUR WHOLESALER ABOUT CHAMPION LAMPS 





Lynn, Massachusetts 


A OIVISION OF CONSOLIDATEDO ELECTRIC LAMP 


HARDWARE AGE FEBRU 
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THE BEST SELLER IN 1941... 


THE GREATEST 
SELLER in 1947! 


... that’s Your “Eveready” Battery Story for This Year! 


N 1941, “Eveready” flashlight batteries ...in COLLIER’S, SATURDAY EVENING 
were the fastest-selling, most popular bat- POST, AMERICAN .. . and many other best- 
teries in the world. on ‘read magazines! They’re your customers... 
Today, in 1947, their energy has been mar- eager to buy! 
velously increased, due to new technical de- Get your stock order in... get your dis- 
velopments ... 93% more life and light than plays up ... get set for the profitable business 
in the last pre-war year! you can get every day with “Eveready” brand 
Millions upon millions of eager readers are flashlight batteries . .. mearly doubled in 
seeine this great story iv color every month value for 1947! 


HIGH ENERGY MEANS BRIGHTER LIGHT, LONGER LIFE 








93% MORE ENERGY 


Nearly twice the electric energy 
... almost two times longer life 
of bright, white light than even 
famous pre-war “Eveready” bat- 
teries. That’s today’s high-energy 
“Eveready” battery, as proved by 
the “Light Industrial Flashlight” 
test devised by the American 
Standards Association. 














The registered trade-mark “Eveready” distinguishes products of 


NATIONAL CARBON COMPANY, INC. 


30 EAST 42nd STREET, NEW YORK 17, N. Y. 
Unit of Union Carbide and Carbon Corporation 


UEC 
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2/ Pile Scythe Stone 


ORUNDUM 








Safety ny ‘ - Sportsmen‘ 

Blade ¢ ae ; Stone 

Hone 5 

CARBORUNDUM CARBORUNDU?S 
RINDIN WHEE 

Gy CARBORUNDUM 








“Carborundum” is a registered 
trademark which indicates manufacture 
hy The Carborundum Company 
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cAnsonuNoUM Alert to the sales opportunities 


offered by the display of related 
merchandise, hardware dealers are 
quick to go for this new series of 
smart, departmentalized abrasive 
displays by CARBORUNDUM. 


These modern profit-pushers en- 
able you, quickly and without ex- 
pense, to set up powerful, compact 
displays of related items in a long 
list of departments. For there is 
probably nothing you carry that 
is better adapted to felated selling 
than abrasive products. They're a 
natural companion to paints, edge- 
tools, cutlery, farm and garden 
tools, sporting goods and a host 
of other items. Here then is proven 
sales appeal that flashes out sug- 
gestions for extra sales... more vol- 
ume...and added profit. 








It’s even a more powerful plan 

when you tonsider the merchandis- 

ing value of the name and trade- 

mark CARBORUNDUM . Instant- 

ly recognized by its long standing 

reputation, it actually helps to 

more ap ais ae Oe aa ax ek ort aes of ae point-up the quality of items with 

Ha198- Histon in 4 » wr which it is associated. These dis- 

mignon’ Stone B3 plays already have proved their 

U4 & 4 pee) effectiveness to many dealers. Get 

“ee ‘Sa ~~ yours from your jobber now— 

and use them all during ’47. The 

Carborundum Company, Niagara 
Falls, New York. 


CARBORUNDUM 


TRADE MARK 
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FOR STRONGER SALES AND PROFIT . j 


TOOLS 


Model 415 “Speedy’’ Tool Grinder 
Well designed, sturdily constructed, low: 
price portable grinder that clamps on any- 
where. 

@ Dust proof gear case 

@ Fast, cool cutting vitrified 

@ Quiet, smooth tunning 

@ Slip proof crank 

@ Large malleable iron handle with 

wood grip 
@ 5” x 1” x 3%” wheel, weight 61 Ibs. 


£100—Speedy All Purpose Razor Edge Knife 


Lightweight, well balanced aluminum handle 
with 6 high carbon razor edge blades in handle 
compartment. 


Useful tool wherever a keen cutting edge is 
necessary. Perfect for shippers, designers, 
cutters, linoleum layers, leather and plastic 
workers. Will even cut plywood and makes a 
handy household tool. 





100 Knife . . . List $1.50 each 
100B Extra Blades . . . . 10¢ each 


HARDWARE SALES CORP. 


fel i-meiulelaltiaclaitla-ta; 


242 CANAL STREET, NEW YORK 13, N. Y., Cable Address: ‘‘CUTINTOOLS”’ 
CAnal 6-0820-1 
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MILLERS FALLS On 
Toots 2S 


“on ony aegis ALL YOU NEED TO 
KNOW ABOUT TOOLS 


Your best assurance of customer satisfac- 

tion in the tools you sell is the Millers 

, Falls trademark with its famous slogan. 

ight 612 Ibs. This trademark of quality represents the 
finest in hand tools, portable electric 
tools, hacksaw blades, metal cutting 
bands, machinists’ and precision tools 
... tools that have stood the test of time 
in the hands of millions of craftsmen 
throughout the world. 

Though their supply has been short, 
the quality of Millers Falls Tools has 
remained constant ... and progress is 
being made towards increased produc- 
tion. Write us today for Catalog No. 42 
which gives full information or ask your 
jobber. 


MILLERS FALLS COMPANY 
Greenfield, Massachusetts 


ed 


andle with 
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5 NEW FEATURES MEAN 
MORE SALES FASTER 


1. NO WASTE. Easy and precise screw-control of check 
valve action eliminates all oozing and leakage. 





2. POSITIVE CONTROL. No matter how careless or in- 
experienced the operator may be, he can’t mis-use this 
new valve. Wasteful discharge is prevented. 


~ , active smOutDrents ee 
UNIFORM RESULTS. Rate and volume of spray is au- Digheny! Trichloroethane (ODT) 300% fg 
: . ‘i ‘ = Pyrethrum Concentrate 
tomatically controlled to conform to instructions to obtain aces oi fae 


__ INERT INGREDIENTS 


best results. No clogging. Dilvoro Methone Freon 12 


FACTORY PRE-TESTED. New construction permits 
complete testing before shipping. Rejects minimized. 





UNIFORM WEIGHT. New filling arrangemént assures 

each and every INSECT-O-BLITZ dispenser will contain 

16 Avoirdupois Ounces of a proved insecticide. 
AGAIN the manufacturers of INSECT-O-BLITZ make 
good on their promise that when there is something 
new and better in Aerosol insecticides, INSECT-O- 
ge cahiaincsieniilagh Price List: Aerosol Insect- 

When more effective formulas are perfected through O-Blitz aa Li : Aerosol Grade 

d scientific research in our laboratories...wh oe © 2% Pyrethrum (.4% 
— = ‘ : _ $3.00 per unit. Fair- Pyrethrins) 
more efficient, less expensive dispensers are developed traded $2.95. Currently [a 
by our engineers, INSECT-O-BLITZ as usual canbede- packed 24 units per case. a @s 
pended upon to bring them to you as quickly as human- Subject to liberal trade @ Non-inflammable 
ly possible. What greater promise can we hold forth? discounts. _ 





e Contains 3% DDT 











INSECTICIDE DIVISION 
INDUSTRIAL MANAGEMENT CORPORATION 


SALES OFFICES: 458 S. SPRING ST., LOS ANGELES 13, CALIF. 38 S. DEARBORN ST., CHICAGO 3, ILL. » FACTORY: VALPARAISO, IND. ¥ 
, , "EBRUAR 
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One of our smart dealers said to us, ““When I can’t 
get all I want of a good thing, I get as much 
as I can. And that goes for Corbin cabinet locks 


and _ padlocks.” 


Like so many other manufacturers today, we can’t 
immediately supply the enormous demand for 


all our products. But our production is at an 
unprecedented high and the situation is improving. 


In the meantime, the trade who plan wisely for 


the long haul are tying to Corbin for the future. 





ins 3% DDT 
ol Grade 


rethrum (.4% 
rins) 


ess tohumans 
used as 
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PARAISO, IND. 
FEBRUARY 13, 1947 
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CORBIN CABINET LOCK DIVISION 


American Hardware Corporation § New Britain, Connecticut, U.S. A. 


























Yes, and R C means a lot more utensil- 
selling things—Rigid Construction, 
Regal Coffee, Rapid Cleaning — 

to the readers of our potent national 
magazine ads! But it means 

Repeat Customers to you, mister — 
flocks of buyers who want 

more and more Royal Chef items to 
complete their kitchen sets 
—Customers with Ready Cash! 


CATALOG OF COMPLETE ROYAL CHEF 
LINE SENT ON REQUEST 


All items in Royal Chef line are covered 
by Fair Trade. 


Royal Chef 


HEAVY GAUGE, SOLID 


bj 
GIZA La 
KITCHENWARE 


CESIGNED FOR 
LICHEN oF TOMO 
aint OF StFUND oF 
ee “on 
* Guaranteed by @ 
Good Housekeeping 

S 


wy 
- moras Apvenristo WOE 


0 UF G 
aah a 7 


MANUFACTURED BY 


wri 
e:)) POULSEN & NARDON, Inc. 
& MAIN PLANT + 2665 LEONIS BLVD. - LOS ANGELES 1), CALIF 
Since ote lactis m ‘ 

















OR: RE! ee, CO 


HARDWARE AGE 














COVE 
No. 121 Screw-on Type 


No.60 7%" Under Flange 

No. 62 1" Under Flange 

No. 63 1-3/16" Under Flange 
inoleum Insert 5/2" 


5 


ALUMINUM TRIM 


i 


INSIDE CORNER 
No. 553 for ¥g" Material 


OUTSIDE CORNER 
No. 552 for 4" Material 
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AN EYE-CATCHING GARDEN TOOL SET FOR YOUR COUNTERS 


* Make Garden Tools 


INTERESTING 


* Step Up Your 
DOLLAR VOLUME 


FEATURE 


“$teel City” 


GARDEN TOOL SETS fw : 
ERE, in one compact kit of matched garden tools \a PROMOTE THIS SET 


and utility tray, is a top-flight promotion to << Consists of trowel. cultivates 
spark your sales of ALL garden tools and supplies and transplanter in sturdy all- 
this spring. steel carrying tray. Illustration 
“Steel City’ Hand Garden Tools, designed to do DEALERS: in actual colors. Tray length, 
the toughest gardening job and stamped in one Witte as fer the 13 — roomy enough for the 
iece from heavy 18 gauge steel, are the finest you teats, uy aoeee, Gieves end 
P Y gaug . a Y name of your other gardening gear. A re- 
can offer your customers regardless of price. aeerest distribe- markable value PRICED FOR 
NOTE: Tools also available for open stock. tor. VOLUME PROMOTIONS. 


GARY PIONEER STEEL CORPORATION ~- GARY, IND. 








easy- EASY- EASY- EAS Y 
UNIVERSAL Saclde many 


different sprayers. All have these four points in common: they're easy to 
fill, easy to use, easy to store after using and easy fo sell. 


Universals are produced in a new, modern factory manned by skilled mechan- 
ics who have for years specialized in fine sprayers . . . mass-producing them 
so efficiently that Universal's prices are no higher than you would expect to 

pay for ordinary sprayers. No 
wonder dealers everywhere find 

Universals such a satisfactory 

line to handle! 


RIGHT NOW... 


sales are necessarily still con- 
fined to present Universal 


on Universal — it's easily the FASY TO USE EASY TO SELL 


} 
i 


best line to handle. 


“er a % ool 


UNIVERSAL METAL PRODUCTS CO. 
SARANAC MICHIGAN 
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Now 


the lat 


here'san 
the answe 
been askir 
Lawnbarre 


Compactly 
nesium— it 
appeal e: 
constructio 
features w 
who want 


They like i 
plants anc 
real pleas 
on a conve 
ment. And 
picks it up 


Retail P 


UNTERS Now you can offer 


the latest and smartest 


in garden equipment 


here's a new de luxe, major-profit item— 
the answer to home gardeners who have 
been asking for a lighter, easy to handle 


Lawnbarrow! 

Compactly designed of ultra-light mag- 
nesium—its modern finish and trim lines 

appeal especially to women. Its sturdy 
IS SET construction, perfect balance, and utility 

ieene features win the admiration of gardeners 

sturdy all- who want the best. 
Mustration They like its flat bed for carrying potted 
ay length, . ° 
sh for the plants and bulky objects—they find it a 
loves and real pleasure to use. It stores away easily 
ar. A re- on a convenient hook in garage or base- 
_ FOR ment. And it sells itself when your customer 


picks it up! 


The “Pick-Me-Up” label attached to the bed of 
each Lawn-barrow encourages self-demonstration 
to customer and sales personnel. 


Retail Price $34.50 


AFTER USING 
Amazing light weight, 16 pounds. 


Specifications: 

Handy size—261/2" x 32’—Length 50” overall. Ename! 

finish. Color—French orey bucket, under structure 

bright blue. Pneumatic 2.75 x 10 tire, easy rolling 

beerings, /2" strong axle. Tubing under barrow, and 

= cross braced, for rigid structural strength. Tapered 
walls, fiat bed. 


For discounts and shipping information write or wire: 
SPECIALTY PRODUCTS DIVISION 


THE DOW CHEMICAL COMPANY 
First and Water Streets, Bay City, Michigan 


WARE AGE FEBRUARY 13, 1947 

















The Big Swing 
is to 
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ay Tools 


FORK AND SLING 
HAY CARRIER No. 920 


Double swivel action with large re- 
versible 4-inch malleable iron sheaves. 
May be used with 34 to | inch manila 
pr sisal rope. 


LOOSE TINE FLEXIBLE 
GRAPPLE FORK No. 894-895 


Handles baled hay as well as loose 
hay. Four high carbon, extra stiff 
tines. No. 694 has six foot spread— 
No. 895 seven and a half foot. 
Equipped with Moline positive ac- 
tion trip lock and heavy flexible 
steel chains. 


DOUBLE HARPOON 
FORK No. 891 


The No. 891 is made to handle large 
loads. Tines are 31 inches long and 17 
inches apart. Also featured are No. 890 
for smaller loads and the 892 Husky, 
heavy duty fork for lifting extra large 
loads. 


KNOT PASSING PULLEY 
No. 857 


This 5'/2 inch sheave is 134 inch thick, hard 
maple, kiln dried and oiled to prevent crack- 
ing and warping. Frame designed with 
large opening to allow knot to pass through. 


Write Dept. HAI0O today for prices 
and complete Hay Tool catalog. 


MOLINE 


RON worRKS ; 
moLine, ILLINOIS, © s 





Yorker | 
Parker | 
9 Ae RNR ESI 


with 
ieliikelaaoh, Ae 
Pruning Shear 


Ly i 


IN TWO SIZES 
JP1, 6%” overall, weight 
4 ounces. 

SP2, 81/2” overall, weight 
9 ounces. 


Once again Parker ingenuity and 

quality will bring big dividends to 

you. This time it’s the Parker Pruning 

Shear, so light that, as one dealer 

said, you could hang the junior size 

on your watch chain. Parker presents a 

revolutionary design, with no exposed spring to become 
lost, to rust or to pinch the hand, but with a balanced 
innerspring completely concealed and lubricant packed 
for full protection. Notice, too, the jaws which give anvil 
cutting action, and are shaped for close in-pruning, the 
thumb catch lock that operates with a flip of a thumb, 
and the comfortable handles. Count on this shear in both 
sizes to hold the spotlight for sales. 





Fy te| Parker |-C 


PARKER MANUFACTURING CO. 


WORCESTER 1, MASS., U. S. A» 
HARDWARE AGE 
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FOR SHALLOW WELLS. 


WITH SELF-ADJUSTING CAPACITY 


Here it is! A “packaged water system” ready 
for sale to hundreds of property owners in your 
community who are served by shallow wells. 

With self-adjusting capacity, the new Goulds 
Balanced-Flow Jet is a complete, self-contained, 
low-cost tankless water system. The ideal unit 
for small farms, rural and suburban homes, 
summer camps, service stations, stores and many 
others. Serves as the main source of water supply 
or as auxiliary service for a great many supple- 
mentary uses such as supplying water for 
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cooling milk or drawing water from cisterns. 

Turn on the water—at one faucet or more 
than one—and this amazing new unit supplies 
the exact amount of fresh water wanted at any 
or all outlets, up to the capacity of the pump. 
Full stream or a trickle, instantly, constantly, 
as quietly as your electric refrigerator. 

Write for the name of your nearest Goulds 
distributor. 


GOULDS PUMPS, INC., Seneca Falls, N.Y. 


AND HOME NEED 

















Throw Away Your 
Headache Pills! 


if you want to offer a fast- 
selling, soundly-engineered _ 


and replacement headaches, 
then find out about 





satisfactory power mower 
yet! From every angle—profit, 
performance, prestige and 
repeat sales resulting from 
happy owners telling 


NOW ,, your 


n HITCH ON to This Fast-Rising STAR! 


For a grand new experience in selling power mowers, learn all 
about R.P.M. Among its many advanced engineering develop- 
ments are important features not found in any other mower: 
LIGHTER than anything close to its power and 21” width of 
cut. TROUBLE-FREE easy-starting 214 h.p. engine created 
expressly and exclusively for this service. EASY-HANDLING 
even for a youngster in thickest and tallest grass, on steep 
grades and rough ground. EFFICIENT, neat and thorough just 
once over; cuts forward or backward; trims right up to obstacles 
arid under shrubs. SUPER-SAFE with leveling wheels fore and 
aft to prevent “‘scalping’ of turf, and clutch connection to 
protect tempered rotary blade. SELF-CLEANING patented 
housing draws grass erect and expels mulchified clippings to 
one side. Many other advantages—see them and compare! 
AGGRESSIVELY ADVERTISED to bring you pre-sold prospects. 
Get the full details. Write today to: 


R.P.M. Mfg. Co., 401 Independence Ave., Kansas City 6, Mo. 


Rotoflo Power Mowers 
are Real Profit Makers 











@ Here are five big favorites from the 
com plete line of Dobbins Superbilt Sprayers 
and Dusters . . . favorites with the con- 
sumer because of their dependability and 
their easy-to-use features... favorites 
with dealers because of their consumer 
acceptance and demand, resulting in fast 
turnover and more profits. If you don't 
already stock and sell Dobbins Superbilt ... 
see your jobber today for the Complete Line! 
DOBBINS MANUFACTURING COMPANY 


DEPT. 201, ELKHART, INDIANA 


Ne. — Wheelbarrow 
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with Farmers 
Rural Dealers 
Advertisers 


Rural hardware dealers know this. Asked what rural magazine would 
be most effective, from an advertising standpoint, in helping them 


sell their prospects 


they chose Country Gentleman almost 3 to 1 


— ~~ Scrn 


Advertisers know this. They invest more advertising dollars in Country 


Gentleman than in any other farm magazine. 
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American floor sanders bring you bigger profits 
from three sources: 


Fa ..» Americans usually pay for 
themselves the first year from 
K rental fees alone... from then on 


it’s all clear money. 


.-- Floor finishing jobs 

require abrasives, floor 

finishes, brushes, wax and other 

supplies. American rental sanders 
boost sales of these items. 


-.- Build your 

sander rental 
business with Ameri- 
cans—and you can be sure 

yl: of satisfied customers. They'll bring 
you repeat business—and tell others. 


¢ 


AMERICAN floor sanders are tamper-proof 

in construction ... soundly built to do good 

work day in and day out. Send coupon for 

more details and prices ... no obligation. 

The American Floor Surfacing Machine Co., 
Toledo 3, Ohio. 

















AMERICAN 
Floor Machines 


Spinner Edger 























AND YOU'LL SELL 


HOLM’S 
FLOR-LEVL-POST 
Compare strength 


As shown in circles above, Holm’s new Flor- 
Levl-Post has more than six times the sup- 
porting surface of most pin point posts. 
Weight is supported around the entire cir- 
' 

cumference of the sturdy all-steel tube .. . 
not just on small pins. Guaranteed to sup- 
port 25,000 Ibs. Customers can SEE this 
greater safety and durability! It means more 
sales for you. 


Compare appearance 


Full length beauty from jack screw to floor 
plate. No irregular telescoping, or unsightly 
pin holes. Attractive rust-proof lacquer finish. 


Compare distributer policy | @ CONVE 


Holm’s new Flor-Levl is the only fully ad- — actually 
justable post without pins sold over retail 
counters! Both distributors and dealers com- @ EASY Ti 
mend Holm’s fair sales policy. Distributed pocket for 
through authorized wholesalers only. 


4-247-7 @ FULL IN 


; WwW numbers a: 
NEY all price ae - 4 " and finish. 
R 


a | @ NEW PF 
$ 9 5 HOLM'S ing “Retail 


oe | ERANCHISE 
quer 1s WEST 








suiGuTLy BY 


HOLM’S MANUFACTURING CO. 


OF OHIO 
106 N. MAIN ST. AKRON 8. OHIO AMERIC 


Factory at Kenosha, Wis. ROC 
Warehouse Stocks in Principal Cities 


HARDWARE AGE @ repruar 
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time BLUf MACK GROUND 


STREAMLUX 


COLOR EMBOSSED IN BACK 
GTHER COLORS TO ORDER 





new price card for 


@ CONVENIENT — Card is z/ways where you need it 
— actually a part of the Amerock demonstrator. 


@ EASY TO USE — Just slide it out of Color-Selector 
pocket for quick, easy reference. 


@ FULL INFORMATION — Large, bold, easy-to-read 
numbers and prices; also full description of material 
and finish. 


@ NEW PRICES —Send today for new price card show- 
ing “Retail Value” prices effective as of Jan. 1, 1947. 
SEND COUPON FOR NEW PRICE CARD 


AMERICAN CABINET HARDWARE CORP. 


ROCKFORD ILLINOIS 


FEBRUARY 13, 1947 


* #99. 108. TetLOw de woNt MARDWwARE RELOMMLs <0 | 


STRATOLINE 
RED AND BLACK BASES 
INCLUDED WITH EACH ITEM 


SUPPLY AND DEMAND 

Amerock Cabinet Hardware is used not only for new 
construction and major remodeling, but also for minor 
repairs, and when merely repainting kitchens and bath- 
rooms. Because of this tremendous demand your job- 
ber may still be unable to ship many items from stock 
even though our production is now far ahead of all 
previous records. Further expansion is under way so 
as soon as steel and other materials are more generally 
available, we hope to catch up with the huge dem2nd 
for Amerock Hardware. 


AMERICAN CABINET HARDWARE CORP., ROCKFORD, ILL., DEPT. 2-MR 


Please send new Amerock price card to: 


Name 





Address __ 





City 


My favorite Jobber is 





HOIST HOOKS 


WIRE ROPE WIRE ROPE THIMBLES 


Established 1871 


THE 


DELIVERIES 
ARE GOOD! 


Deliveries are reasonably good on 
all items illustrated; in many cases 
we can ship from stock, in others 
within 30 to 90 days. Specify 
Upson-Walton for good delivery, 
good service, good quality. 


Order now from your jobber! 


NOTE: As we go fo press, deliveries on turn- 
buckles and shackles are also good. 


UPSON-WALTON COMPANY 


Wanupacturers of Wire Rope, Wire Rope Fittings, Tackle Slocks 
MAIN OFFICES AND FACTORY: CLEVELAND 13, OHIO 
114 Broad Street 737 W. Van Buren Street 241 Oliver Building 


New York 4 


Chicago 7 Pittsburgh 22 





WIRE ROPE SNATCH BLOCKS 





DIAMOND FRAME 
WIRE ROPE BLOCKS 
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More P OWER to You 


through Compound Action! 


POWEReFut 


7 Features 


© FASTER Cutting 
e TRUER Cutting 
e EASIER Cutting 
© Half the Weight 


INATCH BLOCKS 


@ Less Tiring 
@ Stay Sharp Longer 
© Give Years of Service 


AVIATION ... No. 100R. H. 
No. 105 L. H. 


8 —No. 140 ) Cut Either 


‘ | 10”— No. 150 ; 
4D FRAME \ 12"—No. 160 ( Right or Left 


PE BLOCKS 








A COMPANION 
LINE TO FAMOUS 


HANCOCK 


GARDEN TOOLS 



































BE SURE TO STRESS THIS "C-A’”’ EXCLUSIVE 
FEATURE! (Used only on models 206-A and 39-A) 


Turner’s “carburetor adjustment” is made possible by 
the exclusive design of the adjustable air syphonin 

tube (indicated above). This tube can be moved bac 

and forth in the burner . . . permits instant balancing 
of the gas and air mixture to meet widely varying fuel 
and job conditions. A really outstanding feature that 
means even greater operating efficiency . . . one more 
reason why dealers (and their customers) prefer Turner 
Tested Torches! See your jobber for complete details... 


THE TURNER BRASS WORKS « SYCAMORE, ILLINOIS 


Since 1871 








BREAKING 
STRENGTH™ 


| AS.T.M. tape specifications call for a 30 pous 


pull to 34 inch width friction tape before break 


| ing. PANTHER and DRAGON brands of Frictiog 


Tapes surpass these “specs” by a wide margis 
They have an average breaking strength of up @ 
one-third better than required! 

This is just one of many reasons why these tape 


; 


| are tops. PANTHER and DRAGON Friction and 
| Rubber Tapes are sold only through recognized 
| independent wholesalers. Hazard Insulated 


Wire Works, Division of 
The Okonite Company, 
sand also i Wilkes-Barre, Pennsylvania 


4 th 
. dielectric streng 
e adhesion 


; egurenteed footag® 
. 


12) anther i 1D) ;agan 


friction and rubber tapes 
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Friction 3 


Insulated 
Division of 


PEO F | TS are the lifeblood of any business including yours. That’s 


why . ..in ever-increasing numbers... jobbers and dealers everywhere are stocking the 
money -making line of circle ® nuts and bolts. From cap screws to stove bolts every 
circle ® product has the same uniformity and quality that make for plenty of profitable 
repeat business. Furthermore...an important extra...the circle ® line is widely advertised 
to all your customers and prospects. ..creating a constant desire which you can profitably 


fulfill. Stock the Buffalo Bolt line and watch your profits start going up! 


BUFFALO BOLT COMPANY 


NORTH TONAWANDA, N. Y. - SALES OFFICES IN PRINCIPAL CITIES 
Export Sales Office: Buffalo International Corp., 50 Church Street, New York City 
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No <> 


4 “lt 
= Zz 23 millions now engaged 


People all over— 

in every town —are 

looking right and left 

for items just like these. 

They’ll produce plenty of 

quick sales in your store too, 

so stock them early and get in on the ground 
floor of the home improvement boom. 


1) Decorative coat hooks for 
both beauty and usefulness. Red, 
ivory, blue and black. Fasten 
easily to any door or surface. 
Packed one dozen to the box. 
A 15c retailer (complete with 
screws.) 








€) Distinctive, water-clear 
transparent door plates. Floral 
design or plain. Handsome 
beveled edge. Size 3” x 12". 
Packed individually or two to 
a set. Suggested retail price 
(with screws) 65c to 70c. 

Handy, streamlined 
fl drawer and utility 
pulls in choice of ivory, red and 
black. Two dozen to the box 
or bulk. Sells, complete with 
screws, at 15c each, 





4) Cable clamps in one- 
quarter and three-eighths sizes. 
Ideal for home and other con- 
struction. Available in any 
bulk amount. 


Immediate Delivery pa Stock! 
Write for samples and prices. 
If we haven’t what you want in stock, we can 
mold it for you in sufficient quantities. 


(Cornett, 


PLASTICS CORPORATION 


308 WEST ERIE STREET CHICAGO 10, ILt. 








TEL-0- POST 


THE ORIGINAL TELESCOPIC ADJUSTABLE 


BASEMENT POST 


Tel-O-Post has opened an immense 
new profit market for thousands of 
dealers. 7 out of 10 homes need this 
inexpensive, easy-to-install device to 
correct sagging floors. 


It’s TEL-O-POST for Sales Demand 


Over a quarter million home owners 
have already bought Tel-O-Posts, 
Sales are skyrocketing. No other 
post even approaches this record. 


It’s TEL-O-POST for Superiority 


Sound engineering makes Tel-O-Post 
outstanding in safety—easy installa- 
tion—low cost—the proved answer 
to every sagging floor problem. 


It’s TEL-O-POST for Advertising 
Only Tel-O-Post is advertised t@ ~ 
millions of home owners. Ads in 
national magazines—The Saturday 
Evening Post and Better Homes and 
Gardens—are reaching your custom- 
ers, selling Tel-O-Post advantages ~ 
to create big business and profits 











ETAIL Cash in NOW. Send your 
order for a supply of fast- 
$9. we selling Tel-O-Posts, today. 


Or write for complete 
information. 


Complete, 





ready to install. 
Slightly higher 
West of Missis- 














sippi River. 


TEL-O-POST COMPANY 


140 Ash Street . Akron 8, Ohio 
Canadian Representative 


William B Stewart & Co 159 Bay Street, Toronto, Ontario 
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POST 


an immense 
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es need this 
all device to 


ales Demand 
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5 Tel-O-Post ! 


pasy installa- | 
oved answer 





Iam a tumbler, alike yet slightly different from each 
of my seven brothers. There are four of us on each side 
of the cylinder, eight in all, and we are operated 
directly by the key without the help of springs. There 


ers. Ads in are 500 different key changes based on us. Few ordinary 
he Saturday locks offer such protection. 

Homes and ' / 

your custom- | / 









advantages ~ 
and profits 





Z 


! 
Another Reason Why ILLINOIS is a BETTER PADLOCK * 


At last!...A padlock that’s new, different, SAFER ...a 

better padlock without a price premium! Contains many 
features not available even on more expensive locks. Self- 
locking... rap-proof...double rotary bolts (an exclusive 
Illinois feature) mean sure protection . . . cylinder mecha- 
nism with two sets of positively-operated tumblers prevents 
sticking or freezing. Illinois is a good buy for customers, a 
good deal for you. Model shown (No. 5810-A, 114") is available 
NOW... complete line of other models coming soon. Order from 


your jobber; if he can’t supply you yet, please send us his name. 


ae @) alle) 






Ontario 





ito 
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COLUMBIAN+* MADE 


PORCELAIN ON STEEL ENAMELEDWARE 


Distributed by all leading jobbers 
A product of COLUMBIAN ENAMELING & STAMPING CO., INC., Terre Haute, Ind. 
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heavy Onstry c tion 
5 . ‘ 5 rox. 2 Ib. Rens vi 
Size s 7 Weight app 7 60 7 ih 
“ 18 x 13 x 4/2, z in 
i | : 
™” ad With Extended basket for Silverw bor 
} e Frame—Spot Welded 


UIRIES Heavy Wir 
ype or Capacity for 12 Plates 


Sluminizeg 


cre and Cups MStallation, 





4 to the Case oO 
er Smee 
Ax 6 
18 x 13 
artes x6 
Sas te 15% x 10x 5 
DUS i 
from raw material 
to finished product 
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Add to all this, protected profits for you 

. national advertising to 2 out of 3 of 
your customers .. . the Good House- 
keeping Guaranty Seal . . . plus all the 
merchandising helps you could ask for. 
In every way, the Vaculator program 
for 1947 sets the pace for the entire 
coffee-maker industry! 


BEAUTIFUL NEW DESIGN — 


with eye-appeal and buy appeal 


COMFORT-GRIP HANDLE — 


for safer, easier pouring, and con- 
venient handling 


“PYREX” brand GLASS — 


the finest heat-resistant glass money 
can buy 


OVER-SIZE UPPER BOWL — 


avoids splashing and running over 


WIDE MOUTH DECANTER — 


more convenient for cleaning and 
serving 


THE DEPENDABLE NAME IN CO¥ 
Chicago 6, U.S.A. 
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VACULATOR CLOTHLESS FILTER— 


for clearer coffee every time 


“MAGIC SEAL” BUSHING — 


no twisting — no pressure — lessens 
breakage 


$in-1 PLASTIC COVER — 


dust cover, upper bow! stand, and 
table mat all in one 


CLIP-IN DECANTER COVER — 


keeps coffee hot and fresh 


PLASTIC COFFEE MEASURE — 


accurate measure is a “must” for 
perfect coffee 
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* Circulators 
* Gas Heaters 


| 





62 years of Peerless research in the Science of 
Heating and its allied problems of Engineering, 
Design, Styling and Finish has resulted in To- 


day’s outstanding Quality Heating Equipment. 


We have not and will not permit scarcities of 
Quality Materials to tempt us to compromise 
these long established high Quality Standards. 


It is our determination to steadfastly adhere 
to our enviable policy of Top Quality Gas’ 
Equipment, rather than produce a phenomenal 
volume to satisfy current demands with the 
inevitable sacrifice of Quality. 


Remember . . Peerless First on the Heat Parade. 












MANUFACTURING CORPORATION 


INCORPORATED 
LOUISVILLE 10, KENTUCKY 








- REID-WAY "8" 
floor sanders 





Now @ times 


pre-war production 


ONLY ONE* 
MOVING PART 


This unique, REID - WAY 
principle gives an “8" far 
greater efficiency in oper- 
ation; cuts the maintenance 


‘way downl 


Your veteran “8” proved its endurance, all 
through the war; is probably in action now! 
This new “8” is an even better machine, and 
we're turning it out in quantities 4 times any 
achieved before in REID-WAY history! 
Count on real rental profits, in 1947. 


. *In the sander, proper. 
& 


Write Dept. HA for descriptive folder on 
REID-WAY floor-surtacing equipment. 


REID-WAY, INC. 


2917 First Avenue, SE Cedar Rapids, lows 
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3 FIXED HEATS ( 


2 THE OTHER SIDE 
nnouncing a 
|S WARMER 


sensational new line 


d ih is sdb yee) Y ! 


to bring you 


new sales 


luction 











2OFITS 


rance, all 

‘ion now! 

hine, and 

geen What’s ew about these pads? Every- idea. . . one side always warmer than the 
thing! An entirely mew idea. New con- other, whether on low, medium or high 
struction. New illuminated switch. New ...they’ll surely want to buy. 
comfort and added utility. Be sure you see this amazing new line 

When the comfort-seeking public sees of WARM-O-HOT pads. 

WARM-O-HOT with its revolutionary new Write today. 

C. [|The LOBL MANUFACTURING COMPANY 

apids, lows 


es MIDDLEBORO, MASSACHUSETTS 
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New Product—New Display — 


More Profits foreyot! # 


ease ere 
"sere, dete otet 


tenes rong. ter pee?’ 
* 26 reese cage @ #™ 


The Home: Craftsman 


INSUMER advertising in these books is telling 

your customers, ““CASCOPHEN is the only com- 
pletely durable, waterproof glue now available to 
homecraftsmen.” 


Tie in with this promotion! 
Order your supply of CASCOPHEN today. Get this 
new, free, consumer-appealing display and put it up 
on your counter. 
CASCOPHEN is available in 4-pint, pint (both 
with displays), quart, and larger sizes from your 
regular sources of supply. 


CASEIN COMPANY OF AMERICA 


DIVISION OF THE BORDEN COMPANY 


350 Madison Ave., New York 17,N.Y. 








NATIONAL ADVERTISING 
HELPS YOU SELL 


INSTANT 


W 


eet Aine 


THE ORIGINAL AIR DEQDORANT 


Profit from Steady Advertising 
Reaching 62,182,373 Readers 


You can make money with 
Sweet-Aire! Show your cus- 
tomers you stock the fast-act- 
ing air deodorant they see 
advertised in these leading 
magazines. A Demonstrator 
Bottle near your Sweet-Aire 
display gives customers a 
chance to try it out. They are 
“sold” when they see Sweet- 
Aire work. 


Years of home use have proved 
Sweet-Aire’s fast-odor-neutral- 
izing action. It is the original 
air deodorant. A few quick 
sprays make air fragrant eae 


Cedar Pine 


| or Oriental 
| Fragrances 


Sweet-Aire is 
fair traded 
where permitted. 


fresh in kitchen, bath, nursery, 
closets, offices, etc. No wicks 

. . no waiting! Suggest buy- 
ing a bottle of Sweet-Aire for 
each of these odor-centers, and 
you can get volume sale. 


Your Jobber Salesman has full 
information about Sweet-Aire 
and our Cooperative Advertis 
ing Plam Ask him about it, 
and cash in on the regular 
national advertising that tells 
your customers about Instant 
Sweet-Aire! 


order, 
Salesman foe 0 








—a 

RETAIL PRICES 
4-oz. bottle sd 
8-oz. bottle $1.0 
16-0z. bottle $1.8 
Atomizer Ld 
Atomizer carton-packed and oll 
separately. Fite beth 4- ond & 
og. bottles. 


MILLER PROTECTO PRODUCTS COMPANY 


KALAMAZOO 41, MICHIGAN 


HARDWARE AGE 





FEBRUARY 





ING 


Everybody’s talking about NEW ETHYL CLEANER 










ot REI as Rn AR ce 


+ 
ye MOLLE 


, bath, nursery, 
etc. No wicks 
x! Suggest buy- 
Sweet-Aire for 
dor-centers, and 


out Sweet-Aire 
tative Advertis 


him about it HERE ARE THE OTHER 5 REASONS 


7. Every sale means a protected 40% margin | 


ising that tells 
s about Instant 


of profit 

2. The prestige of the famous Ethyl trade 
mark name : 

3. The demand created by the national con- 
sumer advertising campaign . 

4. New Ethyl Cleaner is rapidly becoming a 
household buy-word . ‘ 

5, Ethyl Cleaner sells quickly — doesn’t sit 
long on the shelf! 4 


New Ethyl Cleaner has won wide acclaim by - 
women as being best for washing so many things 
—fine fabrics, dishes, glassware, pots and pans. 
Men have said it’s the best all-over car wash 
they’ ve-ever used. Every customer is an immediate 
prospect for Ethyl Cleaner. Demonstrate it on 
windshields! Explain its versatility to the women! 


ite beth 4- ond & 


% P vw ~- Stock it today! Write to Ethyl Specialties Corp., 
Z| ZS ' 21 West St., New York 6, N.Y. 
ton-packed ond ll ee —— -; 


PANY | A PRODUCT OF ETHYL CORPORATION 
DISTRIBUTED BY ETHYL SPECIALTIES CORPORATION 


ise ~steath 
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Cau OLCUE? 


GOUT 
Cuadsfvamend 


sucar by 


TORRINGTON 


HY be satisfied to sell your 
customers anything less than 

the best? People want quality— 
and have the money to pay for it. 
So when you sell a can opener, 
why not sell a Westco 65! West- 
co 65 is first cousin to the famous 
big Westcos preferred by restau- 
rant and hotel chefs everywhere, 
and manufactured to the same 
precision standards. Westco 65 
has a nickel plated die cast 
frame. Its rotating cutting blade 
shears tops out of cans as smooth 
as silk—with little effort. Westco 
65 opens cans of all kinds—any- 
where. Westco 65 isn't a wall- 


flower, either. It tucks away into | 


a drawer, out of sight — out of 
the way! You'll find Westco 65 
easy to sell—your customers will | 
find Westco 65 easy to use. | 
Attractively packaged in an in- | 
dividual box. Write now for | 


prices and complete information. | 


Inset shows West- 
co 65 can opener 
in operation. 
Women like its 
smooth, easy cut- 
ting action 








THE TURNER & SEYMOUR MFG. CO. 


55 Lowton Street + Torrington, Conn. 





of these superb 
irons are being shipped - - - 
order yours today. 


of scientific 
ates plain hard 
war irons. 2 pov 
to run Po gf 
ae Soon—Have Patience” #7 4 
advertising which creates 
general di intent. ‘1 
We purposely waited unl 
our production line could 
take care of orders . -. 
ond NOW 1S THE TIME. 


_ Electre Home Products 
— are built for long hard 
service ond scientifically 

. for really — 

accurately controlle 
- They are priced to 
sell quickly ond yield 
o very attractive 


wie 
Three Popular M somatic — AC - DC 


M- 6A De Luxe Non AC — 1000 Watts 


-85 . atts 
M10 De Luxe Automatic Ac — 1000 W 


Outstanding . @ Finger-touch automatic 


even heat distribution a 
lad Meehanite sole és po vet bolence for oa 
handling 
@ Fiberglass insulation 
@ Minimum hea! differ 
ce @ Just-right weight 


h 
dle, cool to touc a cori 


@ Quick, 
» Copper -cl 
plate 
@ Minimum heat rad 

@ Air-vent sole plate 

@ Extra-large ironing surfa 
d, natural-grip han 

; pete sole plate, bevelled edges andr 


Bott by Seorch Potions Tet 


iation 


_U.S. ELECTRIC HOME PRODUCTS, INC. srootiyn 20,4 
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FOR SPEEDY SALES! 


There’s no “consumer-buying strike’’ on Pearl-Wick Self- 
Ventilating Hampers! Women know they’re the tops in 
" value, utility and good looks. They keep on buying—and 


Natts fe 4 our accounts have no Pearl-Wick inventory problem. 


Natts a : 
We're continuing to ship our stepped-up production as 


fast as possible . . . continuing our expanded advertising . . . 


utomatic : . : 
nade all to continue and increase your sales of the world’s best- 


nlance for east 


selling hampers! 


s insulation 
heat differ 


heat di a VA 
h a &. 
al  PEARL-WICh 
t! 
SELF -VENTILATING Cth 
145—58th . 
Brooklyn 20, N. “TM. Reg 


Pat. Of. Pearl-Wick Corp., Long Island City 2, N.Y. * Showrooms: New York City * Chicago * Los Angeles 
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pep bed lamp dit 


° Want to sell fluorescent lamps as they've 
‘never sold before? Then sell the new 
Acme two-in-one pin-up and bed lamp! 
Finished in crinkled baked enamel in 
lovely pastels: blue, ivory, peach, 
brown, rose as well as white. 
And priced 
for healthy profit! | 


- NATIONALLY ADVERTISED 


For F Rother Information on the LAMPS sae ‘ane 
PRICED for PROFIT Write or Wire Dept. 22 


i 


i] 


res Ss ie Tr HANG IT > @ 
ON THE WALL! ON THE BED! | 





THE CHORE GIRL 
“POT CLEANER OF THE NATION” 


SAFE FOR HANDS AND PANS 


Now, the new, exclusive eyelet closure with four dis- 


tinct advantages: 


4 Eliminates the hazards of sewing wire ends. 


Increased serviceability—holds ‘‘The Chore Girl” 
2 together in ball or pad form to its last thread. 


A means of hanging up “The Chore Girl” other 
3 than through the mesh. 


Permanent identification—“‘The Chore Girl” brand 
© stamped on each eyelet. 


THE CHORE GIRL 


FAMILY OF SAFE POT CLEANERS 


A family made up of every consumer-demanded 
type pot cleaner backed by a selling policy of 
equitable fairness and stability for all distributors. 


“The Chore Girl” family is a.line that guarantees 
the dependent value of your: inventories, the high- 
level tempo of profit and repeat sales, and the 

assured safety of your investment. 


For your continual profit, sell 


“THE CHORE GIRL” 
&g FAMILY. 


METAL TEXTILE CORPORATION 


ORANGE, NEW JERSEY 
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Over a million 
Tex-Knit 


burnproot 
covers in use! 





FURNISHES 3 KINDS OF HEAT 
HEATS ROOMS UNIFORMLY 
GIVES MORE AND FASTER HEAT - 4T LOWER COST. 

ECON OMUICAL- QUICK - HEALTH FUL U-HEAT FABA 




















Millions more need this burnproof cover! 


Moré ano More homemakers are asking for Tex-Knit Burn- 
proor Cover! It’s the only ironing cover made of miracle 
Asbeston*. Economical, .. won’t burn, outlasts any ordinary cover! 


Get your share of this huge demand now boosted by estimated 
six million new households this year. Take advantage of Tex- 
Knit’s expanded advertising in Ladies’ Home Journal, Better 
Homes & Gardens, Good Housekeeping and Parents’ Magazine 
. . . the biggest ad campaign ever in ironing covers! Order 
Tex-Knit in ample quantity and feature it prominently! 
*ASBESTON is a new, miracle asbestos woven fabric developed 


by U. S. Rubber Co. Ideal for ironing board and automatic 
ironer covers made exclusively by... 


TEXTILE MILLS COMPANY 
General Offices: 2637-69 W. Polk Street, Chicago 12, Illinois 
New York Offices: 200 Fifth Avenue 


Tex kent 
Burnproof 





Look at these Big Selling 


Points for Model 1300 


. New Parabolic Chrome Reflector beams 
as well as diffuses heat rays. Furnishes 
natural up-draft circulation. Combines 
REFLECTION, RADIATION and CON- 
VECTION. 


. Infra-Red Rays—properly diffused for 


health. . 


. Easily PORTABLE. Wide, EASY-GRIP 


handle, cool even when heater is hot. 


. SAFE! Will not harm finest floor or 


rug. WILL NOT TIP OVER! Design and 
low center of gravity eliminate fire 
hazard. Wiring totally enclosed and 
tamper-proof. 


. Electric-welded steel construction and 


long-life nickel chrome wire (wound on 
ceramic coils of high tensile strength) 
insure DURABILITY and SERVICE. 


. BEAUTIFUL—Heat-proof baked enam- 


el finish, irridescent blue with Chrome 
trim. Wood handle and feet finished in 
biond maple. 





SPECIFICATIONS: 
110-125 Volts 

1320 watts 

AC or DC 

11” high, 1534” long 
10” in diameter 
Ship. wt. 9 Ibs. 


— Radiant Heat 
--— Reflected Heat 
Convection Heat 














“—> with natural up- 
CUT-AWAY SIDE VIEW draft circulation 


Address: Dept. H. 


TOP @LINE 


APPLIANCES 


TENNESSEE VALLEY 
MARKETERS, INC. 
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neral Mills’ Trutteat Control ! 


MOST ACCURATE KNOWN TYPE OF HEAT 
REGULATOR EVER USED IN AN IRON 


U-HEAT FABRIC SELECTOR. Iron 
every fabric at iis own best tempera- 
ture by setting the Tru-Heat Fabric 
Selector. Or iron by actual tempera- 
tures. Fabric Selector, marked both 
ways, follows recommendations of 
Good Housekeeping Institute. 


SAFETY SIDE REST. Iron stays put 
on its low Safety Side Rest with little 
danger of tipping. What's more, it 
tm takes 15% less effort to roll it on its 
side than to lift an iron up onto a heel 
rest or stand. What a practical way 
to make ironing easier and safer! 


< afi 
WAY, FULL-VUE IRONING SURFACE 

covers more ironing at every stroke 
because it’s 15.7% larger, 28% longer 
than the average of five other leading 
ons. New shape irons easily into 
dificult places with either end. But- 
ton Saver Edge slants all around so 
any part of it slips smoothly under 
buttons without loosening threads. 


oHT WEIGHT. Accurately controlled 
heat does the job— not weight. Iron 


age 3% Ibe., the right weight 
for » easier ironing. 
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THE SURFACE THAT IRONS THE FABRIC 
is actually part of the General Mills Tru- 
Heat Control. This great new invention 
prevents dangerous overheating and time- 
wasting drops in temperature. It’s the 
fastest-acting, most accurate known type 
of heat regulator used in automatic irons. 
Accurately controlled heat not only pro- 
tects delicate fabrics but speeds ironing 
and makes every piece of ironing look 


The iron sponsored b 


Bett rod 


NOW BEING DISTRIBUTED IN: 
Minnesota, Nebraska, the Dakotas, 
Wisconsin, Iowa, Michigan, Indiana, 
Ohio, the New England States, New 
York, Montana, yoming, Utah, 
Colorado, New Mexico, an rts of 
Idaho, Illinois, ae agome West Vir- 
ginia, Pennsylvania and New Jersey. 





GENERAL MILLS, INC., HOME APPLIANCE DEPT., MINNEAPOLIS 13, MINN. 
Copyright 1947, General Mills, Inc, 


Sensitiy 

e to 

ena i iron 
Safe) ° 

DUSt have mop os 





Eee OG ONE OEE OE oe 


smoother, more neatly finished. Tru-Heat 
Control is only one of the standout advan- 
tages of this new iron that’s winning thou- 
sands of women in market after market. 
Homemakers are reading the whole story 
in hundreds of large newspaper ads... 
hearing it on General Mills’ famous Radio 
Hour wherever distribution is under way 
... and they’re showing their approval of 
it by buying the new General Mills Iron! 
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Sales will be up in calor lights for the dealers who stock the famous 


NOMA line. With N@jMA’s imaginative design—NOMA’s bright new 
styling for year ’royg use, 1947 will be a banner year for NOMA dealers! 


NOMA’s undisp® eadership in the field of decorative 
lighting has beg ed by: 


omising NOMA quality 
ndable NOMA workmanship 


onsistent consumer demand created 
Ty by NOMA’s national advertising. 
 )) This year—NOMA plans to greatly increase 
1946 deliveries— give you more of the 


. de 
ae NOMA color lights you want. Make 1947 
20 gnts y & 
" * AN 4a top year with NOMA, the Greatest Name 
Y * Ay Mex Christmas Lighting. ; 


3415—15 light Straight line outfit— 
Wires in multiple...has Add-on com 
nector...lamps burn independently. 





110—8 light Series Joop 


type outfit — Tri-pi 
nection with open oufiet fer 
attaching additional sets 


3010—7 light indoor Berry Bead outfit 
—Has Add-on connector... fastens 
upright to branch of tree seédrely. - 





HARDWARE AGEN FEBRUAR 





t new 
A dealers! 


n independently. 


light Series [oop 


it — Tri-pl 
for 
, sets. 





BUBBLE 
LITES 


a! A ’ ‘oa, 
‘a 
VU VC OORRAB DOU 
POUY 
Consumer demand for BUBBLE-LITES . . . NOMA’S revolu- 


tionary new development in Christmas lighting . . . reached white 
heat in 1946. 


BUBBLE-LITES . .. the greatest innovation in Christmas decora- 
tion since the invention of the electric light . . . will become even 
more popular and profitable in 1947 thru: 


Added manufacturing capacity 
Attractive, eye-catching packaging and display 
Aggressive national promotion. 


The NOMA BUBBLE-LITE set 
radiates charm. 


The NOMA BUBBLE-LITE set 
is alive with bubbling action. 


+ 509—Noma Bubble-Lites—Nine shimmering 
crystal clear candles of bubbling light, set in 
colorful plastic bases. Completely wired. Has 
special clip to make attachment to tree easy. 
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EFFECTIVE FEBRUARY 15, 1947 


Rew RENUZIT 


FAIR TRADE MINIMUM PRICES 
1 GALLON ¢ 2 GALLON $ 55 


SZE... SIZE... 
WEST OF ROCKIES « 1 GALLON 89c, 2 GALLON 1.75 


Change your Fair Trade Minimum Prices to conform 
to this announcement. 


BIG PROFITS . . . exceptional money making oppor- 
tupity with this fast-moving line! 


Everywhere Renuzit is No. 1 in the 
field! It sells, it repeats, and it brings 
a steady flow of recommendations. 
Stock all 3 sizes—the quart, 1 Gallon 
and 2 Gallon containers. Display it 
prominently and watch sales grow! 


20 NATIONAL MAGAZINES! 
105 NEWSPAPERS IN KEY CITIES! 
Every month in leading women’s magazines— 
every week in metropolitan newspapers! A ter- 
tific campaign featuring a sensational DOUBLE 

MONEY BACK GUARANTEE. 


T HOME PRODUCTS CO., PHILA. 3, PA 
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His Beauly Farle Parlor 
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Whitney’ 5 NEW PROMOTION IDEA 





SHOWS HOW HAMPERS CAN 
DRESS UP BATHROOMS! 


Build this eye-catching “Beauty Parlor Bathroom” in your store for 
your customers to see, featuring the Whitney bench-type hamper. 


Let your Whitney Hampers sell related bathroom items! Whitney 
Hampers will help you sell related items easily, because more and 
more women believe in the quality and fashion rightness of the 
Whitney Hampers. 


If it’s a Whitney... 
it’s beauty will last. 


F. A. WHITNEY CARRIAGE CO. « Since 1858 » Leominster, Mass, 
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Ironing Tables 


Rid [id 


‘ Tide Racks 
qhidjid 


Woodenware 
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Leading the great line of Rid-Jid House- 
wares is the Rid-Jid All-Steel Air Flow 
Ironing Table—the only fully ventilated 
table. Sixty-one per cent of the ironing 

surface is open area, designed 


for speeding the escape: of 


Pe 


> 





moisture and making ironing 
easier, faster and more 
economical. 

The high value established by Rid-Jid 
All-Steel Air Flow, is equalled by every item 
bearing the Clark Rid-Jid Trade Mark. 


Rid Jid 











A FAMOUS NAME 
IN AMERICAN 
HOUSEWARES 








Products of Wert since 1878 

















NOW YOU’LL REALLY SELL 


Briddell Cleavers 


DE LUXE 
HOUSEHOLD 


CLEAVER #861 KITCHEN 


CLEAVERETTE 
#71 





in their colorful | 
self-display, take-home cartons 


There’s a whopping market for cleavers especially 
designed for home use. We make ’em good-looking, 
lighter, easier to swing—they have so many home uses 
they’re a “natural” for big sales. 

We're telling 15,000,000 Saturday Evening Post 
readers about our new household cleavers: Same fine 
steel, same keen edge as our famous butchers’ cleaver— 
but streamlined! And blades polished to mirror finish; 
handles of gleaming plastic in red, green, blue and 
black. Light but efficient. 

We've packaged our two styles in colorful, self-dis- 
play cartons, one cleaver to a carton, ready for customer 
to take home. Cartons show many uses, do a thorough’ 
selling job. Display these eye-catchers in your window, 
on counter or aisle table—and watch the job they do. 

Inquiries are pouring in, interest in this smart new 
home tool is high. Be ready to take care of demand; 
order a supply from your jobber. 

regularly to 15,000,000 read- 


ers of The Saturday Evening POST 


“@ Briddell 


Cnislidld. 0 tal 


FINE QUALITY CUTLERY 
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Acme} SHEAR & SCISSORS TIPS 


NATIONALI 


(7 . / 

yO ove 

FEB.22 4S 
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WEEK 


Acme is participating in Sew and Save Week even 
though the demand for Shears and Scissors is far greater 
than our production capacity. We are doing this be- 
cause, today, confidence is vital. 

Women are getting to know good shears and scissors 
again. It is only natural that, 
with demand so great, some 
delay in delivery is inevitable. 

If you want women to keep 
on asking for Acme quality, 
keep after your whole- 
saler for Acme 
goods. 


FREE—a newspaper mat 
(6 inches by 2 columns) 
suitable for use in connec- 
tion with Sew and Save 
Week. Write us today. 


ACME suear co. 


BRIDGEPORT 1, CONNECTICUT 
Makers of 


EVERSHARP «+ PURITAN 
KLEENCUT + AMERICUT 


ACME - 
WINDSOR + 


Keep Your Eye o ACME/ 
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BE hisst-sisst that cooking pressure 
band foods will soon be done. 
for @ial needed. There’s no mechanism to get 
Mothing to watch. 
oods perfectly and deliciously at just one uni- 
ressure. Proved in the Wear-Ever Test Kitchens. 
dmen also like the patented Snap-Tite Cover that can’t 
ytome off when pressure is on . . . even with Lid-Lock un- 
fastened. This cooker sells easily, stays sold, builds busi- 
ness and produces recommendations from satisfied cus- 
tomers. 


Backed by a continuing program of full-color 
advertising in 11 leading national magazines. 


The Aluminum Cooking U*ensil Co., New Kensington, Pa. 


‘@ WEAR-EVER 


Snap ‘hile 

















Automatic Hot Water 


Only Coleman Gives You Selling Features And 
Advertising Like This, On OIL WATER HEATERS 


Fully automatic! Runs 
itself! No fire-tending. Hot 


EB 


water any time, day or night. & 


Beautiful modern design, 
gleaming white plastic 
enamel finish, maroon trim. 


Heats water fast: As much 
as 114-times its storage 
capacity every hour. 


Rugged construction — built 
for long life. Heavy-duty 
tank resists pressure of 300 
Ib. per sq. in. 


16 Million Ads—Making Sales for Years 
to Come! Millions of families, off the 
gas mains, have thought they would 
never get dependable, fully automatic 
hot water at low first cost and low fuel 
cost. But now—Coleman’s dramatic 
ads and “high-spot” features show 
them they can have “all the hot water 
they want, when they want it” with 
Coleman—in city, town or country! 
Watch them ask you for Coleman! 


(Cutaway View) 


These ads are building sales for 
you—Through 1950! Today, when 
you don’t have to “sell”, these ads 
are still doing a vital job for the 
Coleman Oil Water Heater dealer. 
They’re building the acceptance 
and the demand. This will give you 
“pre-sold” Coleman prospects in 
years to come when there is no 
“back-log” of orders and you’ve 
got to sell! 


r Fair 
Automatic Control keeps Eat 
water at constant even | 
Temperature. No up-and- 
down uneven heat. 


Slight! 
it of | 


Burns low-cost oil — Use 
it anywhere! City, town or 
country. No electricity 
needed. 


Special Coleman low-draft 
burner means clean, depend 
able, fuel-saving heat, all 
the time. 


Low-flame Pilot: easy to 
light, won't go out under worst 
drafts; very low oil use. 


Made « 
ARMC 
Alumini 
Steel 
and 
TESTED 
AMERIC 
ROLLI 
1) 6 ae 
AGAIN 
CORROS 


Coleman's good name sells millions! 
For 40 years millions of homes beyond 
the gas mains have used Colemai 
Home Appliances. The Coleman namé 
means, to millions, that they can now 
buy a dependable automatic oil wate 
heater—with the economy and long lifé 
that have made Coleman famous. Colt 
man’s good name, plus automatic eas¢ 
will sell thousands on thousands of 
Coleman Oil Water Heaters. 


Ni 


The Coleman Co., Inc., Dept. HA-851, Wichita 1, Kansas; Philadelphia 8 (Terminal Commerce Bldg.), Pa.; 
Los Angeles 54, Calif.; Chicago 11, Ill. , 


Automatic Oil OGLE, Water Heaters 
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Now You Cau Step Up Your Profits 


with @... 


FPR. HAS NOT RAISED OUR PRICES!” 


— ALUMINIZED STEEL 


@ OUTSIDE CONTAINER 
ano INSERT CAN mane oF 


25 GAUGE ARMCO ALUMINIZED STEEL 


@ ARMCO SALT SPRAY 


TESTS SHOW 5 TO 10 TIMES MORE 
CORROSION RESISTANCE THAN 
GALVANIZED STEEL 


@ INFRA RED BAKED 
ENAMEL FINISH 


, >». WHITE—RED—BLUE—GREEN—IVORY—BLACK 


, @ POLISHED 


7c. ALUMINUM COVER 
pacity 


@ WATER-TIGHT INSERT 
@ 17 QT. CAPACITY 


@ INDIVIDUALLY 
CARTONED 


For the Facts and Figures 
Call, Write or Wire 


r Fair Traded 
| at $5.95 


Slightly Higher 
of the Rockies 


Made of e 
ARMCO 
luminized 
Steel 
elite | 

TESTED BY 

AMERICAN 


& 
} 
» 
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AGAINST 
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INCOLN METAL PRODUCTS CORPORATION 


136 CLIFTON PLACE, BROOKLYN 5, N. Y. 


Export Division: BLOCK INTERNATIONAL CORP., 101 WEST 3st STREET, NEW YORK 1, N. Y. 
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Promote EXTRA PROFITS 


NOW... From Your Oil 


Add 


hermostatic 
emperature 
Control with | 


This @ HEAT | 


Most new oil heaters, as 
well as heaters sold since 
1939, can be easily 
equipped with this mod- 
ern fuel-saving conven- 
ience! That means extra 
sales and profits for you 
on today’s heaters as well 
as a new source of in- 
come from your old cus- 
tomer-list. And you'll 
make new friends with 
every sale, for every home 
will appreciate the savings in oil, time, effort, and the uniform, 
healthful room temperatures possible at the mere setting of a 
Thermostatic Dial. 


This A-P Heat Regulator Set is easy to install on any Vaporizing 


A-P Model 240-ED Heat Regulator Set . 
Fits all oil heaters equipped with A-P Model 
240-DR, UR or YR Manuval Contro!s. 


Burner Oil Heater now using the A-P 240-DR, UR, or YR Con- , 


stant Level Oil Control. The ‘Sales Package’ is complete, in- 
cluding an Electric Conversion Top which mounts on present 
manual control, an accurate Wall Thermostat, a Transformer, 
and all accessories for quick and easy installation. 

Make these extra Winter Profits NOW! Write for prices, 
samples and selling material. 


(Be sure your new Heater Lines use A-P 
DEPENDABLE Oil Controls — for faster sales, 
greater customer satisfaction.) 


AUTOMATIC PRODUCS COMPANY 


2442 NORTH THIRTY-SECOND STREET, MILWAUKEE 10, WISCONSIN 


DEPENDABLE 
Od Controls 








Photo Courtesy 
Marshall Field & Co. 


The truly simple treatment in design— 
without embellishment to distract the 
eye—is hardest of all to achieve. No 
design calls more for artistry—nor leads 
to greater beauty—than the refinement 
of line that distinguishes builders hard- 
ware styled by SAGER...correct Builders 
Hardware for both period and contem- 
porary design, created to blend authen- 
tically with any architectural plan. Dur- 
able, easy to install, hardware styled by 
SAGER lends distinction to many ot 
the nation’s most beautiful buildings. 


BETTER STYLE IN BUILDERS HARDWARE by 


.« st 


MADE 


Magik-Mist 


- BUSINESS 
(SAGER) KNAPP- 


NORTH CHICAGO, ILLINOIS 
HARDWARE AGES FEBRUAR’ 


DESIGNED TO ELIMINATE SERVICING 
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WOW!... NEW 2 MINUTE CLOSET TREATMENT 


MOTH°VAPOR 









EXTRA 
CLOSET PROTECTION 


MOTH VAPOR 


clothes closet KILLS MOTHS, 
. , EGGS, LARVAE 
in America Nothing Quicker ! 


Nothing Easier ! 





makes every 











an open door 


to extra sales 






and profits 





F PACKED IN AUTOMATIC 
SALES DISPLAYER 

prema ape 79: 

oxes, takes little 

: en a ox 


space. 


Fair Traded Where State Laws Permit; 
Prices slightly higher in Canada. 














ouaer mOnaaCm 






MADE BY THE MAKERS OF... 


Magik-Mist makes. bug business BIG $ 95 


BUSINESS with powerful promotion 









INSECTICIDE SPRAY BOMB 


America’s No. | Best Seller ! 


plus “best seller’ customer acceptance RETAIL 






KNAPP-MONARCH (0.. sr. Louis. mo 
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It's NEW! It’s SAFE! = It’s SCIENTIF! 






Add to j 
slated to 


RZ. s \" . 
$ 95 a aa a ] j In our nat 
Foir % a intelligent 


Traded 


Packed 6 to a carton, 
net weight 40 Ibs. 


LIST 








PATENT 
PENDING 


NO OTHER COOKER possesses 
1 FLOATING GASKET these extra-safety features! Sel 
Wili_not fall into the food. Always Time-Saver with confidence—and @ 


interacted with ou’ vewty “peten’ the @ssurance IT WILL STAY 
: : At pending’ ’ floating design arrangement. 
ter carton. Ret: 
2 SAFETY PLUG : 
This safety plug cannot blow out at a 4S 4 EXTRA SAFETY 


Biven pressure, does not melt at a ago ea pe engl * 
given point. When pressure exceeds Two additional steam vents help 
safety limits the excess pressure sim- escape of pressure in the event of 
ply seeps out in an orderly manner, re- clogging of mafn channel. 

taining the proper pressure for safety. 


NEW, BEAUTIFUL 48 page recipe 


and instruction booklet with each 
cooker. Also GUARANTY Certificate. 3 PRESSURE GAUGE 5 PRESSURE RELEASE 
Scientifically calibrated for accuracy. To release all pressure when cool 


A simple turn of pressure cap sets cycle is completed simply place kat 
gauge precisely for cooking at 5, 10 in vertical position... no 
or 15 Ibs. pressure. H cold water cooling. 


utifully designed and made of f ie ENTIRE SET piys 
COVERS 


quality extra-thick cast aluminum. Seal- x 3 4% 


tight dome covers permit waterless or nail 
e 
regular cooking. Heat-resisting plastic Individually packed. 
Sets to g Carton, 
handles. Shiny, smart, good value. The 


pride of any kitchen. 





Ly 


$502 2 Quart Sauce #503 3 Quart Sauce #504 4 Quart Sauce #505 1934 Inch Chicken #506 6 Quart te 
Pan with Dome Cover. Pan with Dome Cover. Pan with Dome Cover. Fryer with Dome Cover. Oven with Dome Cover 


AN OPEN LETTER TO THE TRADE... 


During 1946 we shipped many thousands of pressure cookers. Frankly, 
story. However, we know there's been a shortage of pressure cookers 
unduly. We certainly appreciate the wonderful manner in which our 

very grateful to our dealers for their fine spirit of cooperation. 


you might call our operation a success 
so we don't pat ourselves on the back 
product has been received, and we're 


Unfortunately, our limited production during the Past year made it impossible for 
backbone of American trade, namely, the wholesalers — the folks who truly 
manufacturer and the dealer. 


us to do business with the 
bridge the gap between the 
We have always recognized the importance of selling through wholesale channels, 


confine our line to a minimum 
number of wholesalers. This should make the TIME-SAVER line a valuable franchise. 


of raw materials and an expansion of our production facilities, we are ina Position I 
to deliver in large quantities to a select group of distributors and jobbers. Frankly, we are not going to sell 
every Tom, Dick and Harry. We feel that it will be more advantageous to you if w f\ 
This organization has always endeavored to make research and en 
cooker is the first scientific approach to pressure cooking. Its safety f 
Add to its unexcelled safety features its be 


gineering the foundation of its business. We believe our new 1947 pressure 
eatures are unequalled by any other Pressure saucepan now on the market, 


auty of design and simplicity of operation and there can be no doubt that the new TIME-SAVER is 
slated to be America's No. ] Pressure cooker. 


In our national consumer Promotion and advertising, 


we're going to take a skeleton out of the closet and talk “safety” 
intelligent American housewife. 


in pressure cooking to the 


We have confidence in the future, not simply with talk, but we've backed our 
line to include heavy-cast aluminum waterless cookw 
and newspaper advertising, 
“Perfect Housewife” contest. 


judgment with considerable investment to expand the TIME-SAVER 
g this conviction with a large budget for consumer, magazine, radio 
ion program, which includes such Projects as the famous, nationwide 


That's the “story” and it's really going to become a “best seller” 


- Right now, while good territories are still available, is the time for you to join 
forces with us. 


Sincerely, 


features 1 Sell President 


TRAUBEE PRODUCTS, Inc. 


ron in the event 


matin channel. 


SSURE RELEASE ; t 

se all pressure when coi d uni 
age: > an 

tc ae | High lustered surface 


' 


e: bio! : 


™ ish inside. This all-purpose line is p ras: 
% ‘i 
ALL competition. Show it and you . am 
a AVAILABLE ay. 
#601 1% Quart Sauce Pan with Cover... be cia oe 
#602 2 Quart Sauce Pan with Cover cae 
3 Quart Sauce Pan with Cover 
NTIRE SET Plus fe 1 re 


; "a UNITS 
COVERS #604 4 Quart Sauce Pan with Cove 


#605 2 Quart Double Boiler with Cover en 
#606 6 inch Fry Pan — No cover | | pool 
#607 7 inch Fry Pan — ed cover 

#610 1012 inch Fry Pan with Cover 








Manufactured by 


TRAUBEE PRODUCTS, ... 


N. Y. 
‘ : a : 924 BERGEN STREET, BROOKLYN 16, 






h 
506 6 Quart Dute 
bven with Dome Cover. 


Sl OT 























x, MARLOWW— The World's Fore- 
_ most Self-Priming Centrifugal 
| Pump. 

FOR BUILDERS, FARMERS, MASONS, 
PLUMBERS AND OTHER PUMP USERS. 


EFFICIENT—Exclusive diffuser method of 
self-priming is far advanced. A Marlow will 
prime and reprime positively and automatically 
on suction lifts, and pump more liquid per 
horsepower. 

DEPENDABLE—No troublesome ports or 
by-passes to clog or jam. No parts to adjust 
or manipulate. 


' ALL PURPOSE—For clear, gritty, heavy 
or light fluids. Portable or stationary models. 


DURABLE—Strong, long-life construction. 
Fully guaranteed, 


; Gasoline, electric or Diesel power. 1% to 
| 10-inch sizes. 50 to 4,000 gallons per minute. 
Send for booklet and interesting distributor 


























information. Marlow Pumps, 521 Greenwood 
Ave., Ridgewood, N, J. 


MARLOW PUMPS 


Manufacturers of Quality Pumps 
Since 1924 





















new post-war 
light weight 


Lawn 
Mowers 


———— Two different 16" 


models. 
Many outstanding features. 


Customers instantly appreciate their light 
weight, easy action and practical design. 
Tough aluminum alloy castings protected 
by long wearing hardened steel bushings. 
Smooth cutting, five blade, ball bearing reel. 
Crucible tool steel knives. Shock resisting 
rubber tires. These lawn mowers are as 
strong and durable as specialized experience, 
quality materials and precision workmanship 


can make them. 
order now 


and assure yourself Immediate 
Delivery. Write, wire or phone 
for complete trade information. 


O1 Canufacturing Cnpary 


Springfield, Ohio 


LAWN MOWERS 
SINCE 1880 





Innisfallen Ave. 











| This spring, WHITNEY advertising in Better Homes & Gardet 


| made using the colorful WHITNEY packages and display ® 


| 


| 
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Battle | 
BAIRD 
Green 
BAIRD | 
Gain 
BARKER, RO 
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BROWN-CA: 
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BROWN-RC 
Winston-Sa: 















Ww. W. CONDE 
Wotert 


DUNHAM, CARI 
Son Franc 










NATIONALLY 
FAMOUS— 


for clean, easy cutting—durability—long edge 
life. "V" Blade slices against a soft metal anvil 
—an original Seymour Smith principle. With easy hand 
pressure, it snips tough branches with ease; yet it also cuts 
small twigs, even twine! No. 119, 8" size, easily cuts up to 
¥,"" branches. No. 118, ladies’ 6" size, for branches up to 
V4". Sold only through jobbers. 


SEYMOUR SMITH & SON, INC. 
900A Main St., Oakville, Conn. 











Specialists in Garden Shears for 3% of a Century 


Sales Representative 
JOHN H. GRAHAM & CO., INC., 105 Duane St., New York 8, N. Y. 














CHROME 
FINISH 


















NATIONALLY 
ADVERTISED 


For years, consumer preference and dealer profits have bet 
as users have proved! 


steadily growing for Whitney Seed .. . 
lives up to our well-advertised claim: it grows better lawns. 


Home Magazine and Big City Newspapers is featuring: 


WHITNEY'S Super-Refined, high-germination Seed for 
better lawns, and the folder on Lawn Care that's FREE 
at Whitney Dealers. 


It's Easy to Make Effective Tie-In 


with Whitney advertising. Impressive displays, as pictured, 


terial that we furnish. WRITE for prices and details. 


WHITNEY SEED CO., Inc. Buffalo 5, N.! 
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MR. DEALER, MEET 
YOUR TRU-TEST 
DISTRIBUTOR: 


WALTER H. ALLEN CO., INC. 
Dallas 2, Texas 
AMERICAN WHOLESALE HDWE. CO. 
long Beach 1, California 
B. C. SUPPLY CO. 

Battle Creek, Michigan 
BAIRD & COMPANY 
Greenville, Mississippi 
BAIRD HARDWARE CO. 
Gainesville, Florida 
BARKER, ROSE & KIMBALL, INC. 
Elmira, New York 
BROWN-CAMP HARDWARE CO. 
Des Moines 6, lowa 
BROWN-ROGERS-DIXSON CO. 
Winston-Salem, North Carolina 
W.W. CONDE HARDWARE COMPANY 
Watertown, New York 
DUNHAM, CARRIGAN & HAYDEN CO. 
Son Francisco 19, California 
DUTTON-LAINSON CO. 
Hastings, Nebraska 
FONES BROS. HDWE. CO. 
Little Rock, Arkansas 
C. D. FRANKE & CO., INC. 
Charleston, South Carolina 
GREER & LANG 
Wheeling, West Virginia 
HERR & CO., INC. 
Lancaster, Pennsylvania 
HOLMES HARDWARE CO. 
Pueblo, Colorado 
IMPERIAL HARDWARE CO. 

El Centro, California 
JELCO MILWAUKEE CO, 
Milwaukee 3, Wisconsin 
JELCO OMAHA CO. 
Omaha 2, Nebraska 
JENSEN-BYRD CO. 
Spokane, Washington 
KEITH-SIMMONS CO., INC. 
Nashville 1, Tennessee 
KING HARDWARE CO. 
Atlanta 3, Georgia 
LEE HARDWARE CO. 
Salina, Kansas 
MAY HARDWARE CO. 
Washington 7, D. C. 

C. H. MILLER HARDWARE CO. 
Huntingdon 19, Pennsylvania 
MOREHOUSE & WELLS CO. 
Decatur 60, Illinois 
MORROW-THOMAS HARDWARE CO. 
Amarillo, Texas 
J. H. OLIVER & CO. 
Grenada, Mississippi 
RAILEY-MILAM, INC, 
Miami, Florida 
RAWLINGS EQUIPMENT COMPANY 
Mobile, Alabama 
READER'S WHOLESALE DIST. 
Houston 2, Texas 
REHM HARDWARE CO. 
Chicago 8, Illinois 
J. RUSSELL & CO., INC. 
Holyoke, Massachusetts 
THE SCHAFER COMPANY, INC. 
Decatur, Indiana 
C. Y. SCHELLY & BRO., INC. 
Allentown, Pennsylvania 
THE SEEDMAN COMPANY, INC. 
Brooklyn 6, New York 
SOUTHWESTERN HARDWARE CO. 
Oklahoma City 1, Oklahoma 
THUMB HARDWARE & SUPPLY CO. 
Deckerville, Michigan 
TIEMANN HDWE. & SUPPLY CO. 
St. Louis, Missouri 
UNION DISTRIBUTORS, INC. 
Red Bank, New Jersey 
UNIVERSAL SUPPLY CO. 
Dayton, Ohio 
ZORK HARDWARE CO. 

El Paso, Texas 
ZORK HDWE. CO. OF NEW MEXICO 
Albuquerque, New Mexico 
CANADA 
FALCON HARDWARE, LTD. 
Winnipeg, Manitoba 
WOOD, ALEXANDER & JAMES, LTD. 
Hamilton, Ontario 
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EASIER TO SELL! 
EASIER 


Tru-Test Cultivators are easier to sell because they’re three- 
ways easier to use! Easier to operate—thanks 

to their perfectly balanced, light weight yet 

sturdy, welded tubular steel frames . . . their smooth- 
running rubber tires, and comfort-curved rubber 
grips. Easier to adjust height—a simple 

adjustment prevides four heights to suit operator. 
Easier to adjust cutting—handy bolt adjustment 
provides three changes of cutting depth 

and angle. All in all, these are the smoothest 
operating, best looking cultivators 

you ever saw! So ask your Tru-Test Distributor to 


show you the Tru-Test Cultivators . . . right away! 


ASK YOUR TRU-TEST DISTRIBUTOR FOR THE MARKETER , NEWS BULLETIN OF HARDWARE VALUES 





RATCHET SCREW DRIVERS 


There Is Only One 


—OXWALL 
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This Gil 
35 V-Bel 
demands 
are belts 
power tor 
other apy 


Included 
chandisin 
display st 
instantly 
circular | 
window s 











Are you ¢ 
rofitable 
big busin 
This Gilr 
all you'll 1 
to be one 


ments in 





%& Shockproof 
Unbreakable Plastic 
Handles 

% Three Actions 
Right & Left Ratchet The comy 
and Rigid all items 


% Blades of tempered : Belts sell 
tool steel fully : 
ground and polished of $17.41. 
ANOTHER % Plastic ferrules 
OXWALL : come in assorted 
colors 








PRODUCT % Fully guaranteed 
against mechanical 


~ br STRAIGHTSHOI| 4 


LITERATURE ON REQUEST . 
When in New York Visit Our Showroom ; 


TOOL CO., LTD. 


. 928 BROADWAY NEW YORK10,N.Y. JX, THE BILLINGS & SPENCER co. 


HARTFORD 1, CONN., U. S. A: 
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A PROFITABLE 
V-BELT DEPARTMENT 
IN A SINGLE, 


COMPACT UNIT 
i eeeesnenmeenenmmmnill 


This Gilmer Tower Assortment contains 
35 V-Belts specially selected to meet the 
demands of 85% of your customers. There 
are belts for washing machines, oil burners, 
power tools, home workshop equipment and 
other appliances. 





Included with each assortment are mei- 
chandising aids and an attractively designed 
display stand which enables you to identify 
instantly the belt called for. And its 18-inch 
circular base takes but little counter or 
window space. 


Are you getting your full share of the highly 
rofitable V-Belt replacement business? It’s 
Lie business and steadily growing bigger. 
This Gilmer No. 350 Assortment provides 
all you'll need to start what may.easily prove 
to be one of the best money-making depart- 


ments in your store. 


The complete Gilmer Assortment, including 
all items listed in coupon, costs but $26.12. 
Belts sell for $43.53, yielding a net profit 
of $17.41. 


L. H. GILMER company 


TACONY, PHILADELPHIA 35, PA. 
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KLEINS. ... for men 


N 
ys = 





who know good tools &N\“.4aA/ 


e Klein Pliers are built for men who 
recognize the relationship of quality | 
tools to good work. 








Klein Pliers have the proper balance 
and spring in the handles to prevent 
tired hands. The sharp knives stay 


keen after years of service, and the \’ ‘ 
fitted hinge keeps jaws perfectly | : wa : From. 
: : : A questio 


aligned, assuring a positive grip. SS \ \, 

You will want to stock the com- wSetesetate ss: \\ \ : — 

plete line of Klein Pliers for your dis- batts : \ q River, 
: . : Bla . \ 





Belle | 
hundre 
helping 


criminating customers. If your jobber 
cannot supply you immediately, keep 
Kleins on your want list—your order ; : 
will be filled as soon as possible. SSeS ANE And 
ing pos 
remind: 


Distributed Through Jobbers 
needs ix 


Foreign Distributor: ay / hoe r 
International Standard Electric Corp., New York aaa cet te y on x Y ae ey sag a “Py 
YV y/ 4 K ( ss 
a They’r 


A copy of the Klein Pocket ee N : 
Tool Guide, showing the 7 j je 

Klein line and containing a Southern Repre 
useful tool information, will 4 ; Wipe PF 44 SANFORD BR( 


be sent on request. \ 
Since 1857 aa 





sentative 
YTHERS 
Tenn 


en 


ELT P nee saree rere 
4-453 |e Henry CHeney Hammer Corp 
— LITTLE FALLS,N. Y. 


3200 BELMONT AVENUE, CHICAGO 18 ILLINOIS 


SALES OFFICE: 217 BROADWAY, NEW YORK CITY 
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HARDWARE DEALERS COAST TO COAST GIVE 
OVERWHELMING APPROVAL TO ‘‘P.M.’’ POSTERS! 


From 48 states came the flood of answers to our 
questionnaire about the “P.M.” (Product Mer- 
chandising) poster campaign. From big towns and 
little towns . . . from New York City, from Deer 
River, Minn., from San Francisco, Mobile and 
Belle Center, O....hardware dealers by the 
hundreds wrote to tell us that ‘‘P.M.”’ posters are 
helping to move merchandise faster. 


And these big (21x14-inch), colorful, eye-catch- 
ing posters will do the same job in your store. . . 
reminding every customer that you have what he 
needs in quality tools and hardware. 


“P.M.” posters are FREE for the asking. 
They’re part of Popular Mechanics’ double- 
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barreled promotion program to boost your busi- 
ness and increase your profits. They tie up per- 
fectly with the full-page color ads appearing every 
month in Popular Mechanics to remind our 314 
MILLION quality-minded, hardware-buying 
readers that the HARDWARE store is the 
QUALITY store in every neighborhood. 


Popular Mechanics Magazine 
200 East Ontario St. 
Chicago 11, Ill. 


| want to boost sales in my store, too. Please send me, FREE, all 


Product Merchandising posters available. 
NAME 

STORE NAME 

STREET & NO._ 


CITY 
































LINK UP YOUR SALES 


WITH 


SLeetcote 


¢ STAINLESS CAULK 

mcia-VAl, [cmele) i telti. i») 
@® © QUALITY PUTTY 
: % 
f 


That Will Do A Bigger 
Sales Job For You! 


3 PRODUCTS 
| 





Stops cracks once and for 
all in tile and plaster, also 
around bath tubs and 
kitchen sinks. Has 50% 
less shrinkage; stays soft 
indefinitely and will not 
crack. Apply with knife or 
gun. Keeps the cold air out 
... the warm air in... stops 
infiltration of dust and dirt. 














Compound 


A superior product for all 
glazing operations. It is made 
to be applied in the same man- 
ner as putty but is not to be 
confused with ordinary putty 
or caulking compound. It pro- 
vides permanent adhesion for 
any kind of glass setting job. 
It will not shrink or crack... 
makes a good water-tight job. 

















A product outstanding for ease 
of application, rugged adhesjon 
to both glass and steel. Made 
with long life durable oils, it 
readily contracts and expands 
with the steel and has the neces- 
sary strength to render outstand- 
ing service. Our superior quality 
putty has made us the largest 
manufacturers of putty west of 
the Mississippi. 





Interested distributors will please 
write for full details and prices. 


STEELCOTE MFG. CO., 
3418 Gratiot St., St. Louis 3, Mo. 




















FOR POWER JOBS 


92 the CLINTON 
ENGINE 


1 to 2 horsepower 
4-cycle—air-cooled 


Far ahead in the field The CLINTON is out- 
performing other rated engines of the same 
HP and weight . . . It is considered the fines! 
by users, dealers and manufacturers em- 
ploying trouble-free, compact air-cooled 
power... The CLINTON enjoys an outstand- 
ing reputation for better performance, 
longer service and economy of operation 
. . » The CLINTON IS THE NEW STANDARD 
FOR MODERN ENGINES ... 

IMPROVEMENT OF DESIGN GIVES THE CLINTON THESE MODERN FEATURES 
Dustproof Magneto Fin-Type Manifold 
Super Finished Crank Shaft 
Oil Filler on Top of Crankcase 
See your dealer for new reduced price 


Sales and Service Points Throughout 
United States and Canada 
Write Department 100H 


CLINTON MACHINE CO. 


CLINTON, MICHIGAN 
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OOL USERS the world over 
t po and prefer Stanley 
Tools for their superior design, 
better performance and long 


satisfactory service. 


This preference means that 


wer more tool users come to the 
led 
’ Stanley Dealer. Stock moves 

TON is out- 
of the same faster — profits increase. 
> the finest Stanley No. 25 Screw Driver is 
cturers em- , . 

eie-castiie a prime example — polished alloy 
in outstand- steel blade tempered its entire 
Apeamnet< length — patented bolster con- 
Ff operation 
STANDARD struction—accurately crossground 


tips — fluted handle for sure grip. 
MODERN FEATURES 


> Manifold 
j 
ase 








d price 


Blade tempered entire bosses on bolster orced Bolster and blade driver 
length. Recesses forged on into blade recesse Slade into handle by hydraulic 
end of blade which is is now locked into bolster press, Four wings lock into 
driven into steel bolster. mad can never be separated handle. Blade cannot twist 




















[ STANLEY ] 
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‘PARKER’? COMBINED PULL AND PUSH BARS 




















































No. 1562—‘'PARKER’’ FRAMELESS GLASS ROLLER TRACK FOR 


ALL GLASS SLIDING No. 117 
DOORS Brass and alumi- 

Packed in wooden num in stock for 

cases of 240 ft. com- immediate ship- 


plete sets, or sold 
separately in 12 ft 


ment for use on 


lengths. Roller carriers outside of any size 


have solid brass roll- doors x 119 
ers. All items rust- Bars to be used on 
proof cadmium plated 
finish. Finest track 
on the market 








inside of doors in 


conjunction with i} 





















= 117 Bars 
No. 317— 
‘PARKER’ DOOR PULLS i 
SUIUIUAUIUIMU ASLON Made of forged brass and alvu- 
NANNY PARKER’ SLPARKERT@ minum. Matches design of No 
apa PERFORATED r \ 45 ma 7—_S 117 and No. 119 bars 
SID GRILLES — 
bo No. 804— fs 
“PARKER” al 













DOOR KNOCKERS <a 


Stamped in brass, steel and aluminum to 

order, in Lattice and Union Jack designs Heavy forged brass it) - 

Variety of sizes in stock for immediate Enh h =< J 

delivery. Woven Brass Wire Grille for nhances the appear- ‘@ 

furniture in stock ance of any type . 
door. v 


_—— 


No. 68—‘'PARKER”’ 1 
ADJUSTABLE DELIVERS THE GOODS Zé 
SHELF STANDARDS 7 — - MLE Lom, ? 
and No. 79 CLIPS From Foundry to Finished Product C , Se 
For book ck, a We manufacture specialties and distribute a full No. meg 
see Ae aduaaan line of Builders’ Cabinet and Showcase hardware = ; - 
Strength tested to 600 in all standard finishes: Our facilities include Jamey «AE © écued i. 
pounds. Strips are Foundry, Rolling and Forming Equipment, Power fo size'or aa lengths. Write for sp: 
numbered to simplify Presses, Slitting and Electro-Plating. Prompt cial net price list 
sone gai oy Se shipments from our substantial stocks. Special- 
mont df tkalabhelves ties made to blueprint. All our materials 
Easily installed priced right. Write for special quantity 
without grooving quotations— 
Are you on our i. a } 
mailing list? No. 331—‘‘PARKER’’ LETTER DROPS 


\ 


oe 





























Finest forged brass, highly finished 


































































«Bs. a es Complete with back plate. Priced 
ae OerD a — 
4  * —— al I Was, <— low. Also furnished 
No. 100—PARKER KICK PLATES | errr a 
BRASS —ALUMINUM— STAINLESS STEEL AND CHROMIUM PORTABLE _ 
With countersunk holes and beveled AND STATIONARY RAILS g 
edges. Screws furnished. A variety of Pt Oo a 
sizes in stock for immediate shipment All types made to order for No. 1590—“‘PARKER’’ SHOWCASE 
a. h res, exhibiti , displ ; 
~\ (MED, singck, actwerants. Vetoes Sa —e> TRACK FOR WOOD SLIDING DOORS 
¥ rope and fittings. Quotations Immediate shipment from stock in 12 
_— ei w furnished upon request ft. lengths. 
| 
——_ — - —'— No. 1581— ‘e* 
ae Ci “PARKER” ; X-__ > F 
i . | ae SLIDING DOOR == "ma Eo 
| No. 132—‘‘PARKER r SHEAVES al 
MODERN PUSH BARS “PARKER” LUCITE PULL — Ball bearing. For use with No. 1590 
Made of aluminum, brass or AND PUSH BARS FOR USE _ ee 491 
| bronze. Other styles and types ON HERCULITE GLASS , oO. ® 
listed in our ‘No. 11 Modern DOORS => PARKER 
Door Trim Catalog”. We have ae FINGER PULLS 
| facilities for making special Mey alse be installed. on Solid Brass. Can also be furnished nick 
| push bars to drawing . rt wood and hollow metal plated. For wood and all-glass show 
| J t doors. All sizes case sliding doors. 
\ i 











S$. PARKER HARDWARE MFG. CORP. 


28 LUDLOW STREET Phone CAnal 6-1680 Since 1900 NEW YORK 2, N. 
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i's a BITE LITE | A!' se 


... Ever Fisherman Wants One! | for Spring Fishin’? 





@ EASY TO SELL 
@ BACKED BY vo} 
NATIONAL ae 
ADVERTISING 


@ BIG PROFITS 









OR 
DAY 
FISHING 


















THE NEW 
Famous Tucker 


BITE | Fish-N- Float 
L 4 T FE Are Available 


| BOBBER e Lace or Zipper Style 


e Comes in Three Sizes 


e © 
When the fish bites Here, again, is the modern, convenient 


way to fish. Heavy duck covers that lace 





































































4 J ; ‘ lig 
e oO er Ig Ss! or zip around a pneumatic tube. Easy to 
; carry, light convenient to handle, this is sta 
Your fishermen customers will find a new thrill in night | the Fish-N-Float that fishermen have 4 Sta 
| fishing when they add a Bite Lite to their cqepenent. asked for. Ideal for fishing in streams, # ree. 
They buy it on sight because it makes night fishing a i 
| pleasure—because it's practical, handsome—a piece ponds, or lakes. _ 
of equipment they can show off to their friends, and can 
because it produces bigger catches! || Keep Your Eye on Tacker-Dack for 
Streamline design, in handsome molded plastic case | 
—red and green. Has exclusive Line Locking Depth other Outdoor Furniture to Come. . mo: 
Control Device. Battery lasts a long time because it | on 
flashes only when the fish bites, not continuously. | ¢ Folding Cots wil 
| Retails for only $1.50 | and Chairs Life 
i Individually boxed oF ° O 
| olding 4 = 
i 4 
NATIONALLY ADVERTISED cate taiinn { 
Bite Lite advertising has b laced in th \" 
leading fishing mene teu waar ‘ea | ¢ Canvas au 
H Bite Lite Bobbers or get them quickly. ° * ry Bi 
\ If ok an direct. ‘Penden’ Becoutal Specialties 











1016 PENOBSCOT BLDG. + DETROIT 26, MICH. 





FORT SMITH, ARKANSAS 


| PAUL-KENT SALES CO. ie Licdaaeranesie RUBBER COMPANY 6! A 
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WITH TWO-IN-ONE 


Jeatahe 


STAINLESS STEEL 
ailable 


‘m| REELS 





Sizes 
; TWO REELS IN ONE! One for inland waters; 
venient ; ' 
i Seal one for the big ones of the briny. Both 
Easy to lightweight, but rugged. Guaranteed to with- 
this is stand the hardest pull of any Nylon line! 
n have é Stainless steel. Will not corrode. Changing 
treams, " . reels is simple, just a half-turn to loosen SPECIAL FEATURES: 
1 screws. We said “loosen,” not “‘lose.” You Star Drag with Raybestos Lining; 
can’t “lose” ’em. They’re anchored. Self-Adjusting Shaft; Lifetime 
uck for 1% F ; Oilite Bearings; Streamlined 
Seeing ’em sells em. To help you bring Grip; Simple Clutch for Free 


ome... more sportsmen into your store to see ’em, Spool; Self-Locking Reel Seat; all 
Precision parts. Large Reel capac- 


we're pulang ads like this one in such natu- ity, 300 yds. #9 line; Small 
ral publications as Field and Stream, Outdoor Spool, 100 yds. #9 line. 

Life, Sports Afield, Hunting and Fishing, List, $26.95, Fed. Tax Included 
Outdoorsman, and Outdoors. Usual Dealer’s Discount 


Wire, write or phone your order to 


PENTAGON PRODUCTS, INC. 


ties 
1316 Venice Blvd. Dept. 321 Los Angeles 6, Calif. 
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THOUSANDS ENDORSE [ie Oxiginal | 





patenteD P/PE JOINT COMPOUND in stick form 





GOING 
OVER 


for Pipe Installation and 
Maintenance 





- sn a 


Contains No Lead. 
Contains No Injurious Ingredients. 


NO 


— 


“Reddy 
SELF-SELLER 


LAK 


FAST TURNOVER -« 


CHEMICAL 


~ MESS 
= BRUSH 
™~ WASTE 


«i 


EXCELLENT PROFITS - 


COMPANY 


Originators of Pipe Joint Compound in Stick Form 


POSITIVE SEAL 


e Gasoline 

e Steam 

e Acid 

e Gas 

e Brine 

e Refrigerants 


e Oil 

e Butane 
¢ Propane 
e Freon 

e Air 

e Water 


Write for FREE Sample and Literature 


633 N. WESTERN AVE. 
CHICAGO 12, ILLINOIS 


NATIONALLY ADVERTISE 





“tty 


e555 Yi: 


WEL 


D 
Plastic 


WATERPROOF GLUE 


000 
Resin 


7 
Here’s why this glue 
is a profit-maker for you 


waterproof .. . and 


An excellent all-year-around re- 
peat item...Weldwood Glue is 
a favorite of hobbyists, handy 
men, and skilled cabinet makers. 


Its unique selling points include 
tremendous strength . . . easy 
mixing in cold water... rot- 


proof... 
stain-free. 


Packed in convenient-sized 
cans. Priced from 10¢ up. Ask 
your jobber for prices and com- 
plete information, or write direct 
to United States Plywood Cor- 
poration, Industrial Adhesives 
Division, Dept. 297, 55 West 
44th Street, New York 18, N.Y. 


PLASTIC RESIN € 





ES. NOKORODE SOLDERING PASTE © 
. SS, Will flux all metals except Aluminum 


Takes the place of acid in all soldering 

jobs. Absolutely non-corrosive, safe 
— heat and does not spatter. The solder will 
not turn dark after using, and the work has 
tensile strength. 


NOKORODE SOLDERING SALTS 


Eliminates the use of corrosive soldering acid and is 
the remedy for all soldering troubles—makes 
lasting and non-corrosive joints wherever used. Ex- 
tensively used by plumbers, tinsmiths and leading 
manufacturers in all lines. Highly economical, and 
has no disagreeable fumes while under heat—will not 
burn the operator’s hands or clothing. 


NOKORODE SOLDERING FLUID 


Like Nokorode Salts, eliminates the use of corrosive 
soldering acid . . . ready for instant use. Packed in 
one and five gallon containers, also in steel drums 
oqsipped with faucets containing approximately 55 
gallons. 


resin and rapid as acid. Not affected by | 


NO CHARGE FOR CONTAINER 


CORE SOLDERS, NOKORODE, IDEAL ACID, GEM 
RESIN SOLDERS. ALSO MANUFACTURED IN 
PLAIN STRING AND BAR FORM. 


PROVIDENCE 3, RHODE ISLAND, U. S$. a, ote e 








THE M. W. DUNTON COMPANY =, iN 
678 EDDY STREET a nt ‘fal 
WATERPROOF GLUE ee icon“ } 
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® This pays off—an exclusive franchise which makes you 
the’ only dealer in your neighborhood to handle Flatlux, 
the fast selling one-coat wall paint made with ail. 

All the lively demand for this increasingly popular 
paint comes right to your store. All the profit from this 
business comes to you. Nobody across the street is going 
to make even a nick in it. 

Give your winner a boost—put Flatlux right out on 
display where customers can see it and say, ““That’s 
what I want!” 























SKOR SCOURING CORK 


CLEANS AND POLISHES FINE STEEL CUTLERY 
USE WITH ANY KITCHEN CLEANING POWDER 
REMOVES STAINS, RUST AND SCUM 
QUICKLY AND EASILY 


SKOR is used to clean the finest Swedish 
carbon-steel cutting tools. Simply mix clean- 
ing powder with a little water—dip end of 
SKOR in the mixture and scour the blade on 
both sides. 


ILLUSTRATION 
ACTUAL 
SIZE 


SIMPLE— EFFECTIVE 
SAFE AND PLEASANT 


Protects the hands from 
cuts and scratches — also 
danger of infection in using 
metallic pads. 


COP’ 


Copper 
ductor, 

gives b 
cooking 
heavy c 
cally bo 
just unde 
prevent 

DISPLAY CARD 


BETTER THAN CHAMOIS E i TD incpuses som 
D 8 rf: THING NEW 
OR BUFFING WHEEL bee yo. snapLe mario 
wa FOR CLEANING 
2 . 


CUTLERY 


YOUR CUSTOMERS WILL BE PLEASED WITH SKOR 
Available through all leading hardware jobbers 


THE ELLWOOD COMPANY © 709'S. CICERO AVE. © CHICAGO 44, ILL grow sus 
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OOKWARE 


cvs of Los Angeles 


STAINLESS STEEL 


COPPER BOTTOMS 
SENSATIONALLY BEAUTIFUL 











? 


* 5-IN-1 COMBINATION COOKER 


Other Exclusive Thermic-Ray Features 
¢ Vapor Seal, for flavor control 


COPPER BOTTOMS : Se ¢ Diametric proportions—science proved—for better cooking 
4 ¢ Handles of air-cooled bakelite, for firm grip, easy pouring 





t ° 
Seer, Geet Sawn Saat ous ¢ Balanced weight—heavy enough for long life, light erough 


ductor, distributes heat evenly, ‘ it 4 So haiiie with ease 


gives best results in low-water 
cooking. Note Thermic - Ray 
heavy copper bottoms (atomi- 
cally bonded) extend to point 
just under the low-water line to 









No other cookware can compare for beauty, for efficiency, for healthful cook- 











ing. Stainless steel—altways mirror-shiny—achieves new beauty in Thermic-Ray 






design. Copper bottoms distribute heat evenly—stainless steel retains heat— 
prevent foods from scorching. 













THIS a giving the ultimate in efficient heat control. Thermic-Ray is the only copper bot- 
LAY C. , . 
ms tom stainless steel cookware with the health-cooking feature—Vapor Seal. 













THING NEW 
. SIMPLE METHOD e/a e|)|)|ClUh hss 
FOR CLEANING 
CUTLERY Exclusive National Sales Representatives 
OR THE ¢. 8S. KEATING ASSOCIATES 





* General Offices and Display Room: 222 NORTH BANK DRIVE, CHICAGO 54, ILLINOIS 









ISIONAL SALES OFFICES % Eastern: S. T. WILLIAMS CO., 220 FIFTH AVE., NEW YORK 1, N. Y. %& West Central: BERT J. CLARK CO., 506 MDSE. MART, KANSAS CITY 8, MO. 
Western: J. C. BERNARD COMPANY, SANTA FE BUILDING, DALLAS 2, TEXAS % Western: E. L. ECKENRODE, 122 EAST 7th STREET, LOS ANGELES 14, CALIFORNIA 


44, ILL. 
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ERE’S a new twist! You make the 

dough and the customers bake the 
cake—in PYREX ware! This “Picture 
Cake” ad for the Spring Campaign has 
everything—a catchy recipe, illustrated 
copy, a pretty girl, and a new PYREX 
dish, (the Square Cake Dish). There will 
be at least two of these Spring ads for 
every family in your community, so use 
your Display Kit to bring the customers 
into your store. Everything in the Display 
Kit (which will arrive about February 
15th) will help you get your share of the 
profits. (Remember profit is 40% when 
you buy in 10 case lots.) Use it. Build a 
mass display! Make the dough. 








Bring those hungry “cake eaters” into 
your store with this free 2 col. x 10 inch 
newspaper mat. Advertise in your own 
cal newspaper. v _ 
lo pap ‘ : Ginger Picture Cake 


Yeo how eevee 





V2 rompoee oe = 
4 enmpeee tatang we toe 
~~ Setentl 
3/4 sespene behing me 3/4 oop tang meter 
ee = sees 
— — Ya <0 chien ove nt senty Seas spe 


eee il aie ; 
| kee nai ; - ‘ 
bret ore (eke i am a = Measure | - + Sift flour and dry in 
| 


IT’S FUN WITH a = °86 and molasses, 











Water ove 
r Shortenj - 
‘Dg in th 
e P 


Mixture and beat 


Remind your customers, at the point of sale, 
of that delicious “Picture Cake” with this full- 
page, four-color reprint of the national ad 
from your Display Kit. Attached are recipe 
reprints for your customers to take home. 





Build your mass display or window display around Don’t forget—your customers don’t—there’s 
this full-color display piece. It holds actual PYREX only one PYREX ware! To them this trade- 


dishes. Tells the whole story at a glance. mark means top quality. To you it means 
top sales. 





“PYREX” is the registered trade-mark of Corning Glass Works in the United States and in Canada of Corning Glass Works of Canada, Ltd. 


CONSUMER PRODUCTS DIVISION CORNING GLASS WORKS, CORNING, N.! 
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Over a Million 
“Glo-tex” 


Bowl Covers 


MATCH PYREX* COLORED 
BOWLS 


% Registered trade mark of Corning Glass Works 


SET OF FOUR’ BOWL COVERS TAILORED TO FIT 
“PYREX WARE IN COLOR” FOUR BOWL SET #400 


Busy folks like these covers . . . Each bowl has its special sized cover. The 
matching color gives immediate self-identification. Covers are oversized. 





Yellow Caver fits4 Qt. Yellow Bowl Red Cover fits 1% Qt. Red Bowl 


Green " " 2%” Green ” a a | ls 


Glamorous Colors .. . Vinyl Plastic Film 
wep with Unbreakable Elastic Braid 


oe he 


Manufactured in California by 
LOS ANGELES 35, CALIFORNIA 


LA BREA AVENUE 


FLORENCE TEXTILE PRODUCTS 1178 SOUTH 


“FLO-TEX” BOWL COVERS SOLD WITH PYREX INCREASES YOUR UNIT-SALE 42% 
PYREX COLORED BOWLS....................... $295 
FLO-TEX COLORED COVERS.................... 1.2 


Quickly Shown 


iw’s a“ GDlo-lexc” pProvuct 
for EXTRA VOLUME 


BUILD A MASS DISPLAY OF 
PYREX WARE COLOR BOWL SETS 





Easily Sold 








$4.20 
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You can’t get away from Simple Arithmetic. If 

you spend enough money to tell enough people, you 
get results. That’s what Schalk has been doing 

for years: big, commanding space in big, commanding 
publications. Result? Schalk Specialties are “tops” 

the nation over. Year in and year out, Peter Putter 
Products register where it counts: in your 

register. Order from your jobber! Schalk Chemical 
Company. Factories: Los Angeles and Chicago. 
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THE POLISH{IS RIGHT 
IN CADIE CLOTHS 


UTIL poe OO wir 

a Dae AE. Le 
= C7 POLOTH «sores: Gc) MF . Clory 

AUTO BC wns WE: ote ee Svea eemitan 
D WINE eens ers Tg VER RE 

\ Sons pos ust . 
You'll get a long profit and a steady turnover 
when you put Cadie Polishing Cloths on dis- 
play. These time-savers have a great sales 
appeal, and each one you sell helps sell the 
others .. . at a long profit. Keep Cadie on the 
counter. Sells for 29¢ and 59c. 


CADIE POLISHING CLOTHS 




















Increase Your 
Average Sale of 
Kitchen Cutlery 


Clever dealers are finding that, 
whatever brand of cutlery they 
carry, they can raise buying in- 
terest from one to several knives, 
when they display an attractive 
assortment in a Kler-Vue Knife 
Rack and sell the knives and 
rack as a unit. 


Kler-Vue Knife Racks are very 
popular and quick-selling, profit- 
able merchandise in themselves. 
They protect knives against dust 
and moisture and provide safe, 
modern, visible storage of the 
Kitchen Knife equipment. 


Carry a good stock, you'll find 
them fast movers. 


No. R-I "Regular" Rack, 1234" 
x 9" x 2/4", holds 8 knives and one steel. Red, White, Ivory 
or Natural. List $2.95 ea. Net $1.80. 
No. J-R "Junior" Rack, 12!" x 6" x 244", holds 5 knives. Six 
in box. List $2.25 ea. Net $1.45. All prices F.O.B. wholesaler. 
Kler-Vue Racks are fully guaranteed. They are patented in the 
U. S. and Canada. Fair traded. Order a stock with full 
confidence. 


“KLER-VUE" KNIFE RACK CO. INC. 


1776 Broadway New York 19, N. Y. 




















SQUEEZ-EZY 
Self-Wringing Mops 


They wring “Dry” without soiling the 
hands, appealing to housewives because 
they are sanitary, clean and inexpensive. 
A line of “Self - Wringing 
Mops” that brings quick 
Profits and Repeat Sales. 
Squees-Ezy “Beauty” Mop 
INustrated 


RENEWAL HEADS 


Customers return 
again and again tor 
New Heads. The 
strong, sturdy handle 
gives lasting service. 


VISIT OUR ROOM 
No. 507 
Showing Complete Line 
NEW ENGLAND HOUSEWARES SHOW 


PARKER HOUSE 
BOSTON, MASS. 


Feb. 10th thru Feb. 14th, 1947. 
SQUEEZ-EZY MOP SELLING CORP'N 


New Orleans (18) Louisiana 




















Wright Galvanized Wire Strand (Clothes- 
lines) . . . in connected lengths . . . 
marked every 50’ . . . simplifies your 
having constantly in stock any desired 
length; four and six strand No. 2U 
gauge. 

Cushioned center . . . reinforced cable 
. . . by far the best clothesline construc- 
tion (50’ and 100’ lengths) . . . solid 
(50’ and 100’ lengths). 


GE WRIGHT wwe co 


WORCESTER MAS S. 
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Dealers everywhere are sensing the high pitch of consumer interest in the ranks of 
home-makers, for the new Silex Duolectric* Steam Iron has gone to work . . . guided by 
hands that would vie with professionals... to cut ironing day in half. This customer 
excitement is reflected in increasing demand ... always the dominant factor in the 
creation of more sales . . . more profits. And these profits will pyramid . . . for only the 
Silex Duolectric* Steam Iron has all these features: 
pre IRONS IN ONE...FINGER-TIP SWITCH ASSURES INSTANT CHANGE TO STEAM OR 
DRY HEAT WHILE IRONING * AUTOMATIC HEAT CONTROL ASSURES EVEN HEAT FOR 
ALL KINDS OF FABRICS * THREE-WAY GROOVE IRONING SURFACE, A PATENTED SILEX 
INNOVATION ... ASSURES AN OVER-ALL SHEATH OF STEAM FOR PROTECTING DELICATE, 
SYNTHETIC FABRICS + SPECIAL FINGER-TIP GRIP PLUS LIGHT WEIGHT, ASSURES EASE OF 
HANDLING * UNDERWRITERS’ LABORATORIES, INC., APPROVAL ASSURES SAFETY FEATURES. 




















‘lothes- Made by the Makers of the Famous Silex Coffee Maker 

1) . . + 

8 your 

desired THE y 4 ILEX COMPANY ai 

No. 20 Hartford 2. Conn. St. Johns, P.Q.,Caneda .— 7 

bl * Trademark Registered U.S. Pat. Off. 
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PROTECTIVE STEAM SLIPS IN CETWEEN 
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TO THE 


CION 


UTILITY PLANE 


In answer to popular demand, Knapp Foundry 
presents No. 5—a light weight utility plane 
with a rustless aluminum frame. Somewhat 
larger than the "Midget''—the No. 5 is 5!/," 
long with a I!/," hardened steel blade—it 
offers a wide range of usefulness in the home 
and in the shop. Shipments from stock. 


JOBBER INQUIRIES INVITED 
Ask for Plane No. 5 


KNAPP FOUNDRY Co., Inc. 


CRUREG Zed ao pum ored tm 











NOW'S THE TIME TO SELL 
FIREPLACE 
ACCESSORI 


ELECTRIC 
FIRELOGS 

ANDIRONS 
RED BULBS 
ALUMINUM 
SPINNERS 
and PINS 


IMMEDIATE |, 
DELIVERIES 


Write Todey for Cataleg and Prices 


: Westchester 2rickote Products Co., Inc. 


1528 WILLIAMSBRIDGE RD., NEW YORK 61, N. Y. 





SEWING MACHINE 
A GENERO PRODUCT 


Write to us for details 
on the sensational 


Stitch Mistrea 
CONTES. 











BURKE-MAYER scssesearss 


exclusive national distributors 


643 So. Olive St., Los Angeles 14, Calif * Reg. U. S. Pat. Off 








DOOR ANNOUNCER 








Model No. 865 —! 


DOOR ANNOUNCER FOR 
STORES AND SHOPS 
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AUTHOTONE 
CHIME 


Tlew SENTINEL sincunce 


Every doctor, dentist, and shop in your city needs some kind 
of automatic door announcer, and here's the simplest and 
best item you've ever had to offer. It sounds two cled 
chime tones. It’s entirely mechanical—no batteries to m 
down. No added expense of electrical wiring, transformets, 
etc. So simple anyone can install it. 

Because it uses the same long-life mechanism as other 
AuthOtone Chimes, the quality is high and the price is low. 
If you haven't seen the complete AuthOtone Chime line 
you're missing the biggest hardware news of the year. Sen 
for Bulletin 110 today. 


AUTH ELECTRIC COMPANY, INC) 


34-20 45th STREET LONG ISLAND CITY 1,N 
Offices in Principal Cities i 


SINCE 1892 
10 
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Box of 14 
Mcludes complete bridge, ant- 
mal, standard sets and twe heli- 
Gay shapes in unuszal multi -col- 
@red 6 sided 


Includes either Oridgp and stand- 
ard sets or animal an@ stanéaré 
sets in unusual multi-colored © 


@iher bridge, anima) or standard 
set tm attractive mulll-colered 


50e Retail 


K. sided dex 
$1.50 Retail 
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#1000 
SPECIAL DEAL 
ideal for the moderate 
volume stere. 72 pieces 
including all 14 styles ie 
acompact simple-te- 
stock, easy-te-sell car- 


Ga 
Qetail at 10c each 


’ 


OTZLE 


48-21 SKILLMAN AVENUE. LONG ISLAND CITY 4, N. Y. 




































The Fruth Hardware Co., Fostoria, Ohio, 


sold a gross of OSerShecs in one month 


All over the country progressive merchandisers are amazed at the high volume and quick turn- 


over of Silver-Sheets—the newest and neatest answer to the housewife’s oldest and messiest 


THE 


problem: polishing silver. Sales outstrip competition so far that some dealers simplify inventory 
by making Silver-Sheets the only silver polish they stock. Silver-Sheets 24-package carton is 
colorful, self-selling, self-dispensing—requiring little more push than a prominent counter posi- 


tion. This product gives you generous profit... and it’s fair traded. See your distributor. 


MUNISING PAPER COMPANY 
135 SO. LA SALLE ST.—CHICAGO 3, ILL. 
MAKERS OF DUO-DUSTIN SHEETS 
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@ Jurfior Chair 
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®@ Stool with Foot Rest 


HIS modern step stool fills every wo- 
man’s kitchen need. Take advantage of 
this consumer demand created by NAT- 
IONAL ADVERTISING... 


of rising sales. Write for our Mat Service. 


risctt 





KEEN Equipment Company 


For hard jobs in tight plac 


HANDY TOOLS FOR EVERYONE 














“CUTS AROUND CORNERS” 


K-D 99 CONVERTIBLE SAW 
FRAME saws in narrow places, 
and spans obstructions with short 
blades. Improved locking device 
features quick blade changes, as- 
sures correct tension. Frame ac- 
commodates 3”, 444”, 6”, 10”, 12” 
blades. One 3”, one 12” blade fur- | 
nished. All steel, one piece frame. 
No loose parts. "Ideal for Electri- 
cians, Plumbers, Engineers, etc. 

















K-D 10K PLIERS KIT—alloy 
steel pliers, right for small jobs in 
tight places. Accurately designed, 
tempered to correct hardness. 
Built to last. 4 types milled jaws 
as illustrated, handles knurled. 
Packed in pocket size roll. Handy 
for Craftsmen, Modelmakers, Elec- 
tricians, etc. 





A Product of Keen Equipment Co., Inc., Vineland, N. J. 























K-D 20 RATCHET WRENCH 
SET—Tough alloy steel wrenches in 
4 popular sizes. No heads to change, 
reversible ratchet. Close teeth per- 
mit short stroke. Box socket con- 
struction holds screw or nut for 
starting in close places. Sizes 3” to 
414" long. Packed as shown. 






your guarantee 




















K-D MFG, CO., Lancaster, Pa., Hamilton, Ont. 
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THE WORLD’S FOREMOST MANUFACTURER 


of Fine Readers and Magnifiers . . . 


Dhio, | Misra OZ Tizn 


onth 


PRECISION-MADE 
juick turn- READING (GILA\SS 
d messiest with Optically Ground and Polished Lens 


This fine reading glass has a crystal-clear, wide reading surface, 

and magnifies sharply the finest print. Has skillfully ground and 

> carton is highly polished lens made by the world-famous optical craftsmen 
, of Rochester, N. Y. Handle is conveniently shaped to fit the 

inter posi- hand comfortably. Aluminum frame and handle. Light— 

for ease of handling, yet sturdily constructed for rugged 

use. Packed in attractive individual boxes. 


5 DIFFERENT SIZES! 


inventory 


istributor. 


RETAIL PRICE 





POPULAR-PRICED 


POCKLT MAGNIPILK 


Optically Ground Lens 


in Fine Durable Leather Case 


This high-power pocket magnifier enlarges with excep- 
tional clarity. It folds into convenient size for pocket or 
purse. The smart-looking case is attractively fashioned of 
durable fine quality leather. Polished metal protective rim. 
Comes in two models: No. 60-A, with smart leatherette case; 
No. 70, with fine genuine leather case. 

12 pocket magnifiers are displayed on a striking 3-color 
card. One display with 12 magnifiers shipped per box. 
Shipping weight: 1% pounds. Retail price: Model 60-A, in 
leatherette case, 49¢; Model 70, in genuine leather case, 69¢. 




















ERS KIT—alloy e 

t for small jobs in 

curately designed, rd } ' 

correct hardness. ‘ 


ed jaws 
handles | Kauri Hi-Power Lens in Genuine Leather Frame 
mee Brite-Vue No. 43 Magnifier has optically ground and polished lens set in a 
smartly designed, genuine leather frame. Its clear reading surface sharply 
magnifies the smallest detail. 12 Brite-Vue Magnifiers are displayed on an 
eye-catching 3-color card, that graphically points out the many uses of this 
fine-quality product. One display with 12 magnifiers shipped per box. 
Shipping weight: 1 pounds. 
DEALERS AND JOBBERS: 


Write for Prices and discounts. Mats, electros, and catalog sheets available upon request. 


1s (& 
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“trenton presents the 


SPIN cccdier 


A FLASHIER —_= = 
A SURE WINNER 


Eccentrically formed 
offset blades provide 
flash from every direc- 
tion and at all points in 
each blade’s complete 
revolution. 


A spinner all bait- 

casting fishermen 

will want. Show 

them those odd- 

shaped, stainless steel 

blades, explain how that 

weighted single hook will avoid many a snag, 

and you've made a sale. Two sales, in most 

cases—a twin and a single-blade model. Wide 
assortment of colors of bucktails. 


Hooked the biggest 

Great Northern of 1946. 

Has fast, lifelike action. 

Made in stainless steel, copper, white with red 
head, other striking finishes. 


ree ag 
d odler 
SS, 


PAT. APPLIED FOR 


ff 


Has fast, 
wobbling ac- 
tion — makes 
noisy, gur- 
gling sound. Green 
Shiner, Golden Scale, 
White Body with Red 
Head, five other finishes. 


LIVE BAIT CAGE 


Smash hit of the 1946 

season. Keeps live bait 
lively longer. Worn on fisherman's belt. Dis- 
played on colorful counter card (furnished 
free) sells itself and sells fast at $1. 


ORDER NOW from your jobber 
Crenton Fishing Cackle and Equipment 


TRENTON MFG. CO. councron, x 








Sell __. 
AMPION 


America’s Great Outboard Motor. Discriminating 
sportsmen everywhere enjoy the thrill of Champion's 
perfect performance... they demand the assurance 
of Champion's instant resp fresh, eager power 
that's always ready for a frolic or a long day's pull. 
Sell the New 1947 Champion. 











4.2 H.P. Certified at 4300 RPM 


FOR MORE 
PROFITS! 
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** Why do it the hard way? Get the rod with the right tip action!”’ e 


For easy, accurate casting, try ACTIONROD. At the mere 
touch of this new, solid steel casting rod, you get the 
feeling that it’s custom-built for you. It has the perfect 
balance you want, and responsive tip action that’s the 





result of sixteen years of experience in tapering and 
tempering steel. You'll get a big thrill when you visit 
your sports equipment store and try ACTIONROD. 


Copper-wound guides . . . bright, multi-plated, corrosion-proof blade . . . 
patented, built-in reel lock... die-cast aluminum handle ... non-slip, grooved 
plastic grip ... round and square blade models... 3’7”, 4’7” and 5’1” 
lengths . . . complete with slotted wood rod protector and water-proof 
carrying case. Fully guaranteed against damage under normal conditions. 


ORCHARD INDUSTRIES, INC. e DETROIT 12, MICHIGAN 


Notched blade-lock lines up 
% guides automatically 
SG Owner's name engraved free 


on butt of handle 


"Solid Steel With Bamboo Feel”’ 


| FEBRUARY 13, 1947 





































*Patent 
Pending 


mediate delivery. 


ATTRACTIVELY BOXED 

Markle Featherlite aluminum tools are 

boxed in matched sets and also in- 
i} dividually. No wrapping or display 
i problem. Ideal gift promotions for 
Easter, Mother's Day, Father's Day, 
birthdays, anniversaries. 


MARKLE -<aucuaa> 


PRODUCTS CORPORATION 


ROCHESTER, MICHIGAN 









\ with the Patented* Finger Rest | 
that banishes garden fatigue | 


GUARANTEED FOR LIFE —no other garden | 
tool can make this statement! 
of Markle Featherlite quality that we will replace | 
FREE OF CHARGE any Markle Featherlite tovl 

that is damaged in ordinary garden usage! 
agine what a selling point this will be for you 
this Spring! The matched set retails at $4.95. | 
dividually, the garden trowel, $2.00, 
fork $2.00, transplanting and bulb trowel, $1.50. 

There's plenty of profit for you—so cash in! 'f your 

jobber doesn't stock them, order direct for im- | 


‘Ss 































NEW WAY eid sak 
with LOW SPRAY 


@ NEW LOW SPRAY pattern covers a large area and the 
spray never rises higher than 18” from the ground. This places 
the spray where you want it—under shrubbery and garden 
plants, below windows and porches, and enables control of 
the spray in the wind. 


@ CONTROLLED SPRINKLING—Settings on the adjustable 
head as adjustments to sprinkle any size lawn from 5 ft 
to 40 ft. 


LOW SPRAY —\ ) oe 
a — 


@ HOSNAP—Only sprinkler on market equipped with HOS. 
NAP coupler. 


@ ADJUSTABLE HEAD provides a NEW LOW or HIGH 
SPRAY and each may be varied in quality. 


@ SLED TYPE BASE 
@ SOLID BRASS ASSEMBLY 
@ SPRINKLING NOZZLE—The adjustable head may be 


closed at either end so that the other head becomes a nozzle 
for stationary sprinkling. 


@ ALL BRASS CONSTRUCTION with UNBREAKABLE 


steel base. 


























OCEAN BLUE—BAKED ENAMEL BASE 
OTHER SPRINKLER MODELS ARE AVAILABLE 


our custc 





We are so sure | 












about the di 


NEW ones, of the 

HOSNAP zines as CO 

EQUIPPED und READER’: 
NOZZLE 


xfensive 
@ HOSNAP EQUIPPED NOZZLE—Is complete ready to 


connect to any standard garden hose. 


@ HOSNAP NOZZLE -—ls interchangeable with any HOS- ame at the 
NAP equipped sprinkler such as our MODEL 400. 


@ HOSNAP COUPLING—Only NOZZLE on the market 
equipped with this quick action coupler. 


@ NOZZLE ADJUSTMENT — Will give any type spray 
desired. 


@ HOSNAP'’S SWIVEL ACTION—Eliminates twisting of hose. 
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COPYRIGHT 1946, CRESCENT STEEL CO. PAT. PENDING ON ALL CRESCENT PRODUCTS 
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e lawn from 5 ft 
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MERICAN CHEMICAI sD 
Peers PAINT COMPAN 
f 
New Low Prices Large Dealer Discounts 
Order now from your jobber 


our customers know about Weedone and 2,4D. They read For Year-Round Garden-Depart- 
about the discovery of this famous new weed-killer by Dr. F. D. a Sn eee Sey Peer 
ones, of the American Chemical Paint Company, in such maga- WEE DON F* the famous 2.4D weed-killer 
zines as COUNTRY GENTLEMAN, BETTER HOMES & GARDENS, TIME, : 

R 0 OT 0 N E the plant hormone powder for 


ond READER’S DIGEST. 
cuttings and seeds 


xtensive advertising beginning in February in the leading TRANSPLANTONE’ 
lete read , 
plete reacy ° Bhational magazines will keep the Weedone story and the Weedone for safe transplanting 


vi ny HOS- oo eal 
re " ame at the top of the list. Stock Weedone, the original 2,4D FRUITONE™ tor seediess en 


eed-ki i ; 
on the market killer and satisfy your customers. stopping fruit drop 
*Reg. U. S. Pat. Off. 7 


A recent survey showed that more Seed Stores sell Weedone = 7 

7 Ask for colorful ry [fre ses | 

: ian any other weed-killer. Weedone counter card, | 7, 6D fF 

twisting of hose. . to help you sell. /WE v | 
——— 





CRESCENT PRODUCTS ASK YOUR JOBBER OR WRITE TO US 15! 


oBpER AMERICAN CHEMICAL PAINT COMPANY 
_ AMBLER, PENNA. 
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@ The Stewart dealer plan offers an opportunity 
for you to make extra profits without investing your 
money or carrying any of our merchandise. Here’s 
all you do. Send for Stewart literature and famil- 
iarize yourself with our products. Then send us the 
inquiries. That’s all there is to it because we do the 
selling and pay you the commissions. 


Left: Stewart ornamen- 
fal iron lanterns in 
bracket and pier types 
are made in various 
sizes and in several 
combinations of metal. 

















Right: Stoop railing 
design M-281. Stewart 


railings are made in an k Niccortaction Roma 





ee. ee Pgon iy 
unusually wide variety x . ee 


of designs to meet all 
requirements. 





In addition to the items illustrated, Stewart prod- 
ucts comprise: Chain Link Wire Fences and Gates 
for all types of property. Plain and Ornamental Iron 
Fences and Gates. Folding and Sliding Steel Gates. 
Balcony, porch and stair Railings in Plain or Or- 
namental Iron. Steel Benches and Settees. Iron and 
Wire Window Guards. Wire Mesh Partitions. Flag 
Poles. Bronze Plaques. Baseball and Tennis Court 
Backstops. Stadium Seat Brackets, and many other 
products in iron, wire and bronze. Write for litera- 
ture today! 


THE STEWART IRON WORKS CO., INC. 


1337 STEWART BLOCK, CINCINNATI 1, OHIO 
“Experts in Metal Fabrications Since 1886” 


o— QUALITY FARM 


PRODUCTS 


Sure-Fire Repeat Sales fa 
Hardware Dealers Everywhers 


Dependable Nourse Oils, Greases, Farm Lubricant 
and Household Specialties have been tested an 
proved for forty years. The slogan, “Business + 
Good,”’ and the trademark of the ‘‘Nourseman’ 
will mean real profits for you. Order from you 
Hardware Jobber. If he can’t supply you, orde 
direct. Billing will be made through the jobbe 


you specify. 





Nourse Neatslene Harness Oi 
A special formula harness o 
with guaranteed rat and 
repellent qualities. 


Neatsfoot Oil 
Red Label D.D.T. Spray 
Knok ‘Em Kold Fly Killer 


A Pyrethrum base cattle and ii 
stock spray. Kills flies on conte 


Powdered Insecticide Cc 
ing D.D.T. 


Crystal Spray Window Cl 
Rosewood Furniture Polish 
Ruby Red Floor Dressing 
Nourse Home Lubricant 
White Cream Separator Oil 


Every item in the Nourse 
Line is backed by the 
“Nourse Ironclad Guaran- 
tee.” Buy any size can or 
bottle of any Nourse prod- 
uct and use half of it. If not 
perfectly satisfied return 
the unused half and your 
money will be refunded. 
— @ — 
FREE 

Complete catalog of 
Nourse lubricants and 


Petroleum Specialties. 
Write for your copy. 

















Windmill Oil 

Washing Machine Oil 
Stock Dip 

Medicated Hog Joy Oil 


fSusine> , 
. 
is Go 


NOURSE OIL COMPAN! 


KABSBEA S £1 Vee a a a eee 
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MORE MOWER 
VALUE PER DOLLAR 


Tops in easy operation, quiet pers 
formance. All steel, lightweight— 
hand adjusted cutting height 14°’ 
to 214'’— built-in sharpener—16” 
cut — precision 

built in every 

detail. 


for fine lawn 

cutting performance—all steel— 
16"cut—built-in sharpener —quiet 
operation—carefree durability. 


HEDGE TRIMMER <. 


Easy to operate—lightweight—per- 
fectly balanced. This fine portable 
trimmer does away with the 
drudgery of hand trimming. A com- 
Pact 634 pound unit with an extra 
Powerful Universal Motor, AC or 
DC, 131" cutting blade. Built for 
long wear and trouble-free service. 
Retails for $32.50 f.0.b. factory. 


CHECK THESE 


PINCOR 


FEATURES POINT FOR POINT! 


Point for point Pincor quality and 
features are out ahead. The days we 
have been waiting for will soon be 
here; then Pincor Dealers will appre- 
ciate the many time and money saving 
features built into Pincor Products— 
features that will mean faster turnover 
and extra profits. Any way you look 
at it, Pincor is the line for the alert 
hardware dealer. Write for information 
now and learn when you may become 
a Pincor Dealer in your community. 


ELECTRICITY WHEN NEEDED! 
Dependable, economical electric 
service for homes, cottages, farms, 
trailers and power tools with Pincor 


Electric Plants. 
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The Pincor 
P-20 Power Mawer 



































ELECTRIC FENCE CONTROLLERS 


LECTRO-LINE is built for farmers who appreciate fine 
farm tools — they have made it the leading brand of 
electric fence controllers. Year after year more dealers 
appreciate this — and feature Electro-Line. They find it 
brings them increasing sales and steady profits. 
Leading jobbers offer you five models including bat- 
tery, hi-line and combination controllers and the new’ 
Accessory Kit. 
Handle Electro-Line—the complete line for electric fencing. 


ASK YOUR JOBBER 


ELECTRO-LINE PRODUCTS 
CORPORATION 


120 N. Broadway, Milwaukee, Wisconsin 

















Be sure to include L6ma on your Spring 
list of garden supplies. This Quality Plant 
Food is an excellent seller — because it 
gives such amazing results. And Loma is | ae 
backed by compelling advertisements en ita = 

| niG ON EARTH 


appearing in the garden sections of THI 
newspapers read by your customers THE BEST GARDENS 


s AND 


FOR LAWN 


ay 


TENNESSEE CORPORATION, 61 Broadway, New York 6, N.Y. 
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XTRA DEPENDABILITY FOR THE CUSTOMER 
2 EXTRA NET PROFIT :or tHE DEALER 


F &W Water Systems are Triple - Dependable 








@ 1. Performance-Proved on Farms Everywhere. 
@ 2. Every Pump Tested for Capacity and Pressure before Delivery. 
@ 3. Backed by 81 Years of Farm Water Experience. 


If you could visit a dozen F & W users and dealers, you would soon sell 
yourself on handling this dependable and profitable line. F & W Water Sys- 
tems have been on the market long enough for decisive on-the-job appraisal. 
Users point to an unusually dependable, trouble-free record based upon actual 
farm experience. Dealers are making fewer service calls, spending less time 
=O Wet Sutene on “fixing” after the job is installed. As a result, profits stay profits. 
the most dependable I’ve ever Flint & Walling makes a water system for every need. Centrifugal and 
handled. They need hardly reciprocating pumps for every depth well. A capacity to meet every farm, 


any servicing by the dealer. 99 3 , % ha ‘ 
J s % suburban, and industrial demand. Write for complete information. 





FLINT & WALLING MFG. CO., INC. 


KENDALLVILLE, INDIANA 


YEARS OF WATER SYSTEM EXPERIENCE 
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Sell Your “Dull Tool” Traffic . . 


CRYSTOLON 
SHARPENER 


UHARPENS ALi KNIVES cod ROGE 
for the ROME. SHOP, GARDEN ont TARE 


COARSE SIDE removes viet time 


JA-19 JA-8 JT-9 
19 Crystolon Combination Bench Stones 8 Crystolon Combination Bench Stones 12 Crystolon All-Purpose Sharpeners 
5 Sizes 4" to 8" 3 Sizes 6" to 8" Dealer Cost $8.97* 
Dealer Cost $18.35* Dealer Cost $8.60* Dealer Profit $4.83 
Dealer Profit $9.91 Dealer Profit $4.64 


with these new 
CRYSTOLON DISPLAYS! 


Here are new profits from your largest store-traffic group—America's multitude of "dull tod 
users." It is a fact that Mr. & Mrs. America are pretty generally addicted to dull edges 
They complain about dull edges but they don't do a thing about it—because nobody sell 
them sharp edges for dull ones. Somebody should do something about it, and with these 
smart new Crystolon Sharpening Stone Displays, Behr-Manning makes it easy for you fo be 
that "somebody"—to serve and sell these people sharp edges. 


These stones are right — all Norton Abrasives famous Crystolon brand silicon carbide, with 
kiln-fired, vitrified bond. They are all dual-purpose, combination stones in coarse and fine 
grits. The bench stones are of our finest industrial quality, factory oil-filled to retard glazing 
and promote faster cutting. The All-Purpose Sharpener is a brand new hardware store item 
just released following enthusiastic field sales tests. 


Go after those “dull tool" profits with these sharp-looking displays. Ask your jobber to include 
one of each with your next order. 


* Slightly higher west of Denver. 


BEHR-MANNING - TROY, N. Y. 


(CUMART ROD Mel wn Rel Gael, motel I 7 a. b a) 


ALSO QUALITY COATED ABRASIVES SINCE 1872 
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@ Attaches to Faucet — Easily 
4 Sharpens Everything — Fast 
@ NEW —Novel — Practical 

@ For Home and Shop 


Here's the newest sensation in the home and 

shop accessory field. It’s new, novel, practical. 

It's simple to use. Just attach to the faucet, 
turn on the water and the patented Hudson Turbo-jet impeller spins the 
grinding wheel 3000 to 10,000 RPM, depending on water pressure. 


The Hudson Turbo Grinder is precision built of highest quality materials. The 

i : 7 grinding wheel is super-hard silicon carbide. All metal parts are gleaming 

Je of “dull tod Z chrome. Shaft is hardened stainless steel. Chrysler Oilite bearings. Colorful 
to dull edges a - vinylite tubing. Fits any ordinary faucet. 


- nobody seh 2: Every home, every shop is a prospect for the Hudson Turbo Grinder. It appeals 

ind with these at once to the handyman, the housewife, the hobbyist, the mechanic, the 

for you to be farmer, everyone who uses knives or tools. Sharpens knives, scissors, skates, 
garden tools, wood planes, chisels, drills, and every edged tool. 


1 carbide, wit SHOW THE HUDSON TURBO GRINDER 


fine 
geet ; “a Start cashing in on this new profit maker now. 


et Oke ~—=—« HUDSON PRODUCTS CO., Inc. 


aber to include 2111 EAST CANFIELD ST. * DETROIT 7, MICHIGAN 


AND ITS = 


NATIONALLY Ye Vitex WOM ung 
ADVERTISED E 2 \----—, “bore PRs GE 
Y. IN THESE a - ; SCIENCE,  dcuive, (Jen Siem 
RL IZ Td /3) = Oa PP 71,000,000 READERS SEE HUDSON TURBO GRINDER Wane 


i 
; i 


} 4 ADVERTISING IN THESE NATIONAL MAGAZINES EVERY MONTH eee 
“en, 


q ‘ Za 
Wit J 
a - 


: ‘7 (2. <A iE: 


¥ 
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RESEARCH Ess IN ALL 
||| GqunONO THE MARVELS OF serpy ry ay _, CREATEST SUCC ‘LIONS — | — 
| ence pan story! — 
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ACME WHITE LEAD & COLOR WORKS, Detroit 


2 uel rang OF SALES, PROFITS: ee 
<eraclé wall fint gg 


JOHN LUCAS & CO., INC., Philadelphia 
" TR 


THE MARTIN-SENOUR CO., Chicago 
ROGERS PAINT PRODUCTS, INC., Detroit 
THE SHERWIN-WILLIAMS CO., Cleveland 


QUICK-SLICK ¥ 
AUTO POLISH 


Cleans—Waxes—Pol he: 


ae 
4 
iz % tie. 
E : 
j 0 L i ; es 
% 
ig ’ z 


Anrs-si1e | 


| a 
| : .- 
2 
A tie g * Product 


= nd all woed surface 
INTERIOR AND EXTER! 


T:HAMPIONS 


)DUC: SHERWIN-WILLIAMS RESEARCH... 


ompel| yertising and merchandising in the home products field! 














Means 
QUALITY 
In 
BRASS 
PLUMBING SUPPLIES 
Featuring 
A Complete Line: 
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BASIN SUPPLIES ¢ BASIN COCKS e BALL JOINT SHOWER 
HEADS e@ CENTERSETS @ COMBINATION FAUCETS e 
DUO STRAINERS @ FLUSH ELLS @ TANK LEVERS @ P.O. 
PLUGS @ SHOWERS e STRAINERS @ TRAPS @ VALVES 


Send for our Current Illustrated Catalog 


VISAR BRASS MANUFACTURING CO., Inc. 


100 NORTH Ist STREET . BROOKLYN 11, N. 























FOR YOUR GARDENING CUSTOMERS— 
2 work-saving, high-profit items by 


the makers of Wilezte) cep. 





End o Pest... all the protec- 

tion most gardens need from chew- 

ing insects, sucking insects and 
fungus diseases 


Customers who are confused fruits, vegetables, shrubs, 
by garden pest problems flowers and trees. 

will appreciate your recom- _Order End o Pest now and 
mending End o Pest. Made display it. Sell End o Pest 
by the mak f Vigor with Vigoro and make two 
y le arg Poo — profits. Comes in the handy 
End o Pest helps control dust gun end cartridge re- 
all 3 major types of garden fills, small sifter-top and 
pests. Ideal for edible large economy packages. 

















Big parade ef 


aout AND—for weed-free lawns! 


End 0 Weed... new, im- 


proved weed-killer dooms weeds to certain — j 
death roots and all! or ee. 5 Saee Soe. Oe 
iit ett if Bs Dept. H-43, Ashland, Ohio 


End o Weed destroys over 50 different weeds. 
Applied with any type spraying equipment, 8 
ounces treat 2,000 square feet of lawn area. 

Every Vigoro customer is a potential End o 
Weed buyer. Mention End o Weed. Make another 
sale and profit. Available in all popular sizes. 
Order End o Weed today. 


‘ 
+ aN ls JS ED a a \ ‘ 
gt or 
Swift & Co., Plant Food Div., U.S. Yards, Chicago 9, III. z : = 
. More Myers Water Systems Are In Use Than Any Other Make LUSTR 


} 
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) 6 MONTHS WORK 
4 xn OO MINUTES! 


a coat of 





efits floor polishing 
to twice a year! 


Oo quart of 
lustrelast 


DELUXE LINOLEUM LACQUER 


covers the average 
linoleum floor! 


@ BRUSHES on in 10 minutes! 
Me WALK on Linoleum 40-50 minutes later! 
| WIPES clean with a damp cloth! 
= POLISHES, protects, preserves Linoleum! 
= ECONOMICAL, waterproof, stainless, nonskid! 


= TOUGH, transparent lustre 
lasts up to 6 months! 
: . ; JAY HOWARD COMPANY (Sole National Distributors) 
* aN: 664 N. Michigan Avenue, Chicago 11, Il. 


©) Backed by National Ad- 

> vertising Campaign to 

*- 50,000,000 women to pro- 

' » mote greater Sales and 

& BRO. CO. = Profits for YOU. Backed 

and, Ohio »» by consistent consumer 

» contact via Newspaper, 

Direct Mail and Point-of- 
Sale Display. 


fen a This attractive Display FREE with every 
“i es case! Write for streamers, cuts, folders, 
inserts, mats—FREE with ANY order! 





LUSTRELAST 1S A PRODUCT OF GREAT LAKES VARNISH WORKS INC. 


\ 
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SPRAY OR BRUSH « SELF-LEVELING « 
| INTERIOR » EXTERIOR * QUICK-DRYING 
¢ UP TO 800 SQ. FT. PER GALLON + 
1 COAT COVERS MOST SURFACES * 
RESISTS HEAT UP TO 600° F. 






















116 West Illinois St., Chicago 10, Illinois 





BASEMENTS, 
FURNACES, PIPES 













Yes... Cres-Lite SYNCHROME Aluminum Paint is 
truly ‘The Paint of 1001 Uses’? 

It is a quick-drying, synthetic resin, oil paint, guar- 
anteed to contain only pure 325 mesh aluminum, and 
the highest quality grades of OIL, PIGMENT, and 
SYNTHETIC RESIN. 

One coat of SYNCHROME completely covers most 
surfaces with a chrome-like finish unsurpassed for its 
resistance to heat, moisture, fumes, weather and cor- 
rosion. Its high hiding power and durability make it 
the best protective coating for any interior or exterior 
surface. For complete details write for a free copy of 
“A Guide to Using Aluminum Paint’’. 


Manufactured by 


CRESCENT Bronze Powder Gompany 


1841 South Flower St., Los Angeles 15, California 
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CLIMB 
UPWARD 


FIRMEX, all metal. light weight, self-lev- 
eling stepladders in aluminum finish, are 
BUILT IN 4, 5 AND 6 FOOT LENGTHS. 
For greater SAFETY and MORE CONVEN- 
IENCE every Firmex has ONE MORE STEP 
THAN OTHER LADDERS, all grooved for 
better grip. Weave, wobble and shaki- 
ness are eliminated. The many patented 
features were developed after intensive 
research and engineering and were 
adopted from the "AUTOMATIC TOR- 


s-foot Ladder \ . ihe , . 
ustrate - rinciple used in rn aircraft. 
ill d QUE” p ple used in mode ft 


Comes packed individually in stapled 


heavy kraft paper bags. 


m Paint is 


aint, guar- 
1inum, and 
ENT, and 


overs most 
ssed for its 


r and cor- 
ty make it Write or wire 
. 1—Aut » . . , , i for full information, 
or exterior Automatic Self Leveling because flexible steel in back standard gives 
whatever torque is necessary. 
ee copy of 2—Reinforced with additional steel plate riveted through side rail to upper 


and lower bracket. 


3—Bottom bracket is riveted through step to upper bracket and side rail. The FIRMEX Co 


‘—Upper step plate is riveted to bottom of step and side rail. 
5—Patented pail hanger for use either right or left. 1826 River St t 


6—Heavy molded front rubber boots are riveted through side rail. 
JACKSON, MICHIGAN, U. S. A. 


7—Metal covered molded rubber rear feet. 
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The STUART CLOSED BACK SHOVEL 


The standard of comparison among all 
popular priced shovels. Blades of high 
carbon steel, heat treated. Quality X 
Grade Handles, smoothly sanded, and 
thoroughly waxed. 


The WILSON OPEN BACK SHOVEL 


A Genuine Leader Item—the undisputed 
value leader among all low priced 
shovels. Blades of carbon steel, heat 
treated. No. 1 Grade Handles, smoothly 
sanded and thoroughly waxed. 


2 GREAT HARDWARE 
LINES—MEETING EVERY 
NEED OF QUALITY, 
CONSTRUCTION, PRICE 


A National Irganization Specializing Lrclusively ta 
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Time To Sell SCOOPS) 


Scoop selling season is here again 









because now is the time when there’ 
grain to be handled, coal to be ca 






ried and cold weather storing to 






done. 










Hardware merchants who sell th 
famous brands made by The Wood 
Shovel and Tool Company har 
scoops available in the following pa 






terns and sizes:— 









Eastern Pattern Scoops 
Sizes 2-4-6 













Western Pattern Scoops 
Sizes 8-10-12-14 





Light Weight Grain Scoops 
Sizes 8-10-12-14 


Coal Yard Scoops...... .Size 8 












Wood makes these patterns and siz 
in types and grades which meet evn 





possible need of construction, qualit 






and price. Regardless of the need, 
Wood has the scoop to meet it. 














And merchants, remember that shov- 











els, spades and scoops are volum 
profit items, easy to handle ani 
re-ship, cheap to store, not subject t 
shrinkage, breakage and other los 
which so frequently eat up hardwar 
profits. Get on top of the shovel bus 
ness in your community with Wood! 




















nationally known brands. 


Watch this column appearing month 
in the advertisements of The Woo 
Shovel and Tool Company. In it, ¥ 
will keep you reminded month }j 
month, of the shovel items which yo 
can and should be buying and selling 
















Get acquainted with Wood Shovel 
Spades, and Scoops through youl 
jobber, who has available for you th 
Wood designed and manufactured 


shovels, spades and scoops which- 












Sell More Easily— 
Satisfy More Completely— 






Repeat Again and Again— 


(Advertisement) 
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th AMERICAN chain 


of a Hundred Uses 








With the same tensile strength as new $" hemp 
rope, this Tenso pattern chain has many uses 
about the farm, the town home, playgrounds, 
stores — almost anywhere.. With clevis links, 
snaps, swivels, S—hooks or other attachments 
it can be made into assemblies for special 
uses. You will find this a very popular 
chain-worth prominent display in your store. 


AMERICAN CHAIN DIVISION 
AMERICAN CHAIN & CABLE 
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Informal Editorial Comments... 


Just Among Ourselves 
... By Charles J. Heale 








Retail Unionization Efforts 
In Southern Town of 1200:— 


OST efforts to unionize re- 
tail hardware store clerks 
have been in the larger 

cities where the potential income 
from dues is large because there 
are many prospects for such ef- 
forts. 

A southern dealer, in a town of 
less than 1200 population. how- 
ever, writes a letter which indi- 
cates that there is some effort in 
this direction in the very small 
towns. This comes as a surprise to 
most of us and may be quite sig- 
nificant. This dealer writes: 

“We have a much greater 
problem here than worrying 
about prices. The United Con- 
struction Workers are trying to 
organize this town. They came 
in and signed quite a few of the 


Are We 


ISCOUNTING, of course. the 

unbridled enthusiasm _ ex- 
pressed by some high govern- 
mental officials and certain labor 
union leaders and the more re- 
served but highly hopeful expres- 
sions of several business leaders. 
it does look as though real prog- 
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clerks and then pulled a strike 
to try to force a contract on 
every one of the retail estab- 
lishments in the town. Most of 
our trade comes from coal min- 
ers. The clerks’ union is affili- 
ated with their union and is 
backing the strike. The miners 
are helping with the picketing. 
I do not have any of my clerks 
in the picket lines but they 
picket us anyway. The local 
miners’ union has: made it a 
policy to fine any of its mem- 
bers or their families $25 if 
they break the picket line. So 
you can see that the picket line 
is pretty effective. 

“It seems that the unions are 
picking on the small towns now 
with the hope of getting the 
larger ones later. I think that 


* * * 


HarpwarE AGE should look in- 
to the situation as a whole. | 
think that the other merchants 
should be warned of this coming 
drive for organization.” 

While it would hardly seem 
profitable for an organizer to work 
such a small community, it is con- 
ceivable that a parent union with 
large money reserves might pro- 
vide a subsidy and try to organize 
a great many smaller places, which 
collectively would provide a profit- 
able souree of dues. 

We have not previously heard 
much about, efforts to organize re- 
tail clerks in such smaller towns 
and would appreciate any addi- 
tional information which our read- 
ers will provide on this subject. 
In the meantime, we will do some 


" mvestigating on our own, 


Making Real Progress 
In Labor-Management Relations?:— 


ress may be expected in labor- 
management relations. 

Impressive “straws in the wind” 
are the recent steel agreement and 
the even more recent, and pos- 
sibly far-reaching, “no-strike-no- 
lockout” deal in the building in- 
dustries. In both instances there is 


a notable lack of that arrogance 
which has been prevalent in the 
previous labor union attitude to- 
ward negotiations of wages and 
hours. 

This looks like progress but we 
do not go along with the conclu- 


sions of official Washington that 
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these developments represent “an 
enlightened point of view by both 
labor and management for the 
good of the country.” 

On the contrary, we believe that 
“smart” labor leaders saw some 
“handwriting on the wall” and are 
moving quickly to avoid or at least 
lessen the potency of legislative 
curbs on their hitherto arbitrary 
demands. 

The American people voted a 
change in Congressional control, 
very largely because the party now 
in the majority promised labor 
legislation that would be equi- 
table —fair to labor, fair to busi- 
ness and, most important, fair to 
and in the best interests of the en- 
tire populace. And that, in our 
judgment, is a sorely needed legis- 
lative development. 

Several labor leaders have also 
changed their tune in connection 
with government participation in 
labor disputes and point with 
pride to the steel and building in- 
dustries agreements as “having 
been peacefully negotiated with- 








“The time has come when 
we must stop spending money 
we haven't got for things we 


don’t need.” 
—Will Rogers 








out government JNTRUSION.” 
They certainly were strong for 
government interference and de- 
cisions when the temper of gov- 
ernmental thinking was all pro- 
labor and pretty much anti-busi- 
ness. But the shocking realization 
that equitable, and not one-sided, 
labor legislation is in the wind is 
cause for a feeling of horror in the 
minds of many such union off- 
cials. They also, to put it mildly, 
do not relish the thought of mak- 
ing all of their accounting too pub- 
lic with the possible new privilege 
of being taxed, plus the threat of 
being held responsible for observ- 
ing contracts and respecting the 
rights of others. 

And that’s why we think, and 


= & *R 


not without regret, that many la- 
bor leaders are more scared than 
enlightened in what appears to be 
a new trend in labor-management 
negotiations. 

Obviously, our national welfare 
would be better served if honest 
and genuine collective bargaining, 
could be equitably developed with- 
out government participation and 
supporting legislation, but in the 
scheme of things and in the light 
of our experiences in recent years 
this seems unlikely. 

Therefore, despite favorable 
“straws in the wind” and encour- 
aging published statements, we be- 
lieve the Wagner Law should be 
completely overhauled. Better yet, 
repeal it and start over again. 
Experience is often a bitter teacher 
but a competent one. Equitable, 
two-way labor legislation is need- 
ed and we hope the new Congress 
will provide it soon and not be 
stampeded by too optimistic re- 
ports that smack more of expedi- 
ency than of any particular change 
of attitude. 


Check Your Insurance— 
It May Be Inadequate:— 


VERY retail hardware dealer 
should immediately check 
over his present insurance in order 
to be sure that he is adequately 
covered, Remember that the values 
on real estate and the replacement 


prices on all merchandise are both 
up substantially. If your present 
coverage is based on previous 
valuation of both real estate and 
inventory it will definitely be in- 
sufficient to give you the protec- 


* * * 


tion required should you suffer . 


fire or other damage. 

Your insurance broker will 
gladly help you determine this im- 
portant question. Don’t wait—get 
it fixed up right and now! 


es en ry A Squibbss =< a! 











ATTENDING a major hardware convention for 
the first time, more than 25 years ago, J met the 
late Henry A. Squibbs. Instinctively, I immediately 
liked him a great deal and in the intervening years 
continued to hold him in highest esteem and affec- 
tion. His recent passing, as reported in the January 
16th issue of HARDWARE AGE on page 207 tells briefly 
of his highly successful career. His death, to me, 
comes as a real personal loss as it does to thousands 
of other friends associated with all phases of the hard- 
ware industry. 
Almost everybody in the hardware business knew 
Henry Squibbs. He was friendly, likable, competent 
and interested actively in all moves designed to im- 
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prove producer-distributor relations. In more than 
25 years I do not recall a single important hardware 
gathering in which he was not an active and promi- 
nent participant. 

Although he was 66 years old when he died he did 
not look it nor act it. To me he seemed almost age- 
less, appearing pretty much the same last October as 
he had the first time I met him. 

Henry Squibbs ,is gone but the memory of his 
charming personality and. his pleasant ways will live 
long in the hearts of many hardware men. He will 
be greatly missed whenever and wherever hardware 


folks gather. 
—C. J. H. 
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and lands like a feather 


, EAN 


moves with the strength of an eagle and lands like a feather, 
losing doors gently but firmly . . . its reserve strength under per- 
control, balanced and applied in a precision built, friction- 

ee mechanism. | 
Easy opening and positive closure are features that also 
scribe your sale of Lockwood Ball Bearing Door Closers. 
hy not sell the best? You'll secure and hold a greater share 


this great market. L-!0 


OCKWOOD HARDWARE MANUFACTURING COMPANY 
of Independent Lock Company © Fitchburg, Massachusetts 
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Dog goods, fireams, tools and steel goods line the left wall as one 
enters the doors. Harmonizing wooden pegs support the wall displays. 


New Streamlined 

Store a Model of | 

Progressive-Minded 
Planning 


Stambaugh Farm Equipment Co. holds 
two-day open house for old and prospec- 
tive customers in its thoroughly up-to-date 
$100,000 Valparaiso, Ind., establishment 


a AMLINED and 
up-to-the-minute from its plate 
glass front to sturdy concrete block 


rear, the new hardware store of . 


the Stambaugh Farm Equipment 
Co. at Valparaiso, Ind., is a model 
of efficiency and _progressive- 
minded planning. 


Opened in December 


The half block long store was 
formally opened in late December 
when its owner, John H. Stam- 
baugh, sponsored a two-day free 
show and supplied refreshments 
for thousands of Indiana shoppers 
who came to see his $100,000 lay- 
out. Mr. Stambaugh had been 
planning his new store all through 
his period of service as a captain 
in the ordnance corps of the army 
in World War II. On his dis 
charge in October, 1945, he im- 
mediately began construction of 
the new store. Shortages and scar- 
cities of building and finishing ma 
terials delayed construction some 
what, but by last December every 
last nail was in place and the paint 
was dry. 

The Stambaugh hardware is lo- 
cated about a mile from the heart 
of the downtown business district 
of Valparaiso, on a main thorough- 
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Looking toward the front one sees paints, oils and poultry goods in 
the foreground. The walls are attractively finished in Ikmotty pine. 


fare which connects all principal 
sections of the city of 20,000 with 
the rich hinterland of northern 
Indiana which surrounds the city. 
There is ample property for future 


exparision adjoining the new plant.. 


Green and Yellow Exterior 


Sturdy and practical yet at- 
tractive and bright, the green and 
yellow tile exterior of the Stam- 
baugh store is visible for several 
blocks in either direction along 
busy Lincolnway Avenue. Large 
cut-out letters, now on order, will 
be mounted on the yellow tile 
front heralding the name of the 
firm. 

Broad plate glass windows cover 
the entire front of the building. 
They permit a clear, unobstructed 
view of the entire salesroom from 
outside the store and are full ceil- 
ing height so that window displays 
can be arranged without special 
tacks or tables. The front of this 
modern hardware store resembles 
that of an up-to-date automobile 
showroom. 


Inside the 60 by 140-ft. building 
there are no steam pipes or hot 
air ventilators to mar the unbroken 
lines of the walls and ceilings. A 
modern radiant heating system was 
laid into the concrete floor during 
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construction and furnishes clean, 
steady heat for the entire building. 
All walls are well insulated to 
hold in the heat and keep out the 
cold. 

The double entranceway of the 
stgre has two plate glass doors and 
a side wall made of bright crystal 
glass block. The small entry is 
a splendid waiting room for cus- 
tomers who have finished their 
shopping and are waiting to be 
picked up. Cars can be driven 
right up to the convenient double 
doorway when picking up pas- 
sengers. 

The salesroom itself measures 60 
by 100 ft. and is fluorescent 
lighted. Attractive waist-high dis- 


play tables are arranged in neat 
rows, with plenty of room for 
customers’ shopping. Dark cut- 
out letters just above the wall 
molding identify each department 
of the store. The walls are all of 
knotty pine and produce an ef- 
fect of general friendliness and 
warmth. 


Attractive Floors 


Floors are covered with an at- 
tractive pattern of asphalt flooring 
of the block typt. They are kept 
highly waxed at all times and re- 
quire a minimum of cleaning. The 
concrete floor beneath the asphalt 
was spread with a special tar on 
which the blocks of flooring were 





The green and yellow tile exterior is visible from blocks away. 
Windows are backless and the double entrance is seen at the left. 


169 



































laid, with a_ resulting secure, 
smooth surface. 

Just inside the doorways of the 
salesroom is the complete dog and 
pet supply department. Harmoniz- 
ing wooden pegs in the knotty pine 
walls hold dog harnesses, leashes, 
and blankets. Display tables just 
below hold feeding dishes, dog 
remedies, and pet foods. 

The center area of the display 
room is devoted to general hard- 
ware, including kitchenware, nails, 
pails, shovels, garden tools, lubri- 
cating oils, and a multitude of 
other items. Major appliances oc- 
cupy the left front section of the 
store with home pasteurizers, wire 
and poultry equipment occupying 
the left rear part. Neat bins and 
several display tables are devoted 
to hinges, locks, nails, bailing wire, 
and other widely-used staple prod- 
ucts. 


No Supporting Posts 


There are no posts for ceiling 
support anywhere in the room. 
The roof construction is entirely 
of steel girders and is of a type 
which makes post supports un- 
necessary. 

Across the back of the room is 


the store’s complete farm ma- 
chinery repair parts department. 
Measuring 20 by 30 ft., this sec- 
tion has row on row of neat boxes 
in which repair parts for various 
pieces of farm machinery are kept. 
The machinery manufacturer 
whose products Stambaugh 
handles helped in the construction 
of the parts department. 

Also in the back of the store are 
three roomy private offices and 
modern rest rooms for men and 
women. The ladies’ room includes 
an attractive boudoir table with 
plate glass mirror, hurricane lamps 
for lighting, and distinctive fem- 
inine blue wallpaper. * 


Large Warehouse 


The extreme rear of the build- 
ing is devoted to loading and un- 
loading and for some storage. A 
large warehouse 100 yards from 
the new store accommodates most 
of the Stambaugh Co.’s reserve 
inventory. Large, steel - framed 
windows allow plenty of light in 
the rear section of the new build- 
ing and there is ample circulation 
of air to insure pleasant shopping 
and working conditions. 

Heavy farm machinery is 


stocked in this back room. Along 
one wall are lathes, grinders, and 
other machinery used in the main. 
tenance and repair of farm equip. 
ment. A convenient door opens 
directly into the spare parts de- 
partment from the repair depart- 
ment. 


Space for 200 Cars 

There is parking space for more 
than 200 cars on the gravel park- 
ing lot which surrounds the new 
Stambaugh hardware store. The 
old store, located about 200 ft. 
from the new building, is a far cry 
from the new, ultra-streamlined 
design. In it, John Stambaugh 
had an adequate but unprogres- 
sive layout. In his new establish- 
ment he has one of the finest retail 
stores of any type in the entire 
state of Indiana—a store to which 
Hoosier hardware customers have 
given their unanimous and unqali- 
fied approval. 

Associated with John Stambaugh 
in the company are Mrs. Stam. 
baugh; J. W. Bamert, general 
manager; E. L. Carichoff, pur- 
chasing agent; L. E. Murphy, man- 
ager of the new store, and Sherman 
Wood, manager of a branch store 
at Crown Point, Ind. 


Major appliances are seen in the rear with heaters and small table appliances in front. 
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They Sell More Than $7,500 
In Hand Power Tools a Year 


A $5,000 stock of 


hand power tool hobby sets which 
turns over every eight months has 
become an extremely profitable 
sales operation at the Izenstark 
‘Hardware Co., 60 West Van Buren 
St., Chicago, II. 

“This has proved an ideal addi- 
tion,” says Max Izenstark, head of 
the firm. “It shows a long profit 
without expensive advertising or 
display stunts and the line brings 
in a dozen new customers a week 
whom we might never see other- 
wise. Any salesperson can handle 
miniature hobby tools efficiently 
and apparently there is no end to 
the market.” 


Display Cases 


The Izenstark Hardware Co. de- 
votes two 8 ft. cases exclusively to 
this merchandise, including a spe- 
cially-constructed “rider case” 
atop the floor cases which is used 
for timely new power tools sent 
in by the 30-odd manufacturers 
who supply the department. One 
case is devoted to complete boxed 
kits of tools, including small elec- 
tric motor with chuck, drills, sand- 
ers, gougers, rifflers, polishing 
wheels, brazing wheels, etc., from 
$20 to $50 at retail, and the other 
with 100 small partitioned trays of 
accessory tools, such as grinders, 
buffers, cutting wheels, saws, man- 
drels, and other rotating tools. The 
rider case on top is devoted to 
small soldering irons, glass blow- 
ing equipment, miniature blow- 
torches, metal etching kits, and 
many other items. Each is there 
because there is a definite call for 
it, and there is not a “shelf-warm- 
er” in the entire inventory accord- 
ing to Esther Izenstark, the pro- 
prietor’s sister, who has operated 
the department since 1943. 

This Loop hardware store got 
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Back in 1943, the Izenstark Hardware Co. 
tried out an initial stock of 12 units. 
Now they sell to veterans’ programs, home 
hobby fans, designers and to industries 































































Here are some of the additional complimentary items to the line. 
























into the field almost by accident. 
Back in 1943, when hardware 
and hobby lines were very difficult 
to buy, Mr. Izenstark looked 
around for new merchandise, and 
found that many Army and Navy 
men in convalescent hospitals were 
eagerly seeking miniature power 
tools with which to pursue hobby 
work. He accordingly purchased 
a few of the kits, which usually 
consist of a motor and some 
small rotating tools which fit into 
the motor chuck. These were sold 
out almost at once, encouraging 
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the firm to double its next order. 

Red Cross hobby instructors 
from the hospitals began to flock 
in, demanding all the hobby tools 
they could buy. The store sent in 
an order for $800 in tools and ac- 
cessories, was cleaned out at once 
by eager customers, and then 
placed orders for a $2,000 stock. 
Red Cross headquarters was cir- 
cularized once with a letter de- 
scribing the stock on hand. Since 
then Mr. Izenstark has never need- 
ed to do any promotion work on 
such equipment. “We have more 








Home Garden Ad Attracts Attention 
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Spring time is planting time and people will be very busy the nest 
few weeks getting their gordens and lowns ready fo the growing 
season. Good seeds, fertilizers and tools will moke the result of 








GRASS HOOK—A splendid sovies | Voce peri—this nem makes the 


tool for gross cutting. Off-set oak dh @ Sams: @ onde ae 
handle mokes cutting eosier, blode steel construction. Frome of strong 
of tempered steel +. 7Se | tubulor steel. Drum lorge enough 


to hold 150 feet of hose. Green 
. - $7.95 


enomel finish 





ZOTOX CRAB GRASS KILLER — A 
liquid chemical used in woter to | GARDENING HAND TOOLS — We 
kill Crob Gross. Not only kills Crob hove a lage selection of hand tools 
Gross but devitolizes the seeds— 
checks reinfestotion. 











loosens and air conditions 


$1.25 











this work so much better . . 
Wolff, Kubly ond Hirsig hos practically everything you need in 
this line—drop in and check our fine supply 























SCOTTS LAWN SEED 


’ All’ purpose—full sun or light shade DENSE SHADE 
the soil in small gardens. Tool 1 Ib. 85 5lb. $4.25 ebay anieali ae Gala 
3% in, wide, 4 in. handle. 3 Ibs. $2.55 10 Ibs. $8.25 a 7 —e 
90c 1 Ib, 85 5 Ibs. $4.25 
SCOTTS BENTGRASS 3 Ibs. $2.55 10 Ibs. $8.25 
Builds lawns smooth os golf putting 
BEET HOE greens SCOTTS CLOVER 
UM mn 2 coccccccesoccsess $1.95 Improves, thickens lawns on poor soil. 
Designed with a center bow to ol- ‘alb,  95e 1 Ih. $1.85 
low working underneath spreading SCOTTS TURF BUILDER SCOTTS BLUE GRASS 
leaf crops. Cutting edge turned well 10 ace "ee $3.75 1 Ib. 85 
toward operator for easy pulling. 25 tbs... $225 100 lbs $6.80 RET EE RAC $4.15 


WOLFF, KUBLY «. HIRSIG 


@INCKNEY ON THE SQUARE ~~ STATE STREET AT GILMAN 





good tools moke it so much easier, 


GARDEN 
WHEEL BARROW 


A qreot convemence for the qriden, 
for moving dirt, flower pots, leaves 
fertilizer, ete A wellmade wheel 
borrow with hard wood body, hen- 
dies ond legs, broced with stee! 
With removeble sides ond ported 
abrightred . ° $7.95 


CEMENT 
LAWN ROLLER 





SCOTTS FOR 
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P This reduced “home garden” ad measuring 4 columns in width and 21 in. 

in height in its original form, was published by the Wolff, Kubly & Hirsig 

stores, Madison, Wis. This firm is known throughout the middle west for its 
excellent garden departments and windows. 








customers than we can handle the 
year around,” he smiled. “We 
don’t have to seek out new mar- 
kets, because one hobbyist tells an- 
other, and there’s another custom- 
er immediately.” 


Inventory Expanded 


The store inventory of these kits, 
originally intended for the odd- 
hours hobbyist only, has expanded 
far beyond that point. More than 
half of the volume is sold to in- 
dustrial customers, including prod- 
uct design engineers, inventors, 
machine shops, tool manufacturers. 
and even display companies who 
use the midget tools for creating 
lacy displays, ete. 

“No classification is possible of 
our hobby customers,” Miss Izen- 
stark says. “They are found in 
every walk of life. They use the 
power tools for making jewelry, 
carving silhouettes, lettering, met- 
al charms, sterling silver monc- 
grams, model airplanes, locomo- 
tives, automobiles, etc.; for tooling 
leather, glass, putting artistic 
monograms on table ware, guns, 
and hundreds of other uses. One 
of our biggest fields is plastic work 
—customers using a variety of 
tools to turn out beautiful jewelry 
and novelty items from blocks of 
raw plastic materials. There is no 
limit to what the customer will 
buy. One tool engineer bought a 
twenty-dollar kit to begin with, 
and now comes in every month to 
buy fifty dollars worth or more 
in accessories and replacement 
tools. We have made sales up to 
three hundred dollars at a time, 
and expect every customer to re- 
turn eventually for replacements.” 


Red Cross a Leader 


The Red Cross is still one of 
the leading customers. The com- 
pany regularly fills large orders 
for the Veteran’s Rehabilitation 
agencies, supplying complete kits 
of tools almost all of which wind 
up in G. I. hospitals. 

“It’s a field we had never sus- 
pected had any possibilities,” 
Esther Izenstark says. “Most peo- 
ple of course knew nothing about 
the use of the miniature tools in 

(Continued on page 202) 
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ius and bulk 


seeds, as well as allied items. have 
brought plenty of profits to the 
Currie-Van Ness Co. of Mason 
City, Iowa. Bulk seeds are dis- 
played in jars and also in a special 
stepup wooden rack which rests on 
a counter top. Each bin is filled 
with seeds and each type is plainly 
labeled. Nearby is a scale for 
weighing the seeds and envelopes 
for holding them also are handy. 


Quick Service 


Closed drawers below counter 
top level also contain more bulk 
seeds in pre-packaged amounts of 
various poundages, so that the bulk 
buyers can be served very quickly 
and well. Near the bulk displays 
also are some excellent displays 
of garden and flower seeds in small 
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Bulk seeds are featured in this step-up fixture on top 









of one of the counters. 


















Prominent location, window displays and 
newspaper advertising combine to build 
steady volume in that and allied lines 









sells a great deal of lawn seed 
each year. The firm stocks a na- 


packages and these get an excellent 
showing. 


The Currie-Van Ness Co. also * 







(Continued on page 190) 










OWER SEEDS. 


$s years arden’ 

















This flower seed display is a meeting place for feminine customers. 
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Attractive and well 
lighted, this front 
part of the section 
features a _ variety 
of gifts appealing to 
all patrons and to 
all purses. The sec- 
tion is always kept 
immaculate. 


Dahl's Gift Department, Opened to 


The average sale in the section is from $2 to $4 


y 
E 


: Sx years ago the Dahl 
Hardware & Appliance Store in 
Boone, Iowa, a city of about 13,- 
000, wanted more traffic and de- 
‘cided that a good way to get it 
was through a gift department, 
with real service and a good line. 
Right now sales are three times 
‘the volume of that first year and 
‘are continuing to grow, because 
‘the firm doesn’t miss a trick in 
good merchandising. 


High Buying Power 


E. T. Dahl says, “When I first 
entered the gift business I made 
the mistake of underestimating the 
buying power of customers. Gift 
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Special gift wrapping and decorative stickers | 


items ranging up to five dollars 
«were the limit and it took me al- 
most a year to realize that custom- 
ers wanted more expensive lines. 
Since that time we have added 
many higher priced items to our 
stocks.” 


Higher-Priced Lines 


Dahl’s handles binoculars priced 
from $40 to $50, cocktail sets up 
to $20, framed pictures up to $20. 
Pictures move well from $3 up 
and include a sizeable stock of re- 
ligious subjects which sell well in 
that area. 


“The price range of our mer- 


chandise is such that we have gifts 
which people of all classes can 
buy,” says Mr. Dahl. “A large 


number of our sales are from two 
to four dollars per item, but we 
have many sales that range over 
ten dollars. People can and will 
buy higher priced merchandise if 
it is stocked and displayed attrac- 
tively and sold intelligently.” 
Cleanliness and good light are 
two “musts” in the merchandising 
calendar of this store. An attrac 
tive lady is in charge of the sec- 
tion and she sees to it that the 
gifts are kept in excellent condi- 
tion. One entire wall length in the 
store is devoted to gifts and allied 
items, as well as five tables. Natu- 
rally, this gives the customer a lot 
of merchandise to inspect and the 
displays have been set up so as to 
encourage browsing. It has been 
discovered by Mr. Dahl and his 
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lassistants that some women com- 


ing into the store to buy a definite 
gift will, if allowed to browse, of- 
ten buy more items. 

Lamps, especially those of the 
table, boudoir and pin-up types, 


partment and kept lighted at all 
times. This makes the section ex- 
tremely attractive and catches the 
attention of customers, causing 
‘them to inspect merchandise more 
closely. 

Selling the gift, however, is only 
‘part of the story, says Mr. Dahl. 
How the gift is wrapped for the 
customer is another very impor- 
tant phase, so the store has a spe- 
cial gift wrapping counter located 
toward the rear. Only gift items 
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please customers and advertise the department 


are displayed throughout the de- 


(are wrapped at this spot. Spools _ 





Build Traffic, Has Tripled Sales 


although numerous items are priced as high as $10 


of colored ribbén of various 
widths are attached to brackets at 
the ceiling, so that the salesperson 
wrapping the gifts can give quick 
service. A double set of these rib- 
bon racks permits two people to 
work at the wrapping counter dur- 
ing rush periods. Two special 
rolls of gift wrapping paper are 
also handy, as well as scissors and 
other materials needed to wrap 
gifts very attractively. 


Gift Wrapping 
“Gift wrapping is worth a great 
deal to us as a customer service,” 
says Mr. Dahl, “for the cost of it 
is more than offset by our in- 
creased sales. 
Another important part of the 





_ to buy gift merchandise as well. *, 






Further back is the 
area devoted to the 
higher - priced types 
of gifts. Electric 
clocks and framed 
pictures are among 
the articles which 
browsing customers 
may find here. 





















store’s gift program is the adver 
tising sticker. Mr. Dahl had made 
up a special, gold embossed, at- 
tractive gift sticker which gives hig 
name, street number and town 
This is attached to each gift, 80 
that people know that it was pur 
chased at Dahl’s. “This special 
gift sticker has meant great adver- 
tising to us,” says Mr. Dahl. 

















Gift Card Section 


The store’s gift card section, 
properly a part of the gift depart- 
ment, is also a profit-maker and a 
traffic builder. Many people come 
in regularly to buy birthday, anni- 
versary, condolence and special 


occasion cards and often remain 
j 






















175 












This section of the 
men’s side fea- 
tures items of 

| | many types dis- 

| | played to stimu- 

| late the masculine 
buying urge. Price 
tags are promi- 
nently featured. 














| Ace Hardware & Paint Co. shows practically 
| the same lines as in its old store but it 
is now featuring them to better advantage 
| and the.policy is paying dividends. More 
| than 3000 present on store’s opening day 











The giftwares department may be seen at the rear. There’s a wide 
range of items of all types to interest the ladies in this area. 


176 


LESSEE LRRD LL IT ET II A NOIRE 










































“The 
this 


open 


\ 4 EN a dealer at- 


tracts more than 3000 customers 
to his store on its opening day in 
a city of 23,000, he is getting good ] 
trafic. That was just what Frank i 
Haack did last fall when he opened 
his remodeled and expanded Ace 
Hardware & Paint Co., in Chicago 
Heights, I]!.—about 30 miles out 
of Chicago’s famed loop. The new 
store includes all of the former | 
quarters, plus additional space, or | 
about double the floor space with 
about five times the amount of 

* actual display space. Display ex- 
pansion was the result of the 
blending of new and remodeled fix- 
tures, with five-tier units replacing 
three-shelf tables. 

Enthusiastic about his new store 
layout, Mr. Haack, who had previ- 
ously been employed for about 15 
years by the former owner, says, 
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than 3000 customers and the new 
layout, which encourages consid- 
erably more self service, has con- 


‘There is more of everything, in 
this store, including sales. Our 
open house day attracted more 


Below: The electrical supplies are 
in the rear and all canopy units 
may be lighted. Toys are in front. 
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Major units of 
sale and mass 
displays in this 
section attract the 
attention of the 
many = browsing 
customers. 


tinued to bring us both old and 
new customers.” 
Broadly speaking, the lines han- 


Looking toward the front. 
The plumbing supplies sec- 
tion is built around the 
entrance to the apartments 
which are over the store. 




















dled in the remodelled and ex- 
panded store are the same as those 
displayed in the former and small- 
er establishment, but greater stocks 
of them are shown and, in some in- 
stances, there is greater variety of 
the same kinds of merchandise. 
The layout and fixture designs as 
provided by Ace Hardware Corp., 
Chicago, replaced three-tier tables 
with five-shelf islands, of which 
the store has 15 units. In addition, 
there are four platforms for dis- 
playing bulkier lines and for per- 


mitting mass displays. All floor 
display units are parallel to the 
show windows and the fixtures are 
ivory and silver wing grey. Buff 
walls and an ivory finish ceiling 
add to the bright appearance. Com- 
bination frosted and daylight fluor- 
escent units brighten the entire 
showroom. Wherever one turns 
plenty of merchandise may be seen, 
and all of it is plainly price 
marked so that there can be no 
confusion. 

In order to provide the fullest 





possible amount of display room 
on the main floor, a balcony was 
built to accommodate the office 
and to conceal warehouse facili- 
ties. A structural beam runs right 
over the center of the balcony and, 
because of this fact, there is a well 
at that point. The dropped section 
of the balcony floor provides a 
place for people using catalogs, 
etc., to stand while perusing them. 
The well is wide enough to permit 
easy passage from one end of the 
balcony to the other. 


Up-Front Garden Displays Pay Off Well for This Store 


Garden and lawn implements are featured around a stairwell. 


P-FRONT display for garden 

supplies, including tools, fer- 
tilizers, seeds, etc., pays good divi- 
dends for Foulke & Norman of 
Madison, Wis. 

Last year this firm put garden tool 
items on display surrounding the 
railing around its basement entrance 
from the first floor level, and many 
items were sold because the articles 
caught the attention of the heavy 
store traffic. 

One display of garden items util- 
ized the step-up display principle 
very effectively. It was centered 
around a pillar and made a very 
effective showing, getting the atten- 
tion of many garden minded persons 
who entered the store. 


Co-ops’ Volume, Members 
Up, Earnings Down in ‘45 


HE year 1945 marked another 

high point in the consumers’ co- 
operative movement as regards mem- 
bership, business and value of goods 
produced, according to a Bureau 
of Labor Statistics’ study. More 
than 3,600 retail associations were 
affliated with regional wholesales 
at the end of 1945 and 20 regional 
wholesales were members of Na- 
tional Co-operatives, Inc., the na- 
tion-wide purchasing and productive 
federation. 

Despite this growth, local co-op- 
eratives and their central federations 
found conditions during 1945 more 
difficult than during the war. Earn- 
ings in 1945 were somewhat smaller 
than in 1944, The wholesalers which 
generally had found production a 
profitable field, sustained heavy 
losses in 1945. 

—Labor Information Bulletin 
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Outlining functions of manufacturer, 
wholesaler and retailer in that form of 
distribution, Mr. Allen tells how each 
must work with the other element. Man- 
ufacturer must improve product, keep 
costs down, produce items at minimum 
consistent with good merchandising pol- 
icies and provide adequate stocks and 
effective sales and service organization. 
Urges dealers to use point-of-sale display 
material and showmanship. ‘“Wholesal- 
ing,” he says “as a function is principally 
to buy goods in bulk from original 
sources all over the world, assemble 
them in warehouses accessible to retail 
merchants, and reship them promptly as 
needed in quantities suitable to the re- 
quirements of each merchant.” 


By W. S. ALLEN* 
Sales Manager, 
Winchester Repeating Arms Co. 
Division, Olin Industries, Inc., 





New Haven; Conn. 





Recs do we go 


from here? I’ll confess I’m a bit 
of a pessimist on where we're go- 
ing from here. I’m a pessimist, 
because I feel sure too many of us 
won't help ourselves and each 
other to get where we want to go. 

Pessimists aren’t always popular 
—but they are needed to ballast 
the too buoyant optimists. 

The man who didn’t know the 
gun was loaded was an optimist. 
He’s buried. The man who was 
careful because he was afraid the 
gun might go off, whether it was 
loaded or not, was a pessimist. 
He’s still alive and kicking. 

An optimist will saunter out on 
a cloudy morning minus an um- 
brella—because he knows perfect- 
ly well he can borrow one from a 


*From an address at the California 
Retail _Hardware Association conven- 
tion, Feb. 12 and other conventions. 
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pessimist. And he generally can! 

The exasperating part of it is 
that the optimist’s optimism is jus- 
tified—thanks to the pessimism of 
the pessimist. 

Being a pessimist means making 
the best of what we have—admit- 
ting what we have isn’t too good. 
As pessimists then, let’s examine 
the question, “Where do we go 
from here?” 


Where Do We Want to Go? 


Where do we go from here? 
Maybe we should ask, “Where do 
we want to go from here?” Then, 
we should ask the question—“Who 
is ‘we’?” 

Well, as a country, we want 
peace, better health for all, educa- 
tional opportunities, leisure, travel. 
Some folks say we want employ- 
ment for 55,000,000 to 60,000,000 
wage earners—wage earners who 
will be making products to satisfy 








Where Do We Go From Here? 


Or Selling in a Buyers’ Market 

































all of our needs and some of our 
wants. 

Each country has desires and 
problems peculiar to itself alone. 
We speak of a “favorable balance 
of trade.” That means “favorable” 
to us, when we export more than 
we import. Obviously, each nation 
cannot send out more than it takes 
in. And so it goes. 

Each group within a country 
has desires and problems peculiar 
to itself. The religious groups, po- 
litical groups trade groups labor 
and capital, farmer and city dwell- 
er—all have different wants; and 
when we ask “Where do we want 
to go from here?”—each will have 
a different goal. 

During the war, one of our 
great goals was production. That 
goal was attained. 

Now among other things we 
want efficient, equitable distribu- 
tion. 

Will America be able to distrib- 
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ute her goods with anything like 
the same efficiency with which she 
produced her goods during the 
war? 

In discussion of this problem we 
often hear the phrase “channels of 
distribution.” What do we mean 
by that phrase? 


Five Distribution Methods 


At the present time, there are at 
least five methods by which a 
manufacturer’s goods are placed 
in the hands of the consumer. A 
manufacturer can sell: 

1—Direct to consumers; 2—di- 
rect to retailers; 3—direct to 
chains; 4—direct to co-ops, or 5— 
through wholesalers to retailers to 
consumers. 

Each of these channels uses a 
slightly different method to accom- 
plish the same result. When a 
manufacturer sells direct to the 
consumer, he has to perform all of 
the functions himself that are per- 
formed in the other four instances 
by so-called middlemen, whether 
chains, co-ops or dealers and 
wholesalers. 


The fact that, in the past, the 
largest volume of manufactured 
goods, by far, has been distributed 
through the channels of the manu- 
facturer—wholesaler—dealer com- 
bination does not mean that this 
system of distribution will con- 
tinue to prosper. 

It is well for this team to ex- 
amine, very carefully, the basic 
fundamentals of good distribution. 
From this examination they can 
then more readily determine 
whether the association of manu- 
facturers; wholesalers and retail- 
ers is on solid foundation. 


So far, no one has said a manu- 
facturer is unnecessary. He’s link 
No. 1 in the chain. 


Few people believe goods can 
be distributed effectively without a 
dealer or store or trading post, 
where consumers can exchange 
dollars for merchandise. This is 
link No. 3 in the chain. 

The middle link is the whole- 
saler. Some have said recently 
that this is a weak link—but more 
about that later. 

Now, let’s examine the three- 
link chain. To get the overall pic- 
ture of the manufacturer—whole- 





saler—retailer method of distribu- 
tion we will first, examine the 
function of the manufacturer, then 
the dealer, and finally check to see 
whether or not the wholesaler is 
the weak and unnecessary link or 
a very strong connecting link. 

First—Where does the manu- 
facturer go from here! As a na- 
tionally operating manufacturer, 
promoting trade-marked merchan- 
dise, we of Olin Industries feel our 
responsibility in the distribution 
of our products is 10-fold: 

1—We must first advertise to 
create wants and desires in the 
minds of the public for our 
products. 

2—We must strive constantly to 
improve the quality of present 
products. 

3—Considering quality, we must 
strive to keep down all costs which 
enter into the final purchase price. 

4—Through product research 
and development, we must seek 
constantly to keep our line im- 
proved and up-to-date. 

5—We must seek to keep the 
number of items we manufacture 
at a minimum consistent with good 
merchandising policies. 

6—We must carry on market 
research constantly, to assure ade- 
quate coverage without overlap- 
ping. 

7—We must see that stocks are 
available when and where needed. 

8—We must provide adequate 
service facilities for products in 


the field. 


9——We must provide a sales and 
service organization to make ef- 
fective these functions listed. 

10—Through catalogs, bulletins 
and point-of-sale display materials, 
we must place our dealers and our 
distributors in a position to com- 
pete aggressively and effectively 
for existing markets. 

Let me take a moment to em- 
phasize item 10 and stress the im- 


portance of point-of-sale advertis- 
ing in the distribution group of 
manufacturer-wholesaler-dealer. 

The products of Olin Industries, 
Winchester, Western, Bond, have 
national distribution and they have 
consumer demand. This demand is 
being stimulated constantly by ef- 
fective national advertising of va- 
rious types. My company, like 
many others, is spending millions 
of dollars to create sales. Part of 
it is in point-of-sale material. 
When you stop to consider that 
there are approximately $350,000,- 
000 spent annually on point-of-sale 
display material, you can see why 
we consider it important. It’s in- 
surance to back up the amounts 
we are spending to influence Mr. 
and Mrs. Consumer. 


Types of Advertising 


We use newspaper, radio and 
magazine advertising. Our mes- 
sages hit the consumer while re- 
laxing by the radio at home or 
while reading our messages in the 
newspapers or magazines. We may 
be creating the desire to purchase 
—but the merchandise is not 
available to satisfy that desire 
when it’s aroused. That is why 
the cooperation of the wholesaler 
and the dealer in using display is 
so important to the manufacturer. 
Proper display in the dealer’s 
store recreates the urge originally 
created through our advertising, 
and it does it while the customer 
is in the store, at the point of sale. 
with the money to buy in his or 
her pocket. At this cross-roads of 
merchandising, the dealer’s store, 
you complete the very thing you 
spend all your money to do, that 
is—you sell your product. But, 
always remember that no matter 
how beautiful a display is, how 
effective or how impressive, it has 
absolutely no value to any of us 
unless it is used. 

I have listed 10 points empha- 
sizing our responsibility as manu- 
facturers in the distribution of our 
products. The reason I have em- 
phasized number 10, the impor- 
tance of point-of-sale display ma- 
terial, is because this, in my 
opinion, is a place where manu- 
facturers have not always had the 

(Continued on page 212) 
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| HE management of 
Himburg’s hardware and plumb- 
ing store in Owosso, Mich., has 
found that the consistent advertis- 
ing of sander, edger and polisher 
rental service is not only profitable 
in itself, but also aids in selling 
plenty of fillers, wax, shellac, var- 
nish, paint and other supplies. This 
store advertises such rental equip- 
ment about once a week in one 
column, 3-in. space. Copy is brief 
and to the point with the “For 
Rent” angle stressed in black type. 
These ads, according to C. Mor- 
ris Campbell, store manager, bring 
in a large number of inquiries and 
many actual rentals. “A lot of the 
inquiries will often come from 
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The three rental machines are featured right in the middle of the paint department. 





Owosso, Mich., firm keeps equipment on 







Help P 


Point Business at Himburg’s 








display and also advertises it weekly 
in local papers. It helps build sales. 


people who have never bought at 
our store before,” he states. “This 
gives us a chance to contact people 
either by telephone or in person. 
The sanding machine is always in 
demand, for people are always 
doing work of this kind in one 
room or another.” 


Added Sales 


Mr. Campbell points out that 
persons using a sander needs fill- 
ers, wax, shellac and varnish. In 
addition, the prospect may also be 


figuring on doing some painting. 
Thus the sander rental service can 
often turn into a $25 or $50 order. 

When the store, located on the 
west side of Owosso, was recently 
remodeled, considerable extra 
room was given to the paint de- 
partment. Paints are now shown 
in a long right wall section which 
extends into the store 35 ft. This 
increased display space has already 
resulted in a larger paint volume. 

The store staff finds that help- 
ing the customer with the paint 


(Continued on page 224) 
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“Just show a trifle of 

interest in little Mary 

and you'll move up 

considerably in the 

esteem of Mrs. G— 
her mother.” 








How to Minimize Errors in 


Part 4 


In many stores it is the cashier and 
not the owner who meets the patrons. 
Here are some of the qualifications 
which will make the cashier an asset 


H ARDWARE - stores 


that employ a cashier should take 
their first step toward minimizing 
errors in making change by care- 
fully selecting a person for that 
position. In considering the quali- 
fications, we will take for granted 
such absolutely necessary require- 
ments as honesty, regularity in 
working hours, proper personal ap- 
pearance, and good manners. All 
these any cashier must have, but 
these alone will not make a top- 
ranking cashier. 

Accuracy is a most important 
consideration. The cashier who 
cannot tabulate the exactly correct 
figure at least ninety-nine and 
nine-tenths of the time is not a 
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good cashier. Inaccuracy, bun- 
gling, and hesitation, are faults of 
many unqualified cashiers. Cus- 
tomers often stand in line, waiting 
for the cashier’s services. Because 
they are standing there waiting, 
they look carefully at the custom- 
er’s and cashier’s transaction just 
ahead of them. If there is bun- 
gling and waste of time, the cus- 
tomer in the waiting line espe- 
cially resents the inefficiency of the 
cashier. Customers are lost be- 
cause of such a strain on their 
patience. 

In many establishments, it is the 
cashier and not the manager who 
meets the entire customer patron- 
age of the store. The cashier repre- 
sents the store in person to the cus- 
tomer. Hence, the great impor- 


tance of a cashier’s accuracy and 


efficiency to say nothing of his or 


her other qualities. The impres- 
sion that a customer gains of the 
store is directly influenced by the 
cashier. 


Knowledge Essential 


A good cashier must know the 
stock of goods the store’s custom- 
ers buy and must also know prices. 
Very often in the daily work of 
the cashier the matter of the right 
price for a given article has to be 
settled, so prices must be remem- 
bered accurately. In order to de 
this, it is essential for the cashie1 
to be familiar with the stock of 
goods the store offers for sale. To 
stop in the midst of a checking-up 
and change-making and have to 
call for the manager or on another 
employee for the price of a given 
article is always unsatisfactory. 
Customers do not like it and right- 
ly think their time is being wasted. 

In his book, “How to Make 
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“If there is bungling 
and a waste of time, 
the customers in the 
waiting line espe- 
ciaily resent the in- 
efficiency of the 
store's cashier.” 














Friends and Influence People,” 
Dale Carnegie hit the nail on the 
head many times. One thing he 
said applies to the cashier we are 
discussing here. He said the one 
word in all the world a person likes 
best is to hear his own name. This 
means that when at all possible, the 
competent cashier will address cus- 
tomers properly by name. A cus- 
tomer’s opinion of a cashier always 
goes up a notch if the cashier can 
address a customer by name and, 
if possible, recall something the 
customer said or did on a previous 
Visit to the store. To remember a 
purchase a customer made, to ash 
how a washing machine or a saw 
is holding up, or any similar in- 
quiry is one sure way to promote 
good will. Winning friends for the 
store is just one of the many valu- 
able things a good cashier has 
to do. 

Here is a thing I have tried out 
literally thousands of times. I have 
tried it on all classes of people 
from the most lowly laborer to the 
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Making Change 









most influential citizen of the com- 
munity. If Mrs. G 
panied by her little daughter (then 
show just a trifle of interest in little 
Mary and you have moved up sev- 
eral notches in the esteem of Mrs. 


is accom- 





). If you can remember that 


By HOWARD SNYDER 


Mr. Y——’s son is a law student 
then have a word to say along this 
line. Thoughtfulness and kindness 
shown to a customer’s children are 
always greatly appreciated by par- 
ents and always promote a kindly 


(Continued on page 214) 








The author of this, the last of a 
series of four articles on “How 
to Minimize Errors in Making 
Change”, has had 25 years of 
experience in operating his 
own hardware store. By keep- 
ing a running record of the 
mistakes in making change 
that so frequently occur at the 
cash register of the cashier's 
window he has been able to 
suggest how such errors can be 
avoided. 





HOWARD SNYDER 
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Chemical City Hardware Co. hits high mark 


in out-of-the-ordinary location. 


Toy sales 


doubled since section was moved downstairs 


’ i » KNOPIC, who 
operates the Chemical City Hard- 
ware Co.’s two stores in Midland, 
Mich., does things in a big way 
and thinks things out before he 
tries them. Despite the discourag- 
ing comments of people, with 
whom he discussed the feasibility 
of having his downtown store 
sporting goods and toy depart- 
ments in the basement, he thought 
it all out and then went ahead with 
the idea. That basement sports de- 
partment now grosses between 
$35,000 and $40,000 annually and 
promises to exceed those figures in 
the years to come. Mr. Knopic’s 
toy department was limited as to 
space, under the old setup; now 
he has double the display room 
and double the volume. 


The Chemical City Hardware 
Co. cashes in on the fact that 
Michigan is a sports-minded state 
by carrying a wide variety of 
merchandise used by outdoor 
sportsmen. Michigan’s Conserva- 
tion Department spends a lot of 
money advertising the hunting the 
state has to offer and also tells the 
story of its many fine fishing 
places. 


Move Was Necessary 


“I did a great deal of investi- 
gating before moving the sports 
department into the basement,” 
says Mr. Knopic. “I didn’t have 
the room upstairs to display and 
carry the amount of stock needed 
to handle the trade, so I finally 
decided to go into the basement.” 

Business is increasing each year 
in the new location due to good 


lighting, better display and a gen- 
eral sports atmosphere. “We could 
use a lot more space in our base- 
ment,” says Mr. Knopic, “but we 
manage to get along fairly well 
with what we now have.” A first 
floor electric sign calls attention to 
the basement sports section and 
helps guide strangers downstairs 
Of course, the regular customers 
know just where the department 
is and need no signs to direct 
them. 

Mr. Knopic carries just about 
everything in his sports depart- 
ment that the sportsman wants, 
ranging from outdoor clothing and 
guns to boats. To the person who 
hunts, fishes or skis in Michigan’s 
variable temperatures, the proper 
clothing is an important matter. 
The Chemical City Hardware Co. 
carries outdoor clothing for both 
men and women and sells a lot 
of it. This is well displayed on 
racks, counters and shelves. Prices 
range upward from $1 for socks 
to $30 or more for hunting 
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mackinaws, jackets and _ other 
items. Ski togs run even higher. 

Many of the patrons of this de- 
partment are returned Army and 
Navy veterans and therefore know 
the value of proper clothing for 
outdoor sports. They are willing 
to spend the money to get the 
necessary garments. 


Department Advertised 


Hunting, fishing, tennis, golf 
and other equipment in available 
quantities are carried by this 
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sports section and are advertised 
seasonally in local newspapers. 
Window displays also help in pro- 
moting the sporting goods lines. 
“We find that one of the great- 
est assets in operating a successful 
sports department, in addition to 
having the merchandise, is to be 
sports-minded,” says Mr. Knopic. 
“T like sports myself and so do all 


my men. They are able to talk 
sports with customers, a very im- 
portant factor in building friend- 
ships and achieving sales.” 

The store also sells hunting and 
fishing licenses, which also help 
build traffic in the department. 
The sportsman who comes to this 
basement section is encouraged to 
browse about inspecting the mer- 
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This advertisement is typical of 

those featured by the Chemical 

City Hardware. This one measured 
three columns by 14 in. 


chandise, asking questions and 
talking sports. Mr. Knopic be- 
lieves that the true sportsman is 
not a man who rushes into a store, 
buys a gun or a golf club and then 
rushes out again. He likes to stick 
around and talk sports and inspect 
new merchandise and will do so 
when he gets the proper encour- 
agement. Often, under such treat- 
ment, he will buy additional items. 
For this reason, the entire sports 
section staff gives each customer 
as much time as possible. 


Sporting Goods Repaired 


Sporting goods equipment such 
as guns, golf clubs, tennis rackets, 
motors, etc., are repaired at this 
shop, although some of the items 
are “farmed out” to specialized 


repair shops. In the future the 
store may enlarge its repair de- 
partment to handle all the work. 

“The main thing about our toy 
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location is that customers know 
our toys are on display during all 
months of the year,” says Mr. 
Knopic. “This encourages parents 
and children to come downstairs 
and browse around among the toy 
aisles. Our sporting goods depart- 
ment is located nearby. Often the 
father will inspect the sporting 
goods stock, while the mother and 
children will go through the wide 
doorway into the toy department.” 

To achieve good display, the 
walls of the basement section were 
painted a light color and fluores- 
cent lighting was installed. This 


makes toy items plainly visible to 
anyone and encourages closer in- 
spection by the customers. 


Wheel Goods 


Wheel goods are kept on floor 
levels so that interested persons 
can touch handle bars and make 
the wheels move. All items are 
price tagged so that the browsing 
customer can inspect the prices at 
any time. 

“There are numerous times dur- 
ing the year when the average per- 

(Continued on page 225) 


Men's Gift Section a Year Round Feature 


ALKER & CO., Oak Park, IL, 

has long handled giftwares for 
men on a year ‘round basis, Not long 
ago, in a bid for more volume in 
such lines, the store set up a “Men’s 
Gift Section.” While some of the 
gift lines are still displayed in 
other parts of the store, the “Men’s 
Gift Section” is a complete section. 
It features novelty smokers’ items, 
desk sets, lamps, book ends, men’s 
toiletries, poker sets, and other 
masculine gift items. 

An interesting angle of this de- 
partment is that it attracts many 
women seeking gifts for their hus- 
bands, fathers, sons and sweethearts. 
In fact, most ‘of the sales in the 


department are made to lady shop- 
pers. Although advertising for the 
department is particularly active at 
Christmas time, ads also feature 
these goods for St. Valentine’s Day, 
Father’s Day and in May and June 
as a bid for graduation gift sales 
for high school lad and the college 
men. Travel items are, of course, 
year ‘round sellers and frequently 
receive advertising attention as well 
as display window space. 

As to the sale of men’s toiletries, 
an officer of the company says, “With 
popular brands of toiletries you can 
build a year ‘round traffic, for men 
will buy them at a hardware store 
as well as at any other type of store.” 


Here is a small part of the section devoted to gifts for men. It's a 
popular spot with men and also with women who are looking for gifts. 
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Corporate Domination Growing 
Despite Anti-Trust Laws 


House Small Business Committee finds that proportion of manufac- 
turing firms employing less than 500 employees dropped to 38.1 
per cent of all manufacturing employment in 1944. Some govern- 
mental agency policies a factor in continuing economic concen- 
tration. Staff report calls for reforms in executive and legislative 
branches to put teeth in anti-trust prosecution. 





| “the long- 


continued trend toward concentra- 
tion of economic power into the 
hands of fewer and larger corpora- 
tions” the basic threat to a free 
enterprise economy, the House 
Small Business Committee has re- 
leased a staff report, calling for 
vigorous prosecution of existing 
antitrust statutes; amendments to 
existing laws which would limit 
the right of corporations to merge 
or acquire additional holdings; in- 
creased antitrust appropriations 
and the establishment of an over- 
all government policy on concen- 
trations, covering all segments of 
the economy, including labor 
unions. 

The report represented the final 
work of the Committee, which ex- 
pired with the advent of the new 
Congress. However, an attempt 
will be made to continue the com- 
mittee’s work as a Subcommittee 
on Small Business of the House 
Interstate and Foreign Commerce 
Committee. 

The report does not bear com- 
mittee approval, but was released 
for the information of members 
of Congress with a foreword by 
the chairman of the Monopoly 
Subcommittee, Estes Kefauver, 
(D.), Tenn. 


Major Findings 


Briefly major findings are as 
follows: 


1—There was far less economic 
concentration in the hands of small 
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number of companies when the 
Sherman antitrust law was passed 
over 50 years ago than at the 
present time. 

2—Neither the Sherman nor 
Clayton Acts have been vigorously 
enforced. 

3—Such enforcement as _ has 
been attempted has been ineffec- 
tive due largely to inadequate ap- 
propriations and the Supreme 
Court decisions which nullified 
Section 7 of the Clayton Act. 

4—There is no overall govern- 
ment policy in the executive 
branch regarding concentration. 
Not only is there lack of interest 
on the part of some agencies, but 
in others, notably War, Navy, 
WAA and CPA, there are policies 
which actually promote concentra- 
tion. The War and Navy Depart- 
ments are accused of letting re- 
search contracts to a small seg- 
ment of big industry. WAA, while 
issuing regulations to help small 
business and lessen economic con- 
centration, has done little to ef- 
fectuate these policies. Instead, 
according to the report, sales and 
leases of surplus plants have con- 
tributed to economic concentra- 
tion. CPA is charged with remov- 
ing controls without regard to the 
needs of small, independent enter- 
prises. 

5—There is also no effective co- 
ordinated approach and a tendency 
to do things piecemeal. 

6-——Antitrust laws do not cover 
all monopolistic practices, particu- 






larly those of labor unions. Both 
FTC and the Justice Department 
told the committee that they have 
no jurisdiction, and feel that an 
independent labor bureau should 
handle such cases. 

7—SWPC was an effective aid 
to small business, but since that 
agency has been split between RFC 
and Commerce, little has been done 
toward lessening the effects of 
economic concentration. 


‘Small Fry’ Hardest Hit 


The staff reports that a review 
of FTC’s antitrust record shows 
that there is little effort to give 
first attention to the most serious 
areas of concentration, and that 
within the last five years a discon- 
certingly large number of cases 
seems to involve “small fish and 
seafood companies.” 

While it is pointed out that FTC 
considers the steel industry as one 
of the most serious from the stand- 
point of concentration, the FTC 
report to the committee shows 
only one case involving steel since 
1932. 

FTC when asked to report the 
cases handled in the last five years 
considered to have been the most 
successful from the standpoint of 
actually breaking monopolies and 
retarding concentration, submitted 
a list of 16 cases, nine of which 
covered either price discrimina- 
tion, zone pricing systems, or bas- 
ing point systems. 

Basically, the report expresses 
displeasure over the fact that, 
while FTC wins legal victories, it 
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does not follow up these cases to 
determine whether these decisions 
are being complied with or does 
not attempt to analyze the eco- 
nomic effects, if any. 

While the Antitrust Division re- 
ported to the committee that “the 
monopoly problem in industry is 
today more serious and wide- 
spread than at any time since the 
passage of the Sherman Act,” it 
readily admits its failure in pre- 
venting the growth of monopolies 
and concentrations. The Division 
states that the basic impediment 
to its effectiveness is the dispro- 
portion of resources, money and 
personnel for the size of the prob- 
lem dealt with which has been 
enormously aggravated by the con- 
centration of the national economy 
resulting from the national defense 
program. 

Two of the report’s major criti- 
cisms of current antitrust activi- 
ties are the delay in handling cases 
and the legal victories obtained are 
not necessarily economic victories 
because of the small penalties in- 
volved. 

After examining the mass of 
evidence, the staff came up with 
the following major recommenda- 
tions: 

Executive Branch 


1—An Executive Order to all 
departments setting forth a firm 
and inclusive policy reducing con- 
centration and eliminating restric- 
tive practices. 

2—Investigations of the extent 
and seriousness of economic con- 
centration on an industry-by-indus- 
try and trade-by-trade basis be 
centered in FTC. It is also recom- 
mended that an official index of 
concentration be continually main- 
tained. This would be a central 
soutce of information on the ex- 
tent of concentration. It is believed 
that the government could keep 
such an index up-to-date by using 
information which it now regu- 
larly gathers, but does not use for 
this purpose. 

3—FTC should review system- 
atically and periodically the results 
of all antitrust action. 

4—Vigorous action by the At- 
torney General to reduce concen- 
tration and eliminate restrictive 
practices in areas where the most 
serious threat to a competitive en- 
terprise economy is found. 





5—When appropriation requests 
for FTC and the Antitrust Divi- 
sion are considered by Congress, 
the statement submitted to include 
not only the amount recommended 
by the Budget Bureau, but also 
the amount originally requested by 
the agencies. 

6—Commerce Department to ex- 
pand its small business activities. 

7—WAA to concentrate on sell- 
ing to small business. In regard to 
surplus plants, small business 
should be favored, large plants 
should be split, and multiple tenan- 
cy programs considered. 


Legislative Branch 


If Congress has determined that 
concentration should be reduced, 
the following steps should be 
taken: 

1—Antitrust appropriations 
should be considered in terms of 
the size of the program necessary 


to bring out a reversal of the pres- 


ent trend. 

2—Congress should continually 
review existing legislation; give 
particular attention to the possi- 
bility of revising taxes so as to 
encourage new, independent enter- 
prise; and consider legislation 
which would make all segments of 
the economy subject to a unified 
concentration policy. 

3—Section 7 of the Clayton Act 
should be amended to include ac- 
quisitions of assets and to prohibit 
mergers and acquisitions regard- 
less of whether the company to be 
merged or acquired is in the same 
industry or another industry—if 
the effect would be to give the 
merged companies an opportunity 
to exercise preponderant control 
over smaller companies. It is fur- 
ther recommended in this connec- 
tion, that FTC be given authority 
under rules established by Con- 
gress to forbid such mergers and 
acquisitions above a specified size 
after making careful reviews of the 
facts surrounding the proposed 
merger or acquisition. 

4—Civil penalties be provided 
for a violation of the antitrust laws 
which would be proportionate to 
the illegal gains. For example, 
twice the monopoly profits. 


Auto Industry Most Tight 


In its study of economic con- 
centration in specific industries, 


the staff of the House Small Busi- 
ness Committee lists automobile 
manufacturing as the most highly 
concentrated. Iron and steel and 
their products were seventh on the 
list with nonferrous metals and 
their products taking eighth place. 
Moves are already underway to 
continue the work of this com- 
mittee and its Monopoly Subcom- 
mittee, which was responsible for 
the final report. 

The section of the report deal- 
ing with specific industries used 
four methods to measure concen- 
tration—(1) employment by es- 
tablishments, (2) employment by 
firms, (3) output by the four larg- 
est manufacturers of a product, 
and (4) sales handled by large 


corporations. 


Concentration Increasing 


The trend toward domination or 
control of manufacture by a few 
large corporations has been grow- 
ing over a long period, the com- 
mittee reported. For manufacturers 
as a whole, it added, firms employ- 
ing less than 500 employees ac- 
counted for 51.7 per cent of all 
manufacturing employment as late 
as 1939 but this proportion had 
dropped to 38.1 per cent by 1944. 
It was the conclusion of the com- 
mittee that postwar activities in 
connection with mergers and ac- 
quisition of additional facilities, 
including war plants, indicates con- 
tinued movement toward concen- 
tration. 


Surplus Plant Disposal 


The report stated that should 
the 250 largest corporations ac- 
quire the government plants they 
operated during the war, then 
they would hold 65 per cent of the 
nation’s facilities which would then 
total almost as much as all facili- 
ties prior to the war. Most of these 
facilities, it was admitted, are 
scrambled and of little use to in- 
dependent operators. 

It was estimated that manufac- 
turing facilities in 1939 were 
worth about $40 billion; an addi- 
tional $26 billion worth were built 
during the war, two-thirds of 
which were federally financed. It 
was believed that about $20 bil- 
lion worth of the facilities would 

(Continued on page 217) 
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Brilliant lighting, 
properly sampled 
displays and scarce 
items combine to 
build sales for the 
Fort Smith Vehicle 
& Machine Co. 


















Merchandise Electrical Sundries 


And Fixtures to Tune of $40,000 








Here is one of the two 
island displays in the 
department. Contractors 
make the firm's wiring 
supplies a fine source 
of constant profit. 





ager, who devotes all of his time 


iia ING electrical to buying and presenting the mer- 
fixtures and wiring supplies in  chandise efficiently, adds $40,000 
a department under its own man- to the annual volume of the Fort 

















Here is the other 
island display in 
the store. Custom- 
ers have the work 
of selection made 
easy because the 
stock carried is 
large and varied. 
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Smith Vehicle & Machine Co., 
Fort Smith, Ark. 

The department, managed by 
Russell Northrup, says General 
Manager J. O. Whittaker, is one 
of the best traffic builders in the 
entire store. People are impressed 
by the unusually complete and ex- 
tensive displays of fixtures and 
supplies that provide a wide selec- 
tion. Rural customers are espe- 
cially pleased with the opportunity 
to buy modern fixtures in a price 
range of $1.98 to $35. 

Due to the fact that much of the 
promotional work was designed to 
attract rural business, this firm is 
now selling electrical goods to 
farmers who benefited under REA 
projects, and who are just getting 
around to installing their own 
fixtures. 


Aggressive Buying 

Shortages in electrical merchan- 
dise of all kinds proved actually 
helpful to this old hardware store 
that received its name in horse- 
and-buggy days. Good buying 
practices, the owners believe, pro- 
duce full stocks of merchandise 
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even when critical shortages exist. 
Both electrical fixtures and wiring 
supplies are distributed on the al- 
lotment basis, yet the dealer who 
does volume business in scarce 
items often receives the distribu- 
tor’s cooperation, he says. 

The impressive displays of elec- 
trical goods in the store attract the 
attention of supply men as well as 
that of customers. 


Action in Displays 


All of the displayed units are 
shown in their normal position on 
two large floor islands built espe- 
cially for them and are kept 
lighted. The blaze of light is one 
of the outstanding spots in the 
store. Lighting helps the customer 
to make selections, and often influ- 
ences multiple sales. The lighted 
fixtures also have a direct effect on 
merchandise displayed on adjacent 
floor islands by lending them 
brightness and appeal. 

One of the fixture displays is de- 
voted to kitchen and bathroom 
units, while the other features 
chandeliers, wall brackets, and 
miscellaneous fixtures. Kitchen 
fixtures sell best of all, says Mr. 
Northrup. The reason for this is 
probably that people who modern- 
ized in the past left the kitchen for 
the last. 

Never advertise shortages by 
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A large stock of 
electric lamps is 
shown. Customers 
are never in dif- 
ficulty in find- 
ing the ones they 
need. The desired 
type can always 
be located here. 


having empty spots in displays, 
warns Mr. Northrup. When a unit 
is sold from the floor island, it is 
replaced immediately with an- 
other. There have been times when 
practically the entire stock in the 
store was on display, but there 
has never been a time when the 
two floor islands were not well 
filled with merchandise. 

This is true of the wiring sup- 
plies as well as fixtures. Mr. North- 
rup does not spare any pains in 
maintaining a complete stock of 
wiring needs. The electrical con- 
tractor is servéd here as well as 
the handy man needing parts for 
making repairs. 


Wiring supplies for job work 
represent large volume. They also 
help to sell fixtures. 


Scarce Items Featured 


Many hard-to-get items are 
shown on both the wiring and fix- 
ture counters. Customers often ex- 
press astonishment that the store 
can supply them with items that 
extensive search failed to locate 
elsewhere. 

That is the very impression the 
firm seeks to make upon the cus- 
tomer. More than anything else, 
it has influenced volume-building 
in electrical supplies. It is the rea- 
son why the store is a stopping 
point for farmers. 

The extension of rural high lines 
has opened new territory that will 
probably never be saturated for 
the hardware dealer handling elec- 
trical supplies, this firm believes. 
Farm homes need wiring and fix- 
tures and farmers have more 
money than ever before to spend. 
The electrical supplies department 
is adjacent to the archway that 
leads to the electrical appliance de- 
partment. 

Electrical appliances call for 
more service outlets in the aver- 
age home and service outlets pro- 
duce volume for the wiring de- 
partment. . 

The display rack of electric 
lamps is placed close to the en- 
trance to the appliance department. 
Here, too, action display is used 
and the blinking lamps co-ordinate 
these two profit sections of the 
store—the electrical supplies de- 
partment and the electrical appli- 
ance department. 





Seeds Hold Springtime Spotlight 
At Currie-Van Ness Store 
(Continued from page 173) 


tionally advertised brand and gives 
it excellent display. The result is 
that the line sells very well. Fertil- 
izer for lawns and gardens is also 
a profit-producer. 

When salesmen sell seeds to cus- 
tomers, they always suggest fertil- 
izer and garden tools. They also 
play up the fact that the store 
has a fine stock of insecticides and 
spraying outfits. These sugges- 
tions bear fruit and many seed 
customers come back later in the 


season to buy insecticides and 
other items. 

Seeds also are displayed in the 
firm’s main windows and _ this 
helps to boost the volume. News- 
paper advertisements in the spring 
also carry copy featuring the line. 
Second and third plantings of 
some vegetable crops in recent 
years has led to additional seed 
business for the Currie-Van Ness 
firm. The seed displays are often 
kept out in the aisles until July 1. 
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NEW FLAT TOP CRIMP 
NS BIGGER SHELL SALES 
FOR REMINGTON DEALERS 


RIDGEPORT, CONN. Feb., 1947. 
healers who handle Remington Express 
hells with the New Remington Flat Top 
rimp have one of the most potent sales 
atures of any shell made today. These 
bads—unobstructed by top wads—assure 
naximum effectiveness of shot patterns in 
li modern shotguns whether full choke, 
odified, or open bored. Hunters will be 
ick to recognize the advantages, and 
alers are urged to take full advantage 
{the New Remington Flat Top Crimp 

es feature by explaining the working 
etails to hunters. 


DETAILS OF 
NEW FLAT TOP CRIMP 











<— MOUTH OF SHELL 
is tucked in with special crimp- 
ing tool and ironed down. 


NO TOP WAD —> 
interfere with column of shot. 





<<—NEW CRIMP ““WETPROOFED”’ 
with special seal. 


SAL ADHERES TO SHELL—> 
fring. Nothing to obstruct 
the shot charge. 





addition, all Remington shells have improved 
ttproofing, corrugated bodies, progressive 
ing powder and Kleanbore priming which does 
*! Cause rust and corrosion in the gun barrel. The 
Remington Express shell...in the distinctive red 
¢ green box ... is one of the fastest-moving 
s in the Remington line of ammunition. 



















» Kleanbore and Wetproof are Reg. U.S. Pat. 
«by Remington Arms Company, Inc. 
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DOES IT 
PAY T0 
BE A 
“JOINER”? 


If you want to get ahead in the 
hardware and sporting goods 
business today, you’ve got to be 
a merchant, not a storekeeper. 

One way to keep abreast of 
modern merchandising methods, 
and make them pay off, is to be- 
long to your trade association. 
You can’t help but improve 
your store layout, your window 
displays, local advertising, retail 








sales methods and merchandis- 
ing—when you follow the sug- 
gestions and jdeas that you pick 
up at trade conventions and 
through association literature. 


Being an active member of 
your trade association can mean 
money in the bank for your 
store—so that it does “‘pay to 
be a joiner.”’ 





“SILENT SALESMAN” FOR REMINGTON 












BRIDGEPORT, CONN., February, 
1947. The attractive rifle display stand 
illustrated here works like an extra hand 
on the sales force. It puts the rifles 
where the customer sees them .. . in- 
vites him to pick them up and look at 
them closely! 

The stand comes with interchange- 
able background inserts for Remington 


22 “MASTER” RIFLES 
















22 caliber ‘‘Master’’ rifles—widely rec- 
ognized for accuracy and dependability. 

It’s free—send for your Remington 
No. 725 Rifle Display Stand today and 
use it when you receive shipments of 
Remington 22 ‘‘Master”’ rifles. Write 
to Advertising and Shooting Promotion 
Division, Remington Arms Company, 
Inc., Bridgeport 2, Conn. 
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A Drive Against Food-Borne Diseases 
Is Also a Drive to Sell Hardware 


Insect Wire Screening Bureau sug- 
gests merchants spearhead local cam- 
paigns against unsanitary food han- 
dling by urging proper use of wire 
screening, insecticides, spray guns and 
other insect preventatives. Model code 


advocated 


By RALPH W. BACON 
Secretary, — 


Insect Wire Screening Bureau, 


New York City 


This pest is where he should 
be—a potential danger on the 
other side of the screen. 


Photo by Thomas D. Mulhern 
N.J.A 


gri. Expt. Station 


New Brunswick, N. J. 


[ = in at least 42 


of the 48 states, hardware mer- 
chants are being afforded an op- 
portunity to increase their prestige 
as leaders in civic affairs in their 
own communities while promoting 
the sale of standard hardware mer- 
chandise at the same time. This 
opportunity is occasioned by offer- 
ing restaurants and other food- 
handling establishments protection 
against flies and mosquitoes. 
According to a recent survey of 
state health laws made for the In- 
sect Wire Screening Bureau, 74 
Trinity Place, New York City, only 
six states have reasonably ade- 
quate laws concerning the control 
of flying insects in public estab- 
lishments where food or drink. is 
manufactured, processed, handled, 
stored or dispensed. Weak sanita- 
tion laws, and the necessarily lax 
enforcement which results, should 
be matters of grave concern to 
everyone. The nuisance effect of 
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flies and mosquitoes in a restau- 
rant is tremendous in itself, but 
the disease potentialities inherent 
in the type of housekeeping which 
permits such conditions are in- 
finitely more distressing. From the 
viewpoint of the hardware mer- 
chant corrective action can mean 
greatly increased demand for wire 
screening, insecticides, door 
springs, spray guns, and similar 
hardware merchandise. 


Need Recognized 


Since the war’s end, public 
health officials in many areas have 
taken cognizance of the need for 
stronger sanitary regulations in 
such places, and for stricter en- 
forcement of existing rules, if out- 
breaks of communicable disease 
are to be held to a minimum. State 
and county health departments are 
already working on the problem in 
some locations. What is needed 
in many towns is a more inclusive, 
more modern sanitary code with 


respect to insect contamination of | 
food or drink. With a really effec: 5 
tive code as a weapon, local health | 
departments can compel careless} 
or recalcitrant offenders to cory 
rect the dangerous conditions. 

Here is where the alert hard | 
ware merchant can be of real ser 
vice to his community and, inck > 
dentaly, to his own business. A™ 
“model” code relating to protec 
tion against flies and mosquitoes | 
in food establishments has bees 
drawn up at the request of the 
Insect Wire Screening Bureau. The” 
code is reproduced elsewhere if © 
this article, and individual hard-~ 
ware merchants who wish to elim ~ 
inate unhealthful conditions im 7 
their community’s food establish 
ments can aid this purpose by em | 
couraging the passage of | 
sanitary regulations similar to this 
“model” code, or based on it. 

The proposed model code does 
not faver insect wire screening 
over other types of protective 
devices. It was purposely made 
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made for customer satisfaction. 


Cleveland chains are attractively shelf packaged 
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for easy handling. 
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broad enough to permit use of any 
really effective means of protec- 
tion. Few present codes permit 
this leeway. Insect wire screening 
16x16 mesh is cited as a basis for 
the code since it is the accepted 
commercial standard of protection, 
as sponsored by the insect wire 
screening manufacturing industry 
and promulgated by the U. S. Bu- 
reau of Standards (CS 138-47). 
However, it should be noted that 
the model code specifically permits 
the “equivalent” of 16x16 mesh 
wire screening. 


Real Need for Code 


Undoubtedly, there is real need 
in most localities for such an im- 
proved code. At present, in many 
states, conditions which are admit- 
tedly unsatisfactory from the 
health officer’s standpoint are not 
legally wrong. Often they are en- 
tirely in accord with archaic sani- 
tary codes still in force. For in- 
stance, some states have codes 
drawn up years ago, and now out- 
dated in the light of recent infor- 
mation about the effectiveness of 
insect wire screening. In most 
cases, other devices which keep 
flying pests out—air conditioning 
units, for example—are not even 
mentioned as permissible, although 





they are obviously effective if 
properly installed. 
Some states have codes which 


regulate restaurants but do not. 


control food handling plants, al- 
though it would seem just as essen- 
tial to keep insects out of a dairy, 
a soft drink bottling plant or a 
vegetable market as to screen them 
from an eating place. Other states 
specify 14x14 mesh insect wire 
screen which, as recent scientific 
research has shown, screens out 
only the largest types of flying in- 
sects, and is no longer regarded 
as furnishing adequate protection. 

It was to adjust irregularities of 
these types that the “model” code 
was drawn up for the Insect Wire 
Screening Bureau. The code will 
be submitted to state health offi- 
cials with the sugestion that it 
should make a suitable starting 
point for any state which believes, 
after study, that its current sani- 
tary code is in need of revision in 
these particulars. 


Local Action Best 


But really effective results in any 
smaller community are best ob- 


tained through locally-instituted 


action. This is why the Bureau is 


suggesting to hardware merchants 
that they take the lead in initiating 











“Model” Code Relating to Protection Against 
Flies and Mosquitoes in Eating Establishments 


When flies or mosquitoes are prevalent, all openings to the 
outer air in restaurants, cafes and food processing, handling 
and dispensing establishments of any description, shall be 
effectively screened against the entry of flies and mosquitoes 
unless other effective means are employed to prevent their 
entrance. 

Satisfactory compliance: This item must be complied with 
during the seasons of the year when flies or mosquitoes are 
prevalent and shall be deemed to have been satisfied if: 

(1) All openings to the outer air are effectively screened 
with not less than the equivalent of 16-mesh standard 
insect wire screening; all doors are self closing and 
screen doors to the outer air open outward; or 

(2) Fans of sufficient power to prevent the entrance of flies 
or mosquitoes are installed at all unscreened openings; 
or 

(3) Air conditioning or cooling apparatus which will ef- 
fectively prevent the entrance of flies or mosquitoes, is 
installed and consistently operated. 

Public-health reason: Flies may contaminate food with 
disease organisms; mosquitoes of certain types are 
known disease carriers. Their presence thus might nul- 
lify or detract from the effectiveness of all other public- 
health safeguards. 











a campaign to rid their own towns 
of the disease potentialities inher. 
ent in existing conditions. 

All available evidence, inciden. 
tally, indicates that there is a real 
and pressing need for immediate 
corrective action in the great ma. 
jority of American communities. 
The United States Public Health 
Service has found from its studies 
that every day of the year at least 
one community suffers an outbreak 
of food-borne disease traceable to 
public eating places. Public health 
authorities estimate that these re- 
ported cases constitute only a small 
part of actual total outbreaks. 
Some experts believe that about 
twenty communities are stricken 
by food-borne disease each and 
every day, and that total cases— 
individuals attacked by disease or- 
ganisms as a result of careless 
housekeeping in public eating 
places—amount to more than 500, 
000 a year. 

Investigators have found that a 
sparkling outward appearance, or 
a high price range, is no guaran- 
tee of sanitation. Behind the glit- 
tering chromium of the downtown 
cafeteria or the spotless linen of 
the neighborhood restaurant is the 
unseen kitchen—and here disease 
organisms may flourish. 

Health department inspectors 
have found filth-encrusted kitchens 
in the most expensive of establish- 
ments, with uncovered garbage 
containers and cooking tables alike 
swarming with flies and roache 
Garbage cans are sometimes alive 
wih wriggling, bacteria-carrying 
maggots—flies in their develop- 
ment stage. 



























Flies Worst Carriers 


Of all insects, the fly is best 
equipped by nature as a carrier of 
filth and disease. Microbes seem 
to find the fly’s six hair-studded 
legs ideal means of travel from the 
washroom or garbage pail to the 
plate from which an unsuspecting 
patron is about to eat. More than 
25,000,000 microbes have been 
found on one fly’s body, and the 
intestinal tract houses many more. 

The importance of warring oD 
the fly in public eating or food- 

(Continued on page 216) 
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wll PRODUCT 


Plaster-Stik is the quick modern way to 
solve that age-old problem — how to fill 
those annoying hairline cracks in plaster — 
wood — plastic — wallboard or other wall 
material. Simply draw Plaster-Stik over 
crack, smooth off with fingers. Then you 
can paint over IMMEDIATELY — even 
with water-mix paints — WITHOUT 








Plaster-Stik — the label strips clean in- 
stantly, making the WHOLE STIK usa- 
ble And broader-pointed Plaster-Stik 
means easy-to-use convenience. 


wll PACKAGING 


Colorful display carton holds TWO 
DOZEN stiks, yet takes less counter space 
than most one-dozen containers. Each stik 
is individually cellophane wrapped — stays 
dan, fresh-looking — permits customer to 
insect and examine — FUT-I% 
WIHOUT BREAKING PACK 


«itt PROFITS 


Plaster-Stik should and can be sold with 
every sale of paint. Most liberal discounts 
of any pencil-type crack-filler, so Plaster- 
Stik makes more for the dealer on each 
sil. Backed by national advertising in 


consumer and trade publications, Sold only 
“rough qualified j 


PERFECT GAP-FILLER 
FOR HOME REPAIRS 


More and more painters and home handy- 
men are finding Plaster-Fil the ideal edg- 
ing and pointing material for filling large 
tracks before painting and papering. And 
new uses for Plaster-Fil are being found 
every day. 

_Plaster-Fil has one great advantage over 
Similar compounds—it never dries out, 















jobbers. 
















SEALER. No label-peeling worries with|® : 


’ VISIBLE 
GE 





READY FOR Use 
Ls te) MIXING 


NO MUSS 
es 3 


be used indoors or out—for glazing, for 
caulking around windows and doors, bath 
tubs and sinks. Plaster-Fil makes an ex- 
cellent seal around warm air registers to 
eliminate dust streaks. 

Like all other Leonard products, Plaster- 
Fil is available only through qualified job- 
bers. Packed in three sizes — % pound, 
1 pound and 2 pound cans, retailing at 35c, 
59c and 98c respectively. Standard Leonard 
discounts apply. One-half pound cans 








merely hardens on the surface. Walls 


contract and expand without crackin 
Plaster-Fil. 4 









FEBRUARY 13, 1947 


packed one dozen in two-color display car- 
ton, six cartons per case. Shipping weight 


Waterproof, Plaster-Fil can | approximately 48 pounds. 


THE LEONARD COMPANY + 506 3rd Street, Des Moines 9, lowa 





: LOOK! the EASY WAY he fil 












FREIGHT PREPAID on 10 gross shipments 
of Plaster-Stik, Plaster-Fil or Pipe-Seal or 
combination of the above. Sold only through 
qualified jobbers. 





















ORIGINAL CRACK FILLING STICK 
CONTINUES TO LEAD THE FIELD 


3 









HAIRLINE CRACKS jin PLASTER eA S 
BEFORE YOU PAINT ye : 
ALWAYS ry 


ud 


also FILLS 


GEEZ.) 


“PIPE-SEAL”’ ED FITTINGS 
OPEN WITHOUT GALLING 


With pipe supplies still “tight,” Pipe Seal 
is a “must” in every plumber’s tool kit— 
Pipe Seal Joints reopen without galling. 

Pipe Seal is easy to use—draw stick 
across threads until partially full—material 
evens out as pipe is turned. Pipe Seal 
makes lasting connections — holds any 
liquid normally carried in pipes. 

Twelve carded cellophane wrapped stiks 
per box. Cost dealer $1.08 per box, Fair 
traded retail at 15c. 


195 


Neatness and the fact that almost everything is in the open combine to attract customers. 


Daily Sales in New Store Greater 
Than Weekly Sales in Old Store 


Larger space helps A. Andrews, Oak 


Park, Ill., in getting results but the store’s 
neatness and location are added reasons 3 
ONG before A. An 


drews moved into his new store at 
135 Broadway in Melrose Park, 
a - Ill., he had his eye on that site 


6 HORD cE ri which he considered the best place 











in town for traffic. Melrose Park, 
with a population of 18,000, is 
within quick commuting of Chica- 
go. His beliefs have been proven, 
too, for his daily volume in the 
new quarters constantly exceeds 
his weekly sales in his former 
quarters. To be sure, the new store 
25 by 75 ft. is considerably larger 
than the 25 by 35 ft. showroom he 
previously had. 

While his store is not equipped 
with the very latest fixtures, it is 
outstandingly neat, clean and pleas- 
ant to patronize. The showroom, 
built entirely for customer con- 
venience, is well lighted with sky- 
lights and fluorescent lighting 








’ Passers-by can look right into this store because of the open back 
windows. The front is one story high while the rear is two stories. (Continued on page 224) 
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“Yes indeea, sir, it was a wonderful party. But if 
you'll pardon my suggesting it, sir, I’d say that a 
few more customers wouldn’t hurt: They'll do 


much to ease the change from a sellers’ market. 


“Oh yes, sir, I’ve been serving them this way for 


years. Right in the ‘yellow pages’ of the Telephone 


Directory. It follows quite naturally, sir, that since 
shoppers do go to the ‘yellow pages’ first for buying 
information, your advertising there will turn ordi- 


nary shoppers into your customers. 


“And they may become harder and harder to 


get. 


**More customers, sir?” 


For further information call your 
local telephone business office. 





a Galanced 
ROPE 


MUST HAVE 
ALL FIVE... 








WATERPROOFING 
ENDURANCE 
FLEXIBILITY 

APPEARANCE 





QUAL emphasis upon all five vital qualities makes 

Columbian Tape-Marked Pure Manila Rope a balanced rope! 

In a good rope none of these qualities should predominate, 
for the accenting of one quality is at the cost of the others. 


STRENGTH .. . The test for breaking strain alone does not make 
quality! The minimum point established by the United States Bureau 
of Standards is one which Columbian Manila Rope has considered a 
minimum for years. Our standards were so high we had to make no 
change to meet government requirements. But strength alone is not 
enough. COLUMBIAN Balanced Manila ROPE has equal emphasis 
on all five! 


COLUMBIAN ROPE COMPANY 
400-70 Genesee St., Auburn, “The Cordage City,” N. Y. 


yY 


LEST, PURE MANILA ROPE 





HARDWARE AGE 








sidered a 
make no 
ne is not 
emphasis 


ROPE 


DWARE AGEL 





Suggested 
Retail price: 


$3.95 


Per unit 


indard Discounts 





\) 
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@ The Quality Tool of a “Hundred and one” 
uses! 


@ Available to consumers after a long absence 
from the market! Sells to home mechanics, 
garage owners, industrial organizations, 
etc. 


@ Excellently constructed of finest materials. 


@ Equipped with Utility wheel %4’’ wide by 6” 
in diameter. 


@ Geared to provide two way silent oper- 
ation! 


@ Individually wrapped—6 to a carton. 


@ Attractively colored in apple green with 
colored handle. Fits up to a 2” bench. 


SHARPENS... 


Chisels - Kitchen Knives - Planes 
Grass Edgers * Hedge Shears 
Oven Tools . . . and other 
Workshop Tools 























NATURE age 


Bets 


Two wide open entrances invite passers-by to come in and look around. 


Open Front Shed Houses Garden 


And 


_—_ of Drex- 


el Hill, Pa., a suburb of Philadel- 
phia, go in for gardens and out- 
door relaxation during the warm 


weather. If they do not do their 
own gardening and lawn work 
they hire people to do it. The E. K. 
Marshall, Inc., hardware store at 
Garrett Road and Edmunds Ave., 
takes advantage of this fact and 
makes hay while the sun shines in 
the merchandising of lawn, garden 
and other outdoor lines. Marshall’s 
display of such goods is in an 
open front corrugated shed, ad- 
joining its year "round display 
room. In cold weather, since the 
shed is not heated, it is used for 
storage of bulky wares not requir- 
ing warmth. The store serves a 
trading area of about 4000 homes. 

The display shed, about 18 by 
60 ft. in size, opens right on the 


200 


Other Warm Weather Lines 


E. K. Marshall, Inc., has used novel display 


method for six years. 


Featuring lines on 


sidewalk helps attract numerous patrons 


sidewalk level and has two sets of 
overhead garage doors permitting 
easy access to that department. 
Customers desiring to go from the 


permanent store to the shed dis- 
play can do so without going out 
to the street and, therefore, there 
is considerable traffic between the 


This portable table, just inside the door, is used for featuring 
insecticide guns, plant food and other ready-to-deliver items. 
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Everything you've hoped for in percolator performance! 


Handsome is as handsome does . . . and the handsome New Improved Aluminum 
Percolator ... made of highly polished, heavy gauge aluminum... fits any ” 
is attractive, 

burner... is a star performer in making excellent, satisfying coffee. four-color disploy 

The features above are among many new-design ideas which help dealers carton makes an ideal 

- . ° merchandising piece 

ev ’ 

erywhere prove the new Cafex Aluminum Percolator is a profitable, hediiiiiiammiiiidts 
fast-moving appliance of new beauty and outstanding performance. 

Country-wide distribution being made on an equitable basis . . . with 
gradually increasing volume. See your Cafex distributor. 

Cat. No. Description Std. Pkg. Wt. Std. Pkg. List Price Each 


2.0108 8-cup Cafex Aluminum 6 15 Ibs. $4.95 
Percolator 


Hartford Products Corporation 
308 West Washington Street, Chicago 6, Illinois 
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SALES GETTER... 






Steel”? 






































Look at all these sales features : 








Ends all bending and st No liniment needed. 





ee 





Greedily picks up, gathers and deposits grass, 












leaves and trash by fingertip control. It's almost 
child's play. 






Light as a broom ... sweeps like a broom. Made of 






high-grade steel. Two big jaws with eleven 






fixed teeth; ten swinging teeth. 






Rakes in sales almost all year ‘round. 






Backed by big advertising program in leading 





home magazines. 





Retails for only $2.25 (Slightly higher on West 
Coast and Canada.) 


FeRnit Factsvies.. Suc 


DEPT. AH, YORK, PENNSYLVANIA 











FOR TIDY PROFITS 
Display Pelicans Prominently 
FOR TIDY LAWNS 










MEET A SPEEDY, GREEDY 


Pelican & 












two units. Approximately three- 
quarters of the customers visiting 
the indoor display will also visit 
the garden department which has 
been housed in the shed for about 
six years. 


Garden and Lawn Items 


Garden and law lines are given 
much of the display space in the 
shed but other warm weather lines 
are shown there such as beach um- 
brellas, beach toys, outdoor gym- 














Another view of the warm weather display room shows that space used 
for an outside gym outfit is also occupied by packaged garden seeds. 





nasiums and summer sports lines. 
In fair weather, the shed displays 
are supplemented; with sidewalk 
showings of hose, tools, and allied 
lines. These are featured, from 
time to time, and in varied places 
in front of the shed and the year 
’round display room. It is not un- 
common for people passing by on 
transit lines to and from Philadel- 
phia to note the sidewalk displays 
and alight from trolley cars as the 
result of having seen something 
they wanted. 





They Sell More Than $7,500 


In Hand Power Tools a Year 


hobby work, and naturally neither 
did we. But now everyone in the 
store is familiar with such items 
as carving chisels, chasing equip- 
ment, riffling files, burners and 


| patchwork wheels. The usual cus- 


tomer knows precisely what he 
wants and can point it out among 


| the displays we keep in both cases. 
| But, in addition, we frequently 
| suggest something new for a par- 
| ticular purpose—such as complete 
| glass blowing equipment, and wind 
| up with an added sale. There are 


hundreds of items involved, but 
customers themselves tell us there 
is no end to how many tools they 


| can put to use.” 


Querying many customers about 
their hobbies, the Izenstark Hard- 
ware Company found that many 
ardent hobby fans got started mak- 
ing simple rings or pins from 


(Continued from page 172) 








metal, and finding themselves good 
at the detailed work, enlarged into 
almost professional work. In fact, 
according to Esther Izenstark, 
scores of her customers are mak- 
ing money through selling beauti- 
fully-done jewelry, monograms, 
etc., to retailers such as gift shops 
and jewelry stores. The Chicago 
YMCA recently launched a class 
teaching miniature power tool 
work, and was swamped with en- 
rollees. Boy Scout groups, 
women’s clubs and of course the 
familiar basement craftsman have 
become part of the market. Tool 
engineers use the miniatures to 
shape working models from clay 
or plaster of parris, and a score of 
product designers have come to 
Izenstark’s for expensive tool kits 
to develop packaging and models 
of manufactured products. Sever- 


HARDWARE AGE 












al regi 
power t 
tooling 


F 


Both 
this is 
going t 
by aski 
in sam] 
our too 
“Up to 
had the 
but nor 
an addi 
plenty 
custome 
diwork 
others 
probabl 
time to 
manufa 
wise, W 
this, in 


No 

Perh: 
factor i 
sideline 
didn’t s 
or fixtu 
play cas 
velvet t 
gun pal 
were pt 
rotating 
(the lat 
thin gri 
case wa 
tackle, 
bunsen 
glass bl 
eighth | 
counter; 

“Best 
culty ir 
Izenstar 
of some 
tra elec 
availabl 
of our s 
already 
even th 
probler 





















space used 
rden seeds. 


' sports lines, 
shed displays 
ith sidewalk 
Is, and allied 
atured, from 
varied places 
and the year 

It is not un- 
assing by on 
om Philadel- 
valk displays 
y cars as the 
n something 


nselves good 
nlarged into 
ork. In fact, 

Izenstark, 
rs are mak- 
lling beauti- 
monograms, 
is gift shops 
‘he Chicago 
hed a class 
power tool 
ed with en- 
it groups, 
course the 
‘tsman have 
irket. Tool 
niatures to 
, from clay 
d a score of 
re come to 
ve tool kits 
and models 
icts. Sever- 


TARE AGE 





al regular customers use hand 
power tools for repairing guns and 
tooling sword blades. 


A Fascinating Field 


Both of the Izenstarks agree that 
this is a fascinating field. “We're 
going to make it more interesting 
by asking our customers to bring 
in samples of the work done with 
our tools,” Esther Izenstark stated. 
“Up to last Christmas we haven't 
had the space to exhbit such items, 
but now that we have completed 
an addition to the store, we'll have 
plenty of case space. All of our 
customers are proud of their han- 
diwork and interested in what 
others produce. Therefore we'll 
probably give an entire case full- 
time to an exhibit of midget-tool 
manufacturing and crafts. Like- 
wise, we ll use window space for 
this, including descriptive signs.” 


No Promotional Expense 


Perhaps the most remarkable 
factor in building up this unusual 
sideline is the fact that the firm 
didn’t spend a cent on promotion 
or fixtures. An ordinary tool dis- 
play case was simply outfitted with 
velvet trays which formerly held 
gun parts, and flat slabs of wood 
were punched with holes to show 
rotating tools from 14 in. to 8 in. 
(the latter wire brushes and paper- 
thin grinding wheels). The rider 
case was formerly used for fishing 
tackle, and now is busily selling 
bunsen burners, blow torches, 
glass blowers and other items one 
eighth the size of their standard 
counterparts. 

“Best of all we have had no diffi- 
culty in keeping up stock,” Miss 
Izenstark says. “With the exception 
of somewhat slow delivery on ex- 
tra electric motors, everything is 
available right away. Since most 
of our sales start with a kit, which 
already contains the motor unit, 
even this shortage hasn’t been a 
problem.” 
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These Ideas Brought Customers 
To Towns and Stores 
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Any idea or event that brings poeple to a town 
also brings potential customers to that town’s 


Ay Y promotion — that 


brings people into a town invariably 
succeeds in bringing customers to 
the various stores in that town. For 
that reason, every promotion is a 
potential builder of store traffic 
and profits and, as such, is extremely 
valuable to the merchants of that 
community. Here are some promo- 
tions that got results and put extra 
profits into local stores. Read them— 
for they are all worth while. 


Stickers Welcome Strangers 


When strangers walk into stores 
in Ames, Iowa, they feel at once 
that the town is friendly toward 
them. Each member merchant of 
the Ames Chamber of Commerce has 
a sticker on the door which reads: 
“Member Ames, Iowa, Chamber 
of Commerce. You'll like Ames.” 

These welcome signs are long re- 
membered and build good will for 


the town and the merchants. 
* # & 


Home Owner's School 


Co-operating with North Carolina 
State College, the Gastonia, N. C., 
Chamber of Commerce is sponsor- 
ing a course on “Building a Home.” 
The course, consisting of one class 
each week for six consecutive weeks. 
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stores. Here are some promotions that got results 


is being held at a local school. 
Subjects include financing your 
home, site selection, planning and 
plan analysis, house construction, 
cost analysis, and legal aspects of 
home ownership. Registration cost 
was $4 per person or married couple. 
* * * 


Yardstick House 


A “Yardstick House,” designed to 
demonstrate the ease and economy 
of small home construction for vet- 
erans was erected in Medford, Ore., 
under the joint sponsorship of the 
Jackson County, Oregon, Chamber 
of Commerce, other civic organiza- 
tions and labor organizations in that 
community. Working in four-hour 
shifts, the crews of workmen com- 
pleted this model home in 24 hours. 
All materials and furnishings were 
contributed by local business con- 
cerns and all labor was donated by 
organized labor groups. Cost figures 


ML 











were carefully kept for future guid- 
ance of veterans. After a 30-day in- 
spection period, the house was sold 
to a veteran and the proceeds were 
donated to the Medford Community 
Chest. 


* * * 


Ranchers of the City 


Owners of farms and ranches liv- 
ing around Houston, Texas, were 
asked by the Agriculture Committee 
of the Chamber of Commerce for 
information regarding the location 
and operation of such farms and 
ranches. A city-farmer club was es- 
tablished for those owners, monthly 
meetings are held to exchange ideas 
on operation and management, to 
see motion pictures on various 
phases of farm operation, to hear 
authorities on agriculture and to 
receive other valuable information. 
purpose of the club is to stimulate 
intelligent operation of farm and 
ranch property. 

* . * 


Student Program 


A farm shop improvement contest 
was undertaken in Manhattan, Kan., 
through the work of the vocational 
agriculture committee of the Cham- 
ber of Commerce. Other projects 
in this same field of youth training 
include: (1) An inspection trip 
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by vocational agriculture students 
to several so-called “ideal” farms; 
(2) A beef and dairy cattle improve- 
ment program, and (3) A “rural- 
urban” dance to raise money to help 


finance the various projects. 
* * * 


“Faithful Service” Dinner 
A printed letter from the presi- 
dent of the Carlisle, Pa., Chamber of 


Commerce, which appeared in the 
attractive program of its second 





“Faithful Service Dinner,” says, in 
part, “This faithful service dinner 
is a tribute to you men and women 
of Carlisle who have worked for 
your firms for a period of 15 to 60 
years. Your employers and your 
community are indebted to you for 
long and valued service which has 
done so much to make Carlisle a 
good place in which to work and 
live.” Honored guests were listed in 
the program according to the num- 
ber of years they had worked for 


their employer. 
x * * 








Information on Newcomers 


Among the services offered to 
members of the Lafayette, La., 
Chamber of Commerce is the new- 
comer service. Members may request 
this periodic bulletin which lists all 
new families coming to the city. Re- 
tail and service establishments find 
it valuable as it includes such in- 
formation as size of family, their 
previous address, make of car, local 
address and place of employment. 

* * * 


4-H Dinner 


An annual 4-H dinner is held 
each December, when the business 
and professional men and women of 
Atchison, Kan., entertain the boys 
and girls of Atchison county who 
have completed the 4-H project for 
the year. It is always popular. 

Last year, the program was 
streamlined so as to take a mini- 
mum of time. Checks were pre- 
sented to the winners in the dairy 
and beef cattle divisions; in food 
preservation and home arrangement. 
a chest of silver was presented to 
the outstanding boy and girl of the 
county, several other awards were 


FEBRUARY 13, 1947 




















_ WE’VE LEARNED A LOT 
IN OVER 70 YEARS 


In over 70 years of making wire products we’ve learned 
the know-how of making wire screening, wire netting and 
hardware cloth. 





Even though they differ in looks and purpose—all are iden- 
tical in one respect. Every Wickwire Cortland Brand product 
has behind it a check and double check on the quality of the 
wire. Broad experience in galvanizing and coating, controlled 
quality and inspection—all are assured by up-to-date manu- 


facturing methods. 


The result of all this care, from raw materials to finished 
product, is something you can sell with every assurance it 
will give your customers all the service they expect. 


WICKWIRE BROTHERS, INC. 
CORTLAND, N. Y. 


BRANDS 


WIRE « SCREEN WIRE CLOTH ¢ POULTRY NETTING * NAILS 
































made. The climax is the awarding 
of the Chamber of Commerce cham- 
pionship plaque to the club scoring 
first in the county for the past year. 
This will be their property for cone 
year, being awarded each year in 
the same manner. When, and if, 
any club wins it three times in suc- 
cession it becomes their permanent 
property, and a new plaque is then 
furnished. 

The annual banquet offers every 
business and professional man an 
opportunity to meet these young men 
and women. 

* * *% 
Farm Improvement Contest 


The Ponca City, Okla., Chamber 
of Commerce conducted a contest 
directed through the agriculture de- 
partment and a tri-county extension 
service, to recognize the farmer and 
his wife who had done the most 
with the farm facilities which they 
had. That included how well they 
had maintained their farm, de- 


veloped a good soil conservation pro- 
gram, kept up farm buildings, 
modernized their home (as much 
as possible) and maintained thei: 
place in the community. The contest 
was based on farm and home im- 
provement and leadership in com- 
munity affairs. The prize was a trip 
to Chicago with all expenses paid. 
* * * 


Salesman’s Barbecue 


The Shreveport, La., Chamber of 
Commerce sent the traveling sales- 
men of the territory on their way 
and home in better spirits and with 
a warm spot in their heart for the 
city when the chamber held a travel- 
ing salesman’s barbecue at Gross 
Lake. A good time was had by all. 

* & # 


Listing National Brands 


Noting an increase in the num- 
ber of inquiries for information on 
local outlets for nationally-known 
and adyertised brands of goods the 
Hamilton, Ohio, Chamber of Com- 
merce has started a file of such 
brands, noting where they may be 
obtained. It is hoped that the file 
will aid both the individual seek- 
ing such brands and the merchant 


206 


handling such items. Members are 
urged to provide the chamber with 
a list of the name-brands they 
handle. 
* * * 
Information for Veterans 


The Inglewood, Cal., Chamber of 
Commerce provides local Selective 
Service Boards with packages con- 
taining chamber publications for 
distribution to veterans. The pub- 


lications include an economic survey, 
ready reference guide, what to do 
for fun, futurama of a beautiful city, 
what to see in Inglewood, harbor 
of the air, and a map of the city. 

* * * 


Industries Get Publicity 
The Meridian, Miss., Chamber of 


Commerce through its industry 
committee will publicize local indus- 
try in the local paper each Sunday. 
The purpose is to acquaint the local 
people and state with the diversifica- 
tion of Meridian industries. The 
Chamber is paying for the pictures, 
the industrial department furnishing 
the technical advice and the news- 
paper is reporting and publishing 
the facts about the industry. The 
industrial department is also _list- 
ing space available, either in lofts. 
upper stories or in whole buildings 
which will be helpful in soliciting 
small industries. 
* * * 


Oats and Com King Crowned 
The merchants of Oshkosh, Wis., 


sponsored the ninth annual corn 
show and festival of the Future 
Farmers and the Young Men’s 
Agricultural Association. Winne- 
bago county kings of oats and corn 
were crowned. Floyd Grundy, 17, 
was crowned corn king on the basis 
of his production average of 114 
bushels an acre. Albert Pfaffenroth, 
28, won the distinction of oat king. 
His yield was 119 bushels to the 
acre of Vicland oats. 


Grundy and Pfaffenroth received 
an all-expense trip to the Chicago 
international live stock and grain 
show. 

* * * 


Free Fair Revived 


The Alva, Okla., Chamber of Com- 
merce sponsored the Woods County 
free fair after six years of inactivity. 
Being unable to obtain a good car- 
nival, the chamber did get the Al. 
G. Kelly and Miller Bros. three-ring 
Circus for the three days. The fair 
was well attended and the commit- 
tee were well satisfied. The quality 
of the exhibitions was tops. 

* * * 
Winter Circus 


Capitalizing on the fact that Hugo 
is the winter headquarters for three 
circuses and a carnival, the Hugo, 
Okla., Chamber of Commerce tossed 
an unusual party. With Gene Autry 
and Gov. Bob Kerr headlining the 
list of notables and celebrities in 


all walks of life, the Hugo entertain- 
ment included a monster parade, a 
composite circus and carnival en- 
tertainment in the stadium and a 
rousing reunion of old home town 
folk. 

Gainesville, Texas, added a friend- 
ly gesture to the entertainment by 
bringing some of the best acts of 
their Community Circus to Hugo 
for the day. 


* * 


Agricultural Activities 
Program 


An example of the agricultural 
activities possible for many local 
chambers of commerce is the 1946 
program of the Winona, Minn, As- 
sociation of Commerce. They are 
listed under the following headings: 
4-H Winona County-sale, demonstra- 


tion, rally; pasture improvement 
program; pasture improvement ban- 
quet; Witoka calf show; FFA lamb 
show 1947; FFA lamb show banquet 
1947; 4-H Wabash county; 4-H 
Huston county; 4-H Fillmore coun- 
ty; farm bureau-annual banquet 
and membership drive; farm bu- 
reau ladies; new agricultural in- 
dustries; highways; farm institute 
1947; turkey and poultry program; 
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Manufaci rers 


“Your knife and fork, sir”’ 


Prepare to sit down to a hearty 
XG bit of good eating—to a dish so 
& a delightful to look at and so down- 
ie right satisfying to an eager 

appetite, you'll be mighty glad you or- 
dered it. L&H has it stacked on the special dish, 


reserved for aggressive home appliance dealers. 


It’s as eye-inspiring as a stack of golden-brown 
wheat cakes — this L&H line of cooking and 
heating appliances. And the healthy hunger it 


cultivates in your customers, calls for the only 


THE SHERIDAN 
ELECTRIC RANGE 


ELECTRIC 
WATER HEATER 


known cure — ownership! That means L&H 
SALES. And L&H sales mean profits for mer- 


chants who feature this fine line. 


Butter and syrup to go with this plateful of 
glamour? You bet! An aggressive sales and mer- 
chandizing program that goes right along with 
the main dish. Pick up your knife and fork, 
tuck the napkin under your chin, give your 
sales appetite the thrill of a mealtime. Just tell 
us you're ready for some real he-man profit-feast- 
ing. We'll send you the appetizing L&H story. 


KEROGAS 
OIL RANGE 


A. 3 LINDEMANN & HOVERSON CO. 


MILWAUKEE 7, WISCONSIN 


cH ELECTRIC RANGES * 
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These fast selling 
low cost items 
will make 


PROFIT FOR YOU! 


Timely, sure-fire sales items now 
available! Quality products that sell 
on sight—merchandised to give you 
a plus margin of profit! For domes- 
tic, industrial and laboratory use... 
everyone's a potential consumer! 


Model No. W-1 


@ HOT PLATE 

Sturdy, one piece metal construction with 
genuine Nichrome element. 600W- 
115V AC-DC. Nickel plated finish. To 
retail at 


Model No. C-1 


@ COVERED ELEMENT PLATE 

Compact, safe, sturdy. Element is en- 
tirely enclosed in metal. With attractive 
nickel plated finish 600W-115V AC- 


DC. To retail at oencccoe eee 


Model No. WC-101 
@ CHROME COFFEE BREWER 


For all glass coffee brewers. One piece 
fool-proof, heavy metal construction. No 
handles or legs to break or burn off. 
Heating unit easily removed to facilitate 
cleaning. 600W-115V AC-DC. In 
gleaming Chromium plate. To retail 


All packed 24 to the carton. 
Available for 220V on special order. 


R. C. VICTOR MANUFACTURING CO. 


». JEFFERSON ST CHICAGO 6 





dairy industry; emergency farm 
labor; subscription drive; veterans 
farm program; farm safety; rural 
youth group program. There are but 
fifteen members on these subcommit- 
tees (several heading up more than 
one activity) ; most of subcommittees 
have but two members. 
* * # 


Radio Promotes City 


“Forward Shelby” is a new Sun- 
day afternoon radio program of the 
Shelby County Chamber of Com- 
merce, Shelbyville, Ky. It includes 
music and discussion by community 
leaders on building a greater Shelby 
County. Members are asked to reply 
on a return addressed postcard as 
to whether they hear the program 
and their comments and criticisms. 

* * * 
Show Draws Crowds 


The Sooner State Dairy Show held 
at Enid, Okla., was one of the most 
successful ever held with the largest 
entries of dairy cattle and equipment 
exhibitors. Latest types of dairy 
equipment were on hand and the 
large audience showed a great deal 
of interest. Another event which 
brought over 40,000 people to the 
streets of Enid was the Cherokee 
Strip Celebration, the memorial 
rodeo brought contestants from Ok- 
lahoma, Kansas, New Mexico and 
Colorado. 

* * * 
Civic Co-operation 

The Clinton, Iowa, Chamber of 
Commerce was confronted with two 
problems, an industrial baseball 
league and a professional baseball 
team. After much discussion and 
giving and taking schedules were 
worked out so that both types of 
baseball were ‘provided. In the Cen- 
tral Association, Clinton is assured 


of about 100 games and about as 
many in the industrial league. By 
working together both types of fans 
were taken care of and the com- 
munity retained its progressive repu- 
tation. 


| } 
= 
== 
Executives Welcomed 


Twenty - five newcomers holding 
responsible executive positions were 
recently welcomed to Chattanooga 
Tenn., in the first of a series o! 
“Welcome Breakfasts” sponsored by 
the Chamber of Commerce. These 
breakfasts makes the newcomer wel- 
come in the community and gets 
him started in the community on the 
right foot. 

*” * * 


Boosters Club 


In order to promote improvements 
and to boost the town, merchants o! 
Superior, Ariz., formed a booster’s 
club. The aim of the club is to im- 
prove sanitation, health, welfare and 
safety of the community and to ad- 
vertise the town to the surrounding 
area. 

* * * 
Sightseeing Trip 

The Stillwater, Okla., Chamber o! 
Commerce recently sponsored a trip 
to Kansas City for 150 farmers and 
business men. The trip, a four-day 
event, was planned so that each 
moment in the city was of some in- 
terest to the guests. 





Electrical Dealers Assn. to Stump 
For 40% Functional Discount 


NERA project asks appliances deliveries be limited 

to retail outlets with service departments; discontin- 

uance of direct selling: product marketing through 
retail channels. 


FUNCTIONAL 40 per cent dis- 

count as a “must” if dealers 
handling electrical appliances are 
to promote successfully their sale in 
direct competition with other well 
oganized industries. This decision 
was made at a recent joint meet- 
ing of the NERA board of governors 
and NERA policy committee held 
in the Merchandise Mart, Chicago. 


Prior to the meeting, NERA mem- 
bership by popular vote selected 12 
projects to constitute the associa- 
tion’s 1947 program. On January 17, 
1947 the NERA board of governors 
and its policy committee unanimous- 
ly accepted this program from the 
membership and declared it to be 
the official NERA 1947 program of 
activities. 
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In addition to seeking 40 per cent 
functional discounts on appliances, 
the association will strive to obtain 
the same discount on replacement 
parts. This, the NERA leaders be- 
lieve, would enable the retailer to 
service more profitably, and to keep 
such service on a par with other in- 
dustries. 

The decision by the NERA gov- 
ering body that number one pro- 
ject should be “functional 40 in ’47” 
was based on the premise that if 
this one project was accomplished, 
it would then be a simple matter to 
accomplish the other projects on 
the program. 

Committee appointments for the 
various projects on the NERA 1947 
program of activities will be an- 
nounced in the near future. 

















The Projects 


These projects include: 1.) Busi- 
ness efficiency and sales promotion; 
2.)Electric company relations; 3.) 
Electrical product shows; 4.) Ex- 
pansion of NERA; 5.) Adoption of 
Fair Trade standards; 6.) Indus- 
try-wide promotions (adequate wir- 
ing, “Go-All-Electric,” etc.) ; 7.) In- 
stallation fees; 8.) Legislation; 9.) 
Manufacturers-wholesalers relations 
(including the “functional 40 in 
47”); 10.) Rural electrification pro- 













12.) Trade-in guide. 

To accomplish the desired pro- 
gram in the field of manufacturers- 
vholesalers relations, NERA has 
tated they fully realize that retail- 

ts will also have responsibilities. 

This project suggests: that de- 
liveries of appliances be restricted 
to retail outlets who maintain service 
departments; that appliance sell- 
ing not be done by retailers of 
other industries who have little re- 
gard for industry good-will; that 
direct consumer selling by whole- 
salers be discontinued; that special 
discount selling to employee groups 
be discouraged; that manufacturers 
adopt descriptive tags for major ap- 
Pliances, and that products be mar- 
keted only through regular retail 
outlets, and in case of sales made 
to contractors, new homes, or on 
FHA financed deals, these sales be 
channeled through regular dealer 
at a standard discount. 

The NERA Chicago meeting was 
presided over by Vice-President 
Herb Names, of Denver, due to the 
absence because of illness of Paul 
Kees, president, of Madison, Wis- 
consin. The National Electrical Re- 
tailers Assn. is located at 1304 Eye 
St., N. W., Washington 5, D. C 
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motion; 11.)Taxing of co-ops, and. 


| Traffie-Stopping, Eye-Catehing 


| RITTENHOUSE 


~ CHIME DISPLAY 
BOARDS 


Tempt Prospects to Practically 
Sell Themselves 


To jump Chime sales to new highs, 
keep one of these new Rittenhouse Dis- 
play Boards where your store traffic is 
heaviest so your prospects can press the 
buttons and hear the new golden tones 
of the Rittenhouse Chimes they have 
seen advertised so consistently in their 
weekly and monthly national magazines. 

Note how many people stop, press the 
buttons and listen for the tones of each 
model displayed; then watch their inter- 
est in this “live”? demonstration turn 
into quick, extra sales—and profit. 


Write us—let us tell you how you can 
secure one or both of these money- 
making Displays — shipped F.O.B. 
our plant—with free chimes that ex- 
ceed the cost of either Board. 


The Rittenhouse Company, Inc., 
IToneoye Falls, New York 


Chimes by 


RITTENHOUSE 
























RITTENHOUSE 
Standard Display Board 
Form No. RD6-86 


Completely wired and 
equipped with chimes, 
push buttons and trans- 
former, ready to plug in. 
Chimes displayed are - 
models #312, #314, $316, 
#410 and #520—to be 
billed as usual. 


Width: 48” 
Height: 44” 
Depth: 6” 


Long tubes extend 16’ be- 
low board. Shipping weight 
approximately 73 lbs. . 
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RITTENHOUSE 
Counter Display 
Form No. RD6-84 


This attractive unit displays two 
fast-selling popular low-price 
Rittenhouse Chimes that have 
especially large volume possibili- 
ties. Included are models #220 
and $#250—to be billed as usual. 
Push buttons, and all necessary 
demonstration equipment are 
completely installed, ready for 
immediate use. 


Width at base: 18” 
Depth at base: 1234” 
Overall height: 1654” 


Shipping weight approximately 








25 Ibs. 
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, atmosphere 


and plenty of it in the fireplace 
equipment display section of the 
branch hardware store of Wolff, 
Kubly & Hirsig Co., in Madison, 








Part of the fireplace equipment display arranged on a column. 


Utility and Atmosphere Combine to 
Promote Fireplace Equipment Sales 


Wolff, Kubly & Hirsig Co. has devised a 
unique arrangement that features line 


Wis. And there’s plenty of mer- 
chandise on display in a compact 
area there that pulls sales—the 
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purpose of any merchandise show- 
ing. 
Located toward the rear of the 
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Plan showing front view of the fixture at left, side view at right. 
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Flite the Switch 
WATCH THE 


Plug ct ta... 


PROFITS 
GROW 


BUILDS SALES. 


BUILDS PROFITS 


‘on the same instrument board e 
20 watt lamps and FS-4 for 30 and 
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1 The only saw that cuts dif- 
ficult curves, square cor- 
ners—any pattern— with- 
out turning work. 

2 Ideal for craftsmen, hobby- 
ists—or anyone who works 
with wood, plastics or 
light metals. 

3 Sharp, long-lasting blades 
won't break. And they'll 
fit most coping saws and 
jig saws, too. 

Stock it...and display it! Call your 

wholesaler today. Or write for 

name of distributor nearest you. 











t NOW NATIONALLY 

ADVERTISED IN 

H Popular Science 

| Popular Mechanics 

Home Croftsman 
Schoo! Shop 

| Cosgroves and 

other publications 











TYLER SPIRAL SAW BLADES: Shipped 

ready for display in packages of 3, 

6 or 12 blades. . 

TYLER COPING SAW FRAME: Mounted 

on colorful display card, complete 
| with four blades. 




























store is a very attractive special 
display of fireplace screens, and- 
irons, fireplace sets, wood baskets 
and allied items, surrounding what 
appears to be a real fireplace. That 
fireplace, with an attractive man- 
tel over which hangs a modern 
style mirror is a fine piece of dis- 
play ingenuity for it is a column 
on which the “fireplace” has been 
placed. Three-tier setback display 
shelves, covered with linoleum de- 









signs permit the showing of 
screens, andirons and other items 
where they are clearly visible. This 
display accounts for orders as high 
as $110 to $150 in sets of the cus- 
tomer’s own selection. Prominent 
price tags help complete the story 
for the prospect or customer. 

Part of the display is illustrated 
on this page together with front 
and end diagrams of the fixtures. 
the base of which is 3 ft. deep. 





best of cooperation from their 
wholesalers and their dealers. 

If a manufacturer does all 10 of 
these things, his link of the dis- 
tribution chain will certainly not 
be a weak link. 

Now, let us jump from consid- 
eration of the first link to the 
third link of the merchandising 
chain. As dealers, where do we 
go from here? 

For the past 19 years, I have 
been contacting wholesalers and 
retailers in the hardware and 
sporting goods field, and I am 
firmly convinced that the magic 
word which, more than any other, 
spells success in the merchandis- 
ing field is “showmanship.” 


What Is Showmanship? 


What is showmanship? There 
have been lots of definitions. 1 
like the little girl’s definition of 
salt. She said, “Salt is the thing 
which makes potatoes taste so bad 
when you leave it out.” Showman- 
ship is the thing which makes 
business so bad when you leave 
it out. 

In my hand I hold a card which 
I begged from the owner of a ser- 
vice station in Baton Rouge, La., 
eight or 10 years ago. It says 
“free string.” Underneath the card 
was a little wire basket, and in it 
was a ball of string. When I asked 
the service station operator, “How 
come?”, he said, “That string is 
to tie around your finger—so 
you'll remember to have your oil 
changed here.” 

Some months before that, I had 
asked a young lady clerk in one 
of the big department stores in 
Cleveland why she had:a little red 








Where Do We Go From Here? 


(Continued from page 180) 





ribbon tied around her finger, and 
she said, “That’s to remind you 
that there’s a sale of ladies’ hose 
in aisle seven.” 

In my other hand I hold a paper 
doily which was under an orange 
sent up to me one evening while 
I stayed at the Hotel Tulsa, in 
Tulsa, Okla, many years ago. 
With it came a kindly note saying 
they hoped I would sleep well. 

The Allis Hotel in Wichita has 
a pitcher of lemonade and another 
of orangeade on the desk for hot 
and thirsty summer registrants. 


When Franklin Roosevelt, break- ” 


ing precedent, flew to Chicago to 
accept the Democratic nomination 
in 1932, it was the first act of a 


long succession of acts evidencing 


superb showmanship. 

Charlie Walgreen started with a 
small neighborhowd drug store in 
Chicago. One of his first orders 
came over the telephone from 4 
housewife who lived within a few 
doors of the store. Mr. Walgreen 
relayed her order to an assistant, 
telling him to rush delivery. In 
the meantime, he prolonged his 
telephone conversation with his 
customer. In a few minutes, she 
excused herself, explaining that 
the doorbell was ringing. She re- 
turned, very much excited, and 
told Mr. Walgreen that her order 
had already arrived. “That’s just 
an example,” Mr. Walgreen told 
her, “of Walgreen service.” 

Showmanship has been defined 
as the art of attracting attention. 
It is vastly more than that. It is 
the arousing of interest—the cre 
ating of desire. 

Always remember that show 
manship is not “show-off-man- 


HARDWARE AGE 



































































ip.” Flag ff 
1 ges—al 
showman: 
business, t 
followed by 
, and servic! 
So, if the « 
ials furnish: 
turer and 
rtises intelli; 
ively, watc 
edits and us 
owmanship, 
There do w 
for the d 
red. 


The M 


And now ne 
4 us conside! 
re and the | 
il play in th 


























How can we 
ient whole: 
afunction i: 
ds in bu 
mes all ove 
them in we 
retail merc 
m promptly 
its suitable t 
each mercha 
do this eff 









Functions o 





ere are sev 
eflicient 
Hi good w 
man. He 
the product | 
He saves 
¢ investmen 
& He saves 1 
t deliveries. 
ire sales mac 
M~A good © 
dit to his re 
8 good retaile: 
credit check 
keeping unj 
4 minimum, 
8 distribution 



















Latest 
RECON 









on pr 










































showing of 
1 other items 
r visible. This 
rders as high 
ts of the cus- 
. Prominent 
lete the story 
istomer. 
is illustrated 
r with front 
the fixtures. 
ft. deep. 


? 


r finger, and 
remind you 
ladies’ hose 


hold a paper 
er an orange 
vening while 
el Tulsa, in 
years ago. 
ry note saying 
leep well. 
Wichita has 
and another 
desk for hot 


egistrants. 


sevelt, break- ” 


» Chicago to 
+ nomination 
irst act of a 


s evidencing 


farted with a 
rug store in 
first orders 
one from 4 
within a few 
ir. Walgreen 
an assistant, 
delivery. In 
olonged his 
n with his 
ninutes, she 
laining that 
ing. She re- 
xcited, and 
at her order 
“That’s just 
algreen told 
vice.” 

yeen defined 
ig attention. 
. that. It is 
st—the cre- 


that show- 
ow-off-man- 


VARE AGE 


business, to 
followed by 
, and service. 


So, if the dealer uses the ma- 
ils furnished him by the man- 
turer and his distributor, ad- 
tises intelligently, promotes ef- 
ively, watches his buying and 
wits and uses imagination and 


owmanship, 
there do we 


] for the dealer be easily an- 


red. 


The Middle Link 
And now next, the middle link. 


tus consider 


ye and the part the wholesaler 


il play in the 


How can we 


ient wholesaler? Wholesaling 


afunction is 


ds in bulk from original 


nes all over 


them in warehouses accessible 
rail merchants, and reship 
m promptly as needed in quan- 
ies suitable to the requirements 
ech merchant. Good wholesal- 
do this efficiently. 


Functions of 


fete are seven functions of a 
eficient wholesaler. 
Li good wholesaler is a ware- 


man. He 


te product close to dealer out- 
i He saves the manufacturer’s 

investments in storage facili- 
& He saves much time in mak- 
§ deliveries. He speeds up the 
ire sales machinery. 
2A good wholesaler extends 
dit to his retailers. To protect 
sgood retailers, he keeps a care- 
credit check on each customer. 
! keeping unprofitable accounts 
‘minimum, he is able to keep 


8 distribution 


ip.” Flag pole sitting — public 
jages—and similar stunts are 
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O EASY TO INSTALL - 


DISTINCTIVELY: BEAUTIFUL 


¢~- Molded of new Lustro-Ware plas: “72 
tics, these bathroom fixtures possess i 
qualities which make them superior to 
porcelain. Fixtures are quickly and 
easily installed on any surface with > 
that desirable built-in appearance, yet 
removable for easy cleaning. Their 
gleaming surface always looks like 
new! Colors to enhance any ‘color 
scheme. Write today for complete in- 
formation, prices and the name of > © 
your nearest jobber. 


Available in, whité, ) black, oe 
pastel green ond bright red. oa ; 









DESIGNED AND MOLDED BY 


Columbus 


PLASTIC PRODUCTS, INC. 
COLUMBUS, OHIO, U.S.A. 











OF SOUTH BEND CROQUET 


POPULARITY 

















C SOUTH BEND 16-PAGE 
CROQUET RULE BOOK 






MILLIONs play Croquet! 
But no standardized instructions 
guiding the game have ever been 
available. In answer to the wide- 
spread interest, South Bend has just 
published the 16-page, 2-color book, 
How To Play Croquet, complete 
1} with full page diagrams and instruc- 
tions. It is now available free with 
} the sale of each croquet set, other- 
| 










wise at 25c per copy, 
and to dealers in quan- 
tity lots at discount. 
| Take advantage of 
this Croquet Popu- 
larity, and let South 
Bend Croquet sets 
be a means in your 
store to greater in- 
terest in other out- 
door equipment. 


SALES REPRESENTATIVES 
Eastern — Julius Levenson, 7 E. 17th St., N. Y. 
Southern —Louis Williams, Nashville, Tenn. 

{ Midwest— South Bend Toy Mfg.,So. Bend, Ind. 
i So. Calif. & S. W. — Glenn B. White & Assoc., 
i 122 E. 7th St., Los Angeles 14, Calif. 
\ No. Calif.— —Standard Toy Agencies, 718 Mission, 
an Francisco, Calif. 
Denver & Pac. N. W.— Leo Scherrer, 2840 W. 
93rd St., Seattle 7, Wash. 


SOUTH BEND TOY MFG. CO. 
SOUTH BEND 23, INDIANA 
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SOUTH/BEND 


coguel 


FAMILY GAME 






































AMERICA’S 


Croquet Sets * Baby Carriages ¢ Children’s Furniture 
Doll Carriages + for over 70 continuous years. 
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3—A good wholesaler gives 
character and prestige to the prod- 
uct. Through familiarity with the 
field, he can select better dealer- 
ships. 

4—A good wholesaler provides 
a corps of salesmen who know, 
through close céntact, the needs 
and peculiarities of the field in 
which they operate. His men 
know the dealers intimately, their 
strengths and their weaknesses. 

5—A good wholesaler advises 
his retailers on the best methods 
of obtaining maximum efficiency 
from the products he represents, 
or arranges for advice from man- 
ufacturer’s service representatives. 

6—A good wholesaler is a 
pulse-feeler and his advice is im- 
portant in advertising and sales 
planning of both the manufacturer 
and dealer. He is open and frank 
in all discussions which may effect 
advertising and sales planning. 

7—A good wholesaler is close 
to the public. He gets and reports 
public reactions to the product. 
Very often he is a factor in the 
improvement of the product. At 
all times, he keeps informed of the 
attitude of dealers and passes it 
back to the manufacturer. 

Anyone who performs these 
seven functions in any business 
economy is a very important and 
necessary factor; no weak link by 
any method of measuring. 

We have examined the function 


of the wholesaler, the retailer, the 
manufacturer. So where do we go 
from here? Will 1947 be a good 
year? There will be problems, 
Do you ever remember when we 
didn’t have them? There will be 
strikes and shortages and perhaps 
declining incomes. But most of us 
feel 1947 should be an improve- 
ment over 1946. 

For one thing there isn’t so 
much to gripe about: last year it 
was OPA. The “outs” for 14 
years are “in”—the worries of 
war are a little farther behind. 


More Things to Buy 


There will be more of an as- 
sortment of things to buy and in 
most cases, money with which to 
buy them, more vacations, more 
hunting, fishing, camping and 
sports. 

Yes—and a good year for all 
good retailers and all good whole- 
salers. Good wholesaling will pros- 
per and will progress. The weak- 
lings, the “get-rich-quick, John- 
nies,” will fall out, but rest as- 
sured, “good wholesaling will 
survive.” 

“Where do we go from here?” 
If each does his part on the team 


of manufacturer-wholesaler retail- * 


er—working in behalf of the con- 
suming public, it seems to me we 
can’t miss. Where will we go from 


here? The answer will have to be. 


—“Forward!” 





How to Minimize Errors 
In Making Change 


(Continued from page 183) 


feeling toward the store. If you 
want to brighten“up the face of a 
customer then say something nice 
or do something thoughtful in con- 
nection with the children. This ap- 
proach never fails. 

Good cashiers must always have 
confidence. There must not be 
hesitation or doubt. They must 
know what they are doing and do 
it with efficiency and a smile. 
Everybody respects the person who 
knows his stuff. Everyone also re- 
spects the cashier who has confi- 
dence in doing the job correctly 
and can go ahead and do it with 
ease. Self-confidence does not 
mean being self-elated and egotis- 
tic, conceited and puffed up. 





Every merchant, no _ matter 
whether he sells hardware, hats or 
shoes, knows that enthusiasm sells 
merchandise. Not long ago | sold 
a .22 caliber Winchester automatic 
rifle—the same model I had hunted 
with as a young man in Montana. 
I have always been enthusiastic 
about that rifle. I passed on that 
enthusiasm to the customer. And 
when he comes into the store again, 
be it six days or six weeks or six 
months, I’ll remember that sale 
and make inquiry how he liked the 
rifle. Coming to my store will be 
a pleasure to him. 

Is it not true that our customers 
like to shop, like to see new mer 
chandise and like to be properly 
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waited on? If a cashier can say a 
good word for the set of silver- 
ware or the spade being purchased 
by the customer, it will beyond 
doubt promote further patronage. 
To keep customers coming our 
way, they must be made welcome. 
We want them to feel at home and 
we want our cashier to be enthusi- 
astic about our store’s policies, as 
well as the quality of our merchan- 
dise. We should not use a cashier 
who has a sour and gloomy tem- 
perament. 



















Must Conceal Feelings 





A good cashier will often con- 
ceal personal feelings and beliefs. 
Customers make many mistakes, 
and the strange thing about so 
many of those mistakes is that they 
are almost always in favor of the 
customer. A good cashier will 
never by facial expression, by 
action, or word of mouth, convey 
the impression to the customer that 
the “mistake” is a deliberate effort 
to defraud the store. The cashier’s 
skillful handling of such circum- 
stances will get around the matter 
and save the store from any losses 
that such attempts might bring. I 
once had a customer who would 
buy many items, and always be- 




















called for some other member of 
the store’s staff to take something 
to her car—a heavy item like 
barbed wire, or a bulky item like 
iwash tub. There was nothing to 
# but to watch her and to remem- 
ber this when the final check-up 
was made. A good cashier is al- 
ways wide awake seeing every- 
thing, watching customers and 
studying faces. 

A good cashier must also have 
a live interesting in merchandis- 
ing. If this interest does not exist 
there will be many monotonous, 
dull hours for the cashier and the 
enthusiasm and cheerfulness we 
have mentioned will be lacking. A 
wide-awake interest in the specific 
job is absolutely essential to the 
cashier’s success. I'll tell you a 
litle story that will help you re- 
member this point. Many years ago 
while on a trip, I met up with an 
old colored man who years before 
had been one of the sorriest tenant 
farmers my father ever had. He 
was lazy, indifferent to weeds, and 
ad no interest in gathering his 
cotton, or cribbing his corn. He 
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The CASTMASTER-Waterproof Nylon Bait Casting 
Line for Fresh or Salt Water Fishing 
ARROWHEAD -Tapered & Level Fly Lines, in Nylon 
PRIMO & MARINA-Cuttyhunk Lines for Salt 
Water Fishing 
“EVERY INCH DEPENDABLE “”’ 
THis 24-pound Albacore gave Jim Hildreth, 
Safeway Executive, a real battle. Jim likes to use 
light tackle so he’s fussy about lines. He chose 
SuNSET’s MARINA Cuttyhunk Line for its unfail- 
ing dependability...They're the Acme of perfection 
in fishing lines...They're made of only the finest 
Linen Yarns — hard cable laid on the very latest, 
improved machinery. 
That’s why SuNseT MARINA Cuttyhunk Lines are 
the choice of smart fishermen everywhere. 
More of these fine lines are becoming 
available every day 





REPRESENTATIVES 
SEE YOUR ED. W. SIMON CO. JOHN W. BENTLEY M.D.CHALKLEY . 
320 way  7358.N. Damen Ave. 706 Gettings St. : 
New York 7 Chicago 45 Suffolk, Virginia _ _ 








JOBBER 





TRIWAY ALL ALUMINUM PRODUCTS 
FOR HEALTHY, HAPPY PETS 


Scientific design and comfort features approved by both pets 
and owners. Sanitary and easy to clean because aluminum does 
not rust or corrode. Strong and durable, yet light in weight. 


PET BEDS 

Sturdy and attractive. Safe, rolled edges . . . no sharp corners. 
Strong, spot-welded construction. Light... weighs about 3 Ibs. 
Natural aluminum or dark green. Two sizes: 


#100—14" x 24" $6.00 list #101I—14" x 26" $7.00 list 
Pillows to fit $3.00 each list 





CARRYING CASES - 
Comfortable; properly ventilated. Welded construction with  - 
riveted hinges and solid leather handles. Removable rubber egy 

pad. Natural aluminum or dark green. Weight approximately Y i 


6 lbs. Two sizes: 





#300—22" x 12" x 15" high $25.00 list [8 : 
#400—24" x 15" x 18" high $30.00 list =>” oS 







KNOCK-DOWN KENNELS 

A real home . .. reinforced channel and 
angle construction built to last. Easy to set 
up. Thoroughly insulated against heat or 
cold. Shatter-proof window; double hinged 
door; hasp and locking device. Properly 
ventilated. Natural or dark green finish. 
Two sizes: 


#500—30" x 36" x 33" high 75 Ibs. $75.00 list 
#600—30" x 48" x 33" high 85 Ibs. $90.00 list 


| ALUMINUM SHIPPING CRATES, DOG FOOD BARS AND OTHER PRODUCTS 
All Prices F.O.B. San Francisco 
WRITE FOR FREE CIRCULAR «¢ DEALERS AND DISTRIBUTORS WANTED 


TRIWAY CO., 389 Valencia Street, San Francisco 3, Calif. 
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a fo) -Yof Toh te 
NEIL 
ons aid tors 
Complete Line 
Again Available 


For the first time since 1941, you 
are able to offer your customers 
the full line of Norcross Quality 
Garden Tools. 


55-N Five Prong Cultivator 


Always in demand. 
Stands up under hardest 
use. 4 ft. selected hard- 
wood handle, lacquered 
clear, 


33-N Three Prong 
Cultivator 
Otherwise same as 55-N 


59-N One Prong Cultivator 


Also, No, 19-N with short handle. 





WEEDERS 


40-N V-Point Weeder, 45” long with hard- 
wood handle, 1%” high carbon steel blade. 


25-N V-Point Weeder and Asparagus 
Knife, 14” long. 


"*Out-U-Kum"" Weed Puller. A long time 
pornlar seller. Pulls °em out by the roots. 


Plows 
Cultivates 
Mulches 
Weeds 


Ask Your Independent Jobber 





Cc. S. NORCROSS & SONS 
Bushnell, Ilinois 
en QUALITY GARDEN TOOLS SINCE 1891 | 
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finally left the farm and there on a 
Mississippi River boat many years 
later I met him. He was pleased to 
see me and insisted on my seeing 
the boat’s engine room—“his” en- 
gine room he called it. I was 
amazed. I had never seen ma- 
chinery so clean, so free from 
grease and dirt, nor floors so care- 
fully scrubbed. “Boss,” he said, “I 
has done found a glory an’ here it 
is.” And so it was. He had found 
an interest in the engine room and 
because he was greatly interested 
in the work, it was a “glory” to 
him. Our successful cashier like- 
wise needs a “glory” in the work. 

During slack periods of the day 
a good cashier finds important 


things to do, such as becoming 
familiar with new merchandise and 
new prices. Perhaps time will he 
found to clean up around the 
checking counter and to polish up 
the cash register. Human beings 
the world over like bright shining 
things, be it a mirror, spoon, or a 
cash register. Another “spare 
time” duty might well be to take 
any returned merchandise that has 
accumulated under the checking 
counter and place it back in stock 
where it belongs. The ideal cash- 
ier will also find many other 
things to do that no amount of de- 
tailed instruction by the manage- 
ment can cover. Good cashiers 
will see these things themselves. 





A Drive Against Food Borne Diseases 
Is Also a Drive to Sell Hardware 


(Continued from page 194) 


handling places is exemplified by 
the blunt warning of the National 
Foundation for Infantile Paraly- 
sis: “Keep flies away from food.” 
Health authorities in general de- 
clare that eliminating flies would 
do much to prevent the transmis- 
sion of many gastro-intestinal and 
other serious disorders. 

Mosquitoes, too, constitute a po- 
tentially serious health menace. 
Although they do not ordinarily 
carry disease germs from garbage 
or waste to food, they are always 
annoying and often really danger- 
ous. The types which transmit 
malaria are not uncommon in this 
country, and the deadly yellow 
fever mosqhito still thrives in the 
warmer sections of the United 
States. Their presence in public 
eating or food-handling establish- 
ments—like that of the more com- 
mon fly—is an offense against the 
community. 

A hardware merchant’s part in 
a local drive to eradicate unsani- 
tary conditions of this kind need 
involve no expense. The subject 
has strong news value in itself and 
it should be easy to obtain much 
publicity for the drive. As a pub- 
lic service project, the drive will 
gather momentum of itself, once 
launched. 

Every merchant will know what 
channels of promotional action are 
best suited for his own town, but 
several of the many possible ave- 


nues of approach may be men- 
tioned. A dealer active in the 
Chamber of Commerce, or in the 
local chapter of one of the national 
service clubs, might enlist the sup- 
port of such a group. The leading 
women’s group of the community 
might be approached to sponsor 
such a clean-up drive; women’s 
groups are always effective in this 
type of campaign. The community 
health officer, or the local physi- 
cians, might be asked to back the 


drive. The local newspaper might . 


be approached by a “business- 
men’s committee” and asked to 
conduct a public service crusade. 
Any hardware merchant who 
knows his community will know 
the approach which should be 
most effective in his town. 

A hardware dealer who sparks 
this campaign in his community 
will get three-way satisfaction 
from his part in the “clean-up” 
project. He will have the deep 
personal satisfaction of knowing 
that he has helped to make his 
town a safer and healthier place 
to live in. He will find, perhaps to 
his surprise, that his personal rep- 
utation in town has been greatly 
enhanced. And, lastly, he will be 
pleased to note heavier demand 
for all devices which tend to elimi- 
nate flies and mosquitoes. 

This demand, incidentally, will 
come from the general public 4s 
well as from the operators of food 
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establishments, for the publicity 
attendant to the campaign will 
focus public attention on the very 
real dangers of allowing these in- 
sect pests to breed and infiltrate 
into homes and business places. As 





an additional related benefit, the 
merchant may reasonably expect 
greater sales of other hardware 
products to people who have come 
into his store to buy insect pro- 
tection materials. 





Corporation Domination Growing 


Despite Anti-Trust Laws 


(Continued from page 188) 





be economically feasible for post- 
war operation. 

However, WAA reported to the 
committee that through June 30, 
last, disposal has been made of 
only 488 out of about 1,500 plants. 
The original cost of the disposals 
totalled about $1,000,000,0U0 or 
4 per cent of the total. Further- 
more, WAA said, only 65 of the 
250 largest corporations had 
bought or leased plants (as of 
June 30, 1946) ; these included 18 
which sold for more than $5,000,- 
000 and 15 which were knocked 
down for prices ranging from 
$500,000 to $1,000,000. Yet, it was 
estimated, acquisitions by the 65 
firms accounted for about 70 per 
cent of WAA plant sales. 


Iron and Steel 


Prior to the war, 18 integrated 
companies accounted for 85 per 
cent of the finished hot-rolled 
products capacity. Through inter- 
relationships with financial groups, 
by Jan. 1, 1945, three interest 
groups and one other represented 
78 per cent of the nation’s aggre- 
gate capacity. With four other 
large companies controlling an ad- 
ditional 7.5 per cent, 86 per cent 
of total ingot capacity was lodged 
within 13 producers. During the 
war period, steel-making capacity 
increased 17 per cent with two- 
thirds accounted for by the three 
largest companies. 


Electrical Goods 


Notwithstanding the radio anti- 
trust suit in 1932 which resulted in 
a consent decree, this industry re- 
mained highly concentrated; con- 
trol of patents and licensing re- 
mains primarily with three con- 
cerns, 

Only two firms were producing 
a complete line of tungsten fila- 
ment lamps in 1942, by virtue of 
patent control and licensing agree- 
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ments; at present, these two and 
one other produce and sell most of 
the fluorescent lamps. 

These same companies recur 
as major producers of appliances. 
One corporation appears as the 
largest producer of vacuum clean- 
ers (21 per cent), flat irons (22 
per cent), washing machines (13 
per cent), and ranges (39 per 
cent). 

Findings as to productien of 
the major applicances were: 


Refrigerators 
The four largest producers pro- 
duced 66 per cent and the next 
four companies produced 24 per 
cent of the total. 


Electric Fans 


There were 30 manufacturers of 
which nine made 55 per cent of 
the total. 


Washing Machines 
Of the 30 producers before the 
war, 10 accounted for 80 per cent 
of the output. 


Sheet Glass 


Sheet glass producers dropped 
from 82 in 1917 to only 12 in 
1943, all of which were owned 
by seven companies, with one con- 
cern producing 75 per cent. 

Although concentration in agri- 
cultural machinery declined some- 
what over a quarter-century, in 
1945 the four largest operators 
produced 40 per cent of all agri- 
cultural machinery while four 
producers shipped 84 per cent of 
farm tractors. 








Latest News on 
RECONVERSION 
on page 258 






































Hanouinc a complete line of 
blades such as the STAR line 
means more cash for you. For 
profits are bound to follow when 
you can say, “I sell the STAR 
line and can offer you the right 
blade for every job a hack saw 
or a band saw can do.” After the 
customer has tried out his STAR 
blade, he’ll thank you, too. For, 
whether he’s cutting metal or 
non-metallics, he’ll see the differ- 
ence in STAR’s smooth, clean, 
speedy action ...in STAR blades’ 
longer cutting life. You’ve won 
a life-long friend for STAR 
blades ...a customer whose 
blade money will come to you 
over and over 
again. Yes sir, 
it’s easier to 
compete when 
your line’s 
e complete— 
when you sell 
ee a complete line 
of cash-pro- 
ducing STAR 
blades. 
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CLEMSON BROS, Inc, Middletown, N.Y. 


Sold only through recognized distributors 
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Homespun Philosophy Adds Spice and 


Human Interest to Rechlin’s Ads 


ia, merchant 


wants his newspaper advertising to 
receive as much reader interest as 
possible, for such readership 
means extra sales. The Rechlin 
Hardware Co., operating two 
stores in Bay City, Mich., finds 
that the addition of a line or two 
of philosophy in each advertise- 
ment helps to give it spice and add 
to its readability. 

Fred A. and Walter C. Rechlin, 
who have been working out such 
ads for many years, say that many 
of their customers like these little 
philosophical sayings and look for 
them regularly. They also call the 
attention of other people to the ads 
and copy. 


Occasion Comment 


“Quite a number of people men- 
tion those sayings to us from time 
to time,” says Walter C. Rechlin, 
“which is one reason we think they 
are worth while. They give our 
ads a little different appeal and 
win some extra readers. Surely, 
anything a hardware dealer can 
do, like this, to win a regular read- 
ership is worth while. The sayings 
take very little space, and are 
usually placed at the top of the 
ads. We are particularly pleased 
when people tell us they look for 
them in our advertising regularly.” 

The Rechlin’s hit upon the idea 
for this advertising idea when they 
decided that most people were 
especially interested in maxims 
and slogans that applied to daily 
living. And so, for more than five 
years, they have appeared in every 
newspaper advertisement of the 
firm. 

Following are a few of the slo- 
gans and mottoes that have ap- 
peared in Rechlin ads: 

“The difference between success 
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Customers read these sayings, discuss 
them and look for them and they have 
helped build business for this firm 





“THERE IS NO WISDOM LIKE FRANKNESS” 
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; Model 
First Monarch 
Primec Tt three 
jobs -- seals, hides, 
and prirnes -- much 
better than thinned 
out paint. 
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FRED A. RECHLIN 


“BAY CITY'S MOST POPULAR STORE” | WALTER C. RECHLIN 


RECHLIN HARDWARE COMPANY 


MAIN STORE—817-819 Washington Avenue. Phone 5595 
‘WEST SIDE BRANCH—508 East Midland Street. Phone 4344 








Here is a typical Rechlin ad with the slogan at the very top. 


‘ 


and failure is one of spirit more 
than ability.” 

“Those who deny freedom to 
others deserve it not for them- 
selves.” 

“Lots of people bring trouble 
on themselves by just not being 
human.” 

“Conserve your God-given en- 
ergy until wisdom and not passion 
shall direct it.” 

“Speech is the index of the 
mind.” 

“Treat everyone with friendli- 
ness—injure no one.” 

“If you have knowledge, let 
others light their candles at it.” 

“Respect the rights of others as 
we would have our rights re- 
spected.” 





“The smallest thing, well done, 
becomes artistic.” 

“Beaten paths are for beaten 
men.” 

“True friendship is a plant of 
slow growth.” 

“When you do something for 
someone—you do something (o 
them.” 

“Your sole contribution to the 
sum of things is yourself.” 

“There is no priority on human 
kindness.” 

“There is always a reason in the 
man, for his good or bad fortune.” 

“A clock’s perfection is not in 
its pace, but in its regularity.” 

“A bad man is wretched amidst 
every earthly advantage.” 

“Friendship does not authorize 
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MODERN SECURITY 






FOR THE 






MODEST BUDGET 






No. 4654 
35¢ SELLER 


, j P 
(Price Slightly Higher in Far West) 






One look at this smart new Eagle 
padlock will tell you how your cus- 


tomers will go for it. Though surprisingly 

























modest in cost, this popular 35c seller combines 
very top. EAGLE PADLOCK NO. 4654 : ‘ . 
traditional Eagle security and up-to-the-minute 

Size 1%", Die-cast case finished in alu- 


styling to make it an outstanding value on any 


ll done, minum lacquer. Steel self-locking shackle 


; , 
with bright nickel finish, Six key changes, counter. Never before have such good looks been built 


beaten into good locks at such a low price. Better order 


Ria ol a supply from your jobber today and start cashing 


in on this popular number. 
ing for 
ing to 


to the 


EAGLE INDUSTRIES, INC. 
human F: nes Hf hohe , tae MIF Subsidiary of BOWSER, Inc. 


National Sales Representative of The Eagle Lock Company 








— the op Re 110 North Franklin Street, Chicago 6, Illinois 
rtune. Z ] A 
not in ae.) “wy 4 District Offices 
” Cabinet Luggage Wood Machine Boston, New York, Philadelphia, Atlanta, Dallas and San Francisco 
re Locks Hardware Screws Screws 
amidst > fia) ; 
yo, | 5 
¢ is 5 @ @) | f 
horize Padiocks Night Latches Stove Bolts 
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RECHLIN’S—“He Who Covets What Belongs to Another Deservedly Loses His Own” —RECHLIN'S 





YOUR FULLEST SUPPORT IS EXPECTED FOR 





THs wr A / 





bMS 2 


# 


GIVE MORE 





IE NOW. 











FRED A. RECHLIN 





“BAY CITY'S MOST POPULAR STORE” 


RECHLIN HARDWARE COMPANY 


MAIN STORE—817-819 Washington Avenue. Phone 5595 
WEST SIDE BRANCH—508 East Midland Street, Phone 4344 


WATER C. RECHLIN 








This is another example of the way in which the idea works. 


you to say disagreeable things to 
your intimates.” 

“The men who succeed best in 
life have always been cheerful and 
hopeful.” 

“Injustice is relatively easy to 
bear, but justice stings sometime 
or other.” 

“No man is useless while he has 
a friend.” 

“A satisfied flower is one whose 
petals are about to fall.” 

“Nothing is easier than fault 
finding.” 

“A little fear is a good thing to 
have.” 

“In too much dispute, truth is 
lost.” 

“No talent—no_ brains — no 
character are required to set up in 
the grumbling business.” 

“Always do the right thing with 
a simple feeling of satisfaction in 
doing it.” 

“There never was a bad man 
that had ability for good service.” 

“There is no such thing as acci- 
dent. It is fate misnamed.” 

“The wise man does no wrong 
in changing his habits with the 
times,” 

“He that is down needs fear no 
fall.” 

“Tis said that wrath in a man 
is the last thing to grow old.” 

“The expression of creativeness 
is always an invitation to success.” 
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“Deal with the faults of others 
as gently as with your own.” 

“He that hews above his height 
may have chips in his eyes.” 

“Animals are such agreeable 
friends; they ask no questions, 
pass no criticism.” 

“The only way to get the best 
of an argument is to avoid it.” 

“He, too, serves a certain pur- 
pose who but stands and cheers.” 

“Some people will never let go 
of a helping hand.” 

“If you confer a benefit, never 
remember it; if you receive one, 
never forget it.” 

“You will never have a friend if 
you must have one without a 
fault.” 

“Many men boast of an open 
mind when it is really only blank 


‘ space.” 





“There is more power in a 
friendly smile than there is in a 
curt command.” 

“Do all you can—but do it 
good.” 

“Enjoying what you have beats 
wishing for what you haven’t.” 

“When we build let us think 
that we build forever.” 

“When two men in a business 
always agree, one of them is al- 
ways unnecessary.” 

“The deepest principle in human 
nature is to be appreciated.” 

“There is no wisdom like frank- 
ness.” 

“Remarks that are uncalled for 
are usually delivered.” 

“He that is overcautious will ac- 
complish but very little.” 

“Make friends but not favor- 
ites.” 

“An optimist figures when his 
shoes wear out he will be back on 
his feet.” 

“You don’t make footprints on 
the sands of time by sitting down.” 

“Even a tombstone will say 
some good things about a guy 
when he’s down.” 

“If you can’t make light of your 
troubles, keep them dark.” 

“To avoid criticism, do nothing, 
say nothing, be nothing.” 

The Rechlins pick up their mot- 
tos, epigrams and maxims from 
many sources. Sometimes it’s a 
newspaper, a magazine, a house 
organ or a witty remark. The test 
is, if it pleases the Rechlins, they 
think it might please a number of 
their customers and prospects. 

“It’s a lot of fun looking up 
those sayings,” says Walter Rech- 
lin, “and it’s educational, too.” 





When Is a “BB” 


HEN is a BB not a BB? In 
error, many hunters designate 
as BB’s all of the many sizes of lead 
pellets used in shotshells. Actually, 
says Jack Frost, technical adviser of 
Western Cartridge Company, includ- 
ing the BB size, there are thirteen 
different smaller shot sizes of which 
about nine sizes are customarily 
loaded in shotshells. 
The BB pellet is .18 inches in 
diameter and approximately 50 con- 
stitute an ounce. The pellet size 





Not a “BB”? 


known as “air rifle” is slightly 
smaller, .175 inches in diameter. 

Shot sizes below air rifle sizes in- 
clude 2, 4, 5, 6, 7, 74%, 8, 9, 10, 11, 
and 12. Twelve, which is the small- 
est size now made, is .05 inches in 
diameter and 2,385 No. 12 pellets 
make up an ounce. 

You won’t be tempted to call all 
shot pellets BB’s if you remember 
the range between an actual BB and 
No. 12 shot: 50 BB’s to the ounce 
compared with 2,385 No. 12’s to the 
ounce. 
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VEW HAVEN CLOCK & WATCH CO. 
NATIONAL ADVERTISING WILL 
REACH 38,000,000 CIRCULATION 
DURING 1947----- FOR ACTUAL 
READERS MULTIPLY THIS By 4! 






















oe 






POCKET WATCHES. New Haven pocket “HALO” ALARMS. New Haven’s exqui- WRIST WATCHES. New Haven wrist 
watches are traditionally good value; site new spring-wind, 30-hour alarm, in watches are sturdy, well made, reliable 
a sturdy, reliable “work-watch,” thriftily the beautiful color of natural gold. Inchrome-plated, stainless-steel back, 
priced so everyone can afford one.In nickel Modern beauty of design. Luminous retails for $7.50 plus tax; in beautiful 
plate, retails for $2.50 plus tax; in beau- hands and numerals. (Clock is 314 inches color of natural gold, stainless-steel back, 
tiful color of natural gold $4.50 plus tax. high.) Retails for about $7.50 plus tax. jewelled movement, $9.50 plus tax. 








THE “VITAL NERVE CENTER” is famous New watch or clock in low price field can offer this 







Haven compensating hair spring which makes remarkable compensating hair spring: it is a 
New Haven watches and clocks keep better time patented exclusive New Haven feature. Result 
through wide variations in temperature which New Haven clocks and watches are more accu- 





affect ordinary steel hair springs. No other rate, day in, day out. 







tHE NEW HAVEN CLOCK uno WATCH 


COMPANY 


THE RIGHT TIME SINCE 1817 










NEW HAVEN 4, CONN. 
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Farm Fence and Paint the Lines 
For Early March Windows 








FARM FENCE 
GOOD , WINDOW 


FENC E MERCHANDISE: 


Field fence, hog 
pe ot NT : fence, fence posts, 
IN YOUR FARM barbed wire, electric 
fence controllers, bat- 
teries, fence knobs, 
corner knobs, elec- 
tric fence _ gates, 
re) axes, fence tools, 
CONTROLLER hammers, broad axes, 
staples, sledges, 
smooth wire, etc. 


CONTROLLE! BACKGROUND: 
Tiwor swor | -— Center panel yellow TYETEL To 
3 Batrery H| 6 corrugated board or 
wallboard painted. 
Side panels dark 
green _ corrugated 
board. Cut-out let- 
ters bright green 
material. 




































































O erect BATTERY & 






















































































HARDWARE AGE Original Window Display IDEAS 














PAINT 
WINDOW ‘CLEAN-UP AND 


MERCHANDISE: sil ened PAI NT-UP 


Step ladders, house % 
pee tie es sip on i 1 \ SPRING !S JUST 
els, water eel i 

thinned paint, wall- py fH) \W\ 3 AROUND THE CORNER 
paper, wallpaper 
cleaner, wallpaper 
remover, wall clean- 
er, patching plaster, 
turpentine, replace- 
ment oil, paint 
brushes, wall scrap- 
ers, putty knives, 
crack filler, wallpa- 
per tools, etc. 


BACKGROUND: 
Center panel bright 
yellow corrugated 
board or wallboard F (ow) 
painted. Side panels ee tim 
dark green material. a ae 
Cut-out letters bright sat Nene ES | | RR | FO vai OIL 


green material. 4 PaInticueawtel | J erasren | fouseven| 


SoS RSET t oa 
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m ~ HUSKY 


Ss HAND MODEL No. 104 4 QT. SIZE 
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DOLLY MADISON ¥ 3 


ELECTRIC MODEL No. 404 4 OT. SIZE fe By ws08 
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Heavy current demand for our 
products prevents usfromassuring 


ERE are the feature-packed freezers made by the 79- 









: , . immediate delivery of all types o 
year old J. E. Porter Corporation . . . They’re Ameri Porterfreezers Meamubilenwe'l 
’ : - e glad to send specifications an 
ca’s first choice for eye-appeal, for performance, and for Shes ae a complete tine, wit 
: @ promise to your orders as 
popular price. . . Yes, extra profits are yours when you FA mpacycd ah noc 





add the money-making Porter line. 


R { R CORPORATION 
BA 8 Be BB oortawa, titinols 


i ‘ a Eg tiie a «Peg, 
i RERS OF AMERICA’S FAVORITE ICE CREAM FREEZERS 
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f Fj Cover inverted, 
i} forms perfect 
HOT PLATE, 






Covered 
SANDWICH 
GRILL. 


Value with a capital V! A big bargain item for top promotion 


these days of sky-high prices! 


This Speedy-Clean Broiler is no toy—it’s family size—l0¥% in. 


diameter—made of heavy gauge steel, triple-plated and finished 


in sparkling, high-polish chrome that Never Needs Scouring. Well 


balanced—easily handled by the big, cool, ebonized wood grips. 
IT BROILS, BOILS, TOASTS, FRIES 


schedules. 


E 


fittings—ready to use. 


—right on the dining table. Removable 
(for easy cleaning) electric element has 
High and Low heats—AC or DC current 
Triple feet on both top aad base units. 
Complete with 6 ft. cord and socket 


Keep in close touch with your Everedy 


representative for prices and delivery 


The 


REDY 


OMpa Wt Y 


e EAST STREET * FREDERICK, MD. 











| tion and how much varnish and 





Daily Sales in New 
Store Greater Than 
Weekly Sales in Old 


(Continued from page 198) 


equipment and easy to reach dis- 
plays has two practically open 
back show windows. Before taking 
over the premises, Mr Andrews in- 
stalled a new and attractive marble 
and aluminum front. Men’s and 
women’s lines are separated, with 
a 15-ft. front of the store space all 
ready for major appliances when 
they become more available. 

As proud of his warehousing ar- 
rangements as he is of his neat 
store, Mr. Andrews moved the 
staircase in order to provide bet- 
ter basement storage facilities. In 
fact, a visit to his basement and 
the upper story storage facilities 
finds the same neatness empha- 
sized. A concrete ground-level plat- 
form permits him to receive and 
remove both bulky and lighter 
merchandise for transfer right into 
the basement. For bulkier lines 
such as ladders, which are kept in 
his second floor storage rooms, he 
has an overhead swinging hand- 
operated hoist. His basement store- 
room follows the same pattern as 
his display room and men’s lines 
and women’s lines are separated. 
Mop handles, bamboo poles and 
other lengthy items are stored be- 
tween the joists in the basement, 
and are held in place with pieces 
of scrap lumber so spaced as to 
permit easy storage and removal. 
A special red steel locker room, in 
the basement, is utilized for stor- 
ing oil, gasoline, etc. 

Mr. Andrews, a hardware dealer 
for 25 years and before that a 


| machinist for 18 years, is assisted 
| in the store by his two daughters. 


Sander Rentals Help 
Paint Business 
(Continued from page 181) 


job, insofar as the planning is con- 
cerned, is one of the greatest sales 
assets it has. The average person 
who does painting or sanding in 
his own home needs advice on how 
to do the job, even if he has had 
previous experience. The customer 
likes to check on his knowledge 
and to learn all the shortcuts. He 
also wants advice on home decora- 
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paint to buy for various sized 
rooms. , 

Here is where the specialized 
knowledge of the Himburg staff 
comes in handy. They are always 
willing to help customers with such 
jobs, and will even visit the cus- 
tomers home to look over the 
room in question, ?f the need be. 
Such service is appreciated by the 
customer, and is one reason why 
the store’s paint business is in- 
creasing. 


Basemevat Sporting 
Goods Department 
Grosses $35,000 


(Continued from page 186) 


son wants to buy toys,” says Mr. 


Knopic. “Many persons buy toys 
every month for their own chil- 
dren or as presents for other chil- 
dren. Naturally, such people like 
to go to a store where they know 
there is a fine selection of toys. 
We have many people who come 
to this toy department five or six 
times a year. Such customers are 
often willing to recommend the 
department to their friends.” 

The fact that customers have to 
go into a basement to buy toys 


|, isno deterrent to trade, he says, 


for'the toy customer takes plenty 
of time to inspect the articles he 
wants to buy and doesn’t mind 
taking time to get where he wants 
to go. 





Automobiles, Service 
and Salaries 


ACK in the days of peace and 

plenty of automobiles, New 
York State led the parade in motor 
fuel tax collections, getting $75 
million in 1941. Second was Penn- 
sylvania with almost $66 million 
per year. Third was Ohio with $58%% 
million per year. And fourth was 
California with $54 million per year. 

* 2 ©@ 

Service charges for refuse collec- 
tion are becoming more common in 
American cities. Such charges are 
made by 130 cities with populations 
of more than 10,000. The average 
monthly bill per family in thes 
Cities averages 60 cents. 

= * 

One sixtH of all salaries in the 
United States go to public employ- 
tes. Public pay rolls totaled $18 
billion last year. Private pay rolls 
totaled $84 billion. —Tax Outlook 
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NO. 923 JUMBO RANGE SET 


Exactly right for those who prefer a salt 
and pepper set of generous capacity! Jars 
are 8-oz. size, fluted on the sides with a 
sun-burst design for easy handling and to 
prevent slippage; have distinctive ‘“‘Horn 
of Plenty’’* decals. Steel rack, in red ripple 
finish, has finger-grip handle for con- 
venient carrying or can be wall-mounted 
if desired. Set measures 5%” high x 5” 
long. Individually packed. Suggested 
retail price: 69c** 


Feature there other Gest-Sellers, too 


.-s-ALL WITH THE -NON-SLIP SUN-BURST DESIGN! 


NO. 921 SPICE SET 

Popular, practical . . . an excellent gift 
number. Jars, 3-oz. capacity, are decor- 
ated with 4-color ‘Horn of Plenty’’* 
decals. Rack is sturdy steel construction 
with deluxe red ripple finish; 8” long and 
6” high; has handy key-hole slots in back 


“for wall mounting if desired. Six of the 


spice jars (except salt and pepper) come 
equipped with removable inner shaker 
tops as well as solid outer caps. Set also 
includes “Selector” sheet of 8 additional 
spice names which can be substituted 
for standard factory labeling as shown. 
Packed in individual cartons. Suggested 
retail price: $2.00** 





NO. 917 RANGE SET 

An outstanding value that is a big seller 
with dealers everywhere. Consists of two 
6-oz. jars for flour and sugar, two 3-oz. 
jars for salt and pepper, and handy metal 
rack designed for easy carrying or for 
wall mounting. Jars have decorative 
“Horn of Plenty”’* decals; rack has de luxe 
red ripple finish ... measures 9” long and 
5%” high overall. Individually ‘packed. 
Suggested retail price: $1.00** 


oi a Ha 


% 





*“Horn of Plenty” (design pat. No. 144,464) har- 
monizes with all popular kitchen color combinations. 





SEE YOUR 









ANOTHER POPULAR, PROFITABLE 
“HORN OF PLENTY”* 


































































NO. 915 RANGE SET 

Another “Horn of Plenty’’* number 
that will appeal to your customers. 
Jars, with their smart colorful de- 
cals, are 3-oz. capacity; sturdy metal 
tray is finished in deluxe red ripple 
... measures 4” long and 4” high 
Packing: 2-dozen sets to the ship- 
ping container. Suggested retail 
price: 39c** 


JOBBER 


Le 
































**Slightly higher west of 
Mississippi. 
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Service to the Farmer Pyramids Profits 
For the Waterloo Hardware Co. 


Iowa firm shows farmers how to use 
sprayers, services equipment and is 
headquarters for animal serum line 


idea service 
to the farmer has helped the 
Waterloo Hardware Co., Waterloo, 
Iowa, build an imposing annual 
volume of farm business which is 





such paint sprayers can be utilized 
his firm has been able to make 
namerous sales. The farmer is 
shown that they can be used for 
quick, effective spraying of farm 
buildings to preserve them from 


Ample illumination attracts the customers to the articles for 
repairing equipment and homes and the variety of farm needs here. 


growing steadily each year. The 
key figure in this farm department, 
according to C. U. Chickering, 
owner, is Gus Julien, who has been 
with the firm for 25 years and 
who knows most of the farmers 
within 15 miles of the city. 

Under the supervision of Mr. 
Julien, the Waterloo Hardware Co. 
during the past year placed and 
serviced 60 milking machines in 
this area. In addition, it demon- 
strated and sold 57 power paint 
sprayers at about $80 each and 
sold large quantities of barn and 
house paint to farmers. 

Mr. Julien says that by stress- 
ing the variety of uses for which 


weather and wear. In addition, 
this equipment can be used to take 
care of fruit orchards, which re- 
quire seven to 10 sprayings per 


‘ year to reduce the threat of insect 


damage to fruits. 
These sprayers also can be used 
for spraying hog, chicken and 


other animal and poultry houses, - 


and for barn interiors. Because of 
this variety of uses, the Waterloo 
sales staff tells farmers how fine 
an investment they are. 

Mr. Julien says that when farm- 
ers buy these sprayers they will 
also buy paint at the same time. 
The highest sale of paints, sprayer 
and supplies made to one custom- 
er during the past year totalled 
$620. Many sales range from $100 
to $200 including sprayer and 
paints. 

The firm’s well known animal 
serum department also is in charge 
of Mr. Julien. Waterloo Hardware 
has an agreement with the local 
Farm Bureau to stock a complete 


a 


“gga 


Gus Julien, manager of the farm department, at the serum refrigerator. 
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Tie-in and profit from this sensational ad- 

vertising by setting up your own heating pad depart- 
ment, by using Casco’s smart Merchandising Plans 
Book. For details see your wholesaler or write 

Casco Products Corporation, Bridgeport 2, Conn. 
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line of animal serums recommend- 
ed by the state. The firm gets a 
straight 15 per cent commission 
on all sales for stocking and sell- 
ing the serums, which are kept in 
a large refrigerator in the base- 
ment. 

Hog cholera is a serious dis- 
ease which farmers fight constant- 


O Oo 


The exterior of 
the store is mod- 
ern in every par- 
ticular and is an 
introduction to 
the numerous 
farm items to be 
found in its in- 
terior. 


ly in Iowa. Farmers must have a 
state permit in order to buy and 
administer the virus which will 
give a hog a mild attack of chol- 
era, and then the hogs are given 
a serum to counteract the virus 
for immunizing them against 
cholera. Serums for cattle, poul- 
try and horses are also carried in 





Convenient Arrangement 


stock. The utmost care must be 
exercised in selling serums to 
farmers, for missuse could be very 
serious. 

Besides handling serum sales, 
paint and milker service, Mr. 
Julien also sells barn equipment to 
farmers, his intimate knowledge of 
their barns helps his sales. 

In addition to its own advertis- 
ing of farm merchandise in stock, 
Waterloo Hardware also gets free 
advertising in local farm bureau 
publications, informing readers 
that animal serum can be pur- 
chased at Waterloo Hardware Co. 

Naturally, such an animal serum 
service brings numerous farmers 
to the Waterloo Hardware Co., 
many of whom buy other farm 
goods as well. Mr. Julien, having 
been with the hardware firm for 
25 years, knows the farmers and 
their problems and is well able to 
take care of their needs. 


a Boon 


To Firm’s Seed Customers 


Max bottles play an 


important part in the seed storage 
and display program of the Waltz 
Hardware Co., of Brookings, S. D. 
Because of the large demand for 
bulk seeds by gardeners in that 
area, the store management has 
placed them in bottles. When cus- 





tomers order 5 to 25 cents worth 
of seeds, it is an easy matter to 
pour the required amount out of 
the bottles. The scale, bags and 
envelopes are close at hand so as 
to make the serving of customers 
simple and speedy. According to 
the manager, A. M. Bjerke, a great 
amount of time and effort have 
been saved by this system. 


Seed labels are pasted in the 
front of the bottles and the entire 
array makes an attractive display. 
One part of the section consists 
of four rows of milk bottles on a 
step-up stand where they can 
easily be seen by customers. Flank- 
ing the seed display are packaged 
garden and flower seeds. 


(Continued on page 286) 


Seeds are shown in open dishes in the foreground and in packages in the background. 
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considerably in the field of 

selling since the last shot 
was fired in 1945. In those days 
there was a dearth of merchandise 
and the customer would purchase 
whatever he could get and would 
be thankful to get it. Merchandise 
of many kinds is still compara- 
tively scarce but it may be re- 
garded as being plentiful when 
compared to the standards pre- 
vailing at the close of World War 
II. Customers may now pick and 
choose and they may go to the 
other stores—if they do not find 
what suits them in yours. It’s 
more of a buyer’s market than it 
has been since 1942. 

Yes, customers now feel able 
to shop around a bit for what 
they want. And they are doing it. 
And that brings up a point we 
have stressed before and, in view 
of its importance, will probably 
comment on again. It is the mat- 
ter of treatment of customers. 


C ONDITIONS have changed 


Wartime Salesmanship 


Back in the war days many sales- 
men took advantage of the fact 
that the prospect wanted some 
merchandise that was on _ the 
shelves of the store—and wanted it 
badly. Such being the case, many 
sales people saw no reason why 
they should employ the art of 
salesmanship or, in many cases, 
why they should even be courteous. 
The customer wanted something 
but why should they put them- 
selves out in seeing that he got 
it? Many customers are now trad- 
ing at other stores as the result 
of that attitude. 


The Tide Has Turned 


Now the tide has turned and 
the customer no longer has to 
stand for indifference or dis- 





The Changing Era in Selling 


courtesy. He has his foot in the 
stirrup and is getting into the 
saddle. But still the wartime at- 
titude still persists in some stores. 
Now is the time for the alert and 
conscientious salesman to make an 
impression that will be lasting by 
reason of the fact that it will be 
a contrast to what has obtained 
and what still continues to exist 
in some stores. 

Always remember the fact that 
it is the customer who is spending 
the money. As long as his pur- 
chases, in part, pay your salary 
he is entitled to the best of treat- 
ment at your hands. Also re- 
member that if he doesn’t like the 
treatment he receives at your store 


he will go elsewhere. And re- 
membering the many things he had 
to stand for during the war years, 
it’s a pretty sure bet that he will 
tell the owner why he is taking 
his trade elsewhere. 


Courtesy Pays Dividends 


Every time a customer compli- 
ments the owner on the courteous 
treatment he has received it’s a 
boost for your store and for you. 
Word gets around and it won’t be 
long before there will be new cus- 
tomers visiting your store who 
have heard of the treatment their 
friends have received there. You'll 
find that courtesy pays in the long 
run. Make no mistake about that! 











Test Your Hardware Sense! 


Grade yourself in the following manner to see how good you are. 
Each question correctly answered is worth 20 points. A grade of 
100 is excellent; 80 is good; 60 is fair; 40 is poor and 20 is very 
poor. Correct answers to these questions will be found on page 330. 


‘ 


Work the problem first—then substitute the figures 
of your own business for those in the problems. 


1—What is the purpose of a saw set? 


2—A shingle stain will cover approximately 150 sq. ft. to the gal- 
lon. How many gallons will be required to paint a section 10 by 


300 ft. and one 15 by 150 ft.? 


3—What is the tang of a file? 


4—Do you know the number of sheets in a bundle of 28 gage 


galvanized steel sheets 24 x 96 in. and 30 x 96 in.? 


5—Galvanized pipe is shipped so many lengths to the bundle. 


What is the standard bundling for the following sizes of pipe: 4; 


%; 34; 1 in. and 1% in.? 


(Answers on page 330) 
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The Only Complete 
Text Book on 


BUILDERS 
HARDWARE 
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This 220 page, fully illustrated book is 
the only up-to-date and complete volume 
ever published on all phases of this im- 
portant and profitable basic hardware line. 

The deluxe cloth-bound edition, origi- 
nally priced at $3 per copy has recently 
been reduced to only $1.50 per copy, and 
a@ new cardboard-bound edition is now 
available at only $1 per copy. 


Prepare to 
Capitalize on 
The Huge Post-War 
Building Boom! 


Order your copy now! 
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| assistance to those desiring to brush up on their knowledge of builders 
| hardware—a knowledge that will be increasingly helpful as time goes on. 
| Try to answer the questions without referring to the answers. 








> + . 
Builders Hardware Quiz 
ELECTED from Adon H. Brownell’s book “Taking the Mystery Out of 


Builders’ Hardware,” these questions and answers should be of decided 


, 


See how 
much you know regarding the subject. 


CHAPTER 40—ADVANCED COURSE 
Door Holding Devices and Door Stops 


1. What is the most important point in knowing what type of door stop 


should be used? 
2. What type of door stop should be used where two doors contact 


each other? 
3. Name two simple types of door holders commonly sold by hardware 


stores. 


4. Give the names of four types of surface door stops and holders. 
5. What two types of friction door holders have been developed for 


| application at head of door? 


6. What type of floor door holder is adjustable to any angle? 
7. Where a door swings over a stop what type of holder can be furnished 


| to fasten on step and what information must be known? 


8. What hazard is eliminated by the use of overhead door holders? 
9. Name three types of overhead door holders. 
10. Name an important item in connection with holders. 


0 a) Oo 


CHAPTER 41—ADVANCED COURSE 
Cupboard Hardware for Public Buildings 


1. Will the type of hardware suitable for cupboards in a residence be 


| adequate for the same type of opening in public buildings? 


2. Where should bolts be placed on the inactive door of a pair of cup- 


board doors? 


3. What else is important with regard to the bolts? 
4. How should drawer pulls be attached? 
5. What two decisions in connection with cupboard locks should first 


| be made? 


6. Can flat key locks be grand master keyed? 
7. When ordering cabinet locks keyed alike what difference must be 


| watched for that does not hold true on door locks? 


8. What care must be ascertained in specifying flat key locks on the 
same system for wardrobe and drawer locks? 
9. Name all 10 items of hardware shown on the detail sheet in Chapter 41. 


O a) 


CHAPTER 42—ADVANCED COURSE 
Lavatory Hardware 


1. How can lavatory doors be held open when the stalls are unoccupied ? 

2. Name six different types of lavatory hinges. 

3. Give the names of three types of lavatory bolts. 

4. What is one of the most important things to note when ordering 
lavatory strikes? 

5. What piece of hardware should be figured on men’s lavatory stalls 
that is not used in women’s lavatory stalls? 

6. What other item of hardware is required on doors opening out? 

7. What should be checked on the general specifications in connection with 
other trades? 

8. What hardware does the hardware man usually furnish on wood parti- 
tions that he does not generally furunish on other kind of partitions? 

(Answers on page 326) 
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Order Skat Today — Get set to get full value from the 
powerful advertising behind this insect repellent leader— 
Your supply — plus complete store and window display 
material is ready now — But Don’t Wait — this year’s 
quantities are still limited. Write to your distributor now! 


COMING! A GREAT 


INSECTICIDE! 


SKAT is readying another sales bombshell for you—a 


sensational insecticide — in an exclusive container — priced 


for fast sales and big profits 


next month. 


Details will be announced 
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Hulburd, Weber Top Executives 
Geo. Worthington Co. Retire 


Hugh E. Hulburd, president of 
The Geo. Worthington Co., 802- 
832 St. Clair Ave., N.W., Cleve- 
land, Ohio, wholesale hardware 





H. E. HULBURD 


firm, and Lewis H. Weber, vice- 
president in charge of purchases 
for the company, have announced 
their retirement from the firm. 
Mr. Hulburd’s retirement be- 
comes effective Feb. 19, the date 
of the company’s annual meet- 
ing, and Mr. Weber’s retirement 
is effective Feb. 22, just 55 years 





from the day he started to work 
for the company. 

Mr. Hulburd thus completes 
a long and outstanding career 
in the hardware field. His ex- 
perience in the hardware busi- 
ness dates back to 1882 when he 
took his first job in a retail hard- 
ware store in Medina, N. Y. In 
1889 he became associated with 
the Worthington company as a 
salesman covering a New York 
state territory. After 17 years 
on the road, he was called to 
Cleveland to take charge of the 
company’s cutlery, saddlery and 
sport goods departments. A few 
years later, Mr. Hulburd was 
made general sales manager and 
in 1919 was elected to the board 
of directors. In 1927 he became 
vice-president and nine years 
later was elected president. 


Mr. Hulburd celebrated his 
8lst birthday recently. He and 
Mrs. Hulburd live at 13415 
Shaker Blvd., Cleveland. 

Mr. Weber is a native Cleve- 
lander. He took his first impor- 
tant job as order clerk with The 
Geo. Worthington Co. Feb. 22, 
1892. Six years later he became 
a salesman, traveling in that ca- 
pacity for 22 years. His good 
work on the road earned him a 
promotion to the front office, 
where he rose rapidly to his pres 
ent position. Mr. Weber is a 
member of the Rotary Club of 
Cleveland. He and Mrs. Weber 
reside at the Lake Shore Hotel 
in Lakewood. 

Both Mr. Hulburd and Mr. 
Weber are members of the 
HarpwARE AGE Fifty-Year 





Club. 











ROBERT 8. BEATTIE 


Robert S. Beattie who was as- 
sistant general sales manager of 
the Consumer Products Division 
of Corning Glass Works, Corning, 
N. Y., has been promoted to gen- 








Robert S. Beattie Made Sales Manager 
Of Corning Glass Consumers Products 





eral sales manager of the division. 





Benjamin S. Peirson has been 
appointed to succeed Eugene W. 
Ritter as Consumer Products 
manager. 

Mr. Ritter, vice president and 
manager of consumer products, 
has become president of Corning 











EUGENE W. RITTER 


Glass Works of South America 
He succeeds William H. Curtis, 
who will continue as vice-pred 
dent and secretary of Comiy 
Glass Works, with general super 


America. 
Mr. Ritter was elected vice 








BENJAMIN 8. PEIRSON 


president in charge of manufac 
turing and engineering in 194, 
in 1945 was made manager ol 


the consumer products division- 


and vice-president and director 
of the company’s Canadian sub 
sidiary. Mr. Ritter was elected 
to the company’s board last fall 
Mr. Peirson joined Corning in 
1934 and with the exception o 
three years as assistant sales mal 
ager of the former fiber produets 
division, was identified with 
household glassware sales, Is 
1939 he became assistant sales 
manager, Pyrex division, ad 
manager two years later. After 
the formation of the consumet 
products division in 1944, he w# 
made general sales manager. 
Mr. Beattie, who was formerly 
assistant manager of the hous 
furnishings division, of Seat 
Roebuck & Co., joined Corning 
in 1941 as New England sale 
man for Pyrex. His invention of 
a directional altimeter, while # 
the AAF as a first lieutenant, wo 
him the Legion of Merit. After 
his return he was named ma 
ager of sales planning. Con- 
sumer products division, and w# 
made assistant general sales ma 


| ager this year. 
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Herbert P. Ladds Awarded 


Gold Medal 


As Leader 


In Hardware Industry 


Hardware Merchants and Manufac- 
turers of Philadelphia select Cleve- 
land industrialist for annual konor 


Herbert P. Ladds, president of 
the National Screw and Manu- 
facturing Co., Cleveland, Ohio, 








Fayette R. Plumb, Inc., and Paul 
A. Griffith, Shields & Bro. 

Mr. Ladds has been associated 
with the hardware industry dur- 
ing his entire business career. 
Before becoming president of the 
National Screw & Mfg. Co. he 
was president of Sweet’s Steel 


Mr. Ladds is vice-president of 
Air Foundation, and a former 
vice-president of the Aviation 
Distributors and Manufacturers 
Association. 

In Cleveland civic affairs, he 
is president of the Greater Cleve- 
land Hospital Fund; a member 
of the Fourth Federal Reserve 
District Industry Advisory Com- 
mittee; a member of the board 
of directors of the Cleveland 
Board of Governmental Research ; 
immediate past president of the 
Cleveland Chamber of Commerce. 

The principal address, on 
“Horse Sense, Common Sense 
and Nonsense,” was delivered by 
Dr. Samuel Steinmetz, Trenton, 
N. J. 

The toastmaster was Frank L. 
Campbell, of Fayette R. Plumb, 





CHARLES 8S. HEGEL 


| RYERSON ADVANCES 
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s elected vice 
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Je manager of 


At the present time he is presi- 
dent of the American Hardware 
Manuacturers Association; a past 
president and member of the ad- 
visory board of the American 
Supply and Machinery Manufac- 
turers Association; a director of 


Co., Philadelphia, vice-president, 
and Thomas A. Fernley, Jr., 
Philadelphia, secretary-treasurer. 


Directors who will serve this 
year are: Paul A. Griffith, Shields 
& Bro., Philadelphia; Edward K. 
Tryon, 3rd, Edw. K. Tryon Co., 


sion of Joseph T. Ryerson & Son, 
Inc., steel distributors, 16th and 
Rockwell Sts., Chicago, Ill. Both 
are located at the Chicago plant. 
G. Van Dyke, former head of the 
special steels division, retired 
after 30 years of service with 
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Bellevue-Stratford Hotel, Phila- 
delphia, with approximately 450 
Members and guests in attend- 
ance. 


Presentation. Other members of 
the jury were Fayette R. Plumb, 
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Revamped ‘Universal’ Line Presented 


To Dealers at Three Sales Conferences 


New postwar additions to the 
Universal line of electrical appli- 
ances and housewares and other 


models on which full production | 


will not be reached until later in 
the year, were shown to approx- 
imately 825 appliance dealers 
and their representatives in a 
series of three sales conferences 
held during January in San 
Francisco, Chicago and Hartford, 
Conn., by Landers, Frary & 
Clark, New Britain, Conn. 

Among the new products fea- 
tured were an electric blanket, a | 
two-speed washer, new ranges, a 
new tank and a new floor model | 
vacuum cleaner and a completely | 
different Bantam electric range | 
especially designed for use in 
cramped quarters. 

Bret C. Neece, vice-president | 
and general sales manager, an- | 
nounced that Universal’s produc- 
tion program for 1947 represents 
a complete change-over from pre- 
war models. 

The complete newly designed 
line of Speedliner electric ranges 
features eight new models. | 

















| to the nature of the pieces to be 


| two-speed deluxe tabel top ironer, 


The new Bantam range is a 


complete range that plugs in on | 


any appliance circuit outlet. It 
is claimed to have an oven large 


enough to roast a 22 lb. turkey, | 


although it is only 22 in. wide, 
14 in. deep and 42 in. high. Two 
units mounted on a steel frame 
inside the oven, are interchange- 
able for broiling or for surface 
cooking. 

A new wringer type washer is 
geared for two speeds, according 


washed. To match it there is a 


as well as a single speed ironer 
and a portable ironer. 

An electric blanket, which 
went on sale last month, has six 
thermostats. Also in production 
are a new automatic toaster and 
a lightweight iron. 

A heavy program of consumer 
and trade advertising, together 
with an intensive promotional 
program were outlined to the 
dealers by W. J. Cashman, direc- 
tor of publicity. 








N. J. CLARKE SAYS 
EUROPE DESPERATELY 
IN NEED OF STEEL 


N. J. Clarke, senior vice-presi- 
dent of the Republic Steel Corp., 
Cleveland, Ohio, after his return 
from a several months’ visit to 
nine Scandinavian and central 





European nations, stated the con- 
tinent is starving for German 
steel, production of which has 
been cut 35 per cent to delimit 
Germany’s war potential. 

He found no criticism of this 
Allied Control Commission order, 
but raised the question of where 
Europe will get the steel formerly 








NEW OFFICERS elected at the annual convention of the 
Kentucky Hardware & Implement Association, held Jan. 
20-21 at the Kentucky Hotel, Louisville, are left to right: 
B. F. Norfleet, Norfleet Hdwe. & Impl. Co., Harrodsburg, sec- 
ond vice-president; Clarence Jansen, Jansen Hdwe., Coving- 
ton, president; Cecil Skidmore, Redd Hdwe., Cynthiana, Ky., 
first vice-president; Morris Jones, Louisville, secretary-trea- 
New directors are: Eugene Cawood, Harlan Jewelry 
and Hardware, Harlan; L. A. Caulk, Caulk Hdwe., Camp- 
bellsville, Ky., and Gus E. Hank, Hank Brothers, Paducah, Ky. 

The Association in resolutions passed at the convention 
recommended that Congress revise or replace the Wagner 
Act with legislation affecting managément and labor that 
would be more fair and efficient; that no changes be made 
in the Fair Labor Standards Act which would extend its pro- 
visions to retailers; and to achieve the taxation of coopera- 
tives on a basis equal with comparative businesses. 


surer. 
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homemaking, transportation, fash- 


supplied by Germany. Only 
| Czechoslavakia is producing a 
| surplus, but that country is 
| forced to ship by truck, as the 
| 


seaports are still badly damaged, | 


he said. 

Although France, 
Czechoslavakia, and Luxem- 
bourg mills are operating about 
68 per cent normal, their steel 
does not compensate for the loss 
in German 
greatest shortage in Norway and 
Sweden is coal. Mr. Clarke was 
unable to see Russia, because he 
wasn’t on a selling trip. He con- 
cluded, American industrial re- 
quirements come first, and they 
need all the steel that can be 
produced. 


| 


N.E. HOUSEWARES CLUB 
REELECTS OFFICERS 


All officers of the Housewares 
Club of New England were re- 
elected at a meeting in the 
Parker House, Boston, Jan. 28. 
They are: Joseph T. McElroy, 
Jr. of R. H. White, president; 
Harry J. Woolfson, Boston Woven 
Hose & Rubber Co., first vice- 
president; John McQuade, Bon 
Marche, treasurer, and Abe P. 
Mortimer, U. S. Stamping Co., 
secretary. 





DeSOTA APPOINTS 
MARKET COUNSEL 


DeSota Chemical Co., Arcadia, 
Fla., manufacturer of Gator Roach 
Hives, has appointed Federated 
Sales—Advertising Service, 176 
Federal St., Boston, Mass., as its 
marketing counsel to help en- 
large, maintain and manage a 
national sales organization of 
manufacturers’ agents, food brok- 
ers and commission salesmen. 
Franchises are available to man- 


Belgium, | 


production. The | 





















J. E. FISHELSON 


BUCKEYE ALUMINUM 
FORMS COMPANY TO 
MAKE HOUSEWARES 


The Buckeye Aluminum (Co, 
Wooster, Ohio, has announced 
the formation of an affiliate, The 
Duralux Co., an Ohio corporation 
which will manufacture and dis. 
tribute housewares and electrical 
appliances. Ross K. Shoolroy, 
president of Buckeye Aluminum 
Co., will serve as president; J. 
E. Fishelson, formerly general 
sales manager, of the Hill-Shaw 
Co., will be executive vice-presi 
dent. The directors of the new 
company are: H. Ward Butter 
field, A. H. Strunck, and John 
Halloran. 





D. E. TODD REPRESENTS 
WHITLAM MFG. CO. 


David E. Todd has _ been 
named sales representative for 
J. C. Whitlam Mfg. Co., Wads, 
worth, Ohio, for Tyte-Unyte pipe 
joint cement, Wadco cutting and 
threading oil, and Vertex alur 
inum coating. He will trav 
Chicago, and all of Illinois. 4 















ufacturers’ agents. Those inter- 
ested should contact Federated. 





Chicago office will be opened by 
Mr. Todd. 















The 44th American Toy Fair, | 
which will open on March 10 at 
the Hotel McAlpin, and in per- 
manent showrooms at 200 Fifth 
Ave., 1107 Broadway, and the | 
Hotel Breslin, New York City, | 
will display 100,000 varieties of | 
American made playthings by | 
800 exhibitors. 
L. M. MacDonald, president of | 
the Toy Manufacturers of the | 
U. S. A., sponsors of the show, 
stated that the emphasis is on 
miniatures of the American way 
of life, featuring versions of 





ion, agriculture, and national de- | 





800 To Exhibit 100,000 Varieties 
At Toy Fair, March 10, in N.Y.C 





fense. The use of labels and 
tags giving information on 4 
interest and purpose of toys # 
widespread, reflecting the ad- 
vances in research made by the 
toy industry during the war, 8 
cording to the statement of Mr 
MacDonald. 


Plastic, wood and cardboarl 
supplies are expected to be nor 
mal, however steel manufacturers 
expect difficulty in meeting 4 
mand as steel will probably stil 
be in short supply, he state 
Manufacturers report increases ™ 
showings of lower and middle 
price range merchandise. 
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You and your customers have been wait- 
ing for a plastic juicer that is practically 
unbreakable. Dazey gives it to you in the 
Dazey Super Juicer made of a new type 
plastic that bends and bounces. The cast 
zinc handle of the Dazey Super Juicer is 
guaranteed unbreakable. These features 
are exclusive in the Dazey, and they mean 
that dealers and jobbers can sell this 
juicer with perfect confidence that com- 
plaints or returns have been reduced to 
the minimum. 





Order your supply of Dazey Super Juicers 
today. When ordering, be sure to check 
your supply of the entire line of Dazey 
Kitchen Helps—the five Dazey Can Open- 
ers, the Dazey Triple Ice Crusher, and the 
Dazey Knife Sharpener. All these products 
fit the famous Dazey “One-for-All” Wall 
Bracket. 


DAZEY CORPORATION, St. Louis 7, Mo. 


National Sales Representatives 
D. E. Sanford Company 
Offices in Principal cities 


No metal touches 
the Juice —odorless, 
tasteless, sanitary, 
easy to clean, 


Fits “1-For-All” 
Wall Bracket — Easy 
to remove from wall 
and easy to clean. 


New type plastic— 
Practically unbreak- 
able. 








Se 
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* unbreakable. 


mazing New Plastic makes 
this DAZEY Super Juicer 


lly Unbreakable 


Colorful — white 
bowl, red, green, 
black or yellow 
strainer and knob. 


Cast zinc handie — 
a new feature of the 
Dazey. Guaranteed 


































EW BABY Swiy 
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Model No. 12/52. Baby 
Swing and Stand. Also may 
be shipped complete with 
No. 21 Juvenile seat. 

No. 21 Seat is illustrated 
above. 





Baby swings and stands that have real sales appeal. Finest 
design and quality. Made right—priced right. Your cus- 
tomers actually can see Filer-Allen value. 

Here are four other important features which you will like. 


1 Each stand comes packaged complete with either baby swing or 

juvenile swing in individual heavy shipping carton. 

2 Extremely durable and attractive pearl grey finish. All metal 
parts are zinc plated, and then enameled in the same color. 

3 Easily assembled. Only one connection necessary to assemble 
complete stand. 

4 Either the Baby or the Juvenile swing seat can be substituted, one 
for the other—an important feature—because babies do grow. 


YOUR FILER-ALLEN JOBBER 
WILL GIVE YOU 
EFFICIENT, HELPFUL SERVICE 


He has been chosen for his ability and experience, and his 
understanding of Retailers’ needs. You can depend upon 
him. Among other things, he will give you 


IMMEDIATE DELIVERY 


Manufactured by 
FIVE FILER BROTHERS 
Grove City, Pa. 
OTHER LINES CARRIED —L. E. 


Stemmler Archery . . . Mohican Nursery 
Chairs . . . Supercraft Juvenile Furniture. 


Auto Seat, De Luxe No. 71 
Heavy canvas with metal frame. 
Equipped colored spinner 
beads and removable fiber board 
bottom. Color maroon, trimmed 
in white. 
Baby Spring, No. 51 
frame. 


cover. Safi 
white trimmed in blue. 


OMmpiny 


REPRESENTATIVE 
STREET 


MANUFACTURERS ' 
THIRTY-FOUR WEST FEDERAL 


To UN G SFB WwW N a ¢, OO. 4A 


Roy A. Bradt, vice-president of 
the Maytag Co., Newton, Iowa, 
was elected president of the 


ROY A. BRADT 


American Washer & Iron Manu- 
facturers’ Association, at the an- 
nual meeting held in Chicago. 
Mr. Bradt was chairman of the 
association’s post-war planning 
committee in 1943-44 and was ac- 
tive as a member of the home 
laundering equipment OPA in- 


Roy A. Bradt President of American 
Washer & Ironer Mfrs. Association 


Benton J. Willner, assisigy 
vice-president, Inland Steel CG, 
Chicago, Ill., who addressed th 
meeting, stated that the shortay 
of sheet steel will continue unt] 
early in 1948. Expansion pn 
grams which would have hey 
completed by mid-1947 were &. 
layed through strikes in the ele. 
trical industry, Mr. Willner said 
He further stated the industy 
had entered 1947 with a marked 
scrap shortage and labor shor. 
age, particularly in the unskilled 
and semi-skilled labor class. 

New vice-presidents _ electej 
were: J. C. Nelson, chairman ¢ 
board, Easy Washing Machin 
Corp.; C. G. Frantz, president, 
Apex Electric Mfg. Co., and 
Oscar Lenna, president, Black. 
stone Corp. New association e 
ecutive members include: E, L 
Farquharson, sales manager, 
home laundry division, Landers, 
Frary & Clark, New Britain, Big 
Conn.; C. E. Anderson, manager, Ble 
home laundry equipment division, 
General Electric Co., Bridgepor, 
Conn., and H. Paul Nelliga, 
president, Easy Washing Ms 
chine Corp. Bernard J. Hank, 
president, Conlon, Corp., Chi 


FRANK G. 


¢.R. NEFF, F. ¢ 
ELECTED ' 
CLEVELAND ‘| 


G. Rider Neff 
‘auufman have | 
ice-presidents in 
nd product engi! 
wely, for the 
Co., 2917 
and 4, Ohio. 
been general 





dustry advisory committee. 


cago, IIl., was reelected treasurer. 








TRAUBEE PRODUCTS | 


TO SELL THROUGH | 
WHOLESALERS 


A new sales policy of channel. | 
ing distribution through whole- | 
salers rather than directly with 
retail outlets as heretofore, has 
been adopted by Traubee Prod- 
ucts, Inc., of 924 Bergen St., 
Brooklyn 16, N. Y., manufactur- 
ers of Time-Saver Pressure Cook- 
ers and heavy-cast aluminum 
waterless cookware. 

Jacques Traubee, president, in 
making the announcement point- 
ed out that during 1946 limited 
production made it impossible for 
his firm to deal through the 
jobbing trade. 





1500 ATTENDED NAIRN 
LAYERS’ SCHOOLS 


Congoleum-Nairn, Inc., Kearny, 
N. J., has announced that in 
1946 over 1500 students attended 
the Nairn Layers’ schools, both 
at the factory and in the field, 
the great majority being exGI’s. 
Students came from 34 states 
and Puerto Rico according to G. 
L. Kolenski, installation man- 
ager, who states that plans for 
1947 include the maintenance of 
schools at their present rate. 
Classes will be kept small 








for individualized instruction. 





HERROLD SALES MGR. 
AM. PAD & TEXTILE 


Ned C. Herrold has been ap- 
pointed sales. manager of Amer: 
can Pad & Textile Co., Greer 
field, Ohio, and as such he wil 
direct sales of the company’ 
products including  Ta-pat-o 
sports and life saving equipment. 


G. RIDER 


joined the compan 
lb years in sales 
lamson & Session: 


SCHICK INC 
REPRESENT 


Schick Inc., St: 
ayer manufactu 
pointed John Lei 
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Co., covering 
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» traveling | 
etucky and V 
vith headquarters 


NED C. HERROLD 


His business experience has bee 
comprised of marketing 
merchandising activities. 
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FRANK G. KAUFMAN 


¢. R. NEFF, F. G. KAUFMAN 
ELECTED V.P.’S OF 
CLEVELAND CAP SCREW 


¢. Rider Neff and Frank G. 
ufman have been appointed 
ice-presidents in charge of sales 
nd product engineering, respec- 
ively, for the Cleveland Cap 
Screw Co., 2917 E. 79th St, 
leveland 4, Ohio. Mr. Neff who 


G. RIDER NEFF 


joined the company in 1944 after 
I years in sales work with the 
lamson & Sessions Co. 


SCHICK INC. NAMES 
REPRESENTATIVES 


Schick Inc., Stamford, Conn., 
duver manufacturers, has ap- | 
winted John Leigh sales repre: | 
Silative in the Cincinnati, Ohio, | 
trtitory, and Joe M. Rogers in | 
the Dallas, Texas, territory. 
Mr. Rogers was with Jeris 
Co., covering wholesale and 
tail trade in Dallas for 12 years. 
» Leigh, was formerly with 
Paudler Co., and Savage Arms 
» traveling Ohio, Indiana, 
tucky and West Virginia, 
vith headquarters in Cincinnati. 
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Chester M. Woolworth, presi- | 
dent of the Animal Trap Co. of | 
America, Lititz, Pa., was recently | 
named Secretary of Property and | 


Supplies in the cabinet of Gov- 
ernor James F. Duff of Pennsyl- 
vania. He held the same post for 
the past four years under Ex-Gov. 
Martin. 

During the first World War he 
served as a provincial first lieu- 


tenant in the regular Army. He | 
has served in various capacities | 


with Oneida Community, Ltd. 


and in 1927 became president of | 


Animal Trap Co. 


NOMA ELECTRIC NAMES 
FOUR VICE-PRESIDENTS 


Noma Electric Corp., 55 W. | 
13th St., New York City, has re- 


cently appointed four new vice- 
presidents: Walter E. Fleischaker, 
Barnard E. Fleischaker, David 


Kahn, and Joseph L. Kallus. The 


Messrs. Fleischaker were owners 


of Fleischaker & Baum, Inc., | 


manufacturer of “EffanBee” dolls, 


which business was absorbed by | 
Noma last year. Mr. Kahn was | 
formerly president of Estate Stove | 


Co., was also absorbed by Noma, 
and Mr. Kallus owned the 


Cameo Doll Products Co., whose | 
products Noma has sold for the | 


past four years. 


REYNOLDS PROMOTED 
BY NATL. SILVER CO. 


James S. Reynolds has been 
appointed assistant sales mana- 
ger of the National Silver Co., 
295 Fifth Ave., New York City. 
He was previously chain store 
representative. Mr. Reynolds 
was also sales representative for 
Landers, Frary & Clark, New 
Britain, Conn., before joining 
National Silver 12 years ago. 


JAMES 8. REYNOLDS 
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BRILLIANT LIGHT 
AT RIDING 
SPEEDS-- 


GOOD LIGHT 
EVEN AT A WALK! 


BULBS WON'T 
BLOW AT 
HIGH SPEED 


NO MORE 
BATTERY 
BOTHER 


MAKE-A-LITE DIVISION 


Chefford Master Mfg 


Tats Fairfield, Illinois 





duction facilities and surveyed | in the electrical department. He |W. P. GULLIFORD NAMED 
export markets for their com-| joined the company in 1934. SANTAY SALES MGR. 
pany’s products. With plants in| Harold Brandt succeeds Mr. William P. Gulliford \ 

] a & a vas ty 
John H. Goodwin, Jr., secretary- | Tonawanda and Angola, N. Y.: | Wallberg as service manager. cently named sales manager at 


i ; - | St. Catharines, Ont., Canada: | Mr. Brandt has served - 
treasurer, Columbus - McKinnon sik Gtaalaian, Sei Miten: | cence pansstinsgD yp apn Reade 4 Santay Corp., 355 N. Crawford 
Chain Corp. and  Chisholm- | : St ee ; pany’ | Ave., Chicago, manufacturers of 


CHAIN MANUFACTURERS | 
FLY TO AFRICA 


Franz T. Stone, president, and 














FRANZ T. STONE 


Moore Hoist Corp., Tonawanda, 
N. Y., flew from LaGuardia 
Field via Pan American Air- 
ways late in December, enroute 
to Johannesburg, South Africa, 
to visit their operations at that 
point. 
Lisbon, Dakar, 
Leopoldville. 


Monrovia and 


The South African plant of | 
is lo- | 
cated at Vereeniging and was | 
established in 1935. During the | 
war, its entire production was | 
for military purposes. The plant | 


the Tonawanda concern 


is now converted to domestic 
peacetime production. 

During their South African 
trip, Messrs. Stone and Goodwin 
inspected the reconverted pro- 


Enroute they stopped at 


the Columbus-McKinnon Chain 


Corp. and its affiliate, the Chis- | 


Hoist Corp., are 
two of the world’s 
producers 


holm-Moore 
considered 
foremost 


JOHN H. GOODWIN, JR. 


head materials handling equip- 
ment. 


CONNELLY CO. MAKES 
PERSONNEL CHANGES 


F. M. Williams has been named 
major appliance manager for F. 
B. Connelly Co., wholesale dis- 
tributors, 1015 Republican St., 
Seattle, Wash. He has served 
the company as district sales 


| representative, and manager of 


the electrical department. Neal 


Wallberg succeeds Mr. Williams |! 


of chains, | 


| 


order department since returning 
from the service. 


PACIFIC COAST MGR. 
APPOINTED BY NOMA 


Allen W. Wexler has been 


named sales manager of the Pa- 


cific’ coast region for Noma Elec- 


tric Corp., 55 W. 13th St., New 


York 11, N. Y., in charge of | 


toys, decorative lighting novelties, 
heaters, and wire cabie. 
headquarters will be in Los An- 
geles, Cal. For more than two 


| years Mr. Wexler was attached 
| to the U. S. Navy Ferry Com- 


mand. He was formerly sales 
manager for National Sales De- 


| velopers, Inc., Chicago, Ill., and 


before joining Noma was a sales 
consultant. 


PHENIX MFG. CO. 
IN NEW PLANT 


The 5l-year-old Phenix Mfg. 


: | Co., Milwaukee, Wis., makers of 
hoists and other types of over- | . 


Phenix window and door hard- 


| ware, has moved to a new and 





modern plant on N. Port Wash- 
ington Rd. The distinctive fea- 
ture of the $200,000 factory, is 
a cantilever roof support which 
enabled the builders to support 
of roof 168 ft. wide on only 
two lines of vertical columns 
and with a central unsupported 
span of over 90 ft. 

J. L. Fellman succeeded his 
father, the late J. L. Fellman, as 
president in 1935. Mr. E. D. 
Fellman is vice-president. 





His | 





WILLIAM P. GULLIFORD 


automotive and home specialties, 
Mr. Gulliford was a_ sales 

promotion representative for Car 

negie Illinois Steel Co. He joined 

Santay in 1944. 

EDW. E. ROBINSON, INC, 
OPENS NEW FACTORY 


Edward FE. Robinson, Ine, 
manufacturer of brushes, 347 V. 
Broadway, New York City, has 
completed construction of a new 
factory in Nutley, N. J. The 
layout of the production equip 
ment has been planned so that 
when complete operation i§ 


achieved back orders will be 1€ : 


duced and prompter shipments 
of new orders will be possible. 








CONLON CORP. DISPLAYED ITS 1947 IRONER AND WASHER at the Graemere Hotel, Chicago, Ill., recently t 


the Chicago area appliance people. Shown at the left, is I. N. Merritt, vice-president and general manager of the company: 
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J. S. KING IN CHARGE OF 
CHICAGO BRANCH OF 
FAIRBANKS, MORSE 


John S. King has been ap- 
pointed manager of the Chicago 
branch office of Fairbanks, Morse 


JOHN S. KING 


& Co., 600 S. Michigan Ave., 
Chicago 5, succeeding Frank-V. 
Roy, who is retiring on March 
1, Mr. Roy joined the company 
in 1908. 

Mr. King started assembling 
and testing pumping equipment 
and Diesel engines, and in 1921 
was transferred to Indianapolis, 
Ind., building electric motors and 
generators. He then worked from 
Chicago as territorial sales repre- 
sentative on pumping equipment. 
He was made manager of the 
pump department of the latter 
branch in 1930 and seven years 
later, became manager of the 





New Orleans office. Later he 
served successively as manager of 
the Pump division, and as as- 
sistant manager of the Railroad 
division. 





DETROIT DISTRIBUTORS 
NAME M. T. LEAHIGH, 
F. W. GASSER | 


The Hardware Distributors | 
Corp., 1136 National Bank Bldg., 
Detroit 26, Mich., recently organ- 
ized firm distributing builders’ 
supplies, has appointed M. T. 
Leahigh to its Contract depart- 
ment, and Floyd W. Gasser as 
sales manager. 

Mr. Leahigh was first with 
Hibbard, Spencer, Bartlett & Co. 
For several years he was with 
Cobb, Whyte & Laemmer, in 
Chicago, as assistant to Mr. 
Whyte. Mr. Leahigh spent sev- 
eral years in the Contract de- 
partment of P. & F. Corbin’s 
Chicago office and worked on 
such jobs as the Merchandise 
Mart, the Civic Opera building 
and many others. He most re- 
cently had been with L. E. Nel- 
son & Sons, Omaha, Nebr., where | 
he wrote specifications, detailed 





| cago office of P. & F. Corbin, | 





and ordered the hardware for the 
new additions to Boys Town. 
Mr. Gasser’s introduction to 
the building industry was as a 
journeyman carpenter. He later 
studied architecture at the Uni- 
versity of Illinois. He then joined 
the sales organization of a large 
millwork manufacturing concern. 
Later, he became associated with 
Morehouse & Wells Co., Decatur, 





Ill., where he organized a con- 
tract builders’ hardware depart- 
ment. He was then transferred 


to the wholesale division where | 
he was employed until he be- 
came connected with P. & F. 
Corbin. His duties with Corbin 
were interrupted by his induction 
into the Corps of Engineers. 
After service in the South Pacific 
Mr. Gasser returned to the Chi- 


where he had been until his 


resignation on Nov. 1, 1946. 





The company has taken a lease 
on a warehouse at 561 Tenth St., | 
Detroit. | 

| 
| 


THOMAS J. FINN JOINS 
J. A. GERARD, INC. 


Thomas J. Finn has joined 
J. A. Gerard, Inc., 10 E. 40th St., | 
New York 16, as head of the 
electrical and hardware depart- 
ments. Mr. Finn is interested in 
obtaining one or two more lines 
which will not conflict with the | 
ones already handled. 

| 


THOMAS J. FINN 








¢ 

HAMILTON AUTOMATIC CLOTHES DRYER DISTRIBUTORS 
United States attended a Distributors’ Round Table, conducted in Two Rivers, Wis., 
4, by the Hamilton Mfg. Co., Columbus, Ind. With only six exceptions, the entire distribu- 
tive organization was represented at the 3-day meeting, during which the production, alloca- 
ryers for 1947 were presented and discussed 
The distributors were conductedthrough the Hamilton plant. A service school 
was conducted by Kenneth L. Johnson, company service manager. William A. Friedrich, 
director of sales, Home Appliance Division, was in charge of the round table conferences. 


tion, sales and advertising plans of Hamilton 


in detail. 
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GERITY-MICHIGAN CoO, 
HAS CHICAGO OFFICE 


Gerard Beroset has been ap- 
pointed district manager of Ger. 
ity-Michigan Die Casting Co's, 
new Chicago office at 444 N. Lg 


co~ P 
ak 


Zz. 
3 


GERARD BEROSET 


Salle St. The office will give di- 
rect service on bathroom acces 
sory sales accounts, previously 
handled in the Chicago ares 
through sales agents. Formerly 
with Owens-Corning Fiberglass 
Co., Mr. Beroset served overseas 
with the 7th fleet in the Austra- 
lian, New Guinea and Philippine 
areas and recently when released 
was a lieutenant commander i 
the Chief of Navy Personn 
office. : 


ROBERTSHAW MERGES 
SUBSIDIARY FIRMS 


John A. Robertshaw, president, 
Robertshaw Thermostat (Co, 
Youngwood, Pa., has announced 
that the company’s subsidiaries 
with separate corporate structures 
have merged with the company. 

American Thermometer 
St. Louis, Mo., will be known as 
American Thermometer Division, 
Robertshaw Thermostat Co.; and 
Grayson Heat Control Ltd, 
Lynwood, Cal., as Grayson Com 
trols division, Robertshaw Ther 
mostat Co. The Paragon Mig. 
Co., Scottsdale, Pa., has 
completely absorbed. This new 
structure permits an interchange 
of processes, engineering, m 
and ideas, according to 
Robertshaw. 


NA-MAC CORP. NAMES 
N. Y. SALES AGENCY 


The Na-Mac Products Corp. 
Hollywood, Cal., makers of “Drip- 
Cut” servers, egg beaters 
other products, has appointed 
Gretsch, Mitchell & Morvay, 1133 
Broadway, New York City, its 
sales representatives in the New 
York area. 
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No. 4715 


WOOD CASEMENTS 


casements. 








CUT-AWAY 
VIEW SHOWS 
INTERNAL 
MECHANISM 














Arm is 5/32" cold rolled steel, cadmium plated, 
with teeth accurately machine ground (hobbed) 
at exact operating angle. 


~ 


Full Y2“ diameter case-hardened steel worm. 
Shaft is integral with worm. 


bad 


Solid brass bushing acts as a bearing for worm 
shaft; threaded in housing; cannot back-out 
under pressure. 


> 


Arm pivots on 3/8” case-hardened bearing-stud 
shoulder. 


5. Solid brass arm button is locked in channel. 


6. Heavy-gauge channel guide (brass or steel) has 
3 point anchorage on window. 


Getty manufactures operators for all types of case- 
ments for both wood and metal. Also a complete line of 
high-quality accessory hardware for casement windows. 





Consult your local Contract Builders’ Hardware 
Dealer, your Wholesale Hardware Jobber, or write: 


=H. S. GETTY & CO., INC. 


3352 N. 10th ST., PHILADELPHIA 40, PA. 
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A practical, efficient, medium - priced 
operator for screened and non-screened 














G. GILBERT THORNE E. W. WINDSOR 





G. G. THORNE TO HANDLE |sland, Ohio, has been appointed 

SHERWIN-WILLIAMS general manager of trade sales, 

TRADE SALES | succeeding A. If. Burt, who is 

G. Gilbert Thorne, formerly | now north central district mana- 

manager of special chemical| ger. Mr. Thorne’s former posi- 

products sales for Sherwin-Wil-| tion has been taken by E. W, 
liams, 101 Prospect Ave., Cleve- | Windsor. 








45-minute soak-wash-rinse-flush- 
dry cycle. 


G. E. UNVEILS WASHER, 
DRIER AND IRONER 

Two ironers, a washing ma- 
| chine and a drier, new products 
| of the General Electric Co., 1285 
Boston Ave., Bridgeport 2, Conn., 
| were unveiled to the trade for the A. J. Lindemann & Hoverson 
first time, at the Furniture Mar- Co., Milwaukee 7, Wis., has ap- 
ket, in Chicago, in January. The} pointed Elliott Lewis Electric 
new appliances will be shown in| Co., 401 N. Broad St., Philadel 


L & H RANGE FIRM 
NAMES JOBBER 


| the field, to the trade, this month. | phia 8, Pa., distributors for Lal 


The “All-Automatic” washing | Electric Ranges and Water Heat- 


| machine is G.E.’s first entry in | ers in the Philadelphia area. The 
| the automatic washer field. The | territory of Gross Distributors, 


company claims it is the first | Inc., 570 Lexington Ave., New 
washer to operate completely au- York City, representing L&H in 
tomatically from the time it is| the New York City district, now 
started until it has completed its | includes northern New Jersey. 











THE HEATING & APPLIANCE DIV., EVANS PRODUCTS 
CO., Plymouth, Mich., held its annual salesmen’s banquet In 
Chicago, during the January Furniture Mart. Some of those 
who attended were: (left to right), R. B. Evans, vice-pres 
in charge of the Heating & Appliance Div.; George Scheuder, 
chief engineer, Evans Products Co.; Ray Krokos, heating an 
appliance engineer; William L. Shea, Midwestern represente 
tive; Bob Faltermeier, Western representative; A. W. Shields, 
division general sales manager; Bob Pettigrew, Eastern repre 
sentative; Peter A. Shedlesky, public relations dept., Robert 

. Gass, sales promotion manager, and Vic Clements, South 
ern representative. 
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DELAWARE HARDWARE PLAYS HOST TO INDUS- 
TRIAL FRIENDS—Here are some of the industrial guests of 
Delaware Hardware Co., Wilmington, Del., wholesalers and 
mill supplies distributors, at that»firm’s recent second annual 
open house party, lined up at the oyster bar. Attended by 








approximately 200 guests the party had as its master of 
ceremonies Hon. Harold G. Hoffman, former governor of the 
state of New Jersey. The gathering was held at the company’s 
headquarters. 








D. O. FARRAND JOINS and H. B. Nichols, who have 
B. F. GLADDING & CO. been with the company 38 years. 
H. R. Jones has been with the 


David O. Farrand, author and . 
firm 28 years, his son, Murray 


sportsman, recently joined B. F. J 95 1 hi 
Gedding & Co., South Otselic, | “°° <9 Yoers, and nis grand- 
son, Murray Jones, Jr., two 


years. George Campbell has 26 
years of service, and Alfred T. 
Campbell, his brother, and Harry 


Frost have 25-year records. 


R. B. JONES, OF BLISH, 
MIZE & SILLIMAN CoO., 
IS CITY OFFICIAL 


Raymond B. Jones, manager of 
the cutlery, housewares and elec- 
trical departments and advertis- 
ing manager of Blish, Mize & 
Silliman Hardware Co., whole- 
salers, Atchison, Kan., has been 
appointed city commissioner of 
Atchison. He joined the com- 
pany in 1916, left to finish his 
schooling, returning in 1922. Mr. 
Jones is a trustee of the Elks 
Home, and a vestryman and trea- 
N.Y., as a special representative. | surer of Trinity Episcopal church. 
Formerly a partner in Farrand, 
Newcomb & Hatch, industrial 
sales experts, he later entered 

motion picture industry in | 
Detroit, Mich. He served as a 
tile company commander with | 
the 85th Div., in Italy. 





DAVID 0. FARRAND 





CORPUS CHRISTI HDWE. | 
GIVES SERVICE AWARDS | 


The Corpus Christi Hdwe. Co., | 
Corpus Christi, Tex., recently | 
honored 39 employees who had | 

n with the company 10 years | 
o longer, at a dinner-dance at- 
tended by 400 persons and their 
wives. Those who have the long- 
st service records are: Stan- | 
‘on F. Simpson, O. J. Koepke. | 





RAYMOND B. JONES 
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“) CANNOT TELL A LIE FATHER... 
CAMILLUS HAS THE EDGE / 


You are absolutely right, George, and one of 
the best reasons why is the many inspections 
made on every Camillus knife. Each manu- 
facturing operation at Camillus is accurately 

checked...and an inspection of each and 


every piece is performed on all 


one of the oldest and 
largest manufacturers of 
pocket knives in Amer- 
founded 70 years 
ago by Adolph Kastor 


or WR 
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vital operations. On top of all 






this,a super inspection scru- 







tinizes each finished knife 















ruthlessly for flawless oper- 






ation and pertect appearance. The 







result is a uniformly-fine quality that 







recently prompted one large hard- 






ware jobber to say, “Your quality 








is unsurpassed in the entire hard- 







ware field.” In quality, as well as 






in cutting, Camillus has the edge! 


Camillus Cutlery Co., N. Y. 17. 


















HAS THE EDGE 
—_ SA S99) _ 
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... it’s pronounced 


Ka —MiLL—us 




















ADRIAN D. JOYCE 


DWIGHT P. JOYCE 
SUCCEEDS FATHER 
AT GLIDDEN CO. 


Adrian D. Joyce, formerly 
president of the Glidden Co., 
Union Commerce Bldg., paint 
and varnish manufacturers, Cleve- 
land, Ohio, was elected chair- 
man of the board at a recent di- 
rectors meeting. He was _ suc- 
ceeded as president, by his son, 
Dwight P. Joyce, who was vice- 
president and director of the 
company for 20 years. 

R. H. Horsburgh, executive 
vice president and a_ director 
since 1917, was elected vice-chair- 
man of the board. The late R. W. 
Levenhagen, senior vice presi- 
dent, was elected chairman of the 
executive committee just a day 
before his sudden demise. New 
directors named were: John P. 
Ruth, general manager, chemical 
and pigment division; Lovell Y. 
Pulliam, general manager, Dur- 
kee Famous Foods Division, Elm- 
hurst, N. Y.; and Alexander D. 
Duncan, general manager paint 
and varnish division. 

Directors re-elected include all 
the above named officers and 
P. E. Sprague, vice-president; 








DWIGHT P. JOYCE 


W. J. O’Brien, vice-president; 
John A. Peters, treasurer and 
Clifton M. Kolb, secretary. Elect- 
ed vice presidents were: Newell 
Beatty, general manager Durkee 





ALEXANDER D. DUNCAN 


Famous Foods division for the 
Pacific coast and Alexander D. 
Duncan. 


COVINGTON TRADING CO. 
FORMED IN TENNESSEE 


I. H. Lowenhaupt and Jake 
Lowenhaupt have recently organ- 
ized a selling agency called Cov- 
ington Trading Co., in Covington, 
Tenn., to supply hardware and 
home furnishing items to stores 
in that locality. The new firm is 
interested in catalogs and price 
lists from manufacturers and 
selling agencies to jobbers. 





DONALD BRUCE OPENS 
AGENCY IN ST. PAUL 


Donald Bruce, formerly sales 
manager of the American Pad & 
Textile Co., Greenfield, Ohio, 
has organized his own business, 
Don Bruce & Associates, manu- 
facturers’ representatives, con- 





JOHN 


P. RUTH 





goods. The company is located 
at 1213 Summit Ave., St. Paul, 
Minn., and serves Iowa, Ne- 
braska, Minnesota, Wisconsin, 
North and South Dakota and the 
upper peninsula of Michigan. 


PLASTIC EXPOSITION 
IN CHICAGO, MAY 6-10 


The Society of the Plastics In- 
dustry, Inc., 295 Madison Ave., 
New York City, will sponsor the 
National Plastic Exposition, at 
the Coliseum, Chicago, May 6 to 
10. William T. Cruse, executive 
vice-president, has announced 
that the exposition will dramatize 
through new product exhibits, 
new machinery developments, 
and new fabricating techniques, 
the progress and potentials of 
plastics. 





BREDAHL PROMOTED 
BY WESTINGHOUSE 


Westinghouse Electric Corp., 
Pittsburgh, Pa., has appointed A. 
Carl Bredahl manager of the 
Better Homes Dept. He joined 
Westinghouse in 1943 after nine 
years as chief of the mechanical- 
electrical-utilities division of the 
Federal Public Housing Au- 
thority. He was technical direc- 
tor of the Better Homes Dept. for 
the past two years. 








WEISSER SALES MGR. 
OF EMERSON RADIO 


Charles O’Neil Weisser, sales 
promotion manager, has_ been 
named sales manager of Emerson 
Radio & Phonograph Corp., 111 
Eighth Ave., New York 11. In 
1926 he joined Atwater Kent as 
western divisional manager and 
served in that position for 10 
years. Except for two years 
Army service, he had covered the 
west coast for Emerson since 
1936. 





O. E. LINCK CO. MOVES 





TO NEW PLANT 


O. E. Linck Co., Inc., Valley 
Rd., and Route 6, Clifton, N. J., 
has moved to a new plant which 
utilizes 40,000 sq. ft., of space in 
the manufacture of the TAT line 
of insecticides. 





WORKER, 85, RETIRES 
AFTER 65 YEARS 


Joe Gates, 85, was recently re- 
tired by the Janney-Semple-Hill 
Co., Inc., wholesalers, Minne- 
apolis, Minn., after 65 years of 
service. At a party in his honor 
he was given a new overcoat, 
two cash gifts and a box of 
cigars. He has 28 grandchil- 
dren and 21 great grandchil- 
dren. 


lines of hardware and sporting], 


DON ROSE 


DETROIT HOUSEWARES 
CLUB REORGANIZED 


The newly reorganized House. 
wares Club of Detroit, composed 
of men identified with the hard 
ware, housewares and electrical 
appliance industries in metropoli- 
tan Detroit, at a recent meeting 
elected the following officers: 
Don Rose, Don Rose Associates, 
president; Jack West, Graybar 
Electric, vice-president; Hugo 
Strauss, House Furnishings Sales, 
treasurer, and Dave Mercier, D. 
J. Mercier & Associates, secre 
tary. 

With the objective of meeting 
together, “away from the firing 
line,” plans were made for sev- 
eral social events, including « 
March dinner-dance. Monthly 
luncheons will feature popular 
guest speakers. Tentative plans 
were also made for a summer 
golf tournament and a fall and. 
winter bowling league. 





MARTZELL DIST. MGR. 
FOR ACE HDWE. CORP. 


Louis G. Martzell has been 
named district manager, with 
headquarters at 218 3rd Ave., N. 
Minneapolis 1, Minn., for Ace 
Hardware Corp., wholesalers, 
1319 S. Michigan Ave., Chicago 
5. Mr. Martzell, who has been 
serving as manager of the fur- 
niture department, succeeds 
David T. Olsen who recently re 
signed. 


RILEY AGAIN HEADS 
SEATTLE HDWE. ASSO. 


Charles Riley was re-elected 
president of the Seattle Hard- 
ware Association at a meeting 
held in the Gowman Hotel, 
Seattle. Other officers elected 
were: Ron Barburton, vice-presi- 
dent; D. D. Stewart, re-elected 
secretary-treasurer and F. 

Lark, J. D. Broma and H. © 


Morris, trustees. 








tacting the jobbing trade with 
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brings in 
FIVE 
FAMOUS 


TAPERED FLY LINES In the famous HEDGE SEVEN TAPER 
which adds many feet to any cast . . . In silk and nylon tapers with 
the new finish that looks, feels and casts better than prewar lines. 


LEVEL FLY LINES Biggest values ever offered, in the new 


Rain-Beau finish. 


BAIT CASTING LINES Hard braided of special high twist yarn 
for longer wear . . . Stronger than any lines previously produced 
. . - Rot and deterioration eliminated. 


SPINNING LINES Extra fine, extra strong, extra long casting 
. . . With no rotting or strength loss. 


SALT WATER LINES Smaller diameters and greater strength 
. . - Reduced stretch prevents bursting reel spools . . . Special process 
triples service-ability, in a hard laid line that won’t weaken with age. 


That’s a glimpse of Rain-Beau’s big news in fishing line development. 
Rain-Beau lines are packaged beautifully, priced right—fit the needs 
of every fisherman. 


NATIONALLY 
ADVERTISED 


in big, colorful space in 


py ALL SIX leading sporting 


magazines EVERY 
MONTH, spring, summer 
and fall. 


Order your requirements 
early, and we'll do our best 


to serve you. 


RAIN-BEAU PRODUCTS CO., CANTON, MASS.. DIVISION OF INTERNATIONAL BRAID CO., PROVIDENCE, R. I. 
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SANDERSON SUCCEEDS 
4 : oS : WILLS AS MANAGER 
ee ) - OF RYERSON PLANT 
- , Park Sanderson has been ap-| 
pointed manager of the Boston, | 
Mass., plant of Joseph T. Ryer- | 
son & Son, Inc., steel distrib- | 





| direction, will expand to includ 
' non-competitive lines suitable for 
world distribution with the hard. 
ware and toy lines already repre. 
sented. 





























MULLINS MFG. CORP. 
ELECTS DIRECTORS 


Harry M. Heckathorn and 
Charles A. Morrow, vice presi- 
| dents of Mullins Mfg. Corp, 
| Salem and Warren, Ohio, have 
been elected directors of the 
firm. 

Mr. Heckathorn executive 
vice president of the corpora 
tion and Mr. Morrow is vice 
president in charge of merchan. 
dising for the Youngstown Kitch. 
ens division. 


| 
| 
| 


is 





HOLMAN PROMOTED 
BY CHICOPEE 











| W. J. Holman, Jr., vice-presi- 
1) | | dent, Chicopee Mfg. Corp., of 
Georgia, 47 Worth St. New 


| York 13, N. Y., and general man- 
ager of the Lumite Division, has 
elected a director of the 
company. He joined Chicopee 
as an electrical engineer in 





PARK SANDERSON 


been 


utors, Chicago 80, Ill. An exec- 
utive with E. P. Sanderson Co., 














Boston, when that company was 
acquired by Ryerson in 1926, 
he continued with the latter as 
sales manager. He _ succeeds 


Gainesville, Ga., in 1940, and in 
1942 organized the Lumite Divi:- 
sion to handle development and 
sales in insect screen and fabrics, 


Herbert C. Wills, who is retir- 
ing after 34 years with Ryerson. 








































CONTINENTAL SCREW CO. 
NAMES OHIO, IND. REP. 


Oren W. Sharples has been 
named direct factory representa 
tive in Ohio and Indiana “for 
Continental Screw Co., New 
Bedford, Mass., succeeding Ken- 
neth R. Corson, who has been 
assigned an eastern district. Mr. 
Sharples, who was a member 
of the 42nd Rainbow Division, 
has completed a refresher course 
at the factory. 





PETERSON CO. NAMES 
MOORE EXP. MGR. 


Eugene E. Peterson Co., Inc., 
30 Church St., New York 7, N. 
Y., has announced the appoint- 
ment of Orton A. Moore as ex- 
port department manager. Mr. 
Moore had previously been with 
American Fork & Hoe Co., Inc. 
and John H. Graham & Co., Inc. 
The export department, under his 




















THE HARDWARE SALESMEN’S ASSOCIATION OF ST. 
LOUIS installed the above officers, at a dinner, held at the 
DeSoto Hotel. The 1947 officers shown from left to right 
are: Walter C. Meibaum, secretary; Jack A. Johnson, set 
geant-at-arms; Warren R. Becker, president; M. J. O'Reilly, 
first vice-president; Walter R. Cameron, second vice-president, 
and Otto H. Thoma, treasurer. Ross Shannon, sales manage! 
of the Socony-Vacuum Co., was master of ceremonies. 


Bridgeport 
DROP-FORGED TOOLS 


KNOWN FOR FIFTY YEARS 


THE BRIDGEPORT HDWE. MFG. CORP. «© BRIDGEPORT, CONN 
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OFFICERS OF THE MOUNTAIN STATES HARDWARE 
AND IMPLEMENT ASSN., photographed in between sessions 
of the group’s recent convention, are left to right: Clarence 
Jarvis, Denver, Colo., director; Joe E. Kellogg, Linder Hdwe. 
Co., Golden, Colo., director; Richard E. Hamm, Longmont, 
Colo., retiring president; Ed C. Romine, Schulte Hdwe. Co., 
Casper, Wyo., Ist vice-president; S. Lorane Fredregill, Ster- 
ling, Colo., president; John T. 
tary-treasurer; Ed Siebott, Craig, Colo., director, and Henry 


Bartlett, Boulder, Colo., secre- 


Officers not in photograph 


PROMOTED Brown, Eaton, Colo., director. 

ICOPEE are James F. Ellis, Colorado Springs, Colo., 2nd vice-presi- 
dent, and Harold Gilliland, Las Animas, Colo., director. Mr. 

1, Jr., vice-presi: § Bartlett has passed away since the picture was taken. 

Mfg. Corp., of In resolutions, the association urged Congress to amend 

forth St., New ff the tax laws so as to require cooperatives to pay taxes on the 


ind general man- 
ite Division, has 
director of the 
joined Chicopee 
il engineer in 
in 1940, and in 
he Lumite Divi- 


same basis as other business; to make no changes in the Fair 
Labor Standards Act which would extend its provisions to 
retailing or would admit interpretation of the Act to include 
retailing. The association also urged dealers to hold the price 
line on all commodities to the lowest possible level consistent 
with approved business safety. 








evelopment and 
een and fabrics, D. V. MCGOWAN 
ADVANCED BY 


AUTOMATIC EQPT. 


Don V. McGowan has been 
named to the newly created posi- 
tion of assistant sales manager 
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DON V. McGOWAN 










in charge of field organization 
and dealer relations of Automatic 
Equipment Mfg. Co., Pender, 
Neb., makers of the Tractorkab, 
the Automatic Cattle Currier and 
the Red Head Hog Oiler. 

He will enlarge the present 
sales force and give assistance to 
Automatic dealers. After serving 
in the Navy, Mr. McGowan join- 
¢d the firm last year, and served 
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RUPERT RESIGNS FROM 
MILLERS FALLS CO. 


Karl Rupert who represented 
the Millers Falls Co., Greenfield, 
Mass., makers of tools, for many 
years in the Mid-West has re- 
signed. ~ While he has no imme- 
diate plans, he is now living in 
Los Angeles, Cal., and plans to 
confine his interests to sales work 
in that state only. Mr. Rupert 
joined Goodell Pratt Co. in 1924 
and was Chicago manager when 
it was merged with Millers Falls 
Co. in 1931. 

Arthur E. Ackerman and E. B. 
Grant will take over Mr. Rupert’s 
territory. They will be assisted 
by Urson Otto who has joined 
the Chicago office staff of which 
Harry Duncan is manager. 















KARL RUPERT 



























Dandy Boy farm and garden implements are built 
for people who garden for pleasure or for profit. 
Here’s a profit-group just waiting to be cultivated 
by aggressive dealers. You'll sell them many items 
in the Dandy Boy line merely by putting these im- 
plements on display in your windows or on your 
floors. You won't have to tell these garden enthu- 
siasts how well Dandy Boy implements are built, 
how much time and labor they save, what a pro- 
fessional job they do. They'll see and recognize 
all of these features at a glance. Just show ’em and 
sell ’em! That’s why Dandy Boy implements are 
so profitable to handle — and they’re nationally 
advertised for extra sales-pysh. 





















You want your copy of the 1947. @., er 
Dandy Boy catalog, showing the “7 . 
complete new line of farm and 
garden implements. So, mail 
that card or letter today while 
you’re in the profit-mood. 
It’s FREE! 
If the Dandy Boy line has 
not been offered you by 
your regular jobber, 
write us for the name 
of the nearest Dandy 
Boy distributor. 
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Boston Varnish Co. Elects 
J. Edward Healey to Directorate 





J. EDWARD HEALEY 


J. Edward Healey was recently 
elected to the board of directors 
of the Boston Varnish Co., Ever- 
ett, Mass., at the annual meeting 
of stockholders. 

Mr. Healey joined the com- 
pany in 1909 as a cub salesman. 
After developing a_ successful 
territory in New England, he was 
given assignments to promote 
Kyanize products in merchan- 
dising campaigns in the U. S., 
and Canada. Recalled to the 
home office in Everett, Mass., Mr. 
Healey undertook special execu- 
tive duties in the sales depart- 
ment. He later was appointed 
assistant to F, J. Lane, executive 
vice-president, a position he con- 
tinues to fill. 








SCHELLY HEADS NCHA 
TRI-STATE CHAPTER 
John R. Schoemer, managing 
director, National Contract Hard- 
ware Association, was the guest 
speaker at the second annual 
meeting and election of officers, 
of the Tri-State Chapter, held in 
the Warwick Hotel, Philadelphia, 
Pa., on Jan. 6. Mr. Schoemer 
emphasized the great need to 
eliminate small profits and to ob- 
tain workable and _ interesting 
profits from all contract jobs. 
The chapter officers elected for 
1947 were: Arthur J. Schelly, 
chairman, Allentown, Pa.; Robert 
E. Knorr, vice-chairman, Bethle- 


hem, Pa., and James E. Leonard, 
secretary-treasurer, Philadelphia, 
Pa. 


John J. Soeffing, chairman of 
the eastern regional meeting com- 
mittee, told of his encouraging 
progress toward cooperation with 
chapters from Boston, Mass., New 
York City, Philadelphia, Pa., 
Pittsburgh, Pa., and Washington, 
D.C 

G. Norris Williams, who will 
have George Hurlbrink, Arthur 
Peters, John Bennet, Perry Top- 
kis, and C. R. Herr as _ his | 
aides, will assist Mr. Soeffing * 
his committee work. 





NEW FIRM TO MAKE 
SOLDERING EQUIPMENT 
The Delco Mfg. Co., 20 Vernon 

St., Somerville, Mass., has been 
organized by M. A. Silverman 
and H. H. Sherman for the pro- 
duction and sale of electric sol- 
dering irons and other soldering 
equipment. Mr. Silverman is 
well known in the hardware, 
automotive and electrical fields, 
his knowledge of the soldering 
field being based on 15 years of 
experience in sales and adminis- 
tration. Mr. Silverman was 
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| formerly vice-president in charge 
| of sales of Lenk Mfg. Co. 

Mr. Sherman, who was also 
with Lenk Mfg. Co., as a vice- 
resident, was previously chief in- 
dustrial engineer for Manning, 
Maxwell & Moore Co. 





U. S. PLYWOOD IN NEW 
DETROIT QUARTERS 
The United States Plywood 
Corp., 55 W. 44th St., New York 
City 18, has occupied its new De- 
troit, Mich., branch office and 
warehouse on 6845 Dix Rd. The 





office and warehouse cover 40,- 
000 sq. ft., and interior decora- 
tions feature all possible applica- 
tions of plywood. 


—_—— 


MERRILL IS EXEC. V.-P. 
MONROE STOVE CO. 


E. Lee Merrill has been ap- 
pointed executive vice-president 
of Monroe Stove Co., 3252 Mil- 
waukee Ave., Chicago, Ill., to 
direct an expanded production 
program on gas heaters. Don J. 





E. LEE MERRILL 


Irvine was named sales manager, 
and in addition will direct ad- 
vertising and merchandising ac- 
tivities. 











INDIANA Retail Hardware 


at the Murat Temple, 





Indianapolis, Ind., Jan. 


4 ~ 
Association convention, held 


28-30, 


1947, elected Darrall R. Parsons, Muncie, president, suc- 
ceeding H. J. Klopfenstein, Portland. G. F. Sheely, Indiana- 
polis, continues as secretary- -treasurer. Convention opposed: 
proposed changes in the Fair Labor Standards Act of 1938 


which would extend the provisions of the act 


“to retailing 


or which would admit interpretation of the Act to include 


retailing” 


and enactment of any law which will place any 


additional tax burden upon business. Favored: Co-op pay- 
ment of taxes on same basis as other corporations; revision 
or repeal of the Wagner (National Labor Relations Act) Law 
with legislation which would promote fair collective bar- 
gaining; give management equal voice with unions in em- 
ployer-employee relations; prohibit coercive action; prohibit 
strikes rising from jurisdictional disputes between unions; 


prohibit the closed shop and 
same 
ing suits for 


well, Martinsville; Herman J. 


make unions subject to the 


“judicial processes that apply to management, includ- 
damages or injunction.” 
Crown Point, is vice-president. 


Keller, Jeffersonville; Fred W. 


Robert F. Everett, 
Directors are: Court Max- 


Kuester, Evansville (new), and Charles L. Hancock, In- 


dianapolis (new). 


In the photo above are, left to right: 


Messrs. Parsons, Everett, Klopfenstein and Sheely. 





PHILIP SMITH 


SMITH HEADS SEATTLE 
POT & KETTLERS 


Philip Smith, buyer of house- 
wares china and glass, lamps, 
gifts and toys for the 11 stores 
of the Ernst Hardware Co., Seat. 
tle, Wash., was recently elected 
president of the Seattle Pot & 
Kettle Club. Other officers in 
stalled were: Wallace Suva, 
Frederick & Nelson, first vice- 


president; Verse Forgey, North- 
west Metal Products, second 
vice-president; Stanley Clark, 


the Vinton Co., recording secre 










tary; Harry Otterstrom, I. B. 
Kleinert Rubber Co., correspond: 
ing secretary, and Carl McCul- 
lough, Rhodes Department store, 
treasurer. 

The Seattle club now has at 
active membership of nearly 150 
and plans a 21st birthday party 
dance in April. Mr. Smith has 
appointed all major committees 
for the year. 

The Women’s Auxiliary Pot & 
Kettle Club has elected a new 
slate of officers, as follows: Mrs 
Harry Otterstrom, president; 
Mrs. Wallace Suva, vice-presi- 
dent; Mrs. Philip Smith, secre 





tary; Mrs. Kenneth Oliver, cor: 
responding secretary, and Mrs. 
Clarence Saunto, treasurer. 





LELAND KORB IS SALES 
MGR. FOR BAIN CO. 


Leland C. Korb will become 
sales manager, for the W. S. Bain 
Co., First & Main Sts., Ne >wark, 
Ohio, mill supply distributor, 
when his resignation from his 
commission as major in the army 
becomes effective. He will be » 





| full charge of the wholesale sales 
| organization, and all duties Te 
| lating to sales promotion. 


Major Korb has had 21 years’ 
experience in the sales promotion 
of hardware and allied sted 
products, He spent 14 years with 
the Pittsburgh Steel Co., and 
seven with the Bingham Hdwe 












Co., Cleveland, Ohio. 
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RIDE... te PROFIT 
on poor PRODUCTS 


REC.V.S. PAT. OFF, 








THE NEW 1947 MODEL 


: BILLY BOY PEDAL-CAR 
Still Further 


Improved ! INSPIRING 
ENTHUSIASTIC 
CONSUMER 


ACCEPTANCE 
+ 


MEETING THE 
SUPREME TEST 


* All Metal Construction OF SELECTIVE 
* Streamlined Seat: BUYING FOR 
CONTINUING 
* ; ; 
Streamlined Steering Post PROFIT 


* Three Color Baked Enamel | 
Red — Blue — Cream “QUALITY SELLS” 


WE SELL ONLY TO JOBBERS 
IMMEDIATE DELIVERY 


(Room 331 Breslin Hotel Is A MUST During Toy Fair) 
















ANENT 


OAKLAND ENGINEERING COMPANY, Inc. 


B00 - 100TH AVENUE OAKLAND 3, CALIFORNIA 





































Every Ta-pat-co you sell builds your busi- 
ness on ALL water sports equipment. When 
| you sell Ta-pat-co you sell safety — and the 
safer water sports become the more people 








will take to the water and the more 
equipment you will sell. 





Here’s the Sportster Life-Save Vest 
that hunters and fishermen really 
go for. Light as a topcoat, it never 
binds and can’t sink because it's 
filled with fresh new Kapok (five to 
six times more bouyant than cork). 
Every one of your customers who 
reads popular national outdoor 
magazines will see it advertised 
regularly. And to see one is to want 
one. Keep in touch with your jobber 
for complete stock. 


STAY-A-FLOAT 


Fun and safety for 
youngsters — sales for 
you. Exclusive safety 
features. Can't sink, 
can’t puncture, can’t 
come off in the water. A 
nationally- advertised 
leader for you. 












LIFE PRESERVER 
CUSHIONS 


Every fisherman or boat 
owner is a prospect for 
one or more of these 
colorful Ta-pat-co Life- 
Save Cushions. Ask 
your jobber. 





































LEONARD P. FINLEY 


Leonard Paul Finley, 54, vice- 
president and general sales man- 
ager, Union Fork & Hoe Co., | 
Columbus, Ohio, died in Uni- | 





RICHARD W. LEVENHAGEN 


Richard W. Levenhagen, 66, 
elected on Jan. 16 to the posi- 
tion of chariman of the execu- 
tive committee of the Glidden | 
Co., Madison Ave. and Berea Rd., | 
Cleveland, Ohio, died suddenly at | 
his home, the following day. Prior 
to his advancement, he was senior 
vice-president of the company. He 
served the Glidden Co. for 25 
years and he previously had 
been with the Sherwin-Williams 
Co. for the same length of time. 
Most of his career with Glidden 
was spent directing the Durkee 








Famous Foods division. While 
with Sherwin-Williams his ulti- 
mate position was secretary of 
the company and assistant to the 
president. 





EARL A. HUNTER 


Earl H. Hunter, 52, who repre- 
sented Richards & Conover Hdwe. 
Co., Kansas City, Mo., whole- 
salers, for 38 years, died in the 
Veteran’s hospital, Wichita, Kan., 
after an illness which had kept 
him inactive for the past two | 
years. | 

| 





—-~ 


HENRY F. WUENKER 


Henry F. Wuenker, 89, who 
operated a hardware store at 
Peebles Corner, Ohio, for half a | 


century until he retired nine | 





| he still held at 


L. P. Finley, Vice Pres., Sales Mgr. 
Union Fork & Hoe Co. Passes, Feb. 1 


| versity Hospital, Columbus, Feb, 


1, having been stricken ill on 


| Jan. 2. 

Mr. Finley joined Union Fork 
& Hoe Co. in 1936 as director of 
sales, having formerly been with 
Vaughan & Bushnell, Chicago, 
Ill., as sales manager. In 1941 he 
assumed the duties of president 
and treasurer of the W. J. Kings. 
land & Co., New York City, ex 
port representatives for Union 
Fork & Hoe’s farm, garden and 
industrial which position 
the time of his 
passing. He was very well known 
and liked throughout the hard. 
trade. Mr. Finley was a 
member of the board of govern- 
ors of the Ohio Forestry Asso- 
ciation, Scioto Country Club and 
the University Club. 

Mrs. Finley, a son, Pardee 
Cooper Finley, Corpus Christi, 
Tex.: a daughter, a brother and 
a sister survive. 


tools, 


ware 


years ago, died after a short ill 
ness at his daughter’s home, He 
was a trustee of Deaconess Hos 
pital, Cincinnati, for 40 years. 





ALOIS N. HELLENTHAL 


Alois N. Hellenthal, 62, of 
Alois Hellenthal & Associates, 
Seattle, Wash., sales agency rep- 
resenting eastern housewares 
manufacturers, died of a_ heart 
attack recently. Mr. Hellenthal 
was associated with Bon Marche, 
Seattle, for 41 years previous to 
establishing his sales agency. He 
was a past national president of 


the Pot & Kettle Club. 











A. N. HELLENTHAL 


HARDWARE AGE 
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HARVEY E. GOLDEN 
Harvey E. Golden, 
dent in charge of sales, Florence 
Stove Co., Gardner, Mass., died 
recently at Smyrna Beach, Fla., 





ae 





HARVEY E. GOLDEN 


where he was having a winter 
vacation, when he suffered a 
heart attack. Associated with the 
company 20 years, he joined the 
company as Midwest sales divi- 
sion manager. He was New York 
division sales manager before be- 
coming general sales manager in 
1941. Mr. Golden had _ been 
elected a vice-president last De- 
cember. 


JOHN R. COONEY 


John R. Cooney, 83, retired 
vice president of Igoe Bros., mill 
supply distributors and manufac- 
turers of wire nails, of New 
York, Brooklyn and Newark, 
died at his home in Maplewood, 
N. J., Jan. 14. He had been an 
executive of the firm from 1895, 
when it was founded as Igoe 
Bros. & Cooney, until he retired 
in 1936. 


JOHN A. DICKERMAN 


John A. Dickerman, 63, vice- 
president and general manager of 
Russell-Harrington Cutlery Co., 
Southbridge, Mass., died recently. 
A graduate of Cornell University, 
he was a member of South- 
bridges’ Chamber of Commerce 
and of the Elm Street Congrega- 
tional Church. 


E. C. CAMPBELL 


E. C. Campbell, 82, engaged 
for 22 years in the hardware 
business, in Hartford City, Ind., 
died on Jan. 7. 


WILLIAM E. NEWILL 


William E. Newill, 84, former 
Vice-president and treasurer of 


vice-presi- 


Ga., died Jan. 11, while on a 
visit to relatives in Indianapolis, 


Ind. 


| MARVIN M. SCHWERT 


Marvin M. Schwert, 


63, vice- 
| president, Kronenbergs, 


Inc., | 


| 
| 


|Hamburg, N. Y., died in his 
& 


home recently. 
with the retail hardware firm for 
12 years. 


JOHN T. BARTLETT 


| John T. Bartlett, 55, secretary- 
Boner tg of Mountain States 
| Hardware & Implement Dealers 
Association, and owner of the 
Bartlett Writers’ Service, died 
Jan. 23, in a sanitarium, in Boul- 
der, Col. He was stricken with 
a heart attack on Jan. 15. 

Mr. Bartlett had held the posi- 
tion of secretary-treasurer of the 
association since 1930, and was 
|also editor of the association’s 
magazine, “The Mountain States 
Hardware.” Mr. Bartlett was a 
frequent contributor to Harp- 
WARE AcE, and other business 





JOHN T. BARTLETT 


and trade magazines. His wife, 
Mrs. M. Bartlett, will continue in 
his place as secretary-treasurer of 
the association. 

He was co-author with Charles 


ship” and “Methods of Install- 
ment Selling & Collection.” “Au- 
thor and Journalist” published 
jointly by Mr. and Mrs. Bartlett, 
will be continued by Mrs. Bart- 
lett. Mr. Bartlett is survived by 


sides his wife. 





EDWARD F. BACK 
Edward F. Back, 58, buyer for 


Co., wholesalers, Atchison, Kan., 





the King Hardware Co., Atlanta, 
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M. Reed, of three books, the | 
“Retail Credits Practices,” 
“Credit Department Salesman- 


three sons, and a daughter, be- 
‘ 


Blish, Mize & Silliman Hdwe. | 


for 40 years, died Jan. 3. He | 
had retired a year ago. 


He was associated 
















MORE FUN 
FOR FISHING 
ENTHUSIASTS 


As millions of successful fishermen 
know, the better your tackle, the 
better enjoyment you get from your 
favorite sport. This is why with pre- 
cision manufacture BRISTOL takes 
such infinite pains in the making of 








its new, postwar fishing rods, reels and 
lines. Handsome hexagonal and round 
telescopic rods! One piece seamless 
tubular and one piece solid steel rods! 
Light, strong, superbly balanced rods 
for all fishing purposes . . . with reels 
and lines that set_new-day standards 
of perfection. See these new BRISTOL 
achievements at your favorite dealer's. 


Testing The Durability of 
BRISTOL Fishing Rods 


BRISTOL originated the steel fishing 
rod, knows through long practice how 
to work steel through precision manu- 
facture into fishing rods of foremost 
worth. Shown here is one of the pre- 
cise tests BRISTOL fods undergo 
while in the making. This is a test to 
assure uniform hardness of the steel. 
Each rod section must be of exactly 
the right pre-determined hardness to _ 
give it maximum 4--*" 


ADVERTISEMENTS like this, 


selling your customers on the quality 
leadership of Bristol fishing tackle ap- 
pear frequently before the 22,500,000 
regular readers of LIFE. 


— 


OL invented this Beauty. Use itfor 


ny type of fishing you will, intake, pond, - 


“Use it for dock fishing, 
ig. trolling, bait casting, yes, 
ing. A locking device (A) at 








vaaey under” 


overeat usage. 


"S Exclusive, ssislaliiacs itcdlapllalat lost Fishing Rod 


each joint lets you fix this rod securely at 
anyelength you wish in a jiffy. Popular 
priced, it comes equipped with colored cast 
aluminum reversible handle with locking 
reel band and cork grip. 


“ 


Also Makers of 
BRISTOL 
GOLF CiuBs 


















2,000,000 Bicycles 


Predicted for 1947 


Two million bicycles was the 
production goal predicted for 
1947 by H. Clyde Brokaw, presi- 





H. CLYDE BROKAW 


dent of the Bicycle Institute of 
America, at its 29th annual con- 
vention, held at the Hotel Com- 
modore, New York, Jan. 28, 29 
and 30. 

“Even though the industry was 
beset by material shortages and 
impeded by labor troubles in the 
major industries furnishing sup- 
plies to use, the bicycle industry 
in 1946 produced between a 
million and a half and a million 
and three quarter units, Mr. 
Brokaw said. 

“I see no reason,” added Mr. 
Brokaw, “why we cannot pass 
the 2,000,000 mark in 1947. The 
bicycle industry has been de- 
pendent upon other major indus- 
tries for raw materials and the 
troubles experienced by these in- 
dustries had their effect upon us. 
We expect that such difficulties 
will be less numerous and less 
frequent in the year ahead.” 

Price declines eventually will 
occur, at consumer levels, Mr. 
Brokaw said, as the normal com- 
petitive situation develops, since 
productive capacity in the indus- 
try is more than two times the 
possible normal sales volume. 

Prices, he said, are now only 
up one-third above pre-war prices 
and increased quality will be the 
basis of competition as materials 
become available in larger quan- 
tities. 

Speaking for the jobber, H. E. 
Short, Sr., retiring president of 
the Cycle Jobbers Association of 
America, pointed out the change 
in the method of distribution in 
bicycles which took place in the 


‘cleaners in the volume of recent 


After World War I about 90 per 
cent of the production was dis- 
tributed through wholesale job- 
bers, whereas by 1940 one-half of 
the bicycles, parts and accessories 
were distributed through chain 
and mail order houses and syndi- 
cates. 

Mr. Short recommended that 
jobbers get out complete cata- 
logs more often; carry larger and 
more complete stocks-and have 
attractive sample and display 
rooms, as means of improving 
their competitive status compared 
with chain stores. 























JOHN AUERBACH 


All officers of the B.I.A. were 
reelected. They are: H. Clyde 
Brokaw, president of the Shelby 
Cycle Co., Shelby, Ohio, presi- 
dent; H. W. Snyder, president 
of H. P. Snyder Mfg. Co., Little 
Falls, N. Y., lst v.-p.; Guy Wain- 
wright, president of Diamond 
Chain & Mfg. Co., Indianapolis, 
Ind., 2nd v.-p.; Harry W. Kranz, 
president of Cleveland Welding 
Co., Cleveland, Ohio, secretary; 
Fred A. Baker, president of F. 
A. Baker Co., New York City, 
treasurer, and John Auerbach, 
executive secretary. 

Richard M. Timms was elected 
president of the Cycle Parts & 
Accessories Manufacturers Asso- 
ciation. The Bicycle Manu- 
facturers Association re-elected 
N. R. Clarke, Westfield Mfg. 
Co., its chairman. Earnway 
Edwards was renamed chairman 
of the Merchant Members group. 


GRAY RESIDENT MGR. 
OF PRATT & LAMBERT 


Howard E. Gray, formerly 
sales manager of the Eastern di- 
vision, has been appointed resi- 
dent manager of Pratt & Lam- 
bert, Inc., paint and varnish 
manufacturers, 75 Tonawanda 
St., Buffalo, N. Y. Having joined 
the company in 1920, Mr. Gray 
represented the company in the 
southeastern states. He became 
sales manager of the eastern di- 
vision in Long Island City, in 
1939. 











In a petition to the Federal | 
Reserve System board of govern- 
ors, the Vacuum Cleaner Manu- 
facturers’ Association has urged 
the removal of household vacuum 
cleaner retail sales from the 
charge account controls and other | 
wartime consumer credit restric- 
tions under which they are still | 
held. 

The Federal Reserve Board, ef- 
fective December 1, last, ended its 
wartime restrictions on most cat- 
egories of consumer articles, but 
failed to remove them from a 
small number of durable goods 
items, including domestic vacuum 
cleaners. This is discriminatory, 
and is holding back the proper 
free flow of cleaners into Ameri- 
can homes, the industry contends. 
The petition asserts that to 
continue producing and selling 


months, they need to be removed 





two decades from 1919 to 1939. 
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from the list of products still 





Vacuum Cleaner Mfr.’s Urge Removal 
Of Wartime Consumer Credit Controls 


controlled by Regulation “W.” In 
the past cleaners had been sold 
with a reasonable down payment, 
and on monthly terms. The peti- 
tion stated that, according to re- 
cent national figures, about 50 
per cent of the 30,000,000 wired 
homes in the U. S. are without 
the services of a vacuum cleaner, 
indicating that many families are 
waiting till satisfactory terms are 
permitted before purchasing. 
Vacuum cleaner prices were de- 
controlled by the OPA effective 
Nov. 6, 1946, when it found more 
than equalling demand and clean- 
ers available for immediate de- 
livery in dealers’ stores, the peti- 
tion pointed out. 

Another provision of this regu- 
lation, which is claimed to affect 
the sales of cleaners, is one that 
prohibits leaving a cleaner in a 
prospective buyer’s home for ap- 
proval, without the prospect mak- 


TELECHRON APPOINTS 
SALES MANAGERS 











ing a down payment. 





RUSSELL T. WOODWARD 


ing for Telechron, Inc., Ashland, 
He has been associated 
with Telechron in several exect 


Mass. 


tive sales positions. 


Russell T. Woodward has been 
appointed manager of standard 
He was formerly 


clock sales. 





DAVID BLAIR, JR. 


district manager in charge of the 
central district, with offices in 
Cleveland, Ohio, and had served 
many years in sales work. 





REETHOF-FISCHMANN 
GETS APPOINTMENTS 


The Reethof-Fischmann Corp. 
51 Madison Ave., New York 10, 
N. Y., has been appointed expott 
managers for the Master Appli- 
ance Co., Jackson, Mich., makers 
of meat choppers, and other 
kitchen utensils; Buckeye Alum 
num Co., Woaster, Ohio, and the 
R. A. Hunter Co., makers of 
household scales. 


HARDWARE AGE 


David Blair, Jr., has been ap 
pointed general sales manager ip 
charge of all sales and advertig 
























































































America, abo 
with Nature’: 
















And since | 
have “domin: 
it is fortuna 
Americans a 
great a store 
fesources... 
the earth. Fo 
tace but a me 
ing the wisdo 
and idealism 
whose blend 
© stimulate 
Matural resou 
all humanity. 


So it is that 
€ cornucop 


















FEBRUAR 








NAGERS 






WOODWARD 


n, Inc., Ashland, 
been associated 
n several exect 


2S. 


»dward has been 
ver of standard 
> was formerly 





AIR, JR. 


n charge of the 
with offices in 
and had served 
es work. 


SCHMANN 
INTMENTS 


schmann Corp. 
New York 10, 
ypointed export 
Master Appi 
-Mich., makers 
rs, and other 
Suckeye Alumi- 
Ohio, and the 


o., makers of 


VARE AGE 





APPOINTS 


r., has been ap 
sales manager ip 


es and advertig 





a Phas 
& 


ul 


America, above all lands, is blessed 
with Nature’s lavish gifts. 




















And since it was given to man to 
have “dominion over all the earth,” 
it is fortunate for mankind that 
Americans are custodians of so 
great a store of the world’s natural 
tesources .... modern-day giants in 
the earth. For Americans are not a 
tace but a melt of peoples, combin- 
ing the wisdom, strength, ingenuity 
aid idealism of many. A people 
whose blended characteristics act 
0 stimulate the development of 
tatural resources for the uses of 
ll humanity. 


So it is that America has become 
cornucopia of the world! 





For generations the harnessing of 
Nature’s giants was accomplished 
only by laborious effort. But as 
American inventiveness expressed 
itself in better ways to ‘subdue the 
earth” the utilization of natural re- 
sources was complete. 


No single development has con- 
tributed more than the plentiful 
production of durable, reliable stee/ 
pipe. Pipe to make the great re- 
source of pure water the available 
servant of the people, pipe to dis- 
tribute natural gas, to carry com- 
pressed air to quarry hammers, to 
expel mine water, for use in ex- 
tracting valuable minerals... pipe 
for a thousand-and-one jobs that 
multiply and accelerate the utili- 



















were Lia he Thé Carl...’ 


zation of our natural resources. 

Just as in other phases of modern 
American life, the development of 
natural resources has paralleled the 
development of steel pipe so that 
it becomes a truism to say steel pipe 
makes it possible! ‘ 

The interesting story of ‘Pipe in 
American Life’’ will be sent upon 
request. 


Committee on 
Steel Pipe Research 
OF 
AMERICAN IRON AND 
STEEL INSTITUTE 


350 FIFTH AVENUE, NEW YORK 1, N. Y. 


STEEL PIPE MAKES IT POSSIBLE! 





..» better living through pipes of steel for plumbing 





FEBRUARY 13, 1947 


eer 





and heating purposes. 











Y MAY, we will have increased our facilities so 
that we'll be able to produce seven times oar 
original volume of Revere Ware. 


To back this extraordinary growth we've planned 
the biggest, most aggressive campaign we've ever had. 
Radio on a nationwide scale—more than 300 stations; 
140,000,000 magazine impressions that will reach 
every age level and every income strata; permanent 
store displays; and every merchandising help that 
could be put back of a quality product such as Revere 
copper-clad stainless steel ware. 
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We intend to build our business stil] further. And§|QECAUSE 
all the time, the more we build for ourselves, the mort only or 
profitable business we are building for you. ilready mad 


rove that i 
May 1947 be an outstanding year for you. teal, er 


We expect t 


REVERE COPPER AND BRASS INCORPORATED 7s wee 
aign eve 

Rome Manufacturing Company Division, Rome, New York fines hd the 
Listen to Exploring the Unknown on the Mutual pressure of 1 
Network every Sunday evening, 9 to 9:30 p.m., EST. tvery possib 


=< Ray aye! 
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Give Your | Customers the Aost Modern, 
[ARE PRESSURE COOKER* 


the one that is made of stainless steel, copper-clad 


further. Aod§{QECAUSE the Revere Ware Pressure Cooker is the 
lves, the mort only one of its kind women everywhere have 
you. ilready made it their first choice. And sales in 1946 
prove that it is going to be a great year for this won- 
you. derful, new business-builder. 


We expect the demand to grow, for we’re backing the 

PRPORATED Bkevere Ware Pressure Cooker with the most powerful 
tampaign ever put back of such a product—with maga- 

ie, New York fines in the mass and class groups, with the terrific 


be Mutual Pressure of more than 300 radio stations, and with 
.m., EST. tvery possible merchandising help. 


Wig 
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We're in production now. And we promise you that 
no matter how much more thaf demand grows we'll 
gear ourselves to take care of it. 


So, get back of this money-making, prestige- 
building, volume item. 


REVERE COPPER AND BRASS INCORPORATED 


Rome Manufacturing Company Division, Rome, New York 
Listen to Exploring the Unknown on the Mutual 
Network every Sunday evening, 9 to 9:30 p.m., EST. 

















WAA Plans Seven Hardware 


Surplus Sale Programs 


About three billion dollars’ 
worth of surplus capital and 
producer goods and $164,483,311 
worth of surplus consumer goods 
will go on sale throughout the 
nation under War Assets Admin- 
istration’s “Second Operational 
Program” beginning February 1, 
WAA has announced. 

Thirty-six national’ sales of 
capital and producer goods and 
48 national sales of consumer 
goods will be launched through 
regional offices during the first 
few weeks of the over-all, four- 
month program for February, 
March, April and May, WAA 
said. 

War Assets Administrator 
Robert M. Littlejohn, in outlin- 
ing the second operational pro- 
gram for the 33 WAA Regional 
Offices last week, said that “the 
tempo of operations achieved in 
the first operational program for 
November, December and Janu- 
ary must be carried on until the 
job of disposing of all surplus 
property is accomplished.” 

Recently announced figures 
showed that, under the first op- 
erational program, December 
disposals of general products 
(producer and consumer goods) 
reached an all-time monthly high 
of $514,000,000 in original cost. 

WAA explained that the 84 
national sales scheduled under 
the new program are the results 
of long-range planning and may 
be subject to some changes be- 
fore exact sales dates and de- 
tailed announcements are re- 
leased. Some additions to the 
list of national programs are ex- 
pected and, in the case of con- 
sumer goods, many regional sales 
will be opened during the four- 
month period. 

Seven programs covering sur- 
plus merchandise costing $17,- 
873,322 are being prepared by 
the Hardware, Plumbing and 
General Products Division. In- 
cluded are six fixed price sales 
and three bid sales as follows: 

(1) Rubber floats with carry- 
ing capacity ranging from 6 tons 
to 15 tons, new with few excep- 
tions; 9,681 worth $8,000,000. 
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Los Angeles, Nashville, and Spo- 
kane, Wash., regions. Competi- 
tive bid sale. 

(2) Blocks, tackle, various 
sizes, constructed of wood or 
metal or combination, new; 
worth, $3,157,854. Fixed price 
sale. 

(3) Turnbuckles made of 
steel, various dimensions, new; 
worth $1,625,984. Fixed price 
sale. 

(4) Space heaters, coal-fired 
magazine type made of cast iron 
and sheet steel, new; 2,883 
worth $80,000. San Antonio re- 
gion. Fixed price sale. 

(5) Fuses, 250 and 600 volt, 
all standard amperes, new; l,- 
087,009 worth $415,490. Various 
quantities in most regions. Fixed 
price sale. 

(6) Optical elements; 151,009 
units worth $2,574,493. Largest 
quantities in Philadelphia, New 
York and Chicago regions. Sealed 
bid sale. 

(7) Lenses and goggles, mili- 
tary and industrial types, gen- 
erally new; 2,570,048 pair lenses 
worth $515,561; 1,056,992 pair 
goggles worth $1,503,940. Larg- 
estest quantities of both in New 
York region with smaller num- 
ber of lenses in three other, re- 
gions and of goggles in 10 other 
regions. 


WAA OFFERS WIRE ROPE 
AND TOOL STEEL 


Surplus tool steel, wire rope 
and aircraft cord which orig- 
inally cost the government ap- 
proximately 1514 million dollars 
is being offered for sale on a 
competitive bid basis by War 
Assets Administration. 

About $7,500,000 worth (ac- 
quisition cost) of the tool steel, 
produced by well-known manu- 
facturers, is available in the 
following types: water harden- 
ing, oil hardening, die steel, draw 
die and finishing, shock resisting, 
hot work, high speed, drill rod, 
carbon and high speed. 

The wire rope and_ aircraft 
cord, including sizable quantities 
of general purpose ropes, had an 





original cost of about $8,000,000. 
The inventory includes: 

General Purpose Ropes, types 
6x19; 6x37; 8x19; 6x7. 

Tiller Ropes 6x42. 
Non-Rotating Lines 18x7. 

Galvanized Hawsers, 
and Running Ropes 6x12. 

Galvanized Iron Ship Rig- 
ging and Guy Wires 6x7. 

Galvanized Mooring 
6x24. 

Galvanized Steel 
Hawsers 6x37. 


Warps 


Lines, 


Towing, 








(All the above types in stand- 
ards grades and lays, preformed 
and non-preformed, ranging in 
sizes from 4 in. to 3% in. diam: 
eter common to the type.) 

Aircraft Cord both tinned or 
galvanized and stainless in 1x7; 
1x19; 6x7; 7x7; 6x19; and 7x19 
ranging in sizes 1/64 in. to % in, 
diameter common to the types. 

Offered in large quantities, 
these materials are located in 
practically all of WAA’s Re- 
gional Offices. 








FEDERAL SIMPLIFICATION NEWS 








HEAVY FORGED TOOLS 


The National Bureau of Stan- 
dards announces that a revision 
of Simplified Practice Recom- 
mendation R17-43, Heavy Forged 
Hand Tools, has been proposed. 
The standing committee in charge 
of the recommendation has ap- 
proved the proposed revision for 
comment, acceptance or both. 

The current edition of the 
recommendation is a wartime re- 
vision, and the revision now pro- 
posed will modernize it for peace- 
time conditions. 

Copies of the proposed re- 
vision may be obtained from the 
Division of Simplified Practice, 
National Bureau of Standards, 
Washington 25, D. C. 


CAST-IRON RADIATORS 


Printed copies of Simplified 
Practice Recommendation R-174- 
47, Cast-Iron Radiators, are now 
available, according to an an- 
nouncement of the Division of 
Simplified Practice of the Na- 
tional Bureau of Standards. 

The original recommendation 
was promulgated in 1940 and re- 
vised in 1941. Both of these is- 
sues listed large-tube cast-iron 
radiators only. In 1942 the 
W.P.A. issued on order prohibit- 
ing the manufacture of large-tube 
radiators, and the recommenda- 
tion was again revised to bring it 
in line with the order, which per- 
mitted only small-tube radiators. 
Ten stock sizes were recom- 
mended. 

The revised recommendation, 
which will be effective from Jan- 


uary 1, 1947, retains all but one | 














of the 10 sizes of small-tube radi- 
ators previously recommended. 
In addition, there has been added 
a stock assembly schedule of 
these radiators. This list is based 
on a study which disclosed that 
60 standard assemblies would 
take care of 90 per cent, or more, 
of the total demand over the 
country. It is expected that the 
adoption of the standard assem- 
bly list will place wholesalers in 
a position to carry ‘stocks of 
radiators in greatest demand, 
and thereby provide more rapid 
turnover and cut down inven- 
tories of slow-moving stocks. 











RANGE BOILERS, 
EXPANSION TANKS 


The National Bureau of Stand- 
ards announces that a revision of 
Simplified Practice Recommenda- 
tion R8-42, Range Boilers and 
Expansion Tanks has been pro- 
posed. The Standing Committee 
in charge of this recommendation 
has approved the proposed revi- 
sion for distribution to all in- 
terests for comment, acceptance 
or both. 

The proposed revision would 
add a double extra heavy grade 
for each size range boiler in- 
cluded in the current issue. It 
would also add a 10-gal. expat 
sion tank. It is proposed to ¢F 
pand the scope of the recommer 
dation to include galvanized solat 
tanks. Five sizes are listed 40 
stock production. 

Copies of the proposed revision 
may be obtained from the Divi 
sion of Simplified Practice, Ne 
tional Bureau of Standards 
Washington 25, D. C. 
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«+. every inch of 
Puritan Sash Cord 


exceeds the Strength 


requirements set up by 


the U.S. Government 


PURITAN 
Sisk. Coal 


PURITAN CORDAGE MILLS, INC. e LOUISVILLE, KY. e ATHENS. GA 


Executive offices: Louisville, Ky 


M ake 

















POWER TOOL 





ACCESSORIES 





#370—'%” Hardened 3-jaw Chuck to fit /2”-24 Spindle. 
#373—'” Hardened 3-jaw Chuck to fit /2”-24 Spindle. 


#380—'2" Chuck with No. 2 Morse Taper Arbor. 
#381%2” Chuck with Arbor to fit 2” or 36” Spindle. 
#382—'2” Chuck with Collars and Arbor to fit 2”. 


#383—Arbor to fit %2” or 5%” Spindle, with Collars. 
#384—'2" Chuck with 2” Straight Arbor. 

#407—No. 2 Morse Taper Arbor with Collars and Nut. 
#¢408—No. 1 Morse Taper Arbor with Collars and Nut. 
#410—Rigid Coupling for Connecting two 12” Shafts. 
#411—Electric Drill Arbor for holding Grinding or Pol- 


#430—Plumb Bobs—Round, Perfectly Balanced, Nickel 


#431—Plumb Bobs—Hexagon, Perfectly Balanced, Nickel 


ORDER FROM YOUR JOBBER 


SERVING THE TRADE FOR 30 YEARS WITH QUALITY 
AUTOMATIC SCREW MACHINE PRODUCTS AND 


BROWN-MCLAREN MFG. Co. 
HAMBURG, MICHIGAN 


MAKERS OF SCREW MACHINE PRODUCTS AND 





430 431 


Other threading to specification. 


Other threading to specification. 


or 5%” Spindle. 


ishing Wheel. 
Plated. 4 oz. or 8 oz. 


Plated, Screw Cap. 8 oz. or 12 oz. 


POWER TOOL ACCESSORIES 


TOOLS OF QUALITY 
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A. C. OHLENDORF has 
been a hardware man since 
March 14, 1884, when he be- 
came a bill clerk at the age of 
15 for the Nashua Leck Co., 
Nashua, N. H. Today he is 78 
years old. In 1887 the lock 
company was merged with The 
Whipple Mfg. Co. of Cleveland 
and the Lockwood Hardware 
Mfg. Co. was formed, the 
managers of the old company 
then organizing a manufac- 
turers’ agency to handle Lock- 
wood sales. Later Cheney ham- 
mers, the Underhill Edge Tool 
Co., Cincinnati Saw Co., H. B. 
Ives., and Dayton Screw Co. 
lines among several others 


were added. After two years of making out invoices, Mr. 


Ohlendorf was transferred to the city desk and in 1889 largest R 
was sent out on the road to cover Michigan and Indiana 25 years; 
until 1911, when he started a manufacturers’ agency of Shriner. 

his own. And in 1936 Mr. Ohlendorf started to manufac- large wa 








A. C. OHLENDORF 
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wre a line of plastic chisel handles which now takes up 
his entire time and is sold exclusively to the hardware 
trade. 


FRED W. FOWLE, now a 
traveling salesman for the 
Decatur & Hopkins Co., whole- 
sale hardware firm of Boston, 
Mass., began his hardware 
career on July 6, 1896, with 
the same company he now rep- 
resents among New England 
hardware dealers. But his role 
then was as an apprentice, re- 
ceiving $3 per week. Mr. 
Fowle began traveling in 1901 
covering Vermont and New 
Hampshire and eight years 
later was transferred to a bet- 
ter territory, northern and 
eastern Maine. Another trans- 
fer came in 1922 when he took 
over the Maine, New Hamp- 
shire and Massachusetts territory, which brought him 
nearer home since he lived in Portsmouth, New Hamp- 
shire. Next year Mr. Fowle plans to bring his business 
activity to an end and he is now looking forward to 
retirement and concentration on his two hobbies, golf and 
harness horses. 


FRED W. FOWLE 


GEORGE E. EDWARDS 
has been a retail hardware 
man from the age of 18 and 
his career covers a span of 51 
years. Born on May 6, 1878, 
he entered into business life 
in 1896, when shortly after 
graduation from high school, 
he became associated with C. 
S. Mersick & Co., New Haven, 
Conn., of which he is now store 
manager. Starting at $3 a 
week and working six days a 
week from seven in the morn- 
ing to six at night, he worked 
himself up to a position where- 
in for the past 35 years he has 
been buying all the tools dor 
that company. And in the 
early days, when horse power was actually that, Mr. 
Edwards had charge of all the blacksmith supplies. To Mr. 
Edwards, relaxation from business affairs has meant music, 
having been an important member of many a quartet. He 
is also quite a hand at the mandolin. Other activities for 
which he finds time includes the secretaryship of the 
largest Royal Arcaneum Council which he has held for 
25 years; 32nd degree Mason, Knights Templar and a 
Shriner. For a time also he was chairman of one of the 
large wards in New Haven. 





GEORGE E. EDWARDS 
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PLANER and JOINTER 
__. POINTS STRAIGHT 






























*% Sturdy and Dependable 
% Positive Power Roll Table 
*% Complete Safety Devices 
*% Knives Readily Accessible 
* Finest Materials Used 


*% Precision Manufacture 


NOW set time 


for you to get all the data on the new 
Oxford. It’s literally years ahead in design. 
Its sturdy construction features, positive 
power roll table, covered gear train, Oilite 
bushings, lubricant-sealed ball bearings, 
high-speed steel knives, full safety device 
protection, constant automatic work pro- 
gression. Durable, precision-built, depend- 
able. Find out about this real profit-builder. 









FRANCHISES NOW AVAILABLE 
WRITE FOR DETAILS IN 
YOUR TERRITORY 


ENGINEERING, 
INCORPORATED 


DETROIT 3, MICHIGAN 






18950 WOODWARD AVENUE 
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fasteners, etc., withdrew prices _effec- 
tive Jan. 10. Effective Jan. 24, Techni- 
cal Glass Co. advanced prices on their 








entire line, including glass door and 


ADVANCES drawer knobs, tubular latchsets with 
Some builders’ hardware lines and items. Some cabinet hardware lines. glass knobs, and glass push plates. 
Ammunition. Copper. Iron ore. Electrical sheets. Extras on electrical sheets. Effective Jan. 31, McKinney Mfg. Co. 


Tool steel. Extras on tool steel. Some home freezers. Natural rubber. One 


line electric washing machines. 


announced numerous advances, includ- 
ing these approximate advances: 








DECLINES ’ Brass and bronze butts, all bear- 
One sunlight lamp. Certain faucets. Silver. ing and all polished and plated 
PRICES WITHDRAWN butts seterevaensexerenees - 15% 
One line sash locks, lifts, etc. Planished and plated and plain ; 
Ce 1242% 
Strap and tee hinges and hasps. 744% 
Ornamental cabinet hinges..... 10% 
Ammunition—Leading makers Builders’ hardware changes Garage hinges and sets......... 1214% 
of shells and cartridges recently ad- —Distributors report that advances con- Foot and chain bolts and shelf 
vanced prices on some items, the tinue rather frequent in this line. PINE ig ccecctesatavonncy 20% 
changes varying and averaging about 15 Among others, Champion Hardware Co., Thumb latches, corner irons, 
per cent. who make sash locks, lifts, casement mending plates, etc.......... 10% 
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SSUp 9 to 12% 
fiUp 5 to & % 
[3 Up Oto4% 
National Average Up 6% 
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... specially designed for 


your Spring Housewares Promotion 


6 value-full kitchen necessities: 


1 STEP-ON CAN WITH ALUMINUM COVER 
1 BREAD BOX 


1 WASTE CONTAINER 
3 CANISTERS WITH COVERS 





A diversified line of household essen- 
| tials for steady year-round selling. 
+ 
Volume production assuring sound 
2. values. 
i ations 
oved finishes and decor 
® cme appearance and more sales 
appeal. 
High production standards for the 
4. maintenance of uniform quality. 
Designs engineered to yield the great- 
« est utility. 
Exclusive features for greater compet 
» tive appeal. 


7 All metal for long-lasting satisfaction. 
- 


ly. 
A dependable source of supp!Y 
8. 


sponta /Mashote! te yaa matt 
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All finished in sparkling white baked enamel 
with exclusive matching 

hand-painted flower decoration! 

ENTIRE ENSEMBLE IS UNIT PACKED IN A SINGLE 
MASTER CARTON (31%," x 123%" x 155") FOR 
ECONOMY IN WAREHOUSING AND DELIVERY. 


Write or wire NOW for specifications and prices— 


Ly Aya PRODUCTS. Ine. 


41st St. & Ist Ave., Brooklyn 32, N.Y. 
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HERE ARE 4 SMART STYLES IN 





tH 


PLASTIC HARDWARE 


a Carvanite Product 


Brilliantly colored, with 
a full line of sales proven 
designs, these Modern 
| Plastic pulls will sell 
themselves if properly 
displayed. We can fur- 
nish display boards in 
various sizes. Send for 
color illustrations of the 
complete line. 


Obtainable through leading Hard- 
ware Jobbers from coast to coast. 


tH 


PLASTIC CO. 


4641 Pacific Boulevard 
Los Angeles 11, California 























Wholesale Hardware Sales’ 





By Geographic Divisions, for December, 1946 

























































SALES REPORTED SALES YEAR-TO-DATE b 
| | 
Percent Change | } 
GEOGRAPHIC December 1 Amount (Add 000) | 
DIVISION vs. Percent 
Number rata! | Change | Twelve | Twelve 
of Months | Months 
Firms Dec. Nov. Dec. Dec. Nov. | 12mos.| 1946 1945 
c 1945 1946 1946 1945 1946 1945 |(Add 000)|(Add 000) 
U.S. TOTAL... 241 +62 — 5 | $47,655 | $29,412 | $50,202} +45 | $685,431 | $472,533 
New England... 16 +66 +17 1,401 844| - 1,200} +44 16,003 | 11,091 
Middle Atlantic... ... 62 +69 —7 9,075} 5,369} 9,769) +43 106,699 | 74,558 
East North Central +79 +2 7,709| 4,295) 7,530) +53 121,899 | 79,665 
West North Central 24 +58 —21 6,345; 4,025; 8,025; +53 111,327 | 72,597 
A +49 -N 3,816} 2,554) 4,266; +53 79,694 51,994 
East South Central 16 +651 -—2 3,476| 2,303; 3,556) +43 41,473 | 28,909 
West South Central 24 +50 -— 8 6,311 4,194.| 6,845; +37 82,262| 59,912 
Wie oy eevee +71 +15 2,176 1,269 1,900; +650 20,041 13,323 
a en ae 22 +61 + 3 7,346; 4,559) 7,111) +32 106,033 | 80,484 
Bureau of the Census Current Wholesale Trade 


a Includes 38 reports received too late to be incorporated in Census Bureau published releases. 
b Includes reports received too late for inclusion in previous monthly totals. 
c Number does not apply in all cases to the year-to-date figures. 





States comprising regions: 


New England—(Conn., Maine, Mass., N. H., R. L, Vt.) 


Middle Atlantic—(N. J., N. Y., Pa.) 


East North Central—(Ill., Ind., Mich., Ohio, Wis.) 

West North Central—(lIowa, Kan., Minn., Mo., Neb., N. D., S. D.) 
South Atlantic—(Del., D. C., Fla., Ga., Md., N. C., S. C., Va., W. Va.) 
East South Central—(Ala., Ky., Miss., Tenn.) 

West South Central—(Ark., La., Okla., Texas) 

Mountain—(Ariz., Colo., Idaho, Mont., Nev., N. M., Utah, Wyo.) 


Pacific—(Calif., Ore., Wash.) 








Staples and wire goods...... 10% 
Sash and screen hardware...... 15% 
Box track and hangers..... - 5% 
Flat track and hangers......... 124%% 
a + - 


Washing machines—One man- 
ufacturer, late in January, advanced its 
prices on its entire line of washing 
machines approximately 10 per cent. 


= * 7 


Faucets—General Tire & Rub- 
ber Co. of California recently reduced 
prices on its’ deck type and wall type 
faucets, the reduction being about 5 per 


cent. 
* ¢ 8 


Home freezers— An immedi- 
ate reduction of $51 on both Estate 
and Frigid-Freeze home freezers models 
#746 and #1046, was announced Ly 
Noma Electric Corp., appliance divi- 
sions, the Estate-Heatrola division and 
Refrigeration Corp. of America. 

* 6 8 


Sunlight lamp reduced—Gen- 
eral Electric Co.’s lamp department has 
announced a reduction from $15 to 
$12.75 in the retail price of its R-40 
reflector type sunlight lamp, effective 
Feb. 3. The company said the reduc- 
tion was possible through savings re- 
sulting from mass production, the de- 
mand for this lamp exceeding previous 
estimates. 


Some more price cuts—A re- 
duction of $50 in the price of food 
freezers was announced January 22 by 
the Sanitary Refrigerator Co. The cul 
amounted to 10 per cent off the price “ 
of the firm’s $500 farm locker plan! 
unit. It is also reported that the Pene- 
tray Corp. has reduced the price of its 
heat lamp, from $3.50 to $2.90 at retail. 


Steel prices—The steel indus- 
try reports no signs of dissatisfaction 
from buyers, with its present moderately 
higher levels of pricing, and certainly 
no demand for lower figures. In ware- 
house circles, there is said to be a less 
acute over-pricing situation, on emer- 
gency lots of desirable steel out of 
stocks in some areas, and leading dis- 
tributors in the larger towns have regu- 
larized resale schedules to the general 
satisfaction of users. Recent mill moves 
include, retroactive to Jan. 1, a mark- 
up in Lake Superior iron ore prices of 
50 cents per gross ton. The last pre- 
vious increase was effective last sum- 
mer, when OPA granted a 50 cents per 
ton increase in the ceiling prices. In 
Pittsburgh, on Jan. 27, electrical sheet 
prices were advanced $5 to $6.50 a ton 
on most grades, 24 gage base. Revisions 
in extras on electrical sheets also were 
made. Width and length extras have 
been increased up to 20 cents per 100 
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LL Themselves 


ELECTRIC HEATER 





KORD Electric Stove .. . the electric 
stove with the easily cleaned drip tray, an 
exclusive, patent pending feature. Con- 
venient, highly practical and beautifully de- 
signed. Finished in white baked enamel, 
black wrinkle or chrome. Equipped with 
8 feet of U.L. approved cord, it will plug 
into any handy outlet. So attractive it may 
be used right in the dining room. 
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KORD Flectric Products Sell Themselves be 


Their finished beauty is second only to their practical ~~ 
value. A touch of the switch produces instant heat . 

there’s no waiting warm-up period. KORD MEANS 
HEAT WHERE IT’S WANTED, WHEN ITS WANTED. © | 
Sturdy construction assures lasting durability. ‘ 


KORD ACCESSORIES BECOME HOUSEHOLD NECESSITIES 
| 


a erpcmemns 94 





KORD Fan Heater . . . a compact, light 
weight heater of a hundred uses. Equipped 
with 8 feet of U.L. approved cord it can be 
easily moved about to where it is needed. 
Beautifully finished in tan or ivory wrinkle, 
it makes an unusual gift item as well as a 
practical household convenience. Ideal for 
quickly warming a room or garage, drying 
hair or personal laundry. 














MT. VERNON, NEW YORK 
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pounds. Gage extras, 24 gage and 
heavier, remain the same, but No. 25 
gage has been increased 5 cents per 
100 pounds, and Nos. 26 to 30 gages, © 
inclusive, increased 10 cents per 100 
pounds. The item quantity extras have 
been increased, and the order quantity 
extras and packaging extras on elec- 
trical sheets have also been changed to 
match those on hot and cold rolled 





RIMS SEARS oN 


sheets. 


a. St ARONIR Se 


Tool steel changed—Recently, 
the Vanadium Alloys Steel Co. an- 
nounced a new price list for tool steel, 
to affect all its standard brands, and to 
be effective on all orders shipped after 
April 1. The changes in base prices 
just about cover the 8.2 per cent price 
adjustment heretofore added to the net, | 
and which is being eliminated. New 
“extras” are also announced, covering 
both high speed and tool steel, and 3 
these will also be applied on shipments 
made after April 1. The new “extras” } 
cover quantity, annealing, heat treat- 7 
ing, packing, warehousing, size, shape 
and tolerances. This is reported to be 
the first revision in these extras since 7 
1933. 


TTT ir ttt 
et ty tly tet 


NES, RCS RRMA. AREAS eR NA ARR HS 


Sturdy... all steel dependable clothes line poles.”. .with 
either 3 or 4 patented ROP-LOC hooks attached. Durable 
2 inch steel tubing, with an overall length of approx. 7 ft. 
9 in. and extends 6-1/2 feet above the ground when installed 
properly. Shipped in bundles of six poles, knocked down with 
parts and assembly instructions in bag mounted inside tubing. 





We easnmane: 


Actual view of housing 
project showing instal- 


Write TODAY, for further particulars on this and other 
lation of Rop-Loc Poles. 


patented ROP-LOC products to... 


ROP-LOC PRODUCTS COMPANY 


1401 WEST 9th STREET °* CLEVELAND 13, OHIO 


Copper advanced—On Jan. 28, © 
American Smelting & Refining Co. j 














ORDER NOW for PROMPT DELIVERY! 
STAINLESS STEEL 


SAUCE PANS - SAUCE POTS 


WITH or 


WITHOUT COVERS 2-3-4 quarts 


Truly one of our finest metal ware! Made of heavy gauge stainless steel 
and special pluramelt. Choice of stainless steel handles, or panelyte 
handles. Ample supply for buyers who order now! 





WE ALSO HAVE AVAILABLE 
ALL STAINLESS STEEL FRYING PANS 
(special pluramelt—heavy gauge). Choice of stainl steel handl 
or panelyte handles 
Diameters 81/2"* - 101/2"' 
LADLES 2-4-7-9 oz. © SKIMMERS © FORKS © CAKE TURNERS and SPATULAS 
plain or perforated © COCKTAIL and JULEP STRAINERS © RACKS ¢ JIGGERS 
BUTTER-CHIPS © ASHTRAYS 














We invite you to visit our New York Showroom and see our exceptional 
line for home use, restaurant and hotel needs. 
In view of our increased production, we are happy to announce a reduc- 
tion in our prices. 

Write for our new catalog. 


FREEPORT MACHINE WORKS, INC. 


OFFICE AND SHOWROOMS: 16 East 52nd Street, New York 22, N.Y.—Phone: PLaza 3-8225 
FACTORY: Freeport, N. Y. 

















raised its price on electrolytic copper, 7 


one cent per pound to 20% cents, de 
livered in Connecticut valley basing 


“points. Last year’s production was very 


disappointing, for, according to a sur- 
vey of the copper industry in 1946, just 
issued by the Bureau of Mines, smelter 
production for the year (from domes-’ 
tic ores) amounted to only 594,000 tons 
as against 782,726 tons in 1945, repre- 
senting a decline of 24 per cent. Re 
finery production of new copper amount- 
ed to 904,000 tons, against 1,108,599 
tons in 1945. It is now notable that, 
since aluminum started to come into 
commercial use, in the clesing years of 
the last century, it consistently com- 
manded a higher price than copper 
until the latter part of 1946, when cop- 
per for the first time went above alu- 
minum. On today’s market aluminum is 
15 cents and 20.5 cents—a 
spread in favor of copper of 5.5 cents 
per pound, as against an average spread 
in favor of aluminum of 10.9 cents dur- 
ing the 47 years 1900-1946. 


copper 


* * * 


Lead production lags—Higher 
lead prices failed to stimulate produc- 
tion so that lead mining in the United 
States last year slumped to the lowest 
level since 1935, the Bureau of Mines 
reported recently. The copper industry 
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Buyers tell us that 4 out of J shoppers 
ask for WSS Shears and Scissors by name 





7, 











@® In store after store, the country 





>ver, ‘WISS"’ is the buy-word in 





shears and scissors. Not only because 








Wiss is the oldest and best-kn 







name in the business, but because the 








name Wiss has come to stand for 





superior quality and the lasting se 





ice that spells true economy 
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- NEW VOGUE MODEL 


First all-enclosed No-Drip Ice Crusher. 
@ ter heme bev o¢ tttthen. “Water-fall” design matches Vogue 
Juice-O-Mat. Chrome top and handle. 
Chrome Selector Dial for crushing ice 
fine, medium or coarse. Baked enamel 
body. Large removable plastic cup. And 
...it’s portable! Cat. No. 1C455. 


Crushes ice for chilling 
fruits or desserts, making 
ice cream, cold drinks. 

A “must” for ice bags. 





> MANUFACTURING CO. 


KANSAS CITY, MO. 














Setting a New Pace 
in Electric Heaters 


Wd mor a ne 7 


/ 
YW ff. C50 ig, 
yw frcsfranf 





DELUXE MODEL D 


This popular design has often been 
imitated, but no other electric heater 
combines all the features which 
have made Economaster famous. 
Embossed, highly polished chrome- 
plated steel reflector. Long-life 
tubular element with cushion spring 
mounting. Natural draft bebind re- 
flector without fan—combining re- 
flection, radiation and circulation. 
Electric welded construction, baked 
wrinkle enamel finish in attractive 
colors. 


Interested’ distributors write 


ECONOMASTER SALES, Inc. 


128 8th Ave., N. Nashville, Tenn. 
























also fell off from 1945; mine production 
declined 22 per cent, smelter production 
from domestic ores was off 24 per cent, 
and refinery production from domestic 
ores, 20 per cent. In contrast, the 
Bureau said that zinc scrap consump.- 
tion, which reached a record high in 
October, increased again in November 
to 19,593 tons, following the end of 
price controls on Nov. 10. Lead pro- 
duction in 1946 was estimated at 332,- 
478 tons, a decrease of 15 per cent from 
1945. Figured at its average 1946 price 
of 10.1 cents a pound, the bureau 
valued the output at almost the same as 
in 1945, when the average price was 
8.6 cents a pound. Labor strikes at 
mines, smelters and refineries were 
blamed for the slump in copper produc- 
tion, which dropped to about half the 
“record” totals set in 1943. 


* * * 


Natural rubber advanced — 
The Reconstruction Finance Corporation 
announced Jan. 23, an increase of 3% 
cents per pound in its selling price of 
natural crude rubber, raising the price 
to 25% cents for basic grade natural 
rubber. The higher price was to be ef- 
fective beginning with January 13 
deliveries. The price rise is a result of 
the higher price it has had to pay re- 
cently for far eastern rubber. In buy- 
ing 150,000 tons late last year, RFC 
paid a 3%4 cent increase, but did not 
immediately pass the raise to buyers, 
because some rubber acquired at lower 
prices was available. “It is hoped,” the 
RFC said, “that circumstances will 
permit a reduction in the price of syn- 
thetic rubber sometime in the near 
future.” The government, through RFC. 
is the sole producer of synthetic rubber 
in this country. Its current prices for 
synthetics, not counting freight costs 
are: Butadine-styrene, 18% cents per 
pound; butyl, 1814 cents, and neoprene, 
27% cents. 

_ + * 





Furniture and furnishings— 
From Chicago reports, it seems there 
was no mistaking the changed “tone” of 
the January Furniture and Home Fur- 
nishings Markets recently held there. 
Despite a record advance registration, 
there was no “jam,” and buyers dis- 
played none of the frenzied “take any- 
thing” attitude of earlier markets. The 
buying pace was leisurely and cautious, 
reflecting the increased availability of 
many home furnishings lines. A spokes 
man for the National Retail Furniture 
Association described the shopping 
around as in the nature of a revolt 
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against overpricing. Prices were firm 
and ranged from 10 to 25 per cent 
higher than during the period of price 
control. There was no softening of 
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Ritehen Toole 4 


8000 line - nickel plated - wood handles 


Production of these fast-selling tools is in full swing, 


using all the materials and manpower we can'secure. 


Made without compromise on quality, these proven 


profit-makers have all the attractive design charac- 


teristics... the eye appeal, the durability you have 


learned to expect from the Washburn Company. 
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GAS RANGE 
CONNECTORS 





One tool only needed 
for installation. 


assure BETTER 
CONNECTIONS EASIER 


Superseal Connectors save time and 
materials... are more compact and 
assure neat, flush-to-wall results ... more 
than a half-million installations to date! 
The complete Superseal device is 
approved by Underwriters’ Laboratories 
as an appliance connection for all gases. 





Exclusive Patented Design 


Superseal Connector is a 
complete assembly of special 
alloy aluminum tubing and 
Superseal fittings of premium 
grade malleable iron, the 
standard material for gas 
fittings. 


Long 10° tapered coneof the 
fitting assures a permanent 
gas-tight seal . . . no shearing 
action when nut is tightened 
... tubing can be bent wher- 
ever desired ... assembly can 
be used repeatedly without 
damage to tube or heavy hex 

& fittings. 


AVAILABLE NOW. Superseal Connec- 
tors are furnished in any combination of 
elbows, straight fittings or shut-off valves 
as required. The cost, with all these 
superior features, is no more than that of 
ordinary connectors. Write for catalog 
sheet giving complete description. Order 
from your wholesale distributor. 


Ligrertes 


DIVISION 
COLUMBIA MALLEABLE 
CASTINGS CORPORATION 

COLUMBIA, PA 
































prices by established manufacturers, 
and they were not at all backward in 
citing their higher operating costs in 
explaining current prices. Since the 
passing of OPA, it was said, lumber has 
gone up 12 to 20 per cent; glass, 20 per 
cent; and finishing materials, 30 per 
cent. In the case of lamps, sockets, 
which are an essential, were reported 
selling at around four times their pre- 
war figure. 
- — s 

Silver price tumbles—On Jan. 
20, the New York silver price fell 5% 
cents an ounce from the week-before 
level, with silver dealers quoting the 
metal at 70% cents an ounce. The de- 
cline over the week end was almost as 
sharp as that registered in the entire 
preceding week, when prices were re- 
duced by 6 cents to 76 cents an ounce. 
Dealers have reported some evidence of 
a “buyers’ strike” in the silver market, 
against prices regarded as too high. 
When silver trading was resumed last 
August, for the first time in nearly four 
years, the price was maintained at 90% 
cents. In a digest of the market, Handy 
& Harman said the decline which began 
late in December “was brought about 
not by actual or theatened excess of- 
ferings, but by the dwindling of de- 
mand to the near-vanishing point.” 

ee 

Catching up on rough lum- 
ber—Joseph R. Blunt, district manager, 
West Lumberman’s Association, told the 
State Department committee on reci- 
procity information recently, in Wash- 
ington, that the industry has caught up 
with the demands for rough lumber. 
Buyer resistance has forced down prices 






on cheap, “wild mixture” lots, he said, 
shipments in random sizes, random 
quality, and random quantity, which 
lumber dealers used to snap up at in- 
flated prices. “We can supply a strong 
domestic demand,” Mr. Blunt told the 
committee’s forest products panel. 
“We're already caught up on framing 
lumber, but it will take longer to catch 
up on flooring, siding, and shop lum- 
ber.” He said the demand for homes 
in this country has fallen off because 
of excessive prices. The demand for fin- 
ished wood is still high, because build- 
ers with unfinished jobs are scrambling 
for material to complete houses “before 
prices drop.” Mr. Blunt explained that 
he did not mean that housing needs 
had been met, but only that buyers had 
become more cautious. 
. e we 
New high for paper and 
board—An all-time high production of 
paper, paper-board, and building board 
was achieved in 1946, the Bureau of 
the Census reported recently. Total 
output reached 19,157,208 tons, 10 per 
cent more than in 1945, and seven per 
cent more than the preceding high in 
1941. Paperboard production increased 
392,070 tons from the preceding year to 
8,183,173 tons. There was a small gain 
in building board, with its total listed 
at 1,205,955 tons. .The better supply of 
pulpboard and wood pulp and a high 
level of waste paper collections were 
the principal factors in the increases. 
* * . 
Plumbing—heating supplies 
gaining—Plumbing materials shortages 
rapidly are turning into surpluses, and 
the most critical need now is for quali- 








Wholesale Hardware Inventories" 


By Geographic Divisions, for December, 1946 





























END-OF-MONTH INVENTORIES (Cost) STOCK-SALES-RATIOS b 
Percent Game 
GEOGRAPHIC December 1 Amount (Add 000) 
DIVISION vs. 
oa a 
Firms Dec. Nov. Dec. Dec. Nov. Dec Dec. Nov 
1945 1946 1946 1945 1948 1948 1945 1948 
- 
U.S. TOTAL..... 154 +41 + 7 | $84,848 | $38,826 | $51,051 168 193 148 
Ss aaa 10 +47 0 2,007; 1,362) 2,015 195 
Middle Atlantic. ...... +41 +10 5,988; 4,248| 5,444 138 180 123 
c +659 +4 9,323; 5,865; 8,999 142 163 141 
West North Central 18 +24 +2 9,243; 7,425); 9,048 193 117 
South Atlantic........ 25 +45 +16 4,777| 3,297); 4,121 158 165 121 
East South Central... . 7 +55 +12 2,366; 1,530) 2,113 192 169 158 
West South Central... . 18 +45 +11 10,132} 7,008; 9,152 213 176 
Spas 6 +42 +11 976 688 878 107 138 93 
ee ee 13 +36 +8 10,036 | 7,403; 9,281 244 197 
































Bureau of the Census 





Current Wholesale Trade 


a Includes 31 reports received too late to be incorporated in C ensus Bureau published releases. 
b Stock-sales ratios are obtained by dividing the stocks by the sales for an identical group of firms. 
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BE FARTHER AHEAD IN '47—SELL 


FEBRUARY 13, 1947 





«gg, VOLLRATH QUALITY WARE! 





This year, buyers will be choosers . . . especially 
the legion of women who have and want the better 
things in their homes. They’re qua/lity-wise...the 
kind of customers you'll need to make substantial, 
profitable sales . . . the kind that takes pride in 
asking for Vollrath Ware. 

To bring more of them into your store—to sell 
them the beautiful, serviceable kitchenware of their 
choice—display Vollrath Ware at every oppor- 
tunity. Do so—and you'll be farther ahead in ’47. 


tot tor he MTN 


SINCE 18674 ty 


Symbol of Quality 


The “4 , 
U, lsat 
: SHEBOYGAN, WIS. 
NEW YORK - CHICAGO - LOS ANGELES 
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GREENLEE AUGER BITS 


Another after another high-quality GREENLEE Auger 
Bit speeds off the production line to help you meet 
today’s great demand. But each is made in a ‘‘careful 
hurry’... closest attention is given all details for real 
quality throughout. Cutting parts are carefully sized 
to indicated diameters. Twist is ground for sure clear- 
ance...spurs are accurately shaped ... cutting edges 
are razor-sharp. And the tool is tested in wood to 
assure fast-working, smooth performance. Sell top 
quality .. . sell GREENLEE! 





















REGISTERED TOOLS 


‘GREENLEE 


FOR THE CRAFTSMAN 








STOCKED BY LEADING WHOLESALERS 


HIGH-QUALITY 


LINE 


FAST SELLERS IN THE GREENLEE 


Auger Bits e Expansive Bits e Socket Butt Chisels e Socket Firmer Chisels e Car Bits e Razor Blade 
Draw Knives e Automatic Push Drills e Spiral Screw Drivers e Bit Extensions e Bell Hangers’ Drills e 
Turning Tools « For complete information on these and other fine GREENLEE Tools, write today to 
Greenlee Tool Co., Division of Greenlee Bros. & Co., 1802 Herbert Avenue, Rockford, Illinois, U.S.A. 
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fied journeymen to install equipment, 
R. J. Weber, president, Illinois Master 
Plumbers’ Association said recently. At 
the Illinois group’s convention, W. W. 
Weaver, president of the Plumbing and 
Heating Industrial Bureau, said ma- 
terials, with the exception of steel and 
cast-iron pipe, are accumulating to such 
an extent that. normal deliveries on 
most items can be expected before the 
mid-year. This condition, he said, al- 
ready exists in many lines. Production 
methods are being modernized, Mr. 
Weaver continued, foundry processes 
are being mechanized, and labor-saving 
machinery and methods are being intro- 
duced. As an example, he pointed out 
that before 1946, the gas-fired water 
heater industry had turned out not more 
than 800,000 units annually. Last year 
1,250,000 units were produced, and ca- 
pacity for 1947 is from two to three 
times greater than in 1941. 


* * + 


Large flat glass demand — 
With the automotive industry and build- 
ing trades as their major customers, the 
three chief manufacturers of windows 
and plate glass foresee a sustained 
heavy market for flat glass in 1947, ac- 
cording to a recent survey. Manufac- 
turers will sell “everything they can 
produce this year,” according to spokes- 
men, a statement the more significant, 
because output of both plate and win- 
dow glass is at peak levels. In normal 
years, building consumes 75 to 80 per 
cent of all window glass production and 
from 10 to 20 per cent of the plate 
glass. While some automobile com- 
panies use sheet safety glass, they take 
approximately 70 per cent of the plate ° 
glass output. Both window and plate 
glass are scarce, although production 
has soared to all-time highs. 1946 pro- 
duction of window glass, 800,000,000 
square ft., topped the earlier 1941 peak 
of 725,000,000 ft. Industry estimates 
place plate glass production in 1946 at 
approximately 210,000,000 sq. ft. beat- 
ing 1941’s previous high of 190,404,000 
ft. Glass manufacturers had a 13-week 
strike to cope with, from Oct., 1945, 
through Jan., 1946, which depleted in- 
ventories. The accumulated demand 
since has prevented producers and their 
distributors from rebuilding these 
stocks. Before the end of 1947, dis- 
tributors should have sufficient stocks 
to handle normal building requirements 
out of their inventories, manufacturers 
now say. They discount rumors of 
housing projects being held up for ex- 
tended periods because of shortage of 
glass. The bottleneck in connection 
with insertion of windows in homes was 
attributed by builders mainly to the un- 
availability of sash and glaziers. Post- 
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Other states in 
“Union Pacific West” 
will be featured in suc- 
ceeding advertisements 


in this series. 


UNION PACIFIC RAILROAD 
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TREMENDOUS 
INDUSTRIAL AND 
AGRICULTURAL GRO 














OF INDUSTRY 
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A vast opportunity for development awaits 





























ff) 








industrial and commercial concerns plan- 
ning a west coast location. 





POPULAR 
VACATION 
REGION 











California’s population, steadily increasing, 














pe 
NATU 
RESOURCES 


the 


offers a tremendous easy-to-reach market. 















Raw materials... minerals, petroleum, lum- 

ber and agricultural products are available 

in large quantities. 

The Golden State is ideally located for 
—, Pacific export trade. 


















beso Hydro-electric power, nearby natural 
CONDITIONS gas and oil fields, a mild all-year 






climate are industrial advantages. 



















Freight transportation facilities are 
unsurpassed. California is one of elev- 
en western states served by the Union 
Pacific Railroad. 

For industrial expansion, consider 
California. For dependable, all- 
weather transportation, to or from 
the West, we suggest — 









SPLENDID 
TRANSPORTATION 
FACILITIES 






































be Specific ~ 
say Union Pacific 


* For information address Industrial Department, 
Union Pacific Railroad, Omaha 2, Nebraska. 


THE STRATEGIC MIDDLE ROUTE 








YOU'RE 
LOSING 


>a 


More and more hardware retailers are 


discovering how much business there is in 
selling Pyrene Products. Stores which 
never before sold fire extinguishers are 


now selling them at a good profit and a 


quick turnover. The market is expanding; 
people are more fire conscious — they 
want more protection because of in- 


creased property value, scarcity of 
materials and the shortage of houses. 
Customers naturally buy products with a 
familiar name. It is to your advantage to 
sell a well known, advertised quality 


product. Pyrene is one of the best known 
ularly in national magazines, Pyrene ad- + 


vertisements are impressing home owners 
names in fire equipment. Appearing reg- 
with the importance of protecting their 
homes from fire . . . putting out little fires 


before they cause real damage. 


Order a No. 4 Pyrene Profit Kit from 
your jobber today. It’s all you need 
to cash in on the increased demand 


for extinguishers for home protection. 


pyrene Nanufacturing Compar 


*T_M. Reg. U.S. Pat. Off. 


if 


NEWARK 8 NEW JERSEY 


Affiliated with the C-O-Two Fire Equipment Co 


:mister. . . 
\, If you don’t stock 
) PYRENE® fire equipment 


/ 
























OPA price increases of approximately 
18 per cent should mean more favor- 
able manufacturers’ profit margins. 

* e s 


International Silver Co.—In- 
ternational Silver Co. hopes te double 
its 1941 production by the time it cele- 
brates the centennial of its “1847-Roger 
Bros.” silverware, according to Craig 
Munson, president. Production in 194] 
represented a peacetime record. Prices 
of the company’s nationally advertised 
lines have not been increased since the 
war, and “we intend to hold to this 
policy as long as possible, in face of 
continued rising production costs,” Mr. 
Munson added. 


More leisure—more custom- 
ers—lIt would be too bad for retailers 
to disregard the widening tendency, in 
office and industry, toward shorter hours, 
with the consequent gain in “leisure 
time” for hobbies or for play. Attractive 
departments and promotions, devoted to 
interesting and satisfying this new or 
growing demand, are a “must” in any 
live hardware store. For example, ac- 
cording to a survey by the National 
Industrial Conference Board, of 437 in- 
dustrial and commercial companies in 
20 cities, office staffs of only 141 had 
enjoyed a five-day week during the war. 
Now 346, or 80 per cent, are observing 
the short week. 


od * * 


Shipments encouragingly 
large—For the Jan. 25 week, loadings 
of freight, totaling 821,964 cars, gained 
16 per cent from year-ago levels, while 
comparison with two years ago showed 


an 8 per cent rise. Loadings so far this . 


year are above both year-ago and two- 
year ago totals, with 3,168,397 cars 
moved this year, 2,883,863 cars last 
year, and 3,003,655 in 1945. The best, 
gains in the Jan. 25 week were on 
“miscellaneous freight,” forest products, 
ore and coke. The shortage and irregu- 
lar distribution of freight cars continue 
pressing problems of the railroads, but 
some easing of the car shortage is ex- 
pected as a result of pledges by the 
steel industry that it will supply suffi- 
cient steel to build about 7000 new 
cars monthly, and to keep existing cars 
in good repair. It is now almost more 
essential to get steel for car repairs, 
because it is easier to repair cars than 
to build new ones in the emergency. 
* 6 «6 


Steel output “stepping up” 
—Steel mill operations in the week 
ended January 25, were scheduled to 
rise to a post-war high at 91.8 per cent 
of capacity, the highest level since the 
week ended May 21, 1945. The Ameri- 
can Iron and Steel Institute reported 
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qu Nos. 800 & 900 
Pin Tumbler 
Polished Zamak Case 
(Rustless) 
& Coined Brass Keys 
5). No. 800 -Size 1'/2° 
Retails $1.00 
900-Size 1’/s" 
etails $1.25. 


No. 277 
Size 15/s 


(Rustless) 
Coined Keys 
Retails 35¢ 


- 


Yo. K7701BF 
@ VA" © Disc Tumbler 
Polished Zamak Case 
(Rustless) 
Coined Keys 
Retails 65c 


o. 1600 
Size 2 « Pin Tumbh 
Polished Zamak Ca 
(Rustless) 
Key Retaining 
Coined Brass Keys 
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BERKSHIRE 


READY MIKED 


ALUMINUM F PAINT 


INTERIOR --« EXTERIOR 
SURFACES 
OWE GALLON 
Pg rainy caurit 


surface painted. 


crete, cement, etc. 


Box 251, Highland Station 








PRESERVES — — PROTECTS 


BERKSHIRE may be painted on wet or damp surfaces and will seal the 


BERKSHIRE prevents rust and deterioration of metals. 
BERKSHIRE will never harden or discolor in the container. 
BERKSHIRE may be applied to all surfaces — wood, metal, canvas, con- 


BERKSHIRE is widely used in all industries. 


BERKSHIRE is all in one can - - it is no longer necessary to stock several 
different types of aluminum paint - - STOCK JUST ONE - - BERKSHIRE. 


Ask Your Distributor For Berkshire 


BERKSHIRE PAINT COMPANY 


MAKERS OF FAMOUS DARI-GLO 


BERKSHIRE IS 
NON-TOXIC WITH 
ONLY SLIGHT ODOR 
BERKSHIRE ALUMINUM 


PAINT is in no way injurious to 





| animals and may be safely used 
drinking and feed 
, troughs, and food and dairy plants. 


in barns, 


Springfield, Mass. 














over, increase your profits. 


many times over. 





5g, <inaeitic-< co. 


ANKLIN S 


Tr 


ON, MASS 










Ambroid is really “On the Ball!” Now added millions are learning 
about Ambroid quality in Collier’s, Popular Mechanics, Popular 
Home Craft, Home Craftsman, Popular Science,Outdoorsman, Grit 


With these 7 national magazines pushing Ambroid, a new giant 
force — Consumer Advertising — is working to speed your turn- 


For 37 years, the favorite cement, both for making and mend- 
ing ’most anything. Ready-to-use . . 
Be sure to use attractive new 


Display Box. Dealefs say it really 
does boost sales — earns its space 


DEALERS: your regular jobber for 
° y Mos sodiax If he cannot 
supply you, write us on your letterhead, 
mentioning his name, and get sample Free. 


nsumer Campaign 
Speeds Turnover 


» > . dries quickly. 















that the output of 1,617,000 tons, will be 
the most tonnage for any week since 
July 30, 1945. The Institute recently 
released details of last November’s ca- 
pacity, production and shipments” on 
various steel products. Among the inter. 
esting points, for that month, steel pipe 
was turned out at 74.6 per cent of ca 
pacity, smooth wire at 77.6 per cent, 
nails at 69 per cent, barbed wire at 40.4 
per cent, woven fencing at 35.8 per 
cent, and bale ties at 76.4 per cent. 
Galvanized sheets at 54 per cent of ca- 
pacity, were still lagging behind de 
mand, but all these “merchant products” 
were, in November, bettering their 
earlier productive averages for 1946. 
* * @ 

A “fine move’’—Steel circles 
are hailing with relief, the mutual and 
voluntary extension to April 30, of con- 
tracts between the CIO Steel Workers 
and the steel industry. John R. Steel- 
man, presidential assistant, calls the ex- 
tension “a very fine move on the part 
of all concerned.” Mr. Steelman said 
“they did it themselves,” meaning with- 
out any direct White House prodding. 
“They are to be highly congratulated.” 
The purpose of the agreed extension, 
from the former Feb. 15 expiration 
date, is explained by Philip Murray, 
president of the CIO and the USW, 
who said “the union agreed to this 
course of action because we believe 
that real collective bargaining requires 
complete discussion of all points.” 
“During such discussions,” he said, “the 
public should not be kept in a state of 
apprehension. We likewise understand 
some of the problems confronting man- 


their liability in portal-to-portal suits.” 
” * 6 
Golf balls—Although backlogs 
of golf ball orders for 1946 in the hands 
of manufacturers have generally been 
cleaned up, the outlook for delivery of 
1947 orders is not too encouraging. 
. + . 
Firearms — Shotgun and rifle 
production in most plants at the pres 
ent time is still behind orders with 
shipments continuing on an allocation 
basis. 
© * e 
Bicycles — While most bicycle 
manufacturers are increasing produc- 
tion, allocation continues to be the rule 


on shipments. Prices are high and firm. 
* * * 


Baseball bats — Because of 
acute shortage of seasoned wood, nor- 
mal production and distribution of base- 
ball bats cannot be expected for the 
present. 

* o . 


Fishing tackle—The situation 





as to fishing tackle is spotty, with some 
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HE Socony-Vacuum Research Labo- 

ratories have developed an All-Purpose 
type of famous Bug-a-boo with D.D.T. 
plus pyrethrum, which insures fast killing 
action and long protection against all nine 
major insect pests.* With a dependable, 
advertised brand like this available, you 
can simplify and streamline your insec- 
ticide business. 


Acts Quickly—Gives Lasting Protection! 


This combination of the most effective 
insect killers known does the trick; 
Pyrethrum for instant kill plus D.D.T. 
for long protection. In fact, it’s the same 





formula for insect killers used by the 
army in World War II. 

And although the new Bug-a-boo has 
almost twice the killing power required 
by Government specifications for a Grade 
AAspray, it’s safe—non-toxic to humans 


hb 


= a # 


and animals when used as directed! 

Simple, isn’t it? Less uncertainty — 
more profits—from this nationally adver- 
tised product that fills your bill from 
every angle! 

Order now from your nearest Socony- 
Vacuum office, or from 26 Broadway, 
New York4, N.Y. Inthe Southwest, order 
from the Magnolia Petroleum Company 
and on the West Coast from the General 
Petroleum Corporation. 





Bug-a-boo Profit Tip! 
Bug-a-boo is sure death for moths. For 
extra profits, feature Bug-a-boo without 
D.D.T. for moth control. It also fills the 
bill for those people who still prefer a 
straight pyrethrumspray withoutD.D.T. 











, bedbugs, silver fish, waterbugs, fleas. 





*Kills flies, ants, moths, r \ q 


Bug-a-boo Products 


Bug-a-boo Super Insect Spray with and without D.D.T. 
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Bug-a-boo Moth Crystals » Bug-a-boo Garden Spray + Bug-a-boo Repellent 





D.D.T. ALONE IS NOT ENOUGH... 


it takes All-Purpose Bug-a-boo 


with D.D.T. PLUS! 








- WITH ous 

_, TOXIC INGREDIENTS 
- Plus 39 D. D. T- 
Kills flies, mosquitoes. 








ACTING 





























































































.- - & household word! 


ZIMS are sturdy and efficient, at- 
tractive in both price and appear- 
ance. Housewives all over the 
country know and ask for time- 
saving Zim household appliances. 


ZIM CAN OPENER 











Opens any shaped can, 
leaves edges neat and 
clean. Well made for 
long service. Folds up 
out of the way when 
not in use. 


ZIM JAR OPENER 





Removes screw caps, bottle caps, 
pry-up caps and friction caps. Folds 
flat against wall when not in use. 


ZIM FLATIRON REST 








> An important ad- 
dition to any ironing board. Leaves 
entire board free for ironing. Folds 
back neatly when not used. 


WRITE FOR LITERATURE AND PRICES 





ZIM MANUFACTURING CO. 


Beadquarters for Labor - Saving Home Appliances 
3047 Carroll Ave.—Chicago 12, Illinois 
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MEET THE DEMAND WITH 











Wholesale Hardware Collections* 
on Accounts Receivable 
By Geographic Divisions, for December, 1946 








7 























ACCOUNTS RECEIVABLE | Collection Percentages b 
Percent nae 
GEOGRAPHIC December 1 Amount (Add 000) 
DIVISION vs. 
—- 
Firms Dec. Nov. Dec. Dec. Nov. Dec. | Dec. Nov. 
1945 1946 1946 1945 1948 1948 1945 1946 
U.S. TOTAL..... 217 +63 — 2 | $43,382 | $26,615 | $44,132 105 108 101 
i aedade 15 +59 -—2 1,135 716; 1,160 96 95 93 
Middle Atiantic....... 54 +77 +7 9,218; 5,209; 8,588 97 100 88 
North C 33 +60 —7 7,156 | 4,486/ 7,731 102 105 101 
West North Central 23 +82 +5 6,743| 3,703} 6,401 121 129 123 
Atlantic........ 31 +659 -—4 773| 2,367] 3,946 110 117 106 
South Central 12 +49 —14 1,972; 1,323] 2,299 110 115 97 
West South Central 22 +43 -—4 5,197} 3,622; 5,440 113 114 110 
Mountain............ 6 +652 +3 823 801 108 95 90 
____. eae 21 +59 —5 7,365| 4,646) 7,766 96 101 95 




















Bureau of the Census 


group of firms. 


Current Wholesale Trade 


a Includes 36 reports received too late to be incorporated in Census Bureau published releases. 
b Collection percentages are obtained by dividing the collections by the accounts receivable for an identical 








smaller producers of bait and acces- 
sories delivering in fairly good quanti- 
ties. Production is generally far behind 
normal, however, particularly in bait 
casting reels. 


~ * * 


Wholesalers’ inventories up 
—Wholesalers’ inventories rose 53 per 
cent in dollar value during 1946, a 
Census Bureau survey showed recently. 
Much of the increase represented price 
rises, “but it may be significant to note 
that sales were up only 40 per cent, 
whereas inventories were up 50 per cent,” 
the bureau observed. Wholesalers’ sales 
for 1946 were estimated at slightly over 
$55,000,000,000, a new high, and about 
30 per cent above the previous record 
established in 1945. 


’. * 8 


An industry to watch—Hard- 
ware dealers are watching with interest 
the huge growth, during the past five 
years, of the frozen food industry. Right 
now, some of its components are under- 
going a battle for survival of the fit- 
test, with some small insufficiently 
capitalized companies and packers of 
off-quality products likely to “fall by 
the wayside.” But after this shaking- 
down process, the industry that emerges 
from the present group of 450 frozen 
food processors will be more stable and 
its products more uniformly topgrade, 
according to spokesmen for some of the 
leaders. Confidence in the future of 
frozen foods is also exhibited by com- 
panies who are still rushing to fill con- 
sumer orders for home and farm freez- 
ers, and refrigerators with frozen food 





storage compartments. Several key man- 











ufacturers have been taking surveys of 
their markets and dealers to determine 
whether the demand for home and farm 
freezers has been overestimated. Results 
indicated that the public has not yet 
“tired of its wait,” though it is con- 
ceded that the inability of manufac- 
turers to produce projected schedules 
of domestic and commercial frozen food 
units has slowed sales in the industry. 
There is no telling where sales of pack- 
aged frosted products will go, when 
retailers really can get display cabinets 
and consumers are able to get freezers, 
lockers and refrigerators with adequate 
zero storage capacity. 


*>- * * 


A drop in the index—tThe As- 
sociated Press weekly index of 35 
wholesale commodities showed the 
greatest aggregate drop in the latest two 
weeks, of any like period since before 
1935, with one exception. That came 
in a single two-week span last summer 
when prices were fluctuating widely 
during OPA’s uncertainties. As of Jan. 
29, the index, at 164.9 per cent of the 
1926 “par,” compared with 167.2 a 
month earlier, and with a recent “high” 
of 170.57 per cent. 


* * * 


Predict drop in living cost— 
Eleven of the country’s top economists 
unanimously predicted a decline in the 
cost of living, in the latter half of 1947, 
in an appraisal made at the latest meet- 
ing of the National Industrial Confer- 
ence Board economic forum, and re 
cently released. The average of their 
predictions placed the closing con- 
sumers’ price index for 1947, at 140 per 
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... Flenty of PROFITS | 
with my DUNBAR GLASS _ 


FEBRUARY 13, 1947 


“We can really go places, ... if you play up my 
line of sparkling, spotless Dunbar cooking glass. I’m 
telling millions of women from coast to coast in 
national magazines—your customers—all about my 
practical, durable, streamlined Dunbar ware .. . the 
beautiful glass utensils that are easy to clean, easy 
to handle, so wonderful to cook with. Display my 
popularly priced Dunbar glass—build up sales and 
profits on the line that’s teaching more and more 
women to Cook with Glass.” 


gone Dunbor 


DUNBAR GLASS CORPORATION 


DUNBAR, W. VA. 
1107 Broadway, New York 10 1836 Euclid Ave., Cleveland 13 
1556 Merchandise Mart, Chicago 54 


Representatives: 

DALLAS 1: Galvin Sales Company, Wilson Building. 
DETROIT 26: B. F. Feldner, 1229 Tuller Hotel, 
LOS ANGELES 14: Geo. H. Miller & Son, 656 S. Los 
Angeles Street. MINNEAPOLIS 10: A, G. Rolfson, 
4371 Wooddale Ave. NEW YORK 11: John L. 
Pasmantier & Sons, 5 West 20th St. PORTLAND 9: 
Holt Berni, Portland Merchandise Mart, 821 N. W. 
Flanders St. SAN FRANCISCO 7: Collins, Groth & 
Johnson, Western Merchandise Mart, 1355 Market 
Street. SEATTLE 1: Holt Berni, 102 Terminal Sales 
Building. CANADA: J. K. MacLeod & Company, 
90 adiiusen St., Toronto, Ontario. 


EXPORT SALES REPRESENTATIVE: The 
American Steel Export Co., Inc., 347 Madison Ave., 
New York 17, N. Y. 
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with the patented 
uniform spray pattern 
and grit-proof bearing 





National advertising in Better Homes 
& Gardens, American Home, House 
Beautiful, House & Garden will tell 
millions of home-owners about this 
new sprinkler that lays an even pat- 
tern of water—and is guaranteed to 
keep on coing it for life. 


There are plenty of sprinklers made, 
but this is different. Available in 
several models, two of which are Il- 
lustrated here. 


Good mark-up—and good sales volume 
because every user becomes a sales- 
man to send ’em into your store. 


Sold through jobbers only; if yours is 
not stocked, write 


PARK 
J ja 


MANUFACTURING CO. 


Plant — Jacksonville, Fla. 
Jeff A. Hedden—Sales Manager 


Sales Office 
399 Peachtree St., N. E., Atlanta 3, Ga. 
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cent of pre-war “par,” after indicating 
an opening of 148. The index figure 
is based on 1935-1939 as 100. 

* * * 

Reporting on December—In- 
dustrial output was off slightly in De- 
cember, with the index at 179 per cent 
of the 1935-1939 average, the Federal 
Reserve Board says. In November the 
index was 182. The slight decline was 
“the result of a temporary reduction in 
coal supplies, and holiday influences.” 
Wholesale prices of industrial products 
moved somewhat higher in the month, 
but there were further price declines in 
some basic commodities, such as butter, 
hides and silver. Retail trade was main- 
tained at close to record levels in De- 
cember. Output of durables declined 
because of the shortage of iron and 
steel. Manufacturing of non-durables 
also slipped somewhat. Chemicals and 
rubber products production remained at 
high levels. There was no change in 
minerals production from the November 
level, nor was there a change in the 
non-agricultural employment rate. Over- 
all unemployment was up about 200,000 
in December. 


Incomes and spending up — 
The U. S. Commerce Department esti- 
mates expenditures or all goods and ser- 
vices in 1946 totaled $127,000,000,000, 
a rise of $21,000,000,000 from 1945. Ex- 
penditures in the fourth quarter were at 
an annual rate of $136,000,000,000. The 
department estimated national income 
for 1946 in excess of $164,000,000,000, 
against $161,000,000,000 in 1945— the 
1946 figure an all-time high. Dollarwise, 
consumer purchasing in December 
showed the usual seasonal increase 
from November, though “sharp price 
advances caused many buyers to curtail 
purchases. The slackening tendencies 
were evident mostly in women’s apparel, 
jewelry and restaurant sales.” It must 
be remembered that impressive “dollar” 
totals can be misleading—and do not 
necessarily mean an expanding domestic 
market, or an ever higher standard of 
living. The 1946 figures have to be 
viewed as based on shifting dollars. In 
Oct., 1946, the value of a dollar in 
terms of consumers’ prices was 67.4 per 
cent of the 1935-1939 average. A year 
before it was 77.6 per cent. Therefore 
the value of the goods and services— 














WORKERS 
INVOLVED 
IN 





4,160,000 





SSS DRQAAAAAAASSAAASSS SSS 


NS 


NN 
SSS 


Y/ 


SOURCE: U. S. DEPARTMENT OF LABOR 





DURING 


1919 1925 1930 1935 


OVER | 


4,500,000 







Bitteceeen AAAS. 





140 1946 
GRAPHIC BY Pica S ft. ail 











HARDWARE AGE 













J 


SALE: 
water s 
transac 
and yor 
Design 
pump 

Jacobs: 
render 

ing der 
owners 
cutting 

a matte 


Includ 
deep a 
types | 
models 
mestic | 


FEBRUAI 





g up — 
ent esti- 
b and ser- 
0,000,000, 
1945. Ex- 
r were at 
,000. The 
] income 
0,000,000, 
1945—the 
ollarwise, 
December 

increase 
arp price 
to curtail 
endencies 
3 apparel, 

It must 
- “dollar” 
i do not 
domestic 
ndard of 
re to be 


lars. In 






lollar in 
67.4 per 
A year 
herefore 
rvices— 





acobsen 
Water 
Systems 





SALES of Jacobsen home 
water systems are satisfying 
transactions for both you 
and your customers. 


Designed by experienced 
pump engineers, every 
Jacobsen pump is built to 
render the same long-last- 
ing dependable service that 
owners of Jacobsen grass- 
cutting equipment expect as 
a matter of course. 


Included in the line are 
deep and shallow well jet 
types and reciprocating 
models to meet every do- 
mestic pumping condition. 
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in terms of units of production, as dis- 
tinct from their cost—rose by the incon- 


siderable amount of 4 per cent. The | 


year’s record was a good one, but it 
might have been much better for our 
first complete post-war year, were it not 
for strikes, a major “monkeywrench” in 
the wheels of 1946 industrial progress. 


* * . 


A cautious attitude—The De- 
partment of Commerce report added 
that “reports from the major merchan- 
dising centers reveal some change in 
the attitude of buyers in placing ad- 
vance orders. This caution, is now 
much in evidence, means increased pres- 
sure on prices and insistence upon im- 
proved quality; it is also a reflection 
of recent tendencies toward more 
prompt deliveries by manufacturers and 
the increased selectivity in consumer 
purchasing.” The report said that in- 
dustrial commodity prices have in- 
creased much more rapidly than farm 
prices since mid-November. In the 
nine-week period to Jan. 11 wholesale 
prices of commodities (other than farm 
products and foods) climbed 7.3 per 
cent. Farm products were off one per 
cent and foods 2.7 per cent. However, 
the final adjustment of many prices 
after the lifting of controls has not yet 
been completed. Skin and hide prices 
which moved up almost 50 per cent 
after decontrols, had receded 14 per 
cent by the second week in January. 

. * 7 


The consumer influence — 
Consumers who started “balking” at 
poor quality goods in the last half of 
1946, actually cost retailers sharp losses 
in markdowns, A. W. Hughes, president, 
J. C. Penney Co., said recently. The 
company’s store buyers are now ordered 
to “quit gambling on questionable 
items, to buy only good merchandise, 
and only what can be sold during a 
definite limited period,’ Mr. Hughes 
added. 

. * o 

Still some “subsidizing”— 
The government is still paying produc- 
tion bonuses to seven branches of the 
building materials industry. Under the 





Patman Act of May, 1946, the RFC is | 


authorized to pay out up to 400 million 
dollars, as incentives for production of 
critical building materials, over and 
above the production rate prevailing 
prior to the passage of the act. The 
Patman Act contemplated that price 
control would be maintained, for OPA 
prices had discouraged the production 
of certain critical building materials, 
and the bonus system was evolved as 
compensation for the price ceilings. 
Price controls were abolished last No- 
vember, by executive order of the Presi- 

























































racobsen 


Quality Is 





All-Steel 
Hand Mower 


A Jacobsen dealer* writes, 
“We are more than sur- 
prised at the quality and 
performance of this ma- 
chine. We have been dem- 
onstrating it to prospective 
customers and their enthu- 
siasm is most sincere.” 


Yes, that’s the kind of mer- 
chandise that builds good 
will and repeat sales. The 
name Jacobsen is synony- 
mous with finest quality. 


Hand and power mowers 
are rolling off production 
lines at top speed to meet 
the unprecedented demand 
for these preferred ma- 
chines. They are being dis- 
tributed as rapidly and as 
equitably as possible. 

*Name on’ request 
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| Darra-James is first with more in power 
| tools, because they’re designed, built, and 
finished to the last detail by specialists in 
| power tool engineering. 
aa From their rustproof, gleaming appear- 
ii ance, their versatile performance, and the 
pleasantly moderate prices, both you and 
your customer know Darra-James offers to- 
day’s top power tool value. 
See your jobber for these and other fine 
D-J tools. 





Why D-.J Power Tools 


SELL 


MODEL No. 10—Drum and Disc 
Sander. Cam action lever adjusts 
table for various depths of cut. 
Shaft extended for accessory 
connections. Outclasses belt type 
sander for quick, accurate sanding. 
Can be used as a thickness planer. 


MODEL No. 20—WORKMASTER—1 2” 
Roller Bearings Bench Lathe. 48” 
Bed. End play in spindle taken up 
without replacing or rebuilding any 
part of head. V-type four-step pul- 
ley gives positive drive, and variety 
of speeds assures accuracy in all 
turning operations. Perfect align- 
ment of centers. 


MODEL No. 45—HOMEMASTER— 
Depth of cut 2-3/16”. For conven- 
ience and safety all adjustments 
made from front of machine. Re- 
versible fence for use on either side 
of blade. Tilts to 45°. Weight 27 Ibs. 
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dent, but that executive order did not 
halt the flow of production bonuses to 
the building material industry. The 
bonus system is still in effect, according 
to a compilation made by the office of 
Housing Expediter Creedon, who was 
given the authority under the act to 
designate the beneficiaries of the pro- 
duction bonuses, and to fix the rate of 
the incentive payments. These are re- 
ported to be still “active”: Merchant 
pig iron—Bonuses payable from Sept. 
1, 1946, to June 30, 1947. A bonus of 
$8 per ton for above-quota production 
to operating plants, and $12 per ton to 
marginal blast furnaces that had been 
closed following the war and had to be 
reopened. Housing nails—Bonus payable 
from Oct. 1, 1946, to March 31, 1947. 
One bonus of $20 per ton on nail pro- 
duction above quota and another bonus 
of $7.50 for nail rods. Cast iron soil 
pipe—Bonus payable from Aug. 1, 
1946, to June 30, 1947. A bonus of $40 
per ton for “Saturday production” (to 
cover overtime payments), and a second 
bonus of $10 a ton for normal above- 
quota production (Monday to Friday). 
Merchant gypsum liner—(Heavy paper 
used in making wall board.) Bonus pay- 
able from June 1, 1946, to Jan. 31, 1947. 
Premium of $40 per ton. Convectors— 
(Certain parts of hot-air heating sys- 
tems.) Bonus payable from July 1, 1946, 
to Jan. 31, 1947. Payment of 10 cents 
per square foot. Structural clay prod- 
ucts—(Common brick, building tile, 
etc.) Bonus payable from June 1, 1946, 
to May 31, 1947. Premium of $5 per 
1000 above quota. Sand-lime brick— 
bonus payable from Oct. 31, 1946, to 
May 31, 1947. Above-quota rate of in- 
centive payments, $5 per 1000. Other 
premium payments, for hardwood floor- 
ing and for plywood, have lapsed, but 
there are still incentive payments to 
lumber companies that build new roads 
into their timber reserves. Funds, too, 
are set up for the cost of taking surveys 
of standing timber on state-owned forest 
lands, for the purpose of preparing this 
timber for sale. These payments are in 
effect until Dec. 31, 1947. 


Dollar spending vs. volume 
gain—The year 1946, in which con- 
sumers established an all-time spend- 
ing record, saw reconversion of industry 
from war to peace preparations prac- 
tically concluded, the department of 
commerce reported in a survey recently 
issued. Consumers seeking goods and 
services curtailed by the war, spent 127 
billion dollars in 1946, the department 
estimated. This total was 20 per cent 
above 1945, and “more than two-thirds 
above the pre-war peak year 1941.” 
The degree to which inflation grew in 
1946 was indicated by the official esti- 
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U. S. GOVERNMENT-OWNED SURPLUS 
Built to Rigid Quality Standards 


o Friday). a wide range of sizes, finishes, types 
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Bonus pay- al . ‘ 
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Each Forsberg HY-FLEX BLADE 
that carries the famous WHALE 
BRAND mark of quality is scientif- 
ically heat treated to add the tough- 
ness that gives these molybdenum 
blades practically equal performance 
with high speed, tungsten steel. 
They’re gauged and checked through- 
out every step of their manufacture 
and given a stiff bending pounds test 
before you get them for quick sale. 





The same characteristic Forsberg standard of qual- 
ity in a popular line of WHALE BRAND Hack 
Saw Frames. Machine shop mechanics and elec- 
tricians have found these rugged Frames always 
H reliable. They’re priced right, moreover, to give 
| | you over-the-counter action. 


SPEED UP SALES 
WITH THIS 
SILENT SALESMAN 
Order the fast moving Deal 
| No. 1012 and get this Coun- 

ter Display FREE! It holds 


sales making folders, as well, 
for your counter. 





orsber 


© MFG. CO., BRIDGEPORT, CONN., U.S.A. 
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mate that this larger spending account- 
ed for an increase in volume of pur- 
chases of only 10 per cent over 1945, 
and 13 per cent more than in 1941. 
While consumer spending was achieving 
unprecedented levels, merchants were 
accumulating inventories at a record 
rate, the report said. The inventory level 
rose “over 9 billions from the end of 
1945,” which was said to be “by far 
the largest annual increase on record.” 
Yet it was observed that “inventories at 
the year-end were still unbalanced and 
low in relation to the volume of sales.” 
Income payments to individuals were 
estimated at 164 billions in 1946, com- 
pared with 161 billions in 1945. Produc- 
tion of food, clothing, and other non- 
durable goods for civilian use set new 
records in 1946, although total output 
was not as high as the peak in 1945 
when military requirements reached 
their highest level. The output of dur- 
able goods in 1946 was more uneven 
than that for non-durables, but in the 
course of the year, most peace-time 
products exceeded the pre-war level of 
output. The principal exceptions to this 
relative betterment were automobiles, 
mechanical refrigerators, and sewing 
machines. 

* . * 


The cost-of-living — The De- 
partment of Agriculture reports that 
farm prices increased slightly between 
mid-November and mid-December, but 
were still below the record high 
reached in October, just after most 
price controls were removed. On Dec. 
15, prices of meat animals, truck crops, 
feed grains and poultry products were 
lower. The general level of farm prices 
in mid-December was 9 points below 


| the October peak, although 57 points 


above the level of the comparable 1945 
period. The recent ,“dive,” at retail, in 
some food products and wearing ap- 
parel, was definitely a “shallow” one. 
In the case of butter and eggs, the 
price drop was explained by continued 
adequate supply, and by some lapse in 
demand, showing that housewives were 
definitely suspicious of the fancy prices 
only recently asked. The drop in cloth- 
ing prices was partly the result of nor- 


| mal season markdowns, partly the result 


of rising stocks. Fur coats, especially, 
had moved downward in price rather 
early, while parallel declines in other 
women’s wear had been held up only 
for the holiday buying spree, greatest 
in all history. In all lines, retail mer- 
chants have kept a wary eye on cus- 
tomer reactions. After recent experi- 
ences, friends of free competition are 
convinced that, after a perhaps natural 
preliminary upsurge, most prices will 
adjust themselves at sane levels, pur- 


suant to the inexorable low of supply 
and demand. 
* . . 


Federal Reserve Analysis— 
In analyzing the possible course of re- 
tail prices in the first quarter of 1947, 
the Federal Reserve says commodities 
may be classified into three general 
groups. Group I contains commodities 
which promise to retain price strength, 
either by further increases or the ab- 
sence of marked declines. The out- 
standing example in this group is rent. 
Other commodities are: Fats, oils, 
sugar, coal, automobiles, meat, medical 
and hospital care, household operating 
expenses, public transportation and util- 
ity service. This group has a bearing of 
some 42 per cent in the total consumer 
price index. Group II contains certain 
foods and textiles, in which supply 
seems to have almost, if not completely, 
caught up with demand. These items 
comprise more than 25 per cent in the 
consumers’ index. Estimates now indi- 
cate that consumers are spending on 
an annual basis of $12,000,000,000 more 
for non-durable goods and $12,000,- 
000,000 less for durable goods than in 
the immediate pre-war years. As durable 
goods become increasingly available the 
pre-war relationships will probably be 
re-established, the Bank adds. Group 
III, which accounts for the remaining 
third of the index, contains commodi- 
ties which appear to fall somewhere 
between the other two groups. Most 
important are cereals, bakery products, 
certain lines of apparel, and house fur- 
nishings. Greater use of credit to buy 
consumers’ durable goods and housing, 
the extracting of savings, and adding 
to earnings through entry of more mem- 
bers of the family into the labor market, 
all will continue to aid for a time in 
supporting purchasing power, the Fed- 
eral Reserve continues. 


Watching inventories — On 
Dec. 23, OTC lifted inventory restric- 
tions on several clothing items, but left 
control on women’s dresses, men’s and 
women’s coats and suits. In addition, 
electric mangles, water heaters, refrig- 
erators, ranges, washing machines, sew- 
ing machines and vacuum cleaners are 
still under inventory limitation. How- 
ever, and voluntarily, a somewhat more 
cautious approach to inventory accumu- 
lation is characterizing the nation’s busi- 
ness as a whole, as it entered the new 
year. Businessmen are counting on a 
more abundant supply of materials to 
help them bring unbalanced and high 
volume stocks back into line. Manufac- 
turers, in some instances, are definitely 
limiting the size of their commitments 
toward this end, and are even reported 
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to be cutting down the “lead items” 
wherever possible. On items, however, 
which are likely to continue short for 
a long time, such as fractional horse- 
power motors, orders are continuing to 
be placed many months in advance. It 
is also expected that the piling up of 
“part-way” products, finished but for 
one or a few small parts or attachments, 
may continue for some time, in certain 
lines of consumer and industrial durable 
products. Most notable example of the 
cautious tendency on inventory accumu- 
lation is, however, not in the manufac- 
turing, but in the retail field. This is in 
no small measure due to evidently in- 
creasing buyer resistance, especially as 
to poor quality and high prices, where 
these are offered. 
s a os 

Rental housing spurred—On 
Jan. 7, the Federal Housing Adminis- 
tration relaxed some of its building 
rules to encourage private builders of 
rental housing. It will seek the coopera- 
tion of industry and lending institutions 
by country-wide meetings, beginning 
Jan. 21 in the larger cities. Major ob- 
jectives of the drive will be to stimulate 
construction of more two-, three-, and 
four-family homes and production of 
more large scale. rental structures. Gov- 
ernment officials said former building 
standards will become a “guide” rather 
than a strict rule, thus permitting local 
FHA officials to ease requirements on 
size of yards, ventilation, type of con- 
struction, size ef rooms, and similar 
matters. The new program will also 
permit revision of cost estimates where 
justified by increased construction costs. 
Rent ceilings are based on costs. Earlier, 
on Dec. 27, OPA announced, that be- 
cause. of the uptrend in construction 
costs, it has raised potential rent ceil- 
ings'in buildings converted into dwell- 
ing units. Up to now, unit rents have 
been based on ceilings for similar ac- 
commodations in the same area, plus a 
maximum of $3 a month for each 
$1,000 of construction cost. The new 
Tules raise this maximum to $4. 
. s * 


Construction supplies easing 
—With the exception of construction in 
the Fall of 1942, the total building in 
the country at the end of 1946 exceeded 
anything in history, the National Asso- 
ciation of Home Builders reports. The 
new year should bring unparalleled 
peacetime activity to the construction 
field, and promises record-making pri- 
vate industrial and commercial building. 
Projected total constructions for 1947 
Tanges between $19,000,000,000 and 
$22,000,000,000. The U. S. Department 
of Commerce foresees such a previously 
wsurpassed building volume, of nearly 
$22,000,000,000 in 1947, of which ap- 
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the man 


In his business — just like yours these days — he is 
always running out of supplies and parts he needs 
in a hurry. Yet customers have to be satisfied. 

Well, he doesn’t have a nervous breakdown. He 
doesn’t lose customers. Instead, he gets what he needs 
when he needs it by specifying Air Express delivery. 

“Air Express,” he said, “is like reaching out to 
any supplier’s warehouse wherever it is — and pick- 
ing up just what’s wanted. Air Express puts the 
most distant suppliers right next door.” 


Specity Air Express-its Good Business 


e@ Low rates. @ Special pick-up and delivery at no extra cost. 
e Direct by air to and from principal U. S. towns and cities. 

e Air-rail to 23,000 off-airline communities. 

e@ Direct air service to and from scores of foreign countries. 

Just phone your local Air Express Division, Railway Express 
Agency, for fast shipping action . . . Write today for Air Express 
Rate Schedules containing helpful shipping aids. Address Air Express, 
230 Park Avenue, New York 17, N. Y. Or ask for them at any Airline or 
Railway Express Office. Air Express Division, Railway Express 
Agency, representing the Airlines of the United States. 








GETS THERE FIRST 


Rates are low 


To Air Express a 5 lb. pack- 

e 1349 miles costs only 
$2.32! Heavier weights simi- 
larly inexpensive. Investigate! 





You're building business with every sale 


of Bassick ‘“ Diamond-Arrows”. Finest of 
furniture casters, their exclusive two-level ball 
race construction provides the easy, full-float- 
ing action and long life that customers appre- 
ciate — and remember. 


Make sure “Diamond-Arrows” Nos. 7696 
and 9696 — two of the most popular of these 
fast-selling, top-quality casters —are on your 
want list next time you contact your jobber. 
Packed one set in a box and made by the 
world’s largest manufacturers of casters... 
THE BASSICK COMPANY, Bridgeport 2, Conn. 
Division of Stewart-Warner Corporation. 
Canadian Division: Sctewart-Warner-Alemite 
Corporation, Ltd., Belleville, Ont. 











The “Diamond-Arrow’s” 
Smoother Action 
Brings profitable 
tT od 4, Sie’. 


eae 


4i. 

















286 






























proximately 40 per cent would go into 
home units and the remainder into re- 
pair, maintenance and non-housing con- 
struction. As the production of lumber, 
cement, plaster, glass and other building 
materials gained steadily throughout the 
closing months of 1946, industries with 
hopes of constructing new facilities in 
1947 were given cause for optimism. 
The flow of such hitherto scarce ma- 
terials will determine the extent to 
which curbs on non-residential construc- 
tion will be eased. In fact, according 
to the Producers’ Council, Inc., the 
availability of building materials will 
not be a limiting factor in construction 
this year. The council, which is advo- 
cating removal of the remaining emer- 
gency controls over construction, re- 
ports that there will be enough ma- 
terials for “all building that is likely to 
get under way in 1947.” 
. . a 

Catering to the new “boss” 
—One of many recents comments from 
leading business executives, stressing 
the coming, if not already present, 
change—R. A. Seidel, vice-president of 
W. T. Grant Co., said recently that it is 
“high time” all consumer goods indus- 
tries did a job gearing their operations 


to the consumers’ needs. In an ad- 









dress before the National Retail Dy 
Goods Association convention, Mr. S¢i- 
del told retailers that “everyone in bug 
ness had best understand that the 


honeymoon is over, and from now on the _ 


customer is boss. We must be sun 
every one of our suppliers realizes tha 
a flood of post-war quality goods is 
already long past due, that our custom. 
ers no longer will tolerate inferior sub 
stitutes, and that consequently we have 
no choice but to insist on A-1l quality 
throughout,” he added. “We know that 
in most lines it is a practical impossi- 
bility to return all the way to pre-war 
price levels,” he continued. “Some 
what higher prices are inevitable be 
cause productivity for each man hour 
has not kept pace with rising wage 
costs. On the other hand, we cannot 
disregard the public’s ability to pay, 
and in a number of lines that now is 
being severely strained.” 

* 2 * 

Come-back of “name-brands” 
Lesser-known brands of consumer prod- 
ucts which flourished in the war, or hit 
the market soon after VJ-Day, have be- 
gun to reflect the effects of consumer 
resistance, as “name brands” become 
available in volume. A mid-western 


(Continued on page 288) 








Convenient Arrangement a Boon 
To Firm’s Seed Customers 


(Continued from page 228) 


_ The firm has found that the 
average purchaser of seeds is a 
prospect for other related items 
and accordingly fertilizer and 
garden supplies have been placed 
adjacent to the seed display. 

Sales of’seeds and garden sup- 


Milk bottles are used for the storage and 


plies have been stimulated by the 
company by the use of excellent 
window displays. One window, 
used last spring, showed packaged 
seeds arranged on placards, bulk 
seeds displayed in open baking 
dishes and some garden tools. 





display of bulk seeds. 
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POWERFUL AND CONSISTENT NESCO NATIONAL ADVERTISING 
HOME-MAKERS BEFORE THEY ENTER THE NESCO DEALER’S STORE. 
ADVERTISING PROGRAM IS THE MOST COMPREHENSIVE IN HISTORY! 


SELLS AMERICA’S 
THE 1947 NESCO 


/ 


\ \ / 
QUALITY MATERIALS AND WORKMANSHIP MAKE  \ Hy 
NESCO PRODUCTS “FIRST CHOICE” MERCHANDISE! Rig f3) 

You can spot the quality of Nesco housewares at —sh = %, 

a glance, because they reflect the finest in materials 

and workmanship—and the extra service that 


Nesco products give means more satisfied 
customers—more repeat business. 


Galvanized 


REDUCES BUYING TIME, INCREASES TIME FOR SELLING— 


You write one order instead of five—talk to one salesman 
instead of five—feature one famous brand instead 

of five less known makes. Buying from Nesco increases 
your efficiency and your profits! 


Baking and 
Household Tinware 


Tinwere 


are 
See your Nesco distributor or write: 


NATIONAL ENAMELING AND STAMPING COMPANY 
World’s Largest Manufacturers of Housewares 


270 N. TWELFTH ST., MILWAUKEE 1, WISCONSIN © SALES OFFICES: 1430 Candler Bidg., Atlanta * 1166 Merchandise Mart, Chicago 
200 Fifth Ave., New York * Western Merchandise Mart, San Francisco * 901 Ambassador Bidg., St. Louis 
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BRUSH-TOP 


SPOT REMOVER 





Here's an item that's easy to sell be- 
cause you give plus value. High qual- 
ity SAFEWAY cleaning fluid com- 
bined with the convenient, economi- 
cal Vacu-Top applicator. A com- 
bination that can't be beat. Backed 
with over 173 million consumer ads 
in six national magazines. 25c retail. 
Liberal jobber and dealer discounts. 
Write for sample and 
details. 


SAFEWAY CHEMICAL COMPANY 


5709 WALWORTH AVENUE - CLEVELAND 2, OHIO 













> | survey reveals that the wide-open seller’s 


market of a year ago is drying up in 
several lines—and that retailers are on 
the threshold of a return to pre-war 
merchandising policies. How much 
longer some lesser-known brands can 
withstand the pressure hinges on the 
speed the national brands attain in 
overcoming shortages and other ob- 
stacles still impeding their return to 
normal production. Some of the new- 
| comers, of course, are in a stable posi- 
| tion and likely to survive the competi- 
| tion. A retail association official said 
| recently that most retailers are carefully 
| 

| 





| watching future commitments .and re- 

placing lesser known brands with name 
| goods as fast as they can. The compe- 
| tition resulting from the return of the 
| “name brands” will be wholesome since 
| it will result in lower prices and better 
quality, he declared. Paul V. Galvin, 
president of the Galvin Mfg. Co., says 
that “name brand” radios are ap- 
proaching pre-war production levels, 
and that the productive capacity in the 
industry is becoming greater than the 
consumer demand will support. 








* od * 


Inventories still rising—Busi- 
| ness inventories continued to increase in 
November at all levels—manufacturers, 
wholesalers and retailers—and scored an 
over-all rise of $1,100,000,000, the Com- 
merce Department reports. The month’s 
total volume of business sales, $34,300,- 
000,000, exceeded the October volume 
only slightly, with increases in manu- 
facturers’ and retailers’ sales being off- 
set by a seasonal decline in wholesalers’ 
receipts. Durable goods, the department 
said, accounted for the larger propor- 
tion of increases in manufacturers’ and 
retailers’ sales and for about two-thirds 
of the increase in inventories. For the 
first time since April, the value of fin- 
| ished goods stécks held by manufac- 

turers failed to increase, although over- 

all stocks were up $335,000,000 to a 
| total of $19,900,000,000 on Dec. 1 with 
| durable goods again accounting for two- 
| thirds of the rise. 





| * * ” 


| Store sales continue gains— 
| Sales of the country’s department stores 

increased 17 and 37 per cent in the 

week and the four weeks ended Jan. 
| 18, over the respective year-ago weeks, 
| according to the Federal Reserve Board. 
| The dollar volume was reported to have 
| been increased somewhat this month by 
clearance sales. A new warning in the 
retail field is sounded by the Illinois 
Federation of Retail Associations, who 
recently reported that many stores “are 
being severely threatened by reduction 
in cash discounts given them, or by 












































elimination of the discounts.” 
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Few products for the farm and sh 
trade have been accorded the wor 
wide acceptance of Alligator Steel Belt 
Lacing —and there are some sound, 
basic reasons why most hardware and 
implement dealers stock Alligator — 
reasons that show up on the profit side 
of the ledger. 

It’s an old, old story but one that we 
believe you as an aggressive dealer, out 
to build yourself sound, profitable vol- 
ume will want to review again—and 
so briefly here it is: 


@ Alligator Steel Belt Lacing has al- 
ways been sold through standard trade 
channels. 

@ Alligator has always been a profit. 
able item with dealers. The margin is 
good and the turnover is excellent 
Many dealers tell us that on the basis 
of percentage of profit per dollar jin- 
vested, Alligator is one of their best 
lines. 

@ Alligator is widely known to the 
shop and farm trade. For more than 30 
years it has been used throughout the, 
world and it has been backed by ad- 
vertising in 140 trade papers. The 
trade knows Alligator Steel Belt Lac- 
ing and asks for it by name. 

@ Alligator is made in a complete 
range of sizes so the exact size can be 
used for the particular belt thickness 
to be joined. There are 12 sizes rang- 
ing from No. 00 to No. 75 to join belts 
from thin tapes up to belts 54” thick 
made of any material. Alligator is also 
made of Monel and Everdur and in 
long lengths for wide belts. 





Bulletin A-60 gives the complete de- 
tails of Alligator Steel Bele Lacing 
with size chart, and prices on stan 
boxes and cartons of Economy Pack 
ages; also includes prices on long 
lengths of Steel, Monel and Everdut. 


Order from your Jobber 


FLEXIBLE STEEL LACING CO. 
4616 Lexington St., Chicago 44, ill. 


ALLIGATOR 


> tll 
STEEL BELT LACING 


For more than 30 yeors the mos? univer 
sally used belt lacing in the world 
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Lacing has al- 
standard trade 


been a profit. 
The margin is 
> is excellent. 
it on the basis 
per dollar jin- 
of their best 


m] PUMPS CESSPOOLS AND 
SHALLOW WELLS 
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teel Bele Lac- 
me. Wherever a pitcher spout pump is 
n a complete used, the Simer Paddle Pump will 
ct size can be do it better. It irrigates gardens, 
belt chicknes pumps lubricating oil, fills stock 
S10 joe ba tanks and silos, empties basements, 
elts 54” thick fights fires, pumps shallow wells 
ligator is also and cisterns—does any job where 
erdur and in lift does not exceed 20 ft. Features: 
sits. Elastic impeller usually outlasts 
complete de bronze pump case... pump resists 
Bele Lacing wear in sandy water . . . instant 
$ On stan self-priming . . . runs either direc- 
onomy Pack- tion... no packing or stuffing box. 
ces on long 





3%" and 1” sizes, 1750 RPM. Re- 
tails as low as $20 for pump, coup- 





and Everdut. 










Jobber ling and base (without motor). 
CING CO. PrP . —_ 
cago 44, il SIMER COMPANY 
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Washington reports on em- 
ployment—The U. S. Commerce De- 
partment reports a small increase, dur- 
ing December, in unemployment, to 
about 2,000,000. Employment was 56,- 
310,000, a decline of 730,000 from 
November. The decline in employment 
was chiefly in agriculture. Non-agricul- 
tural employment continued at an all- 
time high of over 49,000,000. The “labor 
force,” the total of those employed and 
unemployed, was about 5,300,000 larger 
than a year ago, as a result of the re- 
turn of veterans to civilian jobs. Presi- 






Look at the 
PLUS VALUE 
you get with 






dent Truman’s recent economic report | 
stated a 2,000,000 unemployment figure | 


| was “about the least that could be ex- 


pected in a free economy.” Separately, | 
the U. S. Agriculture Department re- D-p:-T 
ported that farm employment on Jan. 1 


was 7 per cent greater than a year ago, 


and that farm wage rates averaged 10 | 
osineaencat with Fler cap Ayplicaist 


* * - 


BLS index hits new high— 
The Bureau of Labor Statistics reports 
that wholesale commodity prices rose 
to a “new post-war high” for the week 
ended Jan. 18. The bureau’s index for 
900 commodities rose to 140.8 per cent 
of the 1926 average. It was 32 per cent 
higher than a year ago, and 46.8 per | 
cent higher than Jan., 1929. Market 
prices for farm products went up for 
the week, but food prices, led by but- 
ter, went down slightly. Building mate- 
rials, textiles, and metals went up, con- 
tributing to a 1.3 per cent advance for 
commodities other than farm product 
and food prices. The BLS statement 
said the steel industry was continuing 
“revision of its price structure,” and 
added that “prices for farm machinery, 
washing machines and refrigerators, 
hardware and other steel products in- 
creased, in reflection of higher steel 
costs.” 








* * . 


Price declines cited — The 
Federal Reserve Bulletin commented 
also that, to some extent, prices already 
have turned down because of the 
buildup of supplies, citing “various 
branches of the department store trade, 
and particularly women’s outerwear” as 
examples. “Recent reductions in re- 
tail prices have involved mainly luxury 
items and goods of poor quality which 
were previously overpriced,” it con- | Nationally advertised to 24 million 
cedes, but these, and declines for such 
basic commodities as corn, hides and | 
silk, have not affected markets gen- | 
erally. “Output of most goods for ci- | discounts. Write for sample and details. 
vilian use has been far in excess of 
pre-war levels during the past 16 | SAFEWAY CHEMICAL COMPANY 
months, excess inventories of goods have 5709 WALWORTH AVENUE + CLEVELAND 2, OHIO 
accumulated, and there are likely to be : Syed ie " 
substantial further increases in sup- |. : } 
plies in coming months.” 


The Flexi-Cap Applicator makes SAFE- 
WAY 10% D.D.T. an outstanding value 
at 25c retail. This economical, self- 
applying SAFEWAY package produces 


steady repeat sales because of its 
unusual convenience. Simply press rub- 
ber-domed Flexi-Cap and out puffs 


D.D.T. powder where it's most effective. 


readers in six leading magazines. 
25c retail. Liberal jobber and dealer 
















AN uninterrupted high level of 
| steel output over the next six 
months, which is considered likely 
barring a coal strike, will establish 
a new peacetime peak in steel in- 
dustry operations, The Iron Age 
said recently. Furthermore, the pro- 
duction of finished steel products 
during that period will result in one 
of the greatest flows of manufactured 
goods to the consumer than has been 
seen since VJ-Day. 


Set New Peak 


Steel ingot operations established 
| a new peak of 93 per cent of rated 
capacity, up one point from a week 
ago. On an annual basis this ac- 
tivity is equivalent to an 85,000,000- 
ton year. The extension of steel 
Ww contracts to April 30 practically 
hil eliminates the chance of any steel 
| tie-up this year. This will give steel 
firms the long awaited chance to 
maintain operations at a substan- 


1 Steel Peace Forecasts High Tide 
il Of Finished Steel Goods 


Tit Wage negotiations to be inconsequential 
i | until settlement of portal-to-portal problem 


tially high peak and thus reduce 
unwieldy backlogs, make a better 
return on investment and eliminate 
by greater production some of the 
fringe premium price steel markets 
which have grown up because of the 
tightness in general steel supplies. 

Steel wage negotiations will be 
inconsequential and will be re- 
stricted to legalistic interpretation 
of contract wordage until such time 
as a definite settlement of the portal- 
to-portal pay problem results from 
legislative and court action. Some 
time later the broad aspects of a 
guaranteed annual wage and a sev- 
erance pay for employees who are 
laid off will be gone into thoroughly 
between the U. S. Steel Corp. and 
the union. 

For the past year the steel com- 
pany has been using the utmost re- 
search effort in a study on the over- 
all aspects of a guaranteed annual 
wage. The summary of this study 
is expected to be the basis for an- 
swering the union’s demand during 
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“Second to None” guarantee 
with each iron @ 5-way auto- 
matic control eweighs 4% 
pourids—not too heavy, not 
too light, but just right ¢ even 
heating over entire ironing 


| surface @tip-up heel plate ic 
i @modern streamlined design 
e@molded handle stays cool Induding tox 
i ® built-in7-foot cord @ evenly ° 
' distributed heat ranges up DEALER PRICES 
i to 1000 watts. 1 to 5—$6.58 
6 to 143 — $6.33 


FEATURE THE NEW 


PIOMAR t ron 





144 or more— $5.97 
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PIONEER PRODUCTS, INC. 


| MAIN OFFICE: 5224 FAIRLAWN AVE., BALTIMORE 15, MD. 








the current negotiations. It is un- 
likely that a definite plan will be 
agreed upon early this year, but on 
the other hand it is unlikely that 
the steel company will give a flat 
“no” or close the door to future 
negotiations on the problem. 

Such arguments as the erratic 
tendencies in the steel demand pic- 
ture, the high break-even point, the 
already heavy labor costs and the 
dictation of steel production by fac- 
tors beyond the control of steel firms, 
will probably be the basis for re- 
jection of the guaranteed wage de- 
mand at this time. Furthermore, the 
corporation is expected to speak up 
sharply on the question of steel 
productivity per employee and might 
indicate that a substantial increase 
in worker productivity would make 
the case for a greatly modified guar- 
anteed annual wage appear in a bet- 
ter light. Under present conditions 
it is believed that a falling off in 
steel production of 25 per cent 
would from a company standpoint 
wreck any attempts to guarantee 
wages for even 70 or 75 per cent 
of the production force. 

While stee] demand is kept in 
bounds only by the insistence of steel 
firms that orders will not be ac- 
cepted beyond the second quarter, 
some sections of the steel industry 
have developed a slight tinge of 
anxiety over the probable trend of 
steel demand during the last half of 
this year. Many steel research of- 
ficials believe that there is an even 
chance for a “shaking out” period 
later this year during which current 
prices will be severely tested. The 
old bogy of consumers eventually 
living off their inventories has raised 
its head in the minds of some steel 
sources. 


Opinion Divided 


While many steel sales officials 
look for a leveling off in steel produc- 
tion later on this year as unfilled 
orders are reduced, opinion appears 
to be sharply divided as to when it 
will occur, how deep it will be and 
how long it will last. The extension 
of the current wage contracts will 
give both management and labor a 
better chance to appraise future 
steel production trends so that a 
mutually beneficial wage agreement 
can be eventually reached. 

The nation’s scrap markets this 
week were straining at the bit, brok- 
ers were finding it practically im- 
possible to cover at old prices and 
consumers were having difficulty in 
making new purchases at current 
quotations. 
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2 SCHLUETER HEADLINERS FOR 1947 
.eee2 REAL PROFIT-MAKERS FOR YOU 


Patented 


MOP WRINGER PAIL 


This year, national magazines read by 
10,685,000 women will tell the story of the 
DeLuxe Mop Wringer Pail. And more and 
more women will be coming into your store, 
asking to see— wanting to buy —the patented 
pail that wrings out the mop by the easy 
pressure of one foot on a treadle... that 
ends mop wringing by hand... that keeps 
dainty hands out of dirty water. Here’s a 
profitable item that’s ready for delivery now 
... that’s advertised in such popular maga- 
zines as Ladies’ Home Journal, Better Homes 
and Gardens, Good Housekeeping, House 
Beautiful, House and Garden... that’s sim- 
ple to demonstrate, easy to sell. And every 
pail bears the Good Housekeeping Seal of 
Approval. Order DeLuxe Mop Wringer Pail 
No. 2946 from your jobbér today, and put 
it on display. It’s a 1947 sales headliner. 








The pail with the “easy-pour” lip that keeps 
the flow under control... prevents spilling 
and waste...makes milk handling easier 
and faster. Made of bright tin that suggests 
purity and cleanliness . . . with a raised, easy- 
to-clean bottom . . . it has a lot of sales appeal 
if you'll display it where people can see it. 
Size 11%x9-11/16, capacity 12 quarts; 
heavy-wired top, heavy tin-wired bail, 
riveted ears. Packed one dozen to carton, 
shipping weight 27 pounds. Ask your jobber 
for Schlueter’s Dairy Pail No. 1120... it’s 
another 1947 headliner. 






























CHLUETER MFG. CO. 
ST. LOUIS. MISSOURI 
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WOOD CHISEL 
DISPLAY 


1 doz. each of 2", 3%", and 1" 
per display 


POPULAR 25¢. RETAILER! 
GOOD VALUE! 


@ hardened, tempered alloy tool steel 
@ beveled edges, excellent cutting 

@ hardwood handles 

@ heavy steel ferrule 


SEE YOUR JOBBER 


great neck lines 
hack saw blades— 

molybdenum 
tungsten 
high speed 

keyhole saw blades & handles 

wood chisels & screw drivers 

(plastic or wood handles) 


GREAT NECK SAW 


MANUFACTURERS, INC. 
MINEOLA, N. Y. 


























A sales training class conducted by The F. E. Myers & Bro. Co. 


Myers Stresses Belief in Independent Dealer 
In Water Systems Sales Training Courses 


HE F. E. Myers & Bro. Co., Ash- 

land, Ohio, manufacturers of 
water systems, pumps, etc., which 
has held a number of three-day 
schools for its distributors and deal- 
ers, recently issued a statement em- 
phasizing its policy of sales through 
independent merchants. C. OD. 
Leiter, sales manager, stated, “We 
believe in the independent dealer as 
the most desirable outlet for our 
product. We believe he can and will 
render superior sales and service 
to his customers. Other types of 
distribution will succeed only when 
the independent dealer fails to func- 
tion as he should. His effort then 
should be to begin at once to build 
superior sales and service tech- 
niques.” To that end, the company 
has not only trained dealers and 
distributors but also its own sales 
force through extended training 
schools dealing with servicing and 
selling. These schools will continue 
on indefinitely. 


Manuals to Trainees 


The company issued its new water 
supply equipment manual, and sup- 
plementary Myers manuals to train- 
ees. Educational films, charts, parts 
and assemblies have been used to 
demonstrate sales features, selection, 
installation and service. The dealer 
aid program has also been expanded 
to include display equipment and 
accessories, with store planning aid. 
The company points out that the sale 
of water supply equipment alone 
ranks fourth in volume in the sta- 
tistical breakdown of farm equip- 
ment sales, supplemented by tre- 
mendous sale.of allied products in- 
cluding pipe fittings, hydrants, 
drinking cups, heaters, softeners, 


bath, laundry and kitchen equip- 
ment. 

In a recent letter to the Myers 
sales force Mr. Leiter said, in part, 
“It is necessary to begin now to sell. 
That deferred demand, that back- 
log of orders in distributors’ and 
dealers’ files can fade away like 
frost under a spring sun and prob- 
ably will. From now on the selling 
job may have to be done on every 
customer who has had an order 
placed or who may place an order 
with a dealer. 

“Production facilities have been 
greatly increased. Under the freer 
market which we are now entering, 
materials will flow to us and actual 
production will be greater than ever 
before in our history. That fact is 
already established. The production 
department will shortly gear pro- 
duction to sales.” 


The People of the City 
Tell City’s Story 


The story of the community as 
the story of the people-in-the-com- 
munity is the method the Wichita, 
Kan., Chamber of Commerce uses 
in “Wichita People.” The history of 
the city, the people there today, 
where they work, what they make, 
their medical services, their stores, 
where they worship and where they 
play, their charities, the newspapers 
they read and the radio talent they 
listen to, the businesswomen of Wi- 
chita, the oil, the agriculture and 
the industries—these are some of 
the things contained in this 136- 
page (81x11) book. The short 
(usually three pages), well illus- 
trated treatment of the more than 
30 subjects helps to sell Wichita. 
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Angeles 


ALUMINUM WARE 


TRIPLE-THICK BOTTOMS 


* 5-IN-1 COMBINATION COOKER 


STREAMLINE DESIGN—No bulges . . . no indentations TRIPLE THICK BOTTOMS — Bottoms are tripre 

...no “corners”... no trick gadgets that mean extra cleaning thick, tapered to thinner sidewalls. Drawn from one 

time for the housewife. Streamlined as tomorrow. Thermic-Ray seamless piece of aluminum, the heavier bottom gives 

Aluminum Ware is time-saving, work-saving, money-saving uniform, even heat, while the regular-weight sidewall 
. @ quolity product built to last. reduces weight for easier handling. 


HANDLES AND KNOBS— Black plastic knobs and 
VAPOR SEAL—Special Thermic-Ray Vapor Seal lid fea- handles withstand normal oven cooking temperatures, 
ture keeps vapors in... means more scientific, more flavorful are easily replaceable, easy to clean. Handles are 
cooking, the low-water way. There's nothing to it...no clamps, designed for secure grip. Knobs are kept up and away 
no extra gadgets .. . simply works itself. from lids so fingers never come in contact with heat. 
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Exclusive National Sales Representatives 


THE ¢€. 8S. KEATING ASSOCIATES 


* General Offices and Display Room: 222 NORTH BANK DRIVE, CHICAGO 54, ILLINOIS 


L SALES OFFICES % Eastern: S. T. WILLIAMS CO., 220 FIFTH AVE., NEW YORK 1, N. Y. % West Central: BERT J. CLARK CO., 506 MDSE. MART, KANSAS CITY 8, MO. 
Western: J. C. BERNARD COMPANY, SANTA FE BUILDING, DALLAS 2, TEXAS x Western: E. L, ECKENRODE, 122 EAST 7th STREET, LOS ANGELES 14, CALIFORNIA 
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‘Pyrex’ Ware Spring Kit 
‘Pyrex’ Ware dealers will receive dis- 


play kits for the Spring promotion cam- 
paign containing the large counter or 


window display illustrated, mounted re- 
print of the national ad with recipe 
holder containing 100 recipes for the 
picture cake; tie-in newspaper mats, 
and training manual for clerks. Spring 
display shows the new 8 in. square Cake 
Dish, the Color Bowl Set and the Red 
Marked Pint Measure. Corning Glass 
Works, Corning, N. Y. 


‘Prestyle’ Egg, 
Vegetable Baskets 


Designed to meet crowded capacities 
of home refrigerators and cook stoves, 
“Prestyle” Utility Baskets are con- 
structed of nickel-plated steel wire and 


packed 72 to the case. For storing eggs, 
butter, cheese, vegetables and fruits, or 
for warming rolls and buns. Round and 


square baskets retail for 33 cents and 
the oblong one for 49 cents. Asquith 
Associates, 131 State St.. Boston 9, 
Mass. 


Folding Chair 


The “Pocono” Folding Chair has a 
snack arm, large enough to hold a com- 
plete buffet supper, and can be used as 
a magazine rest or for writing letters. 
Made of seasoned oak with heavy can- 
vas back and seat. Said by maker to 


ein BA tela 


hold 500 lbs., without breaking. Folds 
up to fit a space 5 in. wide. Pocono 
Mfg. Co., 4912 N. 6th St., Philadelphia, 
Pa. 


‘Westco’ Can Opener 


Turner & Seymour Mfg. Co., Torring- 
ton, Conn., are again making “Westco 


65” Household Can Openers. Has a 
nickel plated die cast frame with a 
rotating blade that shears tops off cans. 


Electric Razor 


H. D. Campbell Co., Rochelle, IIl., is 
making a safety razor with a blade that 
moves. ‘Electro-Shav” uses standard 


safety razor blades that may be changed 
in a few seconds without adjustments. 
A wet brush shaver, it uses 110-120 AC 
current. May be used without elec- 
tricity like regular razor. The handle is 
of reinforced plastic, exposed metal 
parts are plated. Mechanism is hermeti- 
cally sealed. May be washed with water. 


Electric Stove 


The “Regent” Double Burner has six 
adjustable heats, three on each burner 
—low for simmering, medium for fry- 
ing and high for boiling. All elements 
covered for safety and convenience. Has 
two heat-resistant Bakelite handles. 
Made of steel, and louvre ventilated; 
115-220 volts, AC only. Packed indi- 


vidually in lithographed, corrugated car- 
ton, six to master carton. Regency Elec- 
tric Mfg. Corp., 561 Fifth Ave., New 
York City. 
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The TUBULAR 
LOCK and LATCH 


was invented 
by DEXTER 





Catalog No. 121, A 122 Bed- 
room and Bath Set. Locking Rose 
inside, passed by emergency key 
outside. Solid wrought brass trim. 


NATIONAL BRASS COMPANY, Mfrs. 
Grand Rapids, Michigan 


teles Representatives in NEW YORK BOSTON MILWAUKEE COLUMBUS, Ohio 
AMPA DETROIT PORTLAND, Ore. ST. LOUIS BALTIMORE FORT WORTH CHICAGO 
CLEVELAND PHILADELPHIA SAN FRANCISCO LOS ANGELES OMAHA KNOXVILLE 


MAKERS OF BUILDERS, CABINET, SCREEN DOOR 
AND SHELF HARDWARE 
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Amo g Your Garden-Minded Customers 


STONY BROOK GARDEN STAKES 


With 150 feet of 18-lb. high quality cotton line 
wound on a rust-proof aluminum reel, attached 
to waterproofed wood stakes lacquered brilliant 
orange and green. 


THEY SELL FAST AT $1.25 


CONSUMER ADVERTISING IN: 


BETTER HOMES & GARDENS 
NEW YORK TIMES MAGAZINE 


POINT-OF-SALE MATERIAL 





YORK [TREET 
GUILFORD, CONN. 





“Safe” —It is widely recognized that, produc: 
for product, (1) no line has greater functionc! 
value, and (2) no line has a greater safety fac- 
tor for the user! That reputation will never bo 
sacrificed to “fads”! 





GRAPE AND ROSE DUST - prevents mildew and black-spot 
KIX —all-purpose rose, flower and vegetable spray 
COPPER SOLUTION - for fungous diseases 

DOG SKAT-—animal repellent 

WEED KILLER — kills all weeds, grasses, etc. 





_WHATS NEW 


‘Magic Wand’ 
Floor Waxer . 


The “Magic Wand” is a floor-waxer 
with an aluminum tube for the handle 
which can be filled with liquid wax. 














NO-CROW —crow and bird repellent 
ANT GAS —-kills ants 


STABILIZED (ROTENONE) ‘75° DUST-—controis all insects on 
vegetables—for gardens, etc. | 


EGG PRESERVATIVE -— for preserving eggs 
HORICUM — lime sulphur solution for dormant spray 
DIKILZ-D.D.T. spray for certain insects, diseases 






SAFE — Preferred by generations of gardeners, truckers, and farm- 
ers, Hammond's obviously is the SAFE line for you to handle — 
to push! 

KEEP STOCKED -—This is the oldest best-known line. Thousands 
of users in every part of country. Dealer Aids and Electro Sheet 
upon request. Large Profits and Steady Repeat Sales. A Safe Line 
to handle. Send for latest Catalog and Price List. Also Point-of- 
Sale Helps desired. Write today. 


HAMMOND PAINT & CHEMICAL CO. 


412 Hammond Building Beacon, New York 


















Weighs 14 oz. It is 50 in. in length. 
Flow of wax into applicator pad is con- 
trolled by even-flow valve in tube-handle 
which may be set to release heavy or 
light application. American Specialty 
Co., Amherst, Ohio. 





Mortise, Tubular Locks 


New mortise and tubular locks of 
wrought steel, with vital moving parts of 
brass forgings, and extrusions are being: 
made by the Allied Hardware Corp., 328 
Grand Ave., Brooklyn 5, N. Y. Eight 
models available. Tubular locks shown 
above are, left to right: model 100-28, 
all brass passage latch set, with heavy 
knob; 150-38 all brass chamber or bath- 
room set; 100-18 aluminum passage 
latch set; and 150-18 same aluminum 
chamber or bathroom set. Shown be- 
low, the mortise locks, left to right: 
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model 200-28 brass lock set with heavy 


















knob, brass face plate and rose and 
key escutcheon; 200-58 glass knob sé 
with wrought brass escutcheon plate; 
200-38 brass lock set, heavy knob, brass 
face plate and designed escutcheos 
plate; and 200-18 solid aluminum st 





HARDWARE A6s 





























ANOTHER 
My FULLER 
— WINNER! 


The best selling | AVAILABLE 
Giant Pig Bank on the Market 











because of the merry little twinkle in the pig’s eyes. 
* This merry little twinkle just catches the youngsters. 
; a floor-waxer 


for the handle 
h liquid wax. 


















Made of terra cotta composition, furnished in three pastel 
tints, pink, blue and white, with handpainted decorations 


AWORK OF ART 


in every detail. 

#4952 Z 
15 inches long; 7 inches wide; 8 
inches high. Weight 65 Ibs. to 
the doz. Retails for $3.00. Packed 
Yj, doz. in carton $19.50 per doz. 
in less than doz. lots $21.50 per 
doz. 








#4953 Z 
§!, inches long; 51/; inches wide; 53/, inches high. Weight 25 
Ibs. to the doz. Retails for $2.00. Packed % doz. in carton 
$12.00 per doz. In less than doz. lots $15.00 per doz. 


sramuzss sree, CUTLERY SET 


| FULLER'S <2dccnelesy lek 
| 




























SEND FOR OUR COMPLETE SET Z PRICE LISTS OF Comtipeiing bile, cniiy Site, ih nena 
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JUNIOR NO. 5 
CAN OPENER 





= erat 


- your assurance 


Largest seller. Built right, of satisfied customers... 
priced right, sell on sight. 












Oster .— outstanding in the erate and keep their keen cut- 
hair-cutting equipment field ting edges throughout long 
for more than 20 years — is life. Increasing importance of 





famous for high standards of _ personal appearance creates a 
design and construction that substantial demand for Oster 
reallymeansomethinginkeep- Clippers. Stock and promote 
ing your customers “sold.” them to cash in. Order from 
Hand hair clippers for home your jobber. 
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Sanding Wheel 


A new brush-backed sanding wheel, 
the “Sand-O-Flex” Model 350-B is 3% 


in. in diameter; 514 in. over all diam- 





WaT S REW 





Refrigerator Filter 


The Presco Co., 1101 Mulbery St., 
Kansas City 7, Mo. is making the 
“Fresher Zone,” an aluminum air filter 
to absorb the odors in a refrigerator. It 
is claimed to protect butter, milk and 
ice cubes from off taste and prevent 
mingling of flavors. Device is flat and 
is an aluminum container filled with 
pellets of activated carbon. Carbon pel- 
lets are made from coconut husks. 





eter, including brushes, and weighs 1% 
Ibs. Eight replaceable brushes cushion 
the abrasive strip allowing the flexibility 
necessary for finishing irregular sur- 
faces. Can be used on any electric 
motor shaft; a 1/6 HP motor or a 4% 
capacity electric hand drill is adequate. 
Fits % in. and % in. shafts. Adapters 
for. threaded spindles are supplied for 
any size. Sanding wheel to retail for 
$11.95. Sand-O-Flex Corp., 4373 Mel- 
rose Ave., Los Angeles 27, Calif. 











TOWN CRIER DOOR BELL PUSH BUTTON 


Heavy cast brass, replaceable pearl center, self-cleaning button. | 
Vi," thick, 334" long 

» 44A Antique Black $11.00 doz. $1.50 list.| 

Pend. 66B Polished Brass $15.85 doz. $2.00 list 

F. O. B. Factory | 






Add This Line of Money-Making 
HOUSE MARKERS 


For extra big profit sales 


Graceful realistic lines. 10" name- 
plate for name or number. Heavy 
cast aluminum. Beautiful weather- 
proof antique finish. Attractive addi- 
tion to any home or lawn. 


CAT. 500C 





6 Styles Assorted 








F CARTER $26.25 doz. $5.50 list 
CARTER CO. 725 RAHWAY AVE., ELIZABETH, N. J. 








Washcloth, Towel 
Bar Combination 


A two-in-one combination wash cloth 
and towel bar, chromeplated or white 
baked enamel. Of steel construction, 





combination is available in 18 and 24 
in. widths. Wash cloth hangs on its 
own bar, and swings away to get at 
towel. Two matching slot head screws 
are furnished. Sinclair Industries Inc., 
1500 N. Broadway, St. Louis, Mo. 





Game Table Top 


The “Stow-away” Fold-in-Half Game 
Table Top is octagonal, four feet in 
diameter with eight individual chip 
compartments recessed below playing 
surface. Has eight non-tip safety hold- 
ers for beverage glasses and ash trays, 





and when unfolded no seam is visible on 
surface of wool felt. Available in 
mahogany or natural blond, with alcohol 
resistant finishes. Suggested list price, 
$29.75. Mason-Williams Co., 663 North 
Wells St.. Chicago 10, Il. 


Sandpaper Holder 


One-piece, all-metal sandpaper holder 
for painter, woodworker, homecrafter, 
etc. Sander takes handy packet size 
of sandpaper or emery cloth. Sandpaper 
is held taut, to make a flat sanding sur- 
face. Packed 1 doz. to display box, 
and weighs 6 lbs. per doz. Hardware 
Products Co., 117 Duane St.. New York 
City. 





HARDWARE AGE 








































7 


ai 


AA (An 


] 





H 





Waterp 


Alto available in 





FEBRUARY 








Americ 
Guate 
























een 





































eae 


i 
| Guaranteed = “easy as pie 3 
MASONRY WATERPROOFING. rs to apply 
vor white A: 
cee », America’ S No. 1@ Se to all 


Ht pe 






masonry 
surfaces! 


© Guaranteed 
_ Waters 






















18 and 24 
igs on its 
to get at 
ad screws 
stries Inc., 


Mo. 


lalf Game 
ir feet in 
dual chip 
w playing 
ifety hold- 
ash trays, 








KAY-TITE IS DEPENDABLE WATERPROOFING 
for brick, stucco, cinder and cement block . . 
just about any masonry surface. Just mix 
KAY-TITE with water to the thickness of paint 
and apply it with stiff fibre brush. 


HERE’S THE WAY KAY-TITE WORKS. . . It pene- 
trates into the pores, expands and hardens, 
sealing surfaces against water leakage. KAY- 
TITE is available in gleaming white and light 
grey, but the surface will take any paint per- 
fectly! Thrifty value, too, for the one gallon 
can covers 100 to 150 square feet. Complete 
instructions on label and in each package. 


WHERE CAN | GET KAY-TITE? Progressive hard- 
ware dealers are starting KAY-TITE Water- 


a proofing Departments in their stores, so c’mon 
- La 
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Order NOW for Spring! 


MIDGI-MOWER 


the new lawn trimmer 
that gets the ragged 
edges left by the 
lawn mower. 








JOBBER 
DEALERS 


Order yours 


Here’s an 
item that will 
really GO 
when the grass 


starts to grow! NOW! 

Ha adegens% A real 
Oo er needs 

one! Midgi- — 

Mower is sturdy \ S 

and efficient. It’s \ $14.95 

easy to use and . an 


built to last. Saves 
stooping, squatting, 
backaches in trim- 
ming lawn edges. 
Write for details. We 
are exclusive sales 
agents, 


LEHR 


EQUIPMENT SALES, INC. 
98 South 6th St. 
RICHMOND, INDIANA 


\ 
CEH. 

















ALL ITEMS IN STOCK— 
ORDER FROM YOUR JOBBER 


FOLDING AUTOMOBILE 
BABY SEAT 


Ne. 104. A sturdily made 
steel frame with strap hang- 
ers to fasten on auto seat 
lean back. High quality 
fabrics used for seat 
Fully assembled. Packed 
in bulk. 



















PLAID 
BIKE 
SEAT 
COVERS 
Made from high-grade fibres, cloth walls 
with drawstring, cotton padded. Made for 
comfortable riding. 
SPRADLING'S 
ST. LOUIS, MO. 























‘Tuffy Thunderbolt’ 


Unbreakable plastic airplane—wing 
spar 10% in., length 9% in., height 3 
in., molded along jet plane lines. Flown 





by string attached to either wing, it 
flies and lands at speeds up to 50 
miles per hr. Removable nose and pro- 
peller convert plane to jet type. Built-in 
whistle, adjustable spring landing gear 
permits many maneuvers. Fornis wings 
into any shape. Box is hangar. Deal- 
er’s price $10.80 per doz. Tuffy Toys, 
8200 Harvard Ave., Cleveland 5, Ohio. 





Numeral Wall Clock 


Pennwood Numechron Co., Pittsburgh, 
Pa. is making a direct reading numeral 
wall clock. Hour, minute and second 


WHAT'S NEW 


two in leaf design, two in a modern 
sculptured effect, and two of a tile de- 
sign, tan and rust, red, white and black 
with narrow border treatment. Con- 
goleum by the yard has a tile design 
and ceramic tile type in red, white and 
black, and tan with color accents. Com- 
pletely new are Cadet scatter rugs, pro- 
duced in 3 by 4% ft., 3 by 6 ft., and 
4% by 6 ft. sizes. Newly designed is a 
covering for industrial areas called 
“Congolfor,” mastic composition, in red 
and black, one yd. wide. “Congotread” 
is made for aisles, floors, and stairways 
in black, available in the 3 ft. width 
as a runner or wall to wall and in two 
stair-tread sizes. 


—_—_ 


Blade Merchandiser 


X-acto Crescent Products Co., Inc., 
440 Fourth Av., New York City 16, of- 
fers a blade merchandiser. Cabinet is 
made of blonde wood, with a Lucite lid. 
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are shown by numbers slanted to make 
easier reading. Case is made of plastic 
and is available in red, green or ivory. 


Congoleum-Nairn 
Line Additions 


Congoleum-Nairn Inc., Kearny, N. J., 
has made several additions to its line. 
A Linoleum “Veltone,” with a marble- 
ized decoration in green-yellow onyx 
with flecks of colors on a light ground 
is featured. “Colonial Plank” now has 
a limed wood finish. There are also 
eight pattern variations of inset tile 
decoration. “Gold Seal” Congoleum has 
added four rugs in tan, gray and rose, 


It is 10 in. long, 7 in. high and 16 in. 
deep. Cabinet offered without charge 
with a stock order of $56.00 worth of 
blades. 


Nozzle and Coupling 


Rieger Mig. Co., Miamisburg, Ohio, 
is making a garden hose nozzle shown 
and a hose coupling, both made of 
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brass. Packaged, nozzles are suggested 
to retail for 59 cents and couplings for 
49 cents. 
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PIANO HINGE 


SCREENS ARE AMERICA’S CHOICE 








eee Ban" 


EXTRA SAFETY—EXTRA BEAUTY 


4, ‘ 
CTT 
FRONT 


Featuring: 


BACK 


Attractive assortment of pictures lithographed on 


Nationally Advertised 
In These Magazines 

@ Good Housekeeping 

e@ House Beautiful 

@ Better Homes & Gardens 


Only Logan Firescreens provide 
the added safety and beauty of 
patented, spark-proof “PIANO 
HINGES.” Protect your share of 


metal blanks permanently clenched into the face 
of the flue stoppers. Folding wire fasteners at- 
tached to slots raised from the metal of the blank. 











this season’s business with an 
ample supply of Logan Fire- 
screens, Check your stock today! 


e@ Guide for the Bride 
@ American Home 
@ House and Garden 


LOGAN CO.., Inc., 740 Cabel St., Louisville 6, Kentucky 





LOGAN FIRESCREENS 


WITH SPARK-PROOF PIANO HINGES 
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Blank Shipping Weight 
Di t Fast Per Doz. Per Gross 
#3 Ivory 8-17/64"" 6" or 7" 3 Ibs. 7 oz. 43 Ibs. 
#8 Ivory 9-3/4"" 7" or 8" 5 Ibs. 62 Ibs. 
Packing—! dozen per carton, | gross per case 


Order from Your Wholesaler, or Write Us for Reference 


L. CLARK MANUFACTURING C 








ROCKFORD, 
ey ILLINOIS 












POCKET CATALOG 
of Building Needs 











Typical 
Majestic 
Items... 
Circulator 
Fireplaces 


Underground 
Garbage 
Receivers 


Home 








Here is current data on Majestic 
Building Products in a handy, 32- 
page, pocket-size catalog just off 
the presses. Convenient for on-the- 
job reference. Your copy is ready, 
Write today ! 


Incinerators 


Outdoor 
Fireplaces 


Coal Chutes 


Fireplace 
Dampers 


TROUBLE-FREE SILENT 


‘s os 
IDEAL STORM AND 


SCREEN SASH 
fa ADJUSTER 


One set in pk. doz. in 
box, gross shipping 
carton. List $7.80 doz. 








Opens and closes easily : 

Locks shut simply . . . holds sash firmly 
Easy changeover . . . remains silent 

No interference with double-hung sash 
Zinc plated steel . . . Bakelite washers 
Screen attachments provide extra = 
tion against children unhooking and falling 
out window 

Sold Only Through Hardware Distributors 


"Satisfaction Guaranteed” 








ST. PAUL,MINN. 
250 E. FIFTH ST. 











ore H . 
Sereen Door Latches, Barn Door Latches, Storm Sash Adjusters, 
Screen Door Hinges, Casement Sash Friction Stays and Other 
Popular items. 


fact of Builders Hordware Specicities, such as ideal 




















































SPECIAL MAILS RIVETS SCREWS 
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SPECIAL NAILS RIVETS SCREWS 


mmm SKY SIAN STIVN TWID9d 
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Let Hassall supply your requirements of brass and steel escutcheon pins in standard or special sizes 
... Plain or plated finishes... Attractive, sturdy, metal-edge boxes assure display value, convenient 
handling and protection of contents ... WRITE FOR PRICES. 
Escutcheon pins in other metals, special nails, drive screws and rivets made to order... Economy, 
quality and quick delivery in large or small quantities... Tell us what you need... We will answer 
] promptly... ASK FOR FREE CATALOG... 3-color Decimal Equivalents Wall Chart free on request. 


JOHN HASSALL INC 419 Oakland Street 
* + Brooklyn 22, N.Y. 
MANUFACTURERS OF COLD-HEADED SPECIALTIES—ESTABLISHED 1850 


























weight and 5 in. long. 
wide jaw faces, which open to 144 in, 
are claimed to be accurately machined 
to provide a true surface. 





WHATS NEW 


Metal Shelves For 
Kitchen Cabinets 


“Kitch-n Handy” shelves of bright 
chrome in styles to fit inside kitchen 
cabinet and closet doors. Sizes to hold 


packaged food, spices, soaps, cups, pot 
and pan lids, dishes, etc. Three styles 
illustrated—cup shelf is 10 in. wide by 
12 in. long, and hangs 4% in. below 
standard shelf to which it is attached. 
To retail for $1.00. Vertical lid holder 
is 131% in. long, retails for $1.10, and 
tuck-away shelf, 18 in. long by 3% in. 
high by 3% in. wide sells for 75 cents. 
Washington Steel Products, Inc., 1420 
West Galer St., Seattle 99, Wash. 


Aluminum Hand Vise 


The Chicago Tool and Engineering 
Co., 8383 S. Chicago Ave., Chicago 17, 
has introduced the “Palmgren” No. 15 
Hand Vise which grips solidly, yet will 
not mar or scratch the work, being 
made of aluminum. Only 7 oz. in 
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Circuit Tester 
Screw Driver 


The Ox-Wall All Circuit Tester and 
Electrical Screw Driver has a trans- 
parent plastic handle and all-purpose 





test lamp for fuses, outlets, cords, appli- 
ances, radios, spark plugs, etc. Can be 
used on any voltage 105 V to 550 V AC 
or DC. The Ox-Wall All Circuit Tester 
is a neon test lamp that lights on any 
house voltage. According to the maker 
it won’t burn out, and won’t light on 
capacity and leakage. Tester is de- 
signed with a detachable lead which 
may be removed when in use as a screw 
driver, and when testing ignition cir- 
cuits. Ox-Wall Tool Co., 928 Broad- 
way, New York City. 





‘Oculens’ Display 


Comptone Co., Ltd., 1239 Broadway. 
New York City 1, offers its Salesmaster 
display cabinet free with its No. 47 as- 
sortment of “Oculens” Sun Glasses. Has 
a glass front and top mirror. It con- 


Qeufens 





tains 52 pairs of both men and women’s 
sun glasses. Retail value is $168.80; 
dealer’s cost, $101.60. 
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ELECTRICAL 
APPLIANCES 


FOR A QUARTER OF A CENTURY 
THIS TRADEMARK HAS STOOD FOR 
“QUALITY AT POPULAR PRICES" 


The famous "EMPIRE" 
Electric PERCO-DRIP 


The "Perco-Drip" meth- 
od makes clear, rich 
coffee in only 60 sec- 
onds—never boils—ex- 
tracts only desirable 
oils. Has patented 
heavy-duty direct-heat 
emersion element, and 
an insulated valveless 
pump without moving 
parts. Easy to keep 
clean. Attractive, 
modern design, polished seamless aluminum 
body, cool ebonized handle and scratch- 
proof feet. The 'Perco-Drip" is as appeal- 
ing in appearance as in the excellence of 
the coffee it makes. In 9-cup size at present. 


EMPIRE Chrome Finished 

Electric TOASTER 
a Smartly styled, 
- with brilliant 
finish and out- 
standing con- 
venience fea- 
tures, the EM- 
PIRE Toaster 
handles two 
large bread 
slices, turning 
them with a flip 
of the door. Ex- 
tra large, flat top serves as tray to keep 
toast hot. Large Nichrome heating element 
is wound on extra wide mica to spread heat 
uniformly over a large area. Reinforced 
frame and separate inner frame assure dur- 
ability and long service. Black enameled 
base, scratch-proof feet, large cool han- 
dles, all combine in a Toaster of exceptional 
quality at a popular price. 


THE METAL WARE CORPORATION 


TWO RIVERS, WISCONSIN 
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Canva- Lastic 


MAKES CANVAS LAST 
WATER-PROOFS 


Awnings 


Binder Canvas 
Tents 


Tarpaulins 
Canoes - 
Automobile 


Tops 
Stack Covers, 
Fly Nets, Horse 
Covers, Work 
Jackets, Overalls, Rope, Porch and 
Yard Furniture, Venetian Blinds. 

STOPS MILDEW, WARPING AND 
CHECKING 
Helps keep canvas from shrinking 
Makes them Soft and Pliable 
DIRECTIONS 
Apply with Brush, Rag, Sprayer, or by 
Dipping. 
Dries in 2 to 3 hours 


Covering Capacity: | Gallon waterproofs 
100 to 125 Sq. Ft. 














Manufactured by 


NEATSLENE CO. OMAHA 8, NEBR. 


ROY W. SHEPARD, "SHEP" 











NOW AVAILABLE! 


- NAILS 
STAPLES 
WIRE CLOTH 
POULTRY 
NETTING 
FARM FENCE 
WINDOW 
SCREEN 


WRITE TODAY FOR PRICES OR 
PHONE STATE 1275 
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Collapsible Ladder 


A light-weight, completely collapsible 
ladder has been placed on the market 
by the Gepfert Ladder Co., 1400 E. 
222nd St., Cleveland, Ohio. Made of 


—— 




















aluminum tubing rungs and specially 
designed extruded section aluminum 
side rails. When not in use, the two 
side rails fold together and the rungs 
fit compactly within the extruded sec- 
tions, making it easy to store and carry 
in close quarters. Open, a 20-ft. ladder 
measures 20 ft. by 29/16 in. by 15 in., 
and when closed it takes up less space 
than a 2 by 4 timber, measuring only 
21 ft. by 29/16 in. by 2% in. A snap 
action locks the ladder firmly and safe- 
ly in either the open or closed position. 
Made in all the standard lengths, up to 
28 f{t., of either the single or extension 
type. 


s——— 


Pen and Pencil Line 


The “Wel-Flite” line of pen and pen- 
cils is a new member of the “Welsharp” 
family, made by the Welsh Mfg. Co., 54 


’ 











Offered 


Troy St., Providence, R. I. 








separately or in gift-packaged sets. The 





of the three positions. 
control. 
weighs 4 lbs., and operates on both 
AC or DC current. 
4754 N. Clark St., Chicago 40, Ill. Sug- 
gested retail price is $9.95. 





pen has hooded point and white metal 
snap-on cap. Nib, clip and lever are 
gold plated. Iridium tipped point. 
Grey, red, blue and black. Pen to sell 
for $1.00 and matching pencil for 79c. 
Display unit has 12 pens or pencils. 





Fish Hook Stone 


The “Carborundum” Hook Stone is 
made of silicon carbide, for sharpening 
all sorts and sizes of hooks and gaffs. 
Is 2% in. long and has a beveled side 
for getting around and under the barb, 
and for pointing up small hooks. Curved 
side is for finishing up the points, and 
for sharpening large hooks and gaffs. 





& wise ed . ] 


On flat sides on stone are two grooves 
for bringing badly dulled and blunted 
hook points back to shape. To retail, 
with leather case for 50 cents. The 
Carborundum Co., Niagara Falls, N. Y. 





Three-Heat Iron 


The Haines “Laundry Master” Elec- 
tric Iron provides low, medium and high 
heat. User plugs iron cord into any one 





No thermostatic 
Streamline in design, the iron 


Haines Mfg. Corp., 
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INN BALL BEARING | 

coon SAW MANDRELS 
These “QUALITY” saw mandrels are designed and con- 
grructed of the finést materials available and can be used 


in the factory, in the garage, on the farm, as well as in the 
home work shop. 4 


These “BALL 
BEARING” 
saw mandrels 
are good for 
high speed, heavy eS 
loads, shock loads and power transmission. Made of 
one piece grey iron cast housing double sealed BALL 
BEARINGS designed to exclude dirt and retain the 
lubricant. Comes in sizes 1/2”, 5/9”, 3/44” saw bore. 





"SPECIAL" HEAVY DUTY POWER GRINDERS 


These sturdy, streamlined 
machines are equal to practi- 
cally any kind of polishing 
and grinding work. Two 
heavy “Otctte” bearings give 
smooth, quiet, trouble-free op- 
eration. Complete with guards 
and tool rests. Sizes range 
od weight from 5$ Ibs. to 25 








Write for descriptive literature of our entire fine 


Majestic Tool Mfg. Co. 


120 N. JEFFERSON STREET od alley \clod ma 4 Gea ey 


WAGNER 22% 


TRACKS 


FOR 


INDUSTRIAL 
USE 
* 


HEAVY 



















DUTY 


Can be furnished with Ball 
Bearing, Roller Bearing or 
Ilyatt Roller Bearing Trolley 
for doors up to 1,000 Ibs.— 
24-31%" thick. 

WAGNER HANGERS 
also available for doors, up 

to 2,000 Ibs. 
See your jobber or dealer 


WAGNER MFG. CO. 


Dept. HA-247 
CEDAR FALLS, IOWA 



















Simply Show Customers 
) HOW ONE EXPANSIVE BIT TAKES 
ar THE PLACE OF MANY OTHER BITS 


AND — Conn. Valley Expansive Bits 
Make Good Work Easier, because: 




















































1. Easier Cutting, smoother holes... result of spur 
on head 

. Positive pull given by no-clog point threads 

3. Non-slip cutter...resulte of clamp under tension 
4. Keener edges... handsharpened 

5. Wright type has direct, micrometer adjustment 


FORSTNER Pore; pi ik.,. 


For Boring Any Arc of a Circle 









Sell pattern - makers and woodworkers. This 
bit is especially suited as it bores accurately 
leaving a polished hole. Furnished in hand 
brace shanks, from 4 * to 2”, and in machine 
# ishanks from 4" to 3”. 







The Home of Expansive Bits 


One Takes the Place of Many 
Other Bits 
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CUT FASTER... 
LAST LONGER 


The Hyde 300B Linoleum Knife 
cuts faster, stays sharp longer and 
gives lasting satisfaction. Blade is 
made from Super HYDEX steel - a 
high carbon alloy, scientifically heat 


treated, ground and hand honed for 





precision, strength and durability. 






Long point blade, swedged, 2/4” 






long. Natural grip, burnt finish han- 





dle, riveted. Made by craftsmen for 






craftsmen. 


HYDE 


MANUFACTURING CO. 


SOUTHBRIOGE MASS U s é 
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MASTER 





Your customers look for cer- 
tain features in a steel tape rule. 
Every one of these is incorpor- 
ated in the famous Master 
Streamline. It has the added con- 
venience of direct reading inside 
measurement. 

The Master Streamline is bril- 
liantly designed in modern, func- 
tional lines; conscientiously con- 
structed from finest materials. 
From its tough, tempered steel 
blade, to the heavy gauge mirror 
finish case, Master Streamline 
is outstanding in the family of 
steel tape rules. 


New trade price list now ready 
Write for yours today 


MASTER RULE MFG. CO., INC. 
White Plains, N. Y. 
P. ©. BOX 1587, OAKLAND, CAL. 


201 Main Street 
BRANCH: 


OUTSTANDING 
STEEL TAPE RULE 




















Garden Dust Gun 


Packed in a carton that opens into a 
large serve yourself display, this dust 
gun is a no-mixing, no-stooping in- 

















secticide gun. “Bug Blaster” is a refill- 
able product. All season mixture is 
claimed by the manufacturer to be ef- 
fective against at least 27 insects and 
plant diseases. To retail at $1.98 and 
refills are $1.29. Sherwin-Williams Co., 
101 Prospect Ave., Cleveland, Ohio. 


Light Soldering Tool 


A new soldering tool designed espe- 
cially for fine precision work has been 
added to the “Thermador” line of elec- 
trical products, made by the Therma- 
dor Electrical Mfg. Co., 5119 District 
Blvd., Los Angeles 22, Calif. The ST-1 
Soldering Tool is recommended for 
radio repair and general assembly jobs, 
and for the hobby enthusiast and model 
builder. 

Carbon holder keeps carbon break- 
age to a minimum by maintaining con- 
stant pressure on the carbon. It uses 
3/16 in. carbon tips. The ST-1 requires 
no preheating: plugs into the nearest 
convenient outlet. Operating current is 
in use only through actual contact with 
metal and cools immediately. Fork 
type design eliminates the necessity of 








WHATS NEW 


grounding work. Standard equipmeat 
includes the “Thermatite” Transformer, 
6 ft. of rubber covered primary cord 
and 4 ft. flexible cotton covered secon- 
dary heater cord. The voltage across 
the carbon rods is 6 volts, 96 waits 
50/60 cycles, 110-120 volts A. C., length 
including carbon 7 in. weight of tool is 
3 oz. Selling price is $9.95. 


‘Bruno’ Auger Bit Set 


Bruno Tools, Beverly Hills, Calif., is 
making a new auger bit set, consisting 
of 8% in. shank and Bruno quick- 
change boring heads. Packed in a rigid 
two color plastic case. Comes in two 
sets. Model 340-B has 6 boring heads, 
5% in. to 1% in., by eighths, and other 
Model 350-B (shown here) has 11 bor- 
ing heads, covering a range from % in. 



















to 1% in., by sixteenths. Available for 
use in bench drill, drill press or port- 
able drill with straight shanks, or with 
square shanks for hand brace. To 
change heads, operator loosens set screw 
and inserts desired size head. 


Pumpless Gasoline Torch 


The “National” Pumpless Blowtorch 
Model 500 is claimed to give a 2000 
deg. F., 7 in. flame. Has no pump and 
once primed it is said to burn continu- 
ously. Torches generate only 35 lbs. of 
pressure, but are tested for 1,000 lbs. 
Brass tank. Hand-grip in natural posi- 
tion allows free movement in any direc 
tion at any angle without changing 
wrist position. List price is $8.50. Ex- 
clusive sales representative is Asquith 
Associates, 131 State St., Boston, Mass 
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in Any Quantity 


Lasting R-700 


ROOF, BARN 
& INDUSTRIAL 
PAINTS 


Definitely durable, high quality exterior paints made of 
weother-resistant oils and top grade pigments to give 
maximum protection at reasonable cost. Contains no 
resin, gloss oils or other inferior materials. 


@one coat over most surfaces. 


YING: Like other top-quality oil paints, R-700 dries overnight to a high gloss 
trish. Produces an elastic, weather-proof film. 


MEXIBILITY: Will not harden, crack or peel. Withstands all weather conditions 
and temperature changes. Retains its flexibility throughout the life of the paint 


fim, 


COVERAGE: Lasting R-700 Paints cover approximately 250 to 300 feet per 
galion per coat over average painted metal or wood surfaces. 


WRABILITY: Actual field tests and accelerated Weatherometer tests have 
woven conclusively that Lasting R-700 Paints are equal or superior to much 
ligher priced paints. These paints assure dependable protection as well as 
food oppecrance. 


(XCELLENT FOR: Tinner’s Red Paint, Metal Roofs, Industrial Structures, Ware- 
fouses, Tanks, Ventilators, Barns and Farm Buildings, Fences, Garages, Fabri- 
tated Steel, etc. 


COLORS: Red, Black, Green, Slate Gray. Please specify colors desired 


DEALERS & DISTRIBUTORS 


there's an excellent opportunity for you in this fine quality, quick delivery paint 
woduct. Write today. 


JOBBERS, CHAIN STORES 


Lasting R-700 can be furnished with your 


APPLICATION: By brush or spray. Brushes easily Will not sag or run. Covers | 


PRIVATE LABEL 
LASTING PRODUCTS COMPANY 


Manufacturers of Quality Paint Products 


RANKLINTOWN ROAD BALTIMORE 23 MARYLAND 
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SAFER THAN WOOD 






out or splinter. 





STRONGER THAN STEEL 


White Magnesium Ladders are 
stronger than wood, steel, or alu- 
minum ladders of the same weight. 
Warp-proof .. . fire-proof.. . 
rust-proof... 
they withstand abuse and outwear 
any number of ordinary ladders. 


ALUMINUM 


Two-thirds the weight of alumi- 
num... less than half the weight 
of wood, magnesium ladders can 
easily be handled by one man. A 
24-foot White Magnesium Exten- 
sion Ladder weighs only 31 lbs. A 
wood ladder of the same weight 
would be only 11 feet long. 


weather-proof . .. 


LIGHTER THAN 


GREATER PROFITS FOR YO 


Great consumer interest means a 
large volume of high unit sales. 
Get the jump on the market — be 
the first in your community ,to 
feature White Magnesium Ladders. 
24-foot extension ladders com- 
plete with strong rope and pulley, 
top and bottom guides, and secure 
rung locks... 8-, 10-, 12-, 14- and 


16-foot straight ladders. 


. 
Order now for immediate de- 
immediate sales . 
immediate profits. Write for 


livery... 


further information. 


Expertly welded ... rigidly tested 
.. . White Magnesium Ladders 
won't chip, crack, or break. Edges 
rounded — no danger of cuts or 
scratches. Wobble-proof . 

welded rungs won’t warp, pull 
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CORPORATION 
UTICA 4,NEW YORK 






WHATS NEW 


Aluminum Toaster 


The Pennsylvania Aircraft Works, 
Inc., 611 N. 40th St., Philadelphia 4, 
Pa. is introducing an all-aluminum pop- 





down automatic toaster. Has openings 
larger than most toasters to facilitate 
the toasting of muffins, rolls, as well as 
bread. Crumbs slide through without 
sticking to the inside and the toast it- 
self pops down. The bottom receptacle 
where toast drops, keeps it warm until 
wanted. Uses 110 or 220 volts, AC-DC. 
March delivery. 


Kitchen Planning Book 


The American Central Manufacturing 
Corp., Connersville, Ind., manufacturers 
of steel kitchen units, has issued a 34- 
page booklet, entitled “How to Plan 
Efficient, Economical Kitchens with 
American Welded-steel Kitchen Units.” 
Blue prints give suggested lay-outs for 
various types of kitchens. “American” 
units are shown and described. 





Lawn Sprinkler 


' 

The “Propel-O-Spray” Lawn Sprinkler 
has a_ self-lubricating, self sealing, 
bronze sleeve bearing which is claimed 
to make it operate at low water-pressure 
speed. Unit is said to attain equal 
saturation over a lawn area to 60 ft. in 
diameter. Six water outlets are located 
on rotating arms to produce an attrac- 
tive water pattern. Has a green baked 


enamel cast iron base and arms are of 
solid polished. copper tubing. Fittings 
are wrought-copper and brass. To retail 
for $4.95. Stan-O-Mac Products Co., 





















































13416 Fenkell Ave., Detroit 27, Mich. 
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PREFERRED BY THE 
MAN ON THE JOB 


TIGER 
GRIP 


The Work Glove that Ovtwears Several 
Pairs of Ordinary Woven Fabric Gloves 


The man on the job has found 
that “TIGER GRIP” gives him 
more of everything he expects 
from a work glove! “TIGER | 
GRIP” giveshim more protection 
—because its specially knitted ¥ 
material contains hundreds of 
“loops” in every square inch, to 
cushion and protect the hand. He 
gets more wear — because these 
entirely different gloves outlast 
several pairs of ordinary woven 
fabric gloves! And he gets wash- ° 
ability without excessive shrink- 
age! Treated with Johnson’s 
“‘DRAX” to make it water repel- 
lent! ADVANCE Work Gloves are 
laboratory tested, and re-tested 
under actual working conditions! 


Send For New 
CATALOG 


Big, new catalog 
lists full line of 
ADVANCE work 
gloves including 
eather palm 
gloves, flannel 
gloves, wire 
stitched gloves, 
welder’s gloves, 
etc., as well as a 
complete line of 
safety and protec- 
tive clothing for 
every industry. 


“A Better Work Glove For Every Purpose” 


DVANCE 


GLOVE MANUFACTURING CO. 


DEPT. HA-10, 901 W. LAFAYETTE BLVD. 
DETROIT 26, MICH. 


Detroit. Toledo» Chicago+Rome, Go. 
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Lumber Salvage Tool 


“Bord-Pri” is a new tool used in the 
reclamation of old lumber in razing 
jobs. The tool is claimed to lift floor- 
ing, siding, roofing and other wood 
with such care that no cracks, splits 
or breaks occur to lower its value. 
Takes off ordinary planking, and also 
lifts adjoining pieces of tongue-and- 
groove flooring and shiplapped siding 
with equal ease and damage-free care, 
according to maker. 








Has a balanced handle, tough head 
casting, strong lockscrew and freely 
pivoting, flat-surfaced face plates. Lists 
for $9.60. Maco Corp., Huntington, 
Ind. 


Aluminum Paint 


Berkshire Paint Co., Box 251, High- | 
land Station, Springfield, Mass., is mak- | 
ing an aluminum paint which may be | 
put on wet or damp surfaces. May be 

applied to all surfaces. Maker states | 
it won’t harden or discolor in the con- | 
tainer. 
| 


Cake Decorator, 


Cookie Maker Set 


Wecolite Co., 552 West 53rd St., New 
York City 19, is making the “Wecolite” 
a Transparent Cake Decorator and 
Cookie Maker Set, No. 5065, which con- 
sists of three cookie makers, six inter- 
changeable plastic decorator tips, and 
receipe booklet and the two plastic 
cylinders. Outside cylinder has threaded 


body to which threaded nozzles can be 
screwed. Inner tube which serves as 


plunger has a screw cap. Packed in 








display box. 


gE J TOOL oF 





Smooth, steady power for work on any metal, 
alloy, plastic, wood, horn, bone, glass, etc. It's 
the ideal tool for the home workshop, for 
hobbyists, repairmen, mechanics. AC or DC. 
25,000 r.p.m. Wt. 12 oz. 


A GOOD SELLER — THE HANDEE KIT 


Every man and boy wants this set. Handee and 
40 most popular accessories in steel carrying 
case. Nationally advertised at $27.50. Handee, 
with 7 accessories, $20.50. 


NEW PRECISION ATTACHMENTS 


They fit Handee only; 
enable novice or crafts- 
man to do precision 
operations not possible 
with any other tool. 
Set of 6 attachments 
with instructions, na- 
tionally advertised at 
$7.95. 


ACCESSORY 
DISPLAY CASE 


Customer makes selections from 
Storage space 


invite sales! 
complete, glass-covered display. 
inside for additional stock. 


Write today for special deal on Accessory Case and contents 





CHICAGO WHEEL & MFG. CO. 
Makers of quality products for 50 Years 
1101 W. Monroe St., Dept. HA, Chicago 7, III. 
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Between Sharpenings 


AXES and HATCHETS 


The Collins Company, Col!insville, Conn. 


They Cut Longer 


IN THE WOODS 


at work 


‘Breeze’ Lawn Edger 


The “Breeze” Lawn Edger has self- 
sharpening, hardened steel blades, and 
is finished in silver and green. Designed 
to keep edges of lawn in good condition 
with little effort. Handle is made of 
seasoned hardwood. Wheel is of grooved 
cast iron, and all gears are enclosed. 
To retail for $12.95. Federal Labora- 
tories, Inc., P. O. Box 268. Pittsburgh. 
Pa. 


Food Strainer 


The “E-Z” Food Strainer clamps on 
to any household pot. Prevents burnt 
hands, loss of food and enables house- 
wife to strain food easily with one 
hand. Sold in set of 3 strainers to fit 
pots from 6 to 10 in. Suggested retail 


price is $1.25 for the set. Distributors 
wanted for exclusive territory fran- 
chises. Eagle Specialty Co., Inc., 1829 
E. Venango St., Philadelphia 34. Pa. 


+ 


Utility Cabinets 
With Built-in Light 


The Ken Sales Co., 401 Broadway, 
New York 13, is offering six models of 
all-purpose utility cabinets with a built- 
in fluorescent fixture and reflector. Of 
heavy-gage steel, 20 by 16 by 5 inches. 
Two removable shelves. Electrically 
welded. Uses 14 watt fluorescent tube. 
For 110-125 AC current only. Built-in 
push button switch. Baked white 
enamel finish. Immediate delivery 
promised dealers, in prices ranging from 


$11.90 to $20.50. 


COLLINS 








WHATS NEW 


‘Kitchenguide’ Clock 


The new Telechron “Kitchenguide” is 
encased in molded plastic with fluted 
side bands, in ivory, green, red or white. 
Metal dial is 5 in. and has cream white 
center, light gray numeral band and 
black characters. Bezel is buffed alumi- 
num and hands are blue lacquered 
metal. Clock is approximately 7 by 7 
by 3 in. and has a 6 ft. cord. Has self- 
starting synchronous motor. Telechron 


Inc., Ashland, Mass. 








‘Swiss’ Plastic Metal 


“Swiss” Plastic-Metal is for patching 
rusted-out sections in auto fenders, 
cracks, dents and scratches in auto 
bodies, refrigerators? sinks, stoves, and 
furniture. Dries quickly and is said to 
adhere permanently to bare metal. Six 
oz. size, 50 cents; 1% Ib., $1.50, and 
3 Ib., $2.50. Swiss Laboratory. 3274 
Stockholm Ave., Cleveland, Ohio. 





Rotary Drill Press 
Planer and Cutter 


The “Safe-T-Plane” is easily fitted to 
any drill press. It is claimed to plane, 
rout, panel, bead or rabbet to any depth 
in wood working materials. Special 
cutter available for square-shouldered 
cuts—another for work in non-ferrous 
metals and plastic products. Designed 
with a single cutting blade, one spot 
blade adjustment, and a protective hand 



















and eye guard. Polished bell guard 
directs flying chips downward. To re 
tail for $5.95.. A. D. McBurney, 939 W. 
Sixth St., Los Angeles 14, Calif. 
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IT’S“ THE PLUMBER, 
DEAR HE FORGOT 
AND LEFT HIS MASTER ¥@ 
TOOL BOX ON THE 
BASEMENT SLOOR 






























MASTER BO 


The MONEY MAKING Line| 


That Turns Fast! | 


Seven Master Box sizes give you a complete line of | 
popularly-priced quality proved tool boxes. Sold | 
only at nationally established retail prices provid. | | 
ing better-than-average profit. 


| 


Distributed exclusively through the independent | 
trade. Never through chain .or mail order houses. 


. 





MASTER BOXES nang ) 

@ Heavy nickel- 
yee plated hardware 
© Lock seamed ends and 
continuous bearing type hinge 













No. C-2016 


Length 16", Width 7” 


MASTER METAL PRODUCTS, Inc. 


, Depth 7” 








273-291 Chicago Street Buffalo 4, N. Y. 
FEBRUARY 13, 1947 
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Ss more tools like this ?™ 


































_— we get what it takes 
to make UNION Tools in the 
quality and quantity you want 


Then, — although we can’t yet set dates, — 
your UNION Lines will be coming through 
in the volume long missed and the Values 
confidently expected. For the lean years om 
the “quantity” side have been abundant in 
quality features perfected. 


As soon as we beat the remaining shortages, 
the goods will be yours to beat the best 
former sales-records. You'll make up time 
in profit-making with the perfected lines 
of UNION ) 


Roller and Ice Skates, 
Fishing Tackle, Chisels and 
Screwdrivers, Hack Saw 
Frames, Gun Implements 


HARDWARE COMPANY 
aw EWVEGw FY 


Aleut war ESTABLISHED (894 


TORRINGTON, CONN. 


NEW VORA OFFICE ISIECHAMGERS STHEET 





oFfF 









‘Pal’ Paring Knives 


New York City offers a counter display 
carton of “Pal” Paring Knives, 1 doz. 





to carton. Stainless steel knives, hollow 
ground, to retail for 49 cents each. 





Deep French Fryer 


Spun Aluminum Products Co., 565 
Fifth Ave., New York City 17, is mak- 
ing the No. 1048 Deep French Fryer 
Unit with either a black heat-resistant 
phenolic handle or a rigid plated steel 
handle. Saucepan is deep drawn of 
prime 11 gage aluminum, and the basket 


Pal Blade Co., Inc., 595 Madison Ave., 





is constructed of heavy steel wire mesh 
held by a steel frame with a bright 
permanent tin finish. 





‘Rubbermaid’ Dog Dish 


The “Rubbermaid” Dog Dish is made 
of synthetic rubber. Available in red 
and green and is 8% in. in diameter 
and 2% in. deep. Will not soften under 





heat, grease, soap, milk, etc., according 
to the Wooster Rubber Co., Wooster, 
Ohio. 


WHATS NEW 





Wall Lamp Package 
Is Unit Display 


Phil-Mar Electric Inc., 1809 E. 22nd 
St., Cleveland, Ohio, has designed a 
wall lamp package which also serves as 





a display unit. Contains a wall lamp, 
shade, reflector bowl, and a 100-watt in- 
candescent lamp. When stood on end 
package becomes a display easel on 
which lamp can be hung. 














MOUNTINGS 


Precision quality line guides and rod tips of bright nickel. Silver (hard) soldered joint, strong 
and durable. Rings burnished with steel balls to harden metal ... smooth bearing surface. 


GUIDES — Sizes (outside diameter) 


2 2 


No. 1 9/32” 


No. 3 3/8” 
Retail 25¢ each. 








No. 5 7/16” 


Sizes — with larger and heavier bases for Calcutta rods 


(outside diameter) 
No. 5A 7/16” No. 7A 1/2” 


Retail 30¢ each. 


No. 9A 9/16" 


TIPS—sizes (outside diameter) 


No. 1T 9/32” 





No. 3T 3/8” 
Retail 30¢ each. 


a 


Braced tip sizes 10 to 22. Hard chrome. 


Retail 60¢ each. 


JOBBERS — Place orders now for prompt delivery. 
DEALERS — Contact your jobbers or write us for information. 


ROYAL ENGINEERING CO., 1333 Folsom St., San Francisco 3, Calif. 
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CAVEX No Lift 
Self-Cleaning 
Rake 


Here's the all-purpose 
lawn and garden rake that 
sells on sight. It combs the 
lawn. Exclusive design and working features make it the preferred rake 
among homeowners and professionals . . . the ideal rake for people 
who take pride in their lawn. Absolutely self-cleaning—it is never 
necessary fo lift the rake from the ground. Turn rake over and it's 
flanged teeth harrow and pulverize the ground finer. Makes garden 
and lawn work easier. 


The CAVEX Wire Broom Rake 


Fastest selling leaf rake on 
the market because it is lighter 
and stronger—because it is de- 
signed for efficient, easy sweep- 

ing. 24 Heavy Gauge spring 
wire tines formed to most 
effective curve are solidly 
anchored, will not loosen or 
come out. 








| A. 
SW-1-56 525 N. Noble Street 


Sold Through Leading Jobbers—ORDER 
From Yours Today—Prompt Shipment 


and A. MANUFACTURING CO. 


a \ YA), ¢ — 4 GREAT LAWN AND GARDEN TOOLS FROM ONE DEPENDABLE SOURCE 


CAVEX Flat Tine Broom Rake 


Here is the newest addition to the 
CAVEX Line—a flat tine, spring steel 
broom rake that is ruggedly built to 
stand years of wear. 21 
spring steel tines each 
5/16" wide are securely 
fastened by an exclusive 
method—no welding to 
destroy temper of the 
tools. All tines are on 
the ground all the time 
—far more efficient work. 
This is a quality rake 
priced right! 


The CAVEX Cultivator 


With the same balance and self-cleaning 
features found In the CAVEX All-Steel Rake, 
the Cavex Cultivator is a strong lightweight, 

arden tool. § high carbon steel tines with 

langed ends are spaced to give 

correct cultivating action for 
weeding and thinning. Flanged 
tine ends loosen and turn soil— 
on forward stroke it's a plow 
and return stroke It acts as a 
harrow. Narrow enough to op- 
erate between rows. 











BF-1-21 


Chicago 22, Ill. 8 C15 











Sell Burpee Seeds 


and increase your spring sales 


Write Today for Burpee 1947 Red List 
—Wholesale Prices for ‘Dealers 








Burpee’s Red List is a valuable 
guide for you—in addition to the 
complete line of flower and vege- 
table seeds in colored packets to sell 
at 100% mark-up, it also contains 
wholesale prices on every variety 
in the larger units many of your 
customers often require — ounces, 
% Ibs., lbs., 10 lbs., 100 lbs., etc. 


With the Burpee line you can 
sell market growers, florists and 
farmers as well as the leading home 
gardeners in your community. 

You can also stock the new Bur- 
pee Hybrid Vegetables, and special 
Burpee flowers. 

Unusual special sales leaders are 
available to attract new customers. 








The Best-Known and 
Most-Advertised Brand 





Send Postcard or This Coupon Today 
—Be Ready With Your Seeds When 
Your Customers Want to Buy 











FEBRUARY 13, 1947 





i Philadelphia 32, Pa. # 

“Burpee Seeds Grow” are household words 'W. Atlee Burpee Co.| samieed” latte : 
wherever gardens grow in America . Rush to me by return mail Burpee's new 1947 Red List § 
W A ] B ' with wholesale prices on Flower and Vegetable Seeds. : 
. Atlee Burpee Co. :... 00000 
Vegetable and Flower Seed Growers ‘ : 

: . > 8 Street Es tan taney 7s Sy eee Ne ee aee ee ' 
Philadelphia 32, Sanford, Clinton, ‘a ees ate Zone H 
Pennsylvania Florida lowa NS aaa tane a re H 
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SAVE FUEL Y 





BETWEEN YOU AND THE COLD 





(. pliable, plastic 

weatherstripping. 
Easily and quickly 
applied to windows, 
deors, baseboards. 
Stops expensive heat 
leaks. 


Just press into 
place. Mortite does 
not shrink or crack. 
Keeps out dust and 
dirt. 














oo iat et $1.25 
oo fstt inom, 9-25 SS 
Tow, afk 
ond Conede —== 





Above /s one of the advertisements running In 


American Home Saturday Evening Post 
Better Homes & Gardens Time 
House & Garden Parents’ Magazine 
House Beautiful Popular Mechanics 
and other national magazines and newspapers. 
Sales are growing for Mortite, in its 4th suc- 
cessful year . . . an improved product now 


in new, transparent moisture-proof package. 
ORDER THROUGH YOUR JOBBER 
4. W. MORTELL CO., 508 Burch St, Kankakee. Ili 
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WHATS NEW 





Cutlery Tableware 


Cutlery with plastic handles is avail- 
able in 24-piece sets, packed in chests. 
Made in two patterns, “Royal Elegance” 
and “Royal Plume” by National Silver 
Co., 295 Fifth Ave., New York City 16. 
“Royal Elegance” handles are crystal 
clear or black Lucite, and “Royal 
Plume” handles are ivory or red. Knives 





have stainless steel blades, and forks 
and spoons are chrome plated on nickel- 
silver base. 





‘Light-O-Matic’ Iron 


The DeLuxe “Light-O-Matic” Iron, 
Model 1004 weighs 4 lbs., and has a 
fingertip heat control knob for different 
types of material. Knob glows when set 
and ceases when iron has reached de- 
sired ironing temperature. Chrome 





plated. Soleplate is special aluminum 
alloy, which is said to heat rapidly. For 
use only on 110-112 volt 25 to 150 cycle 
AC. Plastic handle is molded to fit the 
hand, with built in thumb rests on 
sides. Beveled base for ironing around 
buttons, pleats, etc. Suggested retail 
price is $9.50. Dominion Electrical Mfg., 
Inc., Mansfield, Ohio. 





Tractor Exhaust 
Pipe Cover 


“Storm hat” is the new tractor ex- 
haust pipe cover made of die-cast alumi- 
num. Designed to keep rain, dirt, and 
snow from the exhaust pipe and muffler. 
Remains open while tractor operates 
and closes when it stops. Said to elimi- 








nate rusting valves and rain flooded pis- 
tons, and also diverts exhaust fumes 
from the operator. Is adjustable for 
pipes to 31% in. in diaméter. H. M. 
Sheer Co., Quincy, IIl. 





B uilders’ Hardware Items 


Karob Metal Products Corp., 10) 
Rockaway Ave., Valley Stream, N. Y., 
is making a line of door stops and coat 
and hat hooks in burnished bright or 
brass finish. Five different items are 
available for shipment. Three doz. of 
an item packed to a box. 


Knite Sharpener 


The “Swing-A-Way” Edgemaster 
Knife Sharpener, made by Swing-A-Way 
Steel Products, 1439 Merchandise Mart, 
Chicago 54, Ill., has an angular blade 
guide plus twin wheels made of abra- 
sives. May be used in three operating 
positions, and then swung away either 
to right or left, to lie flat against the 
wall. Sharpening wheels are reversible 
and replaceable, and sharpener is plated 
with cadmium with a chrome and red 
guide plate. Has bottle opener on 
frame and is packaged in a yellow. 
white and black box—suitable for coun- 












ter display. 
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Heavy - Dut 
piece alum 
steel hook. 
length 28”. 
Individual; 
Weight 12 


oz. 





Aut 


FEBRUA 













Faster Sales... Greater Profits — 


“LAND ‘EM” Gaff Hook 


Heavy-Duty No. 300. 3 Piece Set Consists of two 





RETAIL 


1.80 


EXTRA 12” section 50c 
PRICES SLIGHTLY HIGHER IN OUTLYING ZONES 


IMMEDIATE DELIVERY 
See Your Jobber 







piece aluminum handle with 3” hardened 


steel hook. Threaded, assembled 







length 28”. Fits into tackle box. 
Individually boxed. 
Weight 12 
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Alliance Manufacturing 
3121 Milwaukee Avenue 
Chicago 18, Iilinois 
























COLLAPSIBLE 
LANDING NET 


Available in two models, The No. 500 has 
on aluminum handle 24”; net is $4 40 
28” deep, 15” in diameter. Retail . 

The No. 600 features an 18” aluminum handle; 


18” net with 12” diameter. 
Retoil........ * $3.80 


= as RAY 
Extra 12” Length for Hondle or 3” ea 
Dia. Stee! Gaff Hook J Yj VK will hs ih ny 
Retail, 


Each ......... 


Prices slightly higher 
in outlying zones. 
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lj Be sure to stock a com- 
plete line of BANA 
Aric TOY pistol § = Products—one of Amer- 


ica’s best selling, fast- 
est growing families. 


AUTOM 





all BANA. products 


BANA COMPANY #116 New Montgomery St., San Francisco 




















* Strongly made without 
springs or rivets 

* Won't jam or stick 

* Thoroughly rust-proofed 

* Guaranteed replacement 
if it fails to work 

Not One Key In 1000 

Will Fit This Lock! 





Colorful tags, attached at the 
factory to each Sterling 
Rotary Shackle Lock, tell a 
quick selling story at a glance. 
They not only help customers 
to sell themselves, but they 
also provide factual informa- 
tion for your sales people. 
Two sizes: 214”—retail 85c; 
134”—tetail 60c. An initial 
order will convince you that 
this system works. Ask your 
jobber, or write us. 




















Quarter Century of Dependable Service \ 





(QU ROTARY SHACKL 
i518) lem Role @ lick co. 


1301 S, THIRD ST., MINNEAPOLIS 4, MINN 









DURAL CO., INC. 


FEBRUARY 13, 1947 


EASY TO USE — QUICKLY APPLIED 


DURAL waterproof cement for economically repair- 
Ing rips and tears In canvas and other fabrics— 
clothing, upholstery, etc. Unequalled for thousand 
and one uses. Cement both parts—let dry—press 
Seams remain strong and waterproof when 
washed, boiled or ironed. Available in 2 oz., 4 o2., 
8 oz., quart and gallon sizes. 


together. 










MILWAUKEE 4, 
WISCONSIN 








WHATS NEW 


G-E ‘All-Automatic’ 
Washing Machine 


General Electric has entered the auto- 
matic washer field with its “All-Auto- 
matic” Washing Machine which has 
THE ITEM WITH a capacity load of 9 Ibs. of dry 


Kiteh Appeal clothes. To operate, user pours soap- 


flakes or powder into the soap con- 




































































For slicing 
CUCUMBERS 
COLD SLAW 
CABBAGE 
ONIONS 
BEETS 
APPLES 
— 
POTA 
Patent Grating Bread FA S 
Pending For Crumbs 
* ‘ P Tests in se 
3 Steel blades, keen cutting and —_ -o— woe ee > rural — Dr 
peony mounted into smooth tainer, closes the lid, selects the tem- lock-protection at popular prices. It's the new ee ates 
ard maple base. No parts to perature desired for the wash water, a tae gone tt g ag Base yea poner nd bk 
adjust, quick, easy cleaning. Sturdy and length of washing time, and turns hardened shackle, phosphor bronze springs, Sake tone 
construction and economical. This on. For water control, one can choose pene hinge fe Mg gy = — — 
handy item is compact in size — 100, 115 or 130 degs. F. Wash dial can biggest value in locks you've seen. Offers - + + easy 1 
only 15" x 5B" y 4" and is always be set to operate the machine from 3 over 3000 key combinations. = ae 
" P . layed, 
ready for instant use. to 20 minutes. Soak-wash-rinse-flush-dry Order “DURALOC” Locks through your Jobber V-belts, me 
Our increased production, enables cycle takes 45 minutes. Machine = bennyenidh~ =_=' sali Sie — 
us to offer more widespread be controlled manually. Washing is Write B.A 
distribution at this time. done by activator. All waters are con- 
tinuously circulated through filter co) 
WwW E $ C oO ries par screens. Washer is a rectangular, top- 3249 N. 2 





opening machine, 36 in. high, set on 
casters. Vibration, says maker, has been 
reduced by mounting mechanism on 6 





2208 South 58th Ave CICERO 50, ILL. 




















steel springs. General Electric Co., 1285 NO aaa 
Boston Ave., Bridgeport 2, Conn. 
DEALERS — JOBBERS NEEDED 
An Efficient New Kitchen Utensil! Medicine Cabinets 
FOR IMMEDIATE DELIVERY Lynn Products Co., 1522 Devereaux 
a ~ Ave., Philadelphia 24, Pa., is introduc- 
ny a ing a line of medicine cabinets to re- 
tail from $3.00 to $5.00. The cabinets, 
CAN AND BOTTLE OPENER electrically spot welded with mirror Bi 
A precision-made tool front and white baked enamel finish, 
are available in three styles: 12 in. by 
FEATURES 18 in., Economy; 14 in. by 20 in., 


Standard; and a 14 in. by 20 in, De- aN 


SAFE! Rolls back the edge of top as luxe model, which has glass shelves. 


' well as edge of can. No sharp edges, 


PRECISION-MADE! Machined and 
hardened alloy steel ratchet wheel, 
for trouble-free action, long life. 





Sales Pre 


Ball Faucet | 
packed with 
voking featu 
“no drip” se: 





HANDY! Bottle opener grips cap at 
any point. No need to fumble for a 
“high point.” Convenient screw driver 
for kitchen use included. Folds com- 
| pactly; takes no more room than a 
paring knife. 


ELECTRIC HEATER 


1000 WATT—1I4" Polished Alumi- 
num Bowl with Aluminum Base—6 
ft. cord—Packed 6 to carton—Per 
carton of six—$22.50. 





cause they si 
| NOW IN DEMAND We'll be seeing you at the Illinois a quickly — la: 
! Saad : Hardware Showing, February 24th, 25¢ 
oe ee ee pee and 26th. We are in Booths 15 and 16. wear on fau 


' Write today for trial order. 


MACHINES & 
INSTRUMENTS, Inc. 


or“ singing”. 
ing for %4”, 


Immediate L 


Write for the Lurie Flier 










Lurie Hardware Co. Inc 




















64 Hamilton Street, Pate as Quick delivery promised. Lynn is also 552 West Lake Street JOHN a oF 

amilton ee aterson, N. J. : F : : . : ooh 
? ° producing electric heating pads avail- Chicago 6, Illinois 

able in four models. 3 2 eID 
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NEW! 


LOW-PRICE LINE OF LIGHT 
POWER-TRANSMISSION 
EQUIPMENT 


\ver 


FAST SELLERS 


Tests in several markets—both urban and 
rural— prove the sales power of COX 
Light Power-Transmission Equipment— 
your assurance of immediate profits in 
bearing blocks, sleeve bearings, shafting, 
couplings, collars, and reducers in a 
large range of sizes. Big demand from 
home craftsmen, farmers, millwrights, 
service men and inventors. Low in price 
...» easy to stock ... easy to sell... 
COX Equipment, when prominently dis- 
played, jumps the sales of pulleys, 
a motors, power tools, and related 
items. 


Write for Illustrated Bulletin A21 for 
complete data and price list. 


COX meat provucts co. 
3249 N. 26 St. © Milwaukee 6. Wis. 
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Sales Prove They Sell Fast! 


Ball Faucet Sealers are NEW — and 
packed with outstanding, sales pro- 
woking features. These economical 
“no drip” sealers please customers be- 
tause they stop leaks completely and 
quickly — last longer — and eliminate 
wear on faucet seats. No chattering 
orsinging”. Specify sizes when order- 
ing for %4”, ¥%”, and 12” faucets. 
Immediate Delivery « Order NOW From 

JOHN L. CHANEY INSTRUMENT CO. 


LAKE GENEVA, WISCONSIN 
SES + Sta RA BMA Se ISN 


FEBRUARY 13, 1947 





‘Sopec’ Hand Soap 


Speco Inc., 3142 Superior Ave., Cleve- 
land, Ohio, is making a new industrial 
powdered hand soap and grease re- 
mover called “Sopec.” Suitable for use 
in washroom dispensers or packaged in 





handy containers. Said to be non- 
abrasive. Available in 6 oz. containers, 
5 lb., fiber packages, and 170 lb. fibre 
drums. 


Stock Tank Heater 


The Campbell Automatic Electric 
Tank Heater was designed to provide 
water of correct temperature for live- 
stock during cold weather. Tank heater 
has a circulating system with self level- 
ing heater which automatically adjusts 
itself to all water levels, thus providing 
for circulating surface heating. It is 
fully automatic, with an adjusting ther- 
mostat, red pilot light and 1250 watt 
heating element. Made of 16 gage 





steel, measures 12 in. in diameter, 32 in. 
in height and comes ready to attach 
to fuze box. H. D. Campbell Co., Ro- 
chelle, Ill. 








TWO CUMMING TOOLS 


70) & oe & a 


WITH A 





HOLDING FIXTURE WITH ADAPTER PLATE 
and PORTABLE KIT VISE 










Holding Fixture With 
Kit Vise. Hos Pipe 
Jows Wi. 655 Lbs 


Sold os Unit or 
Seporotely 





@ Machined Ball and 
er . 






© Work ot ony Angle 






Holding Fixture 
with Adapter Plate 
Weight 355 Pounds 






These two lightweight Cumming fools, 
flexible yet sturdy holding devices, allow 
clear vision and tee movement in work. 
In demand by repairmen, mechanics, 
farmers and others; a natural for home 
craftsmen, pattern makers, mode! build- 
ers. Low price gives tools universal ap- 


peal. Real profits in supplying this 
market. Distributors 
Western: F. W. ——* CO., Los Angeles 


Southern: SANFORD BROS., Chattanooga 
N. Central: HARRY L BERGER & CO., St. 


Paul 
E. N. Central: GLENN ORCUTT CO., Chienge 


Other territories available 
Write for descriptive circular TODAY 


CUMMING TOOLS, Inc. 


Dept. HA 
501-03 East 18th St., Kansas City 8, Mo. 








Replace Darkness 
With Light 


Q ying 


\ LANTERNS 
—— _ 





Replace Danger 
With Safety 
Sell 


DIETZ LANTERNS 


~ R.E. DIETZ COMPANY 
Iiss4o— FAGLT 
NEW YORK 
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CAPACITY 
60 Ibs. by 
1/10 Ibs. 


For the dairy farmer 
who requires accu- 
rate milk production 
records. Saves money 
by weeding out non- 
producing cows. Ex- 
tra adjustable indi- 
cator can be set to 
deduct weight of 
milk pail. Large, easi- 
ly read graduations 
of one tenth pound 
simplifies computa- 
tion. Dimensions 8” 
x 2” x 17”. Heavy 
construction assures 
years of reliable 
service. 


See your jobber 
2 


HANSON 
SCALE COMPANY 
525 N. Ada St. 
Chicago 22, Ill. 





BIG DISCOUNTS 
St Yow 
ORDER NOW 


FOR NEXT SEASON!! 
NATIONALLY ADVERTISED 
















DISCOUNTS America's 
Feb. 5% eee LINE 
TANK 
Mar. 4% HEATERS! 
Apr. 3% FAVORITES 
with Stockmen 
May 2% Everywhere! 


) 


Jun. 1% 





IMMEDIATE 
DELIVERY 


GIEELIIG MFe. co. 


200 Main St., GEORGE, IOWA 

















Sardine Can Opener 


The “Master-Key” Vacuum and Sar- 
dine Can Opener is made of spring 
steel, with a nickel finish. Opens 
vacuum tabbed and~ sardine cans, 
vacuum sealed jars, serves as bottle 
opener and as olive, cherry and pickle 
fork. Is 6 in. long. Said to remove 
crown capped bottles without bending 
them so cap can be replaced. To retail 
for 50 cents. Northmore’s Home Prod- 
ucts, P O Box 756, Highland Park. Ill. 


Soldering Flux 
In Stick Form 


“Flux-Stik” Soldering Flux is molded 
into stick form. It is claimed to be non- 
acid, but is said to thoroughly dissolve 





the oxides of metals, preparing a free 
surface for the solder to alloy itself 
with metal. Claimed to be non-running 
and can be applied to hot or cold metal, 
according to maker. May be used for 
sweat joints of copper or brass tubing, 
manifolds, traps, elbows, cabinet work, 
etc. Lake Chemical Co., 607 N. Western 
Ave., Chicago 12, Tl. 


WHATS REW 





16 ‘Go-With-Anything’ 
Colors in ‘Kem-Tone’ 


Sixteen new “go-with-anything” colors 
created to blend with all interior fur 
nishings are available in “Kem-Tone” 
from Sherwin-Williams, 101 Prospect 
Ave., Cleveland, Ohio. Sixteen colors 
are designed to form a background for 
all types of furnishings. “Kem-Tone” 
claimed to dry in one hour. Colors can 
be applied with brush or with roller. 
coater. 





Electric Floor Polisher 


The Toadroy Electric Floor Polisher 
for home use features whirling friction. 
The polisher weighs 13 lbs. The elec- 





tric motor is geared to the rotary brush 
directly. Has 9 in. brush. Toadroy Co.. 
Wellington, Kan. 


Portable Electric 
Hedge Trimmer 


The “Hedge-Klip” Portable Electric 
Hedge Trimmer has hardened tool steel 
blades with 14% in. of cutting length. 
Two-way cutting blades, which have a 
1 in. cutting stroke, have teeth % in. 
high, spaced 1 in. apart. Teeth are 
notched, bread-knife type. To be used 
on 110 volts, AC or DC. Can be used 
on hedges, shrubbery or trees. Sug- 





gested to retail for $44.50 in East and 
$49.50 west of the Mississippi. Accma- 
tool Co., Innc.. 102 W. 101 St., New 
York City. 


HARDWARE AGE 





























































































































5815 KI 

















Will Se 


1, Low Cost 


* Electrical A.C 
about 10¢ per 
* Batteries last 
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Plan now to feature this fast- 
selling, inexpensive garden 
hose hanger. Every house- 
holder is a potential customer 
... bringing extra dollars into 
your cash register. 


FEATURES: 
® Hanger holds 75 feet of hose 
® Made of heavy steel 
® Green enamel finish 
® Knocked down with bolts for 
quick attachment 
® Shipped 12 to carton 
(weight 25 Ibs.) 

























The METALOID Co. 


5815 KINSMAN RD. * CLEVELAND 4, OHIO 






































ore SALES 


= 
\ 1 New improved Bonham 
Model C Hand Cultivator is the 
result of years of experience 
in the garden tool field. The 
handle shafts are shock 
absorbing hardwood, with 
the famous straight 
thrust pistol grip angle 
that prevents wrist 
and forearm strain 
The new rubber 
grips on the han- 
dle prevent slip- 
ping, blisters or 
callouses 


The steel handle 
spreader guarantees 
complete rigidity-com- 
bination shank and han- 
dle adjusting slot simplifies 
assembly and adds greater 
strength to entire unit. Sturdy 
medium height wheel (15%” diameter) 
with broad rim (1%s”’) with 
electrically welded con- 
struction and steel replace- 
able bushing. Your choice 
of 3 of wide variety of tools 
including 10” sweep, 8 
turn plow, furrowing tool 
(all of special analysis steel 
for keener sharpening and 
longer lasting edges) and 
5-prong cultivator as 
standard equipment. Lim- 
ited supply available for 
immediate shipment. 
Air Mail today for complete 
information and prices 


THE BONHAM CO. 
BOX 487, POMONA, CALIFORNIA 


New. Vinproved 


BONHAM 


MODEL C HAND 
CULTIVATOR 












UNDERWOOD 








ELECTRIC FENCE CONTROLLERS 


Will Satisfy Your Customers... 


oa" 





feed one year against any 
col defect and ore covered by 
**Moanufocturers Product Liability 
Insurance."* 


4. Finest Quality: 


@ Made of highest quality materials, 
Underwood controllers have three 
outstanding features: {a) only one 
moving part (b) ball-bearing mech- 
anism (c) permanently lubricated! 


1, Low Cost of Operation: 

* Electrical A.C. consumption runs 
about 10¢ per month! 

* Batteries last 4 fo 6 months in 
battery-powered models! 

* Barbed wire fence nof necessary! 


2. Priced Right: 


* Retail prices of Underwood control- 
lers will meet all competition in- 
cluding mail or 


3. Fully Guaranteed: 5. A Set For Every Purpose: 


* All Underwood controllers guaran- © Underwood offers 4 different styles 
and prices to meet all consume: 


SELL UNDERWOOD requirements! 


Write for information. “Proved Best by Comparison” 





DEPT. HA-C2I 
CENTRAL EQUIPMENT CORPORATION + TOLEDO 3, OHIO, 
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INCREASE SALES AND PROFITS 





Stock our fast-selling line of 
E-Z LITE WICKS 
(fit all burner types) 
and our complete line of 


OIL BURNER SUPPLIES 


Get all your oil burner needs from 
One Reliable Source—Quickly, Easily, Profitably 
IMMEDIATE DELIVERY — WRITE FOR CATALOG 


KRIMPWICK SALES CO., HYDE PARK 36, MASS. 


Sele Distributer for Diamond Preducts Ce. 




















THIS HANDY ARMSTRONG 


@ FARM 
@® GARDEN 
@ ORCHARD 


Gets chores done quickly 

and easily. Used for 
spraying DDT to destroy bacteria, insects, 
bugs; applying whitewash, spraying lawns, 
barns, livestock; extinguishing fires, etc. 
Ideal for garden use, yet has enough force to 
reach the tallest fruit tree from the ground. 


EFFICIENT—ECONOMICAL. Nothing to 
get out of order—always ready for action. 
Made of brass throughout, with a 5-gal. 
knapsack of galvanized iron. 


See cf your Store or write for Literature 


ARMSTRONG PRODUCTS CORP. 
Dept. HA Huntington 12, W. Va. 





One of a series of national advertisements beginning In 
March in Better Homes & Gardens, Successful Farm- 
ing. Progressive Farmer. Farm & Ranch 


FIRST SHIPMENTS GOING FORWARD NOW 
Order from your Jobber 


RMSTROWN ; 














DURBIN-DURCO 


MANUEACTURERS « CERTIFIED PRODUCTS 


LOAD BINDERS 


Drop Forged « Malleable-iron + Steel 


Drop-Forged ¢ Heat Treated + 2 Sizes 
Durbin-Boomer F-1—2 swivels, 3%, % or 44" chain 
Duroin-Boomer F-2—2 swivels, 4%, 4% or 54" chain 


Malleable Iron * Heat Treated « 5 Sizes 
MIDGET No. 1—1 swivel, 4” chain 
DELTA No, 1—1 swivel, % or %’ chain 
DIXIE No. 1—2 swivels, 4% or 14" chain 
LONE STAR 1—2 swivels, %, % or % “chain 
LONE STAR 2—2 swivels, %, 4 or %" chain 


L WIRE STRETCHERS 
STEEL CONSTRUCTION 


No. 3—3 Pulleys, plain bearings, 3%” rope 
No. 33—3 Pulleys, roller bearings, 34” rope 
No. 4—4 Pulleys, plain bearings, 4%” rope 
No. 44—4 Pulleys, roller bearings, 3%” rope 
No. 88—4 Pulleys, roller bearings, 14’ rope 


ALL-STEEL ROLLER BEARING HOISTS 





Ship. Wt. 
Rope | Lbs. | Lbs. Construction 


4" | 2000 6 lbs. | Drop Forged Hook 
%" 1000 | 2% lbs. | Malleable Hook 
Shipped with or without rope. 
Write for C; 


catalog 
DURBIN-DURCO 


6611 Olive Street Road « St. Lauis 5, Mo. 
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WHATS NEW 


‘Du-All’ Auto Wrench 


O-B Distributors, P O Box 270, South 
Gate, Cal., are the distributors for the 
new “Du-All” Auto Wrench, made of 
5& in. round cast steel, with case 
hardened socket. Spoon end is used to 
remove hub cap and serve as tire tool. 
The 13 in. handle gives full leverage. 





sa 8 es 


Has aluminum finish. Available in three 
sizes for different make cars and 
trucks—%, in., 13/16 in. and % in. 
Packed 25 to sack. Weight per 100 is 
150 lbs. 


Wild Life Movie Is 
Available to Trade 


‘Realm of the Wild,” a technicolor 
film of wild life, is available for free 
showing from the Sales Promotion de- 
partment of Winchester Repeating Arms 
Co. Division of Olin Industries, Inc., 
New Haven, Conn. 

Running 26 minutes the 16 mm sound 
film was made in Teton, Rio Grande, 
Superior, Apache and Rocky Mountain 
National Forests, Mt. Evans, Colo.; Mt. 
Washburn in Yellowstone National Park 
and other sections. 


‘Hotpoint’ Freezer 


The new “Hotpoint” Home Freezer, 
with 8 cu. ft., is claimed to have storage 
space for 280 lbs. of food. Freezer is 
said to “quick freeze” 30 lbs. at a time. 
It has four wire storage baskets near 
top surface and two refrigerated shelves 
which hold 16 lbs., for freezing of small 
packages. Space below offers space for 
larger items. Top can be lifted and 
will stay at angle desired. Interior is 
lighted as top lifts. Chest has 4 in. 
Fiberglas insulation. Has a light alarm 





as warning in case of mechanical fail- 
ure. Chest stands 36 in. high, 49 in. 
wide and 31 in. deep. Hoptpoint, Inc.— 
affiliated with General Electric Co., 5600 
W. Taylor St., Chicago 44, IIL 





( HERE'S waar) 
FOLKS WEED 


to repair walls, floors, 
farniture, woodwork or 
plaster. This plastie 
repair material comes 
da powder form... jast 
nix with water ad 
ase. Will not shrink, 
Sticks and stays pat, 


will ROT SHRINK 
STICKS AND STAYS pur 
er, 








ean give im- 
mediate deliv- 

ery on Durham’s 
Rock-Hard Water Putty. 
Packed twelve 1-Ib. cans 
or four 4-Ib. cans to case. 
Also available in 25, 50 
and 100-lb. drums for 


The PLASTIC Repair Material 
in POWDER Form 


SELL MORE 4 Ib. CANS 


Alert hardware dealers sell one 
case of 4 lb. cans to every two 
cases of 1 Ib. cans. Be sure to 
display the 4 lb. size of Durham's 
Rock-hard Water Putty. It’s the 
big seller to carpenters, painters, 
plumbers, electricians and home- 














New products and new 
trade names are constantly 
being added to the list- 
ings for the next Directory 
Number of HARDWARE 
AGE. 


Therefore, if you do not 
find in the current issue of 
the Directory Number the 
product you are interested 
in, write to the “Who 
Makes It” Editor. He'll be 
glad to serve you. 


HARDWARE AGE 


100 E. 42nd St., New York 17, N. Y. 
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GREENFIELD 


Manufacturers of 


Snow Removal Equipment 





LEADS THE LAWN RAKE PARADE 


It is our belief that MORE “KLEEN SWEEPS” were sold in 1946 
than ANY OTHER LAWN RAKE. 


One Reason why "KLEEN SWEEP" LEADS IN SALES is because 
THIS RAKE LIVES UP TO ITS NAME — "KLEEN SWEEP" 


This is made possible by the closeness of 
the fine Spring Steel Teeth, only %" apart, 
giving a rake head 18” long with 30 teeth. 
(Count the teeth in competitive rakes.) 
Furthermore, “KLEEN SWEEPS" are shipped 
completely assembled, one dozen per 


PROMPT DELIVERY 


BUY "KLEEN SWEEPS" FROM YOUR JOBBER 


RUGG MFG. COMPANY 


Steel and wood Lawn and Hay Rakes, and a Complete line of é:. ga 






MASSACHUSETTS 


m0 
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| IN OUR 
| 4™H HALF-CENTURY 


PEXTO 


mae 24 t eae 






Before many of the others 
had even begun, this really old 
reliable factory was supplying 


imokeok B. 


which enabled your kind of 


business to enjoy a PROFIT! 
AND WE’RE STILL GOING STRONG 


“Theres +€ Reasou™ 























ASK QUR WHOLESALE DISTRIBUTORS 


FEBRUARY 13, 1947 








IMMEDIATE 
DELIVERY 


IT'S NEW—Master & Junior Squeegee Display Deals. Show- 
ing 16”, 12”, 6” multiple blade wiper and 6” single blade wiper. 
FREE—wWith Each Deal, One Easel Display Card of Heavy 
Board—in Six Cheerful Colors—A Powerful Sales Aid. 

LUXOR MASTER DISPLAY—9 dozen assorted sizes, 
including 1 display card & 4 wipers. Shipping weight, 35 Ibs. 
LUXOR JUNIOR DISPLAY—<6 dozen assorted sizes, 
including 1 display card & 4 wipers. Shipping weight, 26 Ibs. 


G & H MANUFACTURING CO. 











fs 2017 N. LEITHGOW ST., PHILADELPHIA 22, PENNA. 
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ELECTRIC 
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them. 


model can be supplied with 7/2” 
heavy duty trimming... 
catalog upon req 











The logical 
answer to every need 
for Builders’ Hardware 


cee eT 


diversified that practically every hard- 
ware requirement for modern building is 
included. 


in this line you will find also a wide assort- 
ment of sizes in hinges, door hangers, etc., 
to take care of either light or heavy jobs 

withcustom-built precision. 


National Hardware has 
been a favorite with the 
trade for years. Its inher- 
ent quality is an accepted 
fact, proved by years of 
dependable service. 


6.¢Q. 


c —~T 
MANUFACTU 


JATIONAL 
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TRIMMER 


* ideal for the home 
owner, nurseryman, land- 
gardener, ote., 


10/2” cut and well-bal- 
anced design to fit the 
hand without tiring the 
its exelusive 


THE double action provides 
ONLY | Smosth “operation ond 
WITH DOUBLE | Nothing. to ‘obstruct 


shrubbery from entering 


that may be admitted to 
Equipped with 
14” reach-ezy insulated 
handle and powered by 
Universal motor for use 
en AC or DC current. Weight approximately 5 tbs. Same 
blades for continuous 
reasonably priced. Complete 





DDT ‘Spider’ for Insects 


B & P Products, Inc., 1235 W. 6th 
St., Los Angeles, Cal., is producing a 
“spider” coated with DDT crystals 
which can be attached to a light bulb 


or suspended by a string. Said to kill 
moths, flies, mosquitoes, etc. “Spider” 
has a white crystal finish, is approxi- 
mately 4 in. in diameter and is sug- 
gested to retail for $1.00. Has special 
knob for safe handling. 





‘Nu-Blade’ Scissors 


R & L Mfg. & Sales Co., 7314 Puri- 
tan Ave., Detroit, Mich., is making “Nu- 
Blade” scissors with replaceable tool 





plate finish. 


Chrome 
Streamlined fit of blades makes replace- 


blades. 


steel 


ment easy, maker claims. 





Pepper Mills 


Leonard Mfg. Co., 3451 Glendale 
Blvd., Los Angeles 26, Cal., is making 
a pepper mill for table use in natural 
wood, bound by brass rings, and in 
metal with a chrome finish. Both 
models have handles of metal and cut- 
ters of hardened steel. Suggested to sell 

















































BROOKS WIRE FORMS 
IN INDUSTRY 


Preference for wire in product 
design instead of milled parts 
has increased steadily over the 
years because of its superior 
adaptability and cheapness. 
Preference for Brooks hooks 
and wire forms for this pur- 
pose has kept even pace solely 
because of quality workman- 
ship! 





M. S. Brooks & Sons, Chester, Conn. 
Since 1848 


“‘BROGKS HOOKS’ 
BRASS FITTINGS 


We are now in a position to supply 
you with all sizes of 

BRASS FITTINGS 
in compression type or S.A.E. Flare 
type. 
Special price on large quantity. Write 
today for prices to: 


AMERICAN MFG. CO., INC. 
Box 2172 Hartford 1, Conn. 
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PLIER 








This new LYNLOC Plier Wrench has ao mar- 
ket as wide as its many uses. It is oa 
fast selling profit maker - tremendous de- 
mand. Order your supply now. Individ- 
volly boxed for extra display value. 


Both Sizes Are Available 
For Immediate Delivery 





LYNLOC is a brute for strength, a giant for rugged ser- 
vice .. . as easy to handle as a pair of pliers but with 
a grip as powerful and permanent as a vise. Locks 
tight . . . will not slip. This new LYNLOC adjustable 
wrench is a mighty tool that does the job easier, faster 
and better than ever before. It has 100] uses and fits 
the needs of every mechanic. Car owners, plumbers and 
machinists, farmers and home owners, wood workers 
and electricians, welders and steam-fitters .. . everyone 
has need for several LYNLOC Wrenches. 


@ Used as a pipe or end wrench. The no-slip jaws 
mean no chewing or marring of hard metal. Locks 
in position instantly. Leaves hands free. 


@ Used as a clamp. Easily adjusted for various jobs. 
Holds anything . . . templates, patterns for scribing, 
metal sheets tor weiding, etc. 


@ Used as a vise. Holds even tiny pieces for drilling, 
threading, buffing, bolting, riveting, filing, etc. Its 
strong alloy steel jaws will not slip and remain 
locked with hands removed. 


Made of highest quality alloy steel with attractive zinc 
plate finish . . . durable and corrosion resisting. Guar- 
anteed against defects in material and workmanship 
Write for catalog sheet and prices. 


No. 10, 10 inches long. No. 7. 7 inches long. 






















For Additional Lever- ideal Holding Tool To 


Pipe 
Screwdriver Drill Small Pieces | 


Will Not age On 


LYNN PRODUCTS CO., Inc. 


$23 E. ONTARIO ST. CHICAGO II, ILL. 


Adjustable 
=” That 
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SELLS ITSELF 
5 TIMES! 





AEW—nooeRn DESIGN, 


long nose, BERNARD parallel 
action PLIERS (#402—0’’) 




































Sales points enough 
for 5 tools. 
Sells itself for these 
multiple uses. 








Open throat makes pliers 
ideal for handling wire. 

















Cutters on mere of — 
Easy and convenient to use. 


BERNARDS close like a vise. 
Parallel jaws fit snug on nut. 

















ompound leverage greatly 
increases gripping power, 
Easily cuts 8-penny nail. 


Other BERNARD Headliners 


Breaks glass perfectly. Jaws 
close flat on both surfaces. 

























BERNARD BERNARD BERNARD 
Hedge Clippers Metal Snips Pruners #60—9” 
#90—22"" _ #888—10-14" An excellent gener- 
phe open | light Scientifically beveled al purpose pruner 
weight and perfect blades permit easy cut- of traditional BER- 
balance. ting of reverse curves. ARD quality. 








Every effort is being made to serve the trade promptly 
and equitably on these and other BERNARD tools. 
Place your order now with your distributor. 


Complete catalogue of BERNARD pliers, nippers, 
cutters, punches, pruners and hedge clippers on request. 


WM. SCHOLLHORN CoO. 
1002 Chapel Street, New Haven 9, Conn. 
“Quality Tools Since 1870” 


BERNARD 


SDE MARK RECISTERED 





















MAGNAGRIP 


MAGNETIC KNIFE RACK 


NATIONALLY ADVERTISED, GUARANTEED. 
BEING ORDERED AND REORDERED 
IN INCREASING QUANTITIES BY 
HARDWARE DEALERS EVERYWHERE 
Here’s the only magnetic knife rack—the 
only rack that securely holds all steel 
kitchen or hobby room tools. 

Guaranteed to hold its magnetism; heavily 
plated and white enameled; can’t get out of 
order. Packed 2 dozen in colorful display 
container; individually boxed; length 9 
inches; list price $2.95 each. 

Handsome wood display dispenser FREE on 
Special Deal. 

National Sales Representatives 
JOHN H. GRAHAM & CO. 
105 Duane St., New York 8, New York 
Manufactured Only By 
R. E. PHELON CO. 
Dept. B, 199 Union St., Springfield, Mass. 




















The est ace 
BETTER BRAND 


mouse and rat 


TRAPS 


@ METAL OR WOOD TRIGGER 
@ FOUR-WAY ACTION 
@ OfL TEMPERED SPRINGS 


McGILL METAL Prooucts Co. 
Marengo, Illinois 











Faucet Water Heater 


MatMatic Home Appliances, division 
of Matam Corp., Long Island City, 
N. Y., is making a portable faucet water 


heater. Unit attaches to faucet and 
both temperature and flow of water are 
controlled by faucet handle. Automatic 
signal light flashes on when unit is 
operating. Four ft. cord, Underwriters 
approved, is furnished to be connected 
with AC outlet. Attaches to faucet by 
a single screw. To sell for $10.95. 


G-E Home Wiring 
Booklet 


A full-color, 36-page booklet on wiring 
the home has been published by the 
General Electric Co. and is available for 
10 cents per copy. It covers every de- 
tail on house wiring. Definitions of 
commonly used electrical terms are in- 
cluded. It has 8 pages of semi-technical 
information. General Electric Co., 1283 
Boston Ave., Bridgeport 2, Conn. 


BMC Scissors 


BM C Mfg. Co., Binghamton, N. Y., 
is making “Change-A-Blade” Scissors 
with blades made from high-carbon 
steel. When blades become dull they 
can be replaced by new blades. With 
new blade replacement scissors are said 
not to lose alignment, leverage or bal- 
ance. Tension is adjustable to suit re- 
quirement of material being worked. 
Die-cast handles. Over-all size of 
scissors is 7 in. Each pair in an envel- 
ope; six pairs packed in box. Black 
handled scissors to retail for $3.25; 
chrome finished scissors for $3.95. 


Black or chrome handles alone to sell 
for $2.85 and $3.55, respectively, and 
blades to sell for 40 cents per pair. 





FOLDING 


CHAIRS 


Upholstered aed 
Plain. Meny styles 
Folding Tables 
PROMPT SHIPMENT 


ADIRONDACK 


CHAIR COMPANY 


1142 BROADWAY 
NEW YORK 1, N. Y. 








310 E. 149th St. 


ALUMINUM ICE CUBE TRAYS 
Immediate 
Delivery 
Popular 
Sizes 
Write for prices 
Mention your 
FOR INSTANT RELEASE jobber 
EDISON COOLING CORPORATION 
New York 51, N. Y. 








SPAR-TEX 


.... ANOTHER NAME FOR 


BETTER PAINTS 


THE SPAR-TEX COMPANY 
4309 THIRD AVE., NEW YORK 57, N.Y. 





Your Customers Can Mahe 
Their Own Signs For 90% 
Less—With Attractive 
Weatherpraf Easily Put On 


D-O DECAL 


LETTERS-NUMBERS-SIGNS 
BLACK & GOLD 
Display Loose Leaf 
Stock Binder FREE! 


No. 2 Deal Costs $20.22—Sells $33.70 
Sent postpaid to responsible dealers = approval 


ALSO SOLD THRU J 
D-O DECAL CO. 


462 E. Fordham Road, Bronx 58, N. Y. 























LEATHER 
AND 


Maker for You 


For use on all leather except 


suede. 
POLISHES 


CLEANS 
SOFTENS PRESERVES 


Packed in 6-02., 12-02. & 5-Ib. Cans 


ASCO CHEMICAL CO. 





641 Lexington Ave., Brooklyn 21, N. Y. 
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HAYES SPRA 
East Pasode 


Notionally Di 


JOHN H. G 


FEBRUARY 


Ors! 75% PROFIT 


Moor vim | fl FOR YOU © ~TRACTOR EXHAUST PIPE COVER... 


ing Tables 
T SHIPMENT 
NDACK Stock Mouse SEep* for profit! This carton of 14 twenty- 

five cent packages costs you $2.00. You make $1.50—75% ~ \tS 














COMPANY profit on every carton! 
ROADWAY Mouse SEEp* consists of tiny, chemically treated seed, 
RK 1, N.Y. the kernels of which mice eat—then they die. Seed is put 
ssiildeataniaai in ona and may P cons mice 
ee ey appear. Easy. Clean. Convenient. 

TRAYS Excellent results for over 50 

* years. Consistently advertised in 

alr diate newspapers and magazines 
clivery to 28 million mice-hating 

vr homes. actor ¢ 
>pular If your wholesaler hasn’t RQOOH+g wn Lae 
Sizes Mouse SEEp*, write us, giv- a _ : ey 

: ing his name. >» SN 4 wy : 

for prices W, - — . - 
tion your holesalers: Write . . 
obber for complete information. ‘ } \ \ AX U | | Vv t R 7 A 
matin | | Co e/a LL FITS MOST TRACTORS 
: 51, N. Y. : / GE 2 \ a @ Adjustable for pipes up to 
3 ‘ " ‘ \ ctor Sto 34%,” diameter 

W * @ Installed in a “jiffy” 





@ Made of die cast aluminum 
—won't rust 


Every tractor operator needs and wants one. 

Keeps rain out of tractor exhaust pipe and UST PRICE 

muffier. Stops rusting valves and rain flooded a] 50 
Com- 





Sales - mak- pistons. Keeps out dirt and aids easier start- 
ing after rain storms. Defiects fumes from 





ing cello- bate . 

i tor. Eliminates ‘‘tin can"’ chasing. Noth- 
phane window iS replace or go wrong. A red 4 t 

*(Mouseed—Reg. U. S. Pat. Off.) package. Attractive for wah, eas cotiing, Liberal dealer dis- 

count. Jobber inquiries invited. ORDER TODAY 


ws, nmromuuccnaronn me pena nok ra 
‘+s FO ‘er, N. T. 
H. M. SHEER COMPANY Eat se" sevons 


item plete 























CAL mE 
5 BE 


cat pRorit ma PLU DURO—The Quality 
set ay x Line for ADDED SALES 


» Leof 
FREE! 


=| [Heyes GARDEN PRODUCTS} and MORE PROFITS! 





When you sell a Hayes spray gun, you’re 2 
just starting to ring the cash register. Not When you sell DURO Pumps, Water Systems 


only do you make an easy sale and a ro and Water Softeners your PROFITS add up. 
legitimate profit with a Hayes but also you “<4 Duro Products have given outstanding service 
build up your sales of insecticides. Sales f 2 Ir’ : il DURO 
invariably go up, because Hayes spray len ae eae hendlng elit 
guns are so much easier to operate that se guaranteed customer satisfaction. 

Insure your share of today’s expanding water 


gardeners use them more frequently. Stock 
the Hayes line for profits plus in 1947. systems market—line up with DURO—a name 
you know! 


Shallow and Deep 


ayes-Ette Well Pumps and Sys- 

1% gallon garden hose spray gun, tems. Ejector Pumps 
ideal for small gardens and apply- and Systems. Water 
ing 2-4-D weed killers. Only $3.45 Softeners. Iron and 
Hayes Jr. — the all-purpose spray Sediment Removal 
gun. $6.95 Filters. Industrial 
Hayes Han-D — for spot spraying Water Softeners. 
and D.D.T. $2.95 
Hayes Sprinkl-Air — the rain- 
making nozzle. 69¢ } 

HAYES SPRAY GUN CO. Hayes 10-to-1 Proportioner — tiie DAYTON 

OHIO 


East Pasad 8, Calif. tili hile watering. $1.95 : 
—— si Fortiincs woe a. $ Hydraulic Machinery, Inc. 





Notionally Distributed by 


JOHN H. GRAHAM & CO., INC. 105 duane st., New York 8, N.Y. 
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DRAKE 


SOLDERING IRONS 
SELL RAPIDLY 


win customer 


good wi f / 
oe | — a 


No. 701—100 watt DRAKE Solder 
ing Iron. Same type iron comes 
in 60 and 150 watt ratings. 


For over a quarter of a century— 
DRAKE Soldering Irons have been a 
quality product of precision manu- 
lacture—keeping constant pace with 
progress. Widely advertised—they 
sell quickly and profitably. 


With industry rapidly 
reconverting to peace- 
time production—there 
is a big market for 
Drake Soldering Irons. 
Remember — there is 
a Drake Iron to meet 
every need and pur- 
pose. It will pay you 
to feature them. 


ASK YOUR JOBBER 


DRAKE ELECTRIC WORKS, INC. 


CHICAGO 13, ILL. 


3656 LINCOLN AVE,, 








Sharon NO. CP 1743 


Ie es - Se On O  - 
PINS ASSORTMENT 


© A complete department in it- 
self. 16 sizes of electro galvanized 
steel Cotter Pins, ranging from 
1/16 x 1/2 to 1/4 x 2. Allows a 
big profit margin on extremely small 
investment, with quick, inexpensive 
refills always available. Send for 
catalogue sheet. 

Order from your jobber or direct 


s 4 ae 
Shavon Eol- aud Screu! Lo- 


BOSTON 10, MASS. 





Builders’ Hardware Quiz 
Answers 


(Questions on page 232) 
CuApTER 40—ADVANCED CouRSsE 
Door Holding Devices 
And Door Stops 
1. The kind of floor or base to 


which the stop is to be attached. 


2. A two-door roller bumper. 

3. Plunger type and lever type. 

4. (A) Standard stops with hook 
attached; (B) Automatic push-pull; 
(C) Automatic door holder and 
shock absorber; (D) Friction type 
holder. 

5. Concealed and surface. 

6. Ball type. 

7. An automatic door holder with 


long reach is needed and the height 


of step must be known. 

8. Stumbling hazard. 

9. Concealed overhead, 
absorber. 

10. Furnishing the 
screws or bolts. 
CHAPTER 41—ADVANCED COURSE 

Cupboard Hardware for 
Public Buildings 

1. No, it should be heavier. 

2. On the inside. 

3. Proper strikes. 

4. By means of bolts through the 
drawer. 

5. Whether pin tumbler or flat 


surface 


proper size 








key locks shall be used and whether | 


spring locks or dead 


wanted. 


locks are | 


6. Yes, but the manufacturers do | 


not recommend it. 

7. Cabinet lock 
charge extra for keying alike. 

8. That they are made by the 
same manufacturer and are in the 
same key class. 

. a. Bolt and strike, 

. Butts, 

. Shelf supports, 

d. Sliding door track, 

e. Sheaves, 

f. Catches, 

g. Drawer pulls, 

h. Flush pulls, 

i. Knob pulls, 

j. Locks. 

CHAPTER 42—ADVANCED COURSE 
Lavatory Hardware 

1. By means of hinges having re- 
verse springs. 

2. Box flange hinges, hinge and 
blank, pivot hinges—surface type. 


pivot hinges—mortise type, gravity | 


hinges and checking pivots. 
3. Throw latch, slide bolt and in- 
dicator bolt. 


manufacturers | 





| 


4. Whether doors open in or out. | 


5. Coat hooks. 

6. Door pulls. 

7. To see whether lavatory hard- 
ware is to be furnished by others. 

8. Standards and angles. 


| 
| 


THEY Y PULL—CLINCH—HOLD 
The ovtstanding fastener for — repairing 
sereens garden furniture, frames, 
ORDER NOW FROM YOUR “open 
SUPERIOR FASTENER CORPORATION 
2949 Eiston Ave. 


ELEPHANT 


RAN 


STEEL WOOL 
Gs N 


Chicego (18), ill, 














Long, uniform, resilient 
strands for keener bite 
and longer life. Big 16- 
unit pkg. Order direct 
or from your jobber. 


| ‘Tnternational Steel Wool Corp., Springfield, Ohio | 


NEW- 


* Louvers 





Rustproof 











SPAR-TEX 


MAKERS OF BETTER 
PAINTS & ENAMELS 


THE SPARTEX CO., NEW YORK 57; 1.9. 








DEALERS WANTED 
FAST MOVING ITEM 


The “Freeze Worden”, on independent refrigeration 
alarm unit, sounds @ warning alarm upon refrigeration 


ers. noted peice 2 $18.95. 

New dealerships ore now being formed. Write for fur: 
ther detoils on this attractive offer. 
CRESCENT LABORATORIES 


235 Midland A 














—-»EW— 
SUPER VALUE 
NAIL CLIPPER 
Reset 2OG 


THE H. e. COOK CO. 





Templeton, Kenly & Co. 
Chicago (44) III. 














HARDWARE AGE 





Better, Safer a Since 1899 


Wire o 
* 


IMM 


FLOOR 


| SQUEEGEE 


A 


WINDOW 
CLEANER 


GARDEN TO 


Ps 


METAL 
626 N. 34t 





i 
tiGER GRIF 


re) 
wots 














ee tO 
FEBRUARY 








NEW: TYPE SPECIAL Louvers 
* Louvers for Attic Ventilation 


for New Construction * 
L °o cs) VERS ) 


Equip Built Like a 
eS CiMite piasric COMBINATION > 

SCREEN DOOR 

rs bo tb og 1 @ Nice Job 

+ 

e@ No Rust or Cone- © No Exposed Nails 

sion © Easy to Install 
Easy to Sell 2 on Every Job 
All Arr-O-Line Louvers are yy designed 7 many exelusive 
features that make them the best on the market today 
STANDARD "LOUVERS: 

‘'Good For The Life of Any Average Building’ 

Our complete line includes over 30 sizes and tyes for every use. 
We also build special louvers for the industrial trade. 























in in P WHEN YOU INSULATE — YOU MUST VENTILATE 
ire or Write for Details Arr-O-Line, MANUFACTURERS 3062 4th | Ave. So. 


seq Mf IMMEDIATE DELIVERY 


0 lite. Big Me WORLD'S Hives DOOR MAT! 


Minneapolis 8, Minn. 








Six of our sure-fire 


sellers in demand 
| SQUEEGEE 


pyvpey eet 





everywhere — and 





WY ERB dade 


u 
available to you MEDICINE 
Now! CHESTS 


Send for 


— WINDOW Complete 
| & CLEANER i iat! 

NG ITEM “| infieseuatiion CHECK THESE FEATURES: 

rm upon refrigeration i 


iS © Indestructible Non-Skid Rubber and Cord Fabric—Every 
Pee “rece Wear ae Link Uniform, Extra Thick. 
i commercial type frees- ” © Attractive—White Diamond Design. 
KITCHEN ; © Heavy Gauge Rust-Proof Metal Fasteners. 
© Traps Shoe Dirt—Keeps Rugs and Floors Clean. 
CABINET © Approximately % in. Deep—Packed in Units of Twelve. 


DEALER'S PRICES WHOLESALERS: Your inquiry 
SIZE APP. WT. PRICE 


this BIG PROFIT MAK 
No. 101 14x22 4 Ibs. 12 0z. $1.65 sth . wth segs 
No. 102 16x24 6 Ibs. 1.80 _ 
No. 103 17x27 7lbs.8oz. 2.52 ee speci- 
No. 104 20x30 10 Ibs. 3.23 ications. Many choice terri- 
_GARDEN TOOL SET CLOTHESLINE PULLEY TERMS : 2% - 10 Days—F.0.B. Akron, Ohio tories still open. 


SINCE 1868 
PREC tS | O Nii -. toewentHaL COMPANY 
R VALUE METAL SPECIALITIES COMPANY 188 W. Randolph St., Chicago 1, Ill. * Factory—Akzon, Ohio 
LIPPER 526 N. 34th St. ° Phila. 4, Pa. 


2 
So 4 Fast Selling Consumer Products Of Real Merit 


-» Ansonia, Osse 

CONSUMERS TIGER GRIP LINOLEUM CEMENT CONSUMERS PATCHING PLASTER 
CRACK FILLER Idéal for laying linoleum on wood floors, For cracks, holes, etc. Mixes 

or Wood Putty. An Improved “ : white in cold water. Knits to 

plastic material (dry), that or pasting linoleum on sink tops or drain old plaster immediately. No 

does those "fix it’ and “make boards. Spread thin coat on surface— ae ey In I, Will 

of pa = use a scrap of linoleum for spreader. '/2 ag a ¥ \ fy 


paper bags; «* . 
the ae Se <a pt., pint, quart, | and 5 gal. containers. 100 and 300 Ib. SR. 
In 5 of s. Also | 

ib. cans ‘and 100. Ib. DAISY BRUSH CLEANER 

= Cleans and softens old paint brushes perfectly. Keeps new brushes 
eae ™ like new. 10¢ size—24 pkgs. in unit, 25¢ economy size. 2 doz. in 
tiGERGRIP. <a g) = case. Wholesalers—send for our folder showing Products of Merit. 
acai ‘ aa CONSUMERS GLUE COMPANY 
oF SINCE 1906 
ST. LOUIS 18, MISSOURI 
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Boos you" 
PROFITS! 


’ 


Thread pipe 
BY POWER! 





YOU NEED THIS 


“PIPE MASTER” 
in the shop and on the job! 


Save time and effort! Make more 
profit on pipe and bolt thread- 
ing work! Own a portable 
“PIPE MASTER" . . . the most 
complete, portable power pipe 
machine on the market and at 
the lowest price! Threads the 
standard range of 4, to 2" 
pipe; extra range '/g" pipe; 
range with drive shaft is 2!/2" to 
6" pipe; Bolt range up to I!/". 


Nipples as short as 3!/2" in the 
2" size can be held in the regu- 
lar chuck and threaded on both 
ends. (No special nipple chuck 
required.) Proportionately short 
nipples in other sizes also held 
and threaded on both ends. 
Pipe or studs as short as 21/2" 
can be held and threaded on 
one end. 


If you're in business for profit 
. . . own a “PIPE MASTER"! 
Write for complete information 
and FREE literature. 


THE OSTER MFG. COMPANY 
2028 E. 61st St. ¢ Cleveland 3, Ohio 








Coming Conventions and Events 


Corrected Each Issue According to Latest Data 


Alabama Retail Hardware Associa- 
tion annual convention and éxhibit, May 
21-23, 1947, at the Municipal Audi- 
torium, Birmingham, Ala. Hotel head- 
quarters, Tutwiler Hotel. Mrs. J. H. 
Crowe, 509 No. 19th St., Birmingham 3, 
Ala., is secretary-treasurer. 

American Hardware Manufac- 
turers Association, 92nd semi-annual 
convention meeting jointly with the 
56th annual convention of the Southern 
Wholesale Hardware Association, April 
14-17, 1947, at the Palm Beach Bilt- 
more Hotel, Palm Beach, Fla. Charles 
F. Rockwell, 342 Madison Ave., New 
York City, is secretary-treasurer of the 
manufacturers’ association and T. W. 
McAllister, Orlando, Fla., is secretary 
of the wholesalers’ association. 


American Toy Fair, March 10-22, 


1947, in New York City with permanent 
exhibits at 200 Fifth Ave., 1107 Broad- 
way and other year-round display rooms. 
Temporary exhibits at the Hotel Mc- 
Alpin. Horatio D. Clark is secretary of 
the sponsor association, the Toy Manu- 
facturers of the U.S.A., Inc., 200 Fifth 
Ave., New York. 

Arkansas Retail Hardware and Im- 
plement Association annual convention 
and exhibit, Feb. 16-18 at the Lafayette 
Hotel, Little Rock. A. W. Porter, Lafay- 
ette Hotel, secretary. 

Boston Gift Show, March 3-7, 1947, 
at the Hotel Statler, Boston, Mass. 

Florida Retail Hardware Assn. con- 
vention in May, 1947, at Orlando, Fla. 
William W. Howell, Waycross, Ga., sec- 
retary. d Z 

Franklin Hardware & Supply 
Co. annual dealers’ meeting, Feb. 23, 
1947, at the company’s headquarters, 
918-928 N. Delaware Ave. Philadelphia 
23, Pa. F. Leon Herron, general mana- 
ger. 

Georgia Retail Hardware Assn. con- 
vention in May, 1947, at Atlanta, Ga. 
William W. Howell, Waycross, Ga., sec- 
retary. 

Gift Show and China, Glassware 
and Pottery Market, Feb. 3-15, 1947, 
at the Merchandise Mart, Chicago, J]l. 

Illinois Retail Hardware Association 
convention and exhibit, Feb. 24-26, 
1947, at Hotel Sherman, Chicago, Wil- 
liam F. Ewert, 1321 Merchandise Mart, 
Chicago 5, IIl., managing director. 

Iowa Retail Hardware Association 
convention and exhibit, Feb. 11-14, 
1947, at DesMoines, Iowa. Business 
sessions at the Hotel Savery, exhibit at 








Coliseum. Philip R. Jacobson, Mason 
City, Iowa, secretary. 

Michigan Retail Hardware Associa- 
tion convention and exhibit, Feb. 11-14, 


1947, at Detroit. Sessions at Statler 
Hotel; exhibit at Convention Hall, Har- 
old W. Schumacher, 1112 Olds Tower 
Bldg., Lansing 8, Mich., manager. 

Mid-West Toy and Housewares 
Trade Show, May 18-22, 1947, at Con- 
vention Hall, Detroit, Mich. Sponsored 
by William H. Pfau and his organiza- 
tion. Permanent headquarters of show, 
240-44 Convention Hall, 4484 Cass Ave., 
Detroit 1, Mich. 

Missouri Retail Hardware Associa- 
tion convention and exhibit, March 
11-13, 1947, at Hotel Jefferson, St. 
Louis. Louis C. Kreh, 323-324 Wain- 
wright Bldg., St. Louis 1, Mo., secre- 
tary. 

National Hardware Show, Oct. 
15-18, 1947, at the Grand Central Pal- 
ace, New York City. Frank Yeager, 331 
Madison Ave., New York City, manag- 
ing director. 

National Housewares Show, April 
27-May 2, 1947, at Convention Hall, 
Philadelphia, Pa. Exhibit sponsored by 
the National Housewares Manufac- 
turers Association, 1402 Merchandise 
Mart, Chicago. A. W. Buddenberg, ex- 
ecutive secretary. The association is a 
new group formed by the merger of 
The Housewares Manufacturers Asso- 
ciation of Chicago and the New York 
Housewares Manufacturers Association. 

National Retail Hardware Asso- 
ciation, 48th annual Congress, June 
16-19, 1947, at the Hotel Statler, Cleve- 
land, Ohio, Rivers Peterson, 333 No. 
Pennsylvania St., Indianapolis, Ind. 
managing director. 

Nebraska Retail Hardware Associa- 
tion convention and exhibit, Feb. 25-27, 
1947, at Omaha, Exhibit at the City 
Auditorium; convention headquarters 
at Paxton Hotel. C. A. McCoy, 325 In- 
surance Bldg., Lincoln 8, Neb., secre- 
tary. 

New England Hardware Dealers’ 


HARDWARE AGE 
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Wertd’s manu 





FEBRUAR 












on, Mason 


re Associa- 
Feb. 11-14, 
at Statler 
Hall, Har- 
Ids Tower 
ager. 
usewares 
7, at Con- 
Sponsored 
organiza- 
| of show, 
Cass Ave., 


> Associa- 
t, March 
rson, St. 
24 Wain- 
[o., secre- 


ow, Oct. 
atral Pal- 
ager, 331 
y, Manag- 


ow, April 
ion Hall, 
isored by 
Manufac- 
rchandise 
berg, ex- 
tion is a 
lerger of 
rs Asso- 
ew York 
sociation. 
e Asso- 
ss, June 
r, Cleve- 
333 No. 
is, Ind. 


Associa- 
b. 25-27, 
the City 
|quarters 
, 325 In- 


., secre- 


Dealers’ 


E AGE 













TO RETAIL AT 


$92% 


ACCESSORIES IN 
FITTED STEEL CASE 
. 


$31.75 VALUE IF PUR- 
CHASED SEPARATELY 












COMPLETE POWER 

WORKSHOP IN ONE 

KIT FOR HOBBYISTS, 
CRAFTSMEN, 
MACHINISTS 









CASCO ELECTRI-CRAFT TOOL KIT 
SELLS ON SIGHT..LAST/ 


Stores from coast to coast reportimme- now history is repeating itself. Casco 
diate sale of all the Casco Electri-Craft _ is sold only in retail stores. It’s nation- 
Tool Kits we can deliver! Small won- ally advertised in general and special- 
der—Casco has more exclusive features interest magazines. All this means cus- 
than any other tool. Its pre-war sales tomers for you. And with Casco, one 
record put others in the shade, and customer sends another! 


Deliveries are still far from what you and we would like, still based on 
allocations, but we are shipping more Electri-Craft Tool Kits every day. 


CASCO PRODUCTS CORPORATION, BRIDGEPORT 2, CONN 









%& Hardware dealers can create new EXTRA 
PROFITS from ready and waiting home moderniza- 
tion jobs by owning and renting out this Lincoin 












Speed-O-Lite sander. Peeple gladly pay up to 
$5 per day In rentals alone. Besides you sell large 
amounts of supplies that ore needed in any floor 
finishing or building modernization program. 


THE LINCOLN SPEED-O-LITE 
This famous rental sander has earned thousands upon thousands of dol- 
lars for hardware and paint dealers from coast to coast. The rental 
Income that ronges up to $5 per day Is only a starter. 


SPEED-O-LITE RENTAL SANDERS HELP YOU SELL SUPPLIES 
Figures complied by a number of your fellow dealers clearly indicate 
that you con ADD SALES of sandpaper, paints, varnishes, seal, tools, etc., 
averaging up to $10 per day fo each and every Lincola Speed-O-Lite 
tental customer. We urge you—write today for full details about the 
Speed-O-Lite Sander Rental business. 


(8) 





FLOOR MACHINERY COMPANY 
4 ‘ A ? 




























You get this handsome 
3-color display in our 
special assortment of 50 
pulleys, in 27 different 
sizes, for $15.00. This 
lot retails for $26.40. 
Special inventory card 
keeps stock up—invest- 
ment down, 





CONGRESS 


CONGRESS DRIVES 





have lots of 


EYE APPEAL 


Every Congress Drive comes to 
you in a handsome 3-color box 
—a package designed for selling. 
Individual packaging brings 
these drives to your customers 
in top condition, dust-free and 
clean. The packages carry lots 
of sales appeal and make an 
attractive appearance for shelf 
or counter display. 


Quality is the finest. Our en- 
tire facilities are devoted to 
V-belt pulleys, variable speed 
and flexible couplings. Congress 
Drives are diamond bored, ac- 
curate and factory tested for 
balance before being packaged. 
They offer the greatest dollar 
value to your customers—and a 
mighty good profit for you. 


Ask Your Jobber — or Write for Information 


Mono PY RIVES 


3750 E. OUTER DRIVE, DETROIT 12, MICH. 














Wertd’s manutasturer of the most complete line of floor malstenance cqui pment. 
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or home use. Cuts faster 
and closer with less effort. 
Handle assembly complete- 
ly Chromium Plated over 
rust-proof steel. Adjustable 
action and plates 


Popular ‘‘Serrated”’ 


BARBER SHEARS 


The single-blade serration pre- 
ferred by better barbers. Light- 
weight, jointless pattern. Forged 
of high carbon, crucible bar steel. 
Scientifically tempered for longer 
life. Carefully adjusted blades 
ground to a sharp, durable edge 


Fully polished. 
All merchandise 


unconditionally guaranteed! 


Dicstou 


GENERAL PAINTS Inc. 


New York 7, N. Y. 


45 Vesey Street 


He netal 


Immediate Shipment! jf i 


(8B 
Professional Batt Bearing 


BARBER CLIPPER 


3/0 MODEL — Large size, side- 
spring type. The finest, smoothest 
working clipper for professional 
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BETTER BUILT 


ARMSTRONG BROS. Pipe Cutters are im- 
proved tools, with hardened tool steel pins 
and rockers, knife blade cutter wheels and 
built-in features that increase tool perform- 
ance and life. Thrust and thread wear, on 
the "Drop Forged" type cutter is taken up 
by a replaceable steel nut. The internally 
threaded section of the ''Barnes Type’’ frame 
is drop forged steel. The thrust rod of the 
“Saunders Type’ is hardened on the point 
and bears on a hardened steel block inserted 
in the swinging arm. 


The "Drop Forged’ Type Cutter can be used 
as either a | or 3 wheel cutter. 





Cut Faster, Stay Sharp 


Machined from special alloy tool steel, oil 
tempered and hardened, ARMSTRONG BROS. 
Knife Blade Cutter Wheels, > gene ipe 


easily, cut smoothly and rapidly, and hold 
their keen edge. They come in sizes and ae 
for all makes of pipe cutters, and are stocked 
by leading tool departments everywhere. 


Write for Catalog 


ARMSTRONG BROS. TOOL CO. 
“The Tool Holder People” 
314 N. Francisco Ave. 
Chicago 12, Illinois 
Eastern Whse. and Sales: 199 
Lafayette St., New York 12, N. Y. 


Pacific Coast Whse. and Sales Office: 
1275 Mission St., San Francisco 3, 
Calif. 









Association convention and _ exhibit, 
Feb. 20-22, 1947, at Hotel Statler, Bos- 
ton, Mass. Russell R. Mueller, 185 Dart- 
mouth St., Boston 16, Mass., secretary. 

New York Gift Show, Feb. 24-29, 
1947, at the Hotels New Yorker and 
Pennsylvania, New York City. 

North Dakota Retail Hardware As- 
sociation convention and exhibit, March 
25-27, 1947, at the Municipal World 
War Memorial Bldg., Bismarck. Miss 
Clarine Sherwood, 21 Clifford Bldg., 
Grand Forks, N. D., secretary. 

Northern Wholesale Hardware 
Co., Inc., convention and exhibit, Feb. 
23-25, 1947, at the company’s office and 
warehouse, 805 N. W. Glison St., Port- 
land, Ore. 

Pacific Northwest Gift, Toy and 
Housewares Show, Feb. 23-27, 1947, 
at the Olympic and New Washington 
Hotels and the Terminal Sales Bldg., 
Seattle, Wash. Sponsored by the West- 
ern Merchandise Exhibitors Association, 
323 Geary St., San Francisco 2. 

South Dakota Retail Hardware As- 
sociation convention and exhibit, March 
18-20, 1947, at the Coliseum, Sioux 
Falls. Earl Erlandson, Cottonwood, 
S. D., secretary. 

Southern California Retail Hard- 
ware Association convention and ex- 
hibit, Feb. 18-20, 1947, at Long Beach. 
Sessions at Hilton Hotel; exhibit at 
Municipal Auditorium. A. C. Kammeier, 
112 W. Ninth St., Los Angeles 15, Cal., 
secretary. 

Southern Wholesale Hardware 
Association, 56th annual convention 
meeting jointly with the 92nd semi- 
annual convention of the American 
Hardware Manufacturers Association, 
April 14-17, 1947, at the Palm Beach 
Biltmore Hotel, Palm Beach, Fla. T. W. 
McAllister, Orlando, Fla., is secretary 
of the wholesalers’ association and 
Charles F, Rockwell, 342 Madison Ave., 
New York City, is secretary-treasurer of 
the Manufacturers’ association. 

Store Modernization Show, first 
annual, week of July 7, 1947, at the 
Grand Central Palace, New York City. 
Sponsored by Store Modernization 
Show, Inc., Grand Central Palace, New 
York, with John W. H. Evans, managing 
director. 

Tennessee Retail Hardware Associa- 
tion convention at the Andrew Jackson 
Hotel, Nashville, Feb. 24-25, 1947. Mor- 
ris Jones, 501 Republic Bldg., Louis- 
ville 2, Ky., secretary. 

Triple Mill Supply convention, May 
11-14, 1947, at the Hotel Traymore, At- 
lantic City, N. J., will be headquarters 
for American Supply & Machinery 
Manufacturers’ Association, Inc. The 
National Supply & Machinery Distrib- 
utors’ Association and the Southern 
Supply &-Machinery Distributors’ . As- 





sociation. R. Kennedy Hanson, 1108 
Clark Bldg., Pittsburgh 22, Pa., is gen- 
eral manager of the American associa- 
tion; Henry R. Rinehart, 505 Arch St., 
Philadelphia 6, Pa., is secretary-trea- 
surer of the National association, E. L. 
Pugh, Volunteer Bldg., Atlanta 3, Ga., 
is secretary-treasurer of the Southern 
association. 

Virginia Retail Hardware Associa- 
tion convention Feb. 24-26, 1947, at the 
John Marshall Hotel, Richmond. G. T. 
Omohundro, Jr., Scotville, Va., secre- 
tary-treasurer. 

West Virginia Retail Hardware As- 
sociation, annual convention, Feb. 17- 
18, 1947, at the Frederick Hotel, Hunt- 
ington, W. Va., Sam H. Diemer, P. O. 
Box 1589, Fairmont, W. Va., secretary. 





Correct Answers to 
Test Your Hardware Sense 


(Questions on page 230) 


l—Answer. This tool is used to bend 
the teeth of the saw slightly and uni- 
formly so the width of the cut made by 
the saw will be wider than the blade it- 
self. A tooth should not be set too 
much since it is’ apt to break off. 

2—Answer. Three and a half gal- 
lons of stain will be needed for the job. 

3—Answer. The tang of the file is 
the narrow part which engages the file 
handle. 

4—Answer. Twelve sheets in bundle 
of 24 x 96 in. and 10 sheets in bundle 
of 30 by 96. 

5—Answer. Twenty-four lengths in 
bundle of %4 in.; 12 of % in.; seven of 
% in.; five of 1 in.; and three of 1% 
in. 





Tobacco Market Promotes 
Better Farm Relations 
The Whiteville, N. C., Chamber 


of Commerce promotes the tobacco 
market openings and thus creates 
better relations between merchants 
and farmers. Farmers who take part 
in the market openings have a 
chance to get acquainted with the 
merchants and by an exchange of 
ideas get to understand one another’s 
problems. 


Bee School for Farmers 
Brings Business to Town 


Farmers near Elk City, Okla., 
take an interest in the annual Bee 
School and Honey Show put on by 
the Chamber of Commerce. Over 
150 farmers in the area attend the 
lectures on how to handle bees. 

At the same time 4-H and FFA 
boys attend a dairy show. At night 
a dairy sale is held in connection 
with the.show. 
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This “Greyhound” hand saw is a direct descendant of 
the pioneer “George H. Bishop” line started almost a 
century ago. Improvements have been made con- 
stantly with new designs to meet the requirements of 
carpenters on the job. New, better steels, made to our 
own specifications, now give improved cutting edge 
and longer sharpness life. They’ve been job-tested 
through the years to provide a better hand saw for 
fine carpenter work. 





901 Ingleside Ave. Columbus, Ohio 


BETTER MARKING ON ANY SURFACE 
SELLS THOUSANDS OF 


cav0 FLO-MASTER ca00 
_Aribeiailte Vabe Contvelind 
FOUNTNBRUSHES 


Homes, Alone, Have Hundreds of Uses For It 


All-aluminum, lightweight. 
Feathertouch action. Writes 
like a pen. Marks like a crayon. 
Draws like a pencil. Paints 
like a brush. Leakproof, flood- 
proof. Countless uses in indus- 
try, farm, etc.—marks on metal, wood, 
cloth, glass, any hard-to-mark surface. 
Uses Cado Ink—black and 7 colors— 
permanent, waterproof, instant drying. 











Complete merchandising 
and sales helps such as 
this attractive 3 panel, 3 
color window or counter 
display. Advertised in national 
magazines and farm papers. Cir- 
culars, newspaper mats and elec- 
tros available. 


GET YOUR SHARE OF THIS BIG BUSINESS NOW! 


PUT FLO-MASTER ON DISPLAY 
AND IN THE HANDS OF YOUR SALESMEN 


Order from your jobber or distributor or write us. 


CUSHMAN & DENISON MFG. CO. 


135 West 23rd St. New York 11, N. Y. 











EAGLE 
Welded Steel 
BENCH OILERS 


EAGLE originated the 
welded steel bench oiler 
forty years ago! 

@ body of one-piece 


seamless steel 
@ reinforced insert 








type spouts with 
welded seam 

machine cut threads 
bottoms electrically 
welded to bodies 
made with straight, 
bent or flexible spouts 
sizes—1/3, '/2, , 
and | pint capacities 





Order from your jobber 


EAGLE MANUFACTURING CO. 


Wellsburg, West Virginia 















The Tools of 
Good Craftsmen 


Made of the finest steel obtainable. . . elec- 
trically tempered . . . diamond point tested for 
hardness ... well finished and individually num- 
bered fi ef in re-ording. 
red for easy reference in re-ording G 


SOLD BY LEADING JOBBERS 


DASCO 


Forged Mand [ool 
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DAMASCUS STEEL PRODUCTS CORP.,ROCKFORD, ILL. 
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Simplify Your Stock Taking with the 


HARDWARE AGE WHITE INVENTORY SHEETS 


Actual size of sheets 9% by 12 inches over all; writing area 
8, by 11'/2 inches. Sheets printed on both sides of good 
white bond paper, with 28 entry lines on each side. PRICE $1 
for 200 sheets (400 pages) plus 25¢ mailing charge. 



































You can make your annual inventory taking an easier, surer 
job by using the HARDWARE AGE WHITE INVENTORY 
SHEETS which 1,000 leading retail hardware dealers helped 
us design. 


From the many suggestions received this sheet was designed 
to sell at a new low price—200 sheets for only $1, plus a 
25¢ mailing charge. As these sheets are printed on both sides 
of good white bond paper, this means you really get 400 pages 
of inventory record sheets. Each side of the sheet has room 
for 28 items. Your $1.25 investment provides inventory space 
for 11,200 items. 


During the past years, thousands of retail hardware dealers 
and wholesalers have used millions of HARDWARE AGE 
Inventory Sheets because they found them simple, convenient 
and handy to use. The WHITE INVENTORY SHEETS are 
















































































the best ever—they are even more simple, more convenient and 
easier to use. Our entire effort was directed toward making 
your annual inventory taking an easier and surer undertaking. 


These WHITE INVENTORY SHEETS will fit the HARD- 
WARE AGE Inventory Sheet Binders which are used by thou 
sands of dealers who reorder their Inventory Sheets from us 
year in and year out. 


Due to the exceptional low price at which these sheets are 
sold and which applies to the United States and its possessions 
only, please have your money order or check accompany your 
order. 


Make your inventory taking this year easier and surer with 
these WHITE INVENTORY SHEETS. Use the coupon below 
to order your supply today. 


HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 
Gentlemen: 


Here is my $............. 
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charge). Also send me.......... Binders (50¢ each). Send these to me by return mail. 
| ene ee Se aS Ra CRM SO 
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Please send me.......... hundred white HARDWARE AGE Inventory Sheets (200 for $1.00 plus 25¢ mailing 
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5 ODAY!! Place this silent 
salesman on your counter and watch 
the sales roll in. It’s the ‘““PUNCH BOARD” 
that really pays off. 
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Identified By The Black Leaf 








goes "dead." Turnover is steady—profit is steady. 


Widely and Consistently Advertised 


40 million carry Black Leaf 40 advertising. The manu- 
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; 25¢ mailing 


ARE AGE 
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facturers of Black Leaf 40 are right in there 


“receiving” end. Why not cash in on this big 
time promotion by laying in an ample supply of 
Black Leaf 40? 

Easy to Sell because it's Easy to Usel 


TOBACCO BY-PRODUCTS & CHEMICAL CORP., 





4747 


THEY LOOK FOR THE LEAF ON THE PACKAGE @ 





Over 3000 publications with a total circulation of over | 


"pitching'"—and you, Mr. Retailer, are on the | 


Incorporated Louisville 2, Kentucky | 


| 





Black Leaf 40 sells every month in the year—it never | 
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““LEATHERNECK”’ 
Model 165 


“TOPPER” 
Model 48 % 



































335 PARK AVENUE, WORCESTER 












Our work. 
wide dealers 
today are 
making con- 
tinuous profits and 
satisfied customers 
—-H&R quality 
firearms can do 
the same for you. 
Quick selling be- 
cause sportsmen want 
H&R precision firearms 
—repeat selling because 
of guaranteed H & R qual- 
ity. Order your H&R 
stock today! 






“SPORTSMAN” 
Model 999 


Quality Arms 
Since 1871 


2, 














/HOPPE’S 
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These Four Magnets 
Draw Willing Customers 


There’s no sales 


problem with Hoppe’s Gun 


Cleaning Products. Millions of shooters KNOW 
them and USE them. Furthermore they’re 


Widely Advertised 


That’s why Hoppe’s No. 9—Hoppe’s Gun Clean- 
ing Patches—Hoppe’s Lubricating Oil—Hoppe’s 
Gun Grease—and Hoppe’s Gun Cleaning Packs— 
are handled and sold by almost every Jobber in 
this Country. Ask YOUR Jobber about them NOW. 


FRANK A. HOPPE, INC. 
2314A NORTH 8th ST., PHILADELPHIA 33, PA. 
















































@ Participants in the Payroll Savings Plan benefit directly in terms of cash— 
because U.S. Savings Bonds at maturity pay $4 for every $3 invested. 

Your company, your community, and your country benefit indirectly in terms 
of security—because: (1) Employees with a solid stake in the future are likely to 
be stable, productive workers. (2) The Bond-buying habit of local citizen-em- 
ployees means a reserve of future purchasing power—a safeguard for the stability 
of your community. (3) Every Bond bought temporarily absorbs surplus funds 
and helps check inflationary tendencies. 

You’re doing everybody a favor—including yourself—by supporting the 
Payroll Savings Plan. 


ARE YOU USING THESE BOOKLETS? 


If not, or if you wish additional copies, just ask your State 
Director of the Treasury Department Savings Bonds Division. 
/) The Peacetime Payroll Savings Plan—A booklet, 
// published for key executives by the Treasury Department, 
containing helpful suggestions on the conduct of your pay- 
roll savings plan for U. S. Savings Bonds. 


This Time It’s For You—A booklet for employees ... ex- 


plaining graphically how the payroll savings plan works... 
goals to save for, and how to reach them with Savings Bonds. 











The Treasury Department acknowledges with appreciation the publication of this message 


HARDWARE AGE 


This is an official U. S. Treasury advertisement prepared under the auspices of the Treasury Department and The Advertising Council 
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Sheiteti 
-yitanes 


The cutters are made of open hearth steel, properly 
hardened, tempered and ground. The bodies are 
ruggedly constructed of fine grey iron. Perfect 
balance. Easy, accurate adjustments. 


SHELTON PLANE & TOOL MFG. CO., SHELTON, CONN. 











PRECISION BUILT FOR 
THE HARD-TO-PLEASE! 

















CUTS STAINLESS 
STEELS WITH EASE 


Made of a new high-speed 
steel with only the teeth hard- 
ened . . . the back is tough 
and flexible. 

Cannot break or shatter in 
the frame .. . safe for every- 
one, on every job... both 
skilled and unskilled. 

The only blade with “Easy- 
Starting Teeth” . . . exclu- 
sively Milford. 


Safe Customers mean 
Satisfied Customers 


THE HENRY G. THOMPSON & SON CO. 


Saw Makers Exclusively for over 66 Years 


Assortment 














NEW HAVEN 5, CONNECTICUT 
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3618 W. PIERCE STREET 
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MILWAUKEE.WISCONSIN 
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BUY FROM YOUR REGULAR JOBBER 


COM PANY 





















BATHROOM AND KITCHEN ACCESSORIES QR Rn 7 
YNZ, “DESIGNED TO MAKE THE PASSER-BUY” Sa 


THE AUTOYRE COMPANY + OAKVILLE, CONN 











"AIDACO" BRAND—TUNTING & FISHING wlth. Washer Gri cies aaticidilia ' 
eee a iam || A z, HANDLE-TIGHT CLAMP 


a te tae AVAILABLE NOW TO 
Sheath. 


ge \AGEE) MINUTE MOP USERS! 

















er Doz. 
ag 5SE—same a8 above, no Saw Back.................2..5- $15.00 Per Doz. 
ae Sae a fe. , >> Ta caceaeee aaa $16.80 Per Doz. 
oooee PIRES Per Sen. © Simple, Ingenious Device! « ental Attached by 
Anyone! «¢ Allows Rougher Usage 
No. AC — Saw Blade Cuts Metal & Wood ~ SAFETY- TIGHT for MORE EFFICIENT CLEANING 
4%” lade, Has Safety Catch—Knife Closec Feature the Minute Mop HANDLE-TIGHT 
6”—( pen 15%”. All Black to prevent rust A CLAMP. A m. sales getter, a vrofit-builder that fits 
$27.0" Per Doz. We also carry a complete any MINUTE MOP you have in stock. Looks the 
lee ¢ Bosket Kates Hunting Knives ano du Pont Cellulose Sponge Mop-head securely to handle. 
Surt Fishing Equi » . Write Devt. HA x Retail and Gives mop an amazing efficiency. No need to return your 
quipment. rite Dept. Piet List Pri stock of mops for this improvement. Simply order 
for Catalog. | Sey 200 rice HANDLE-TIGHT CLAMPS today from your jobber— 
| .. APIECE for IMMEDIATE DELIVERY. 
BERNARD GOLDWEBER | ay Packed | doz. CLAMPS to a box; 
. 6 boxes in a shipping carton. 


=) 1133 BROADWAY, NEW YORK 10, N. Y. 
Mfr. & Mfrs. Representative © Phone WAtkins 9-6603 p ci (3 &. 2 ra. St. 
ae: 3% cash discount. Check with order. Net a Se MINUTE MO CHICAGO 16 ILL. 


rated firms. Jobber inquiries 


S mel GE 


KNIFE SHARPENER 


Cleanly molded ivory plastic 
with genuine Alundum abra- 
sives, angled for perfect sharp- 
ening. Quickly, Easily 
demonstrated. 


PRODUCTS, INC. 
Commerce Bldg. Erie, Pa. 


ai 
Keep In Touch With The “OPPORTUNITIES” In The Trade — 


Hardware manufacturers, manufacturers’ agents, jobbers, jobbers sales- 
men, retailers and retail salesmen all use the medium that covers and con- 
tacts the hardware trade most thoroughly—Hardware Age. They know that 


There Are Many Business Opportunities In The Classified Section 


of this widely read trade publication. Hardware Age has been the recognized 
leader for bringing buyer and seller, employer and employee together for 
many years. Use it and see if results do not justify every claim. 


HARDWARE AGE, (Classified Opportunities Dept) 100 East 42nd St., New York 17, N. Y. 





























Has the Big 4... 
EYE - GIFT - PRICE . 
VOLUME Sales Appeal! 


a Great New Line for 1947. 











| 20 sates propucinc PROMOTIONS 


| ‘Hostess’ CAKE COVERS “Hostess” CONSOLE SETS 
| PHostess”” ICE VAULTS & BUCKETS “Hostess” CASSEROLES 
| FfHostess” REFRESHMENT SETS = “Hostess” BUN WARMERS 






s ; 
NEW PROMOTIONS \ | 2 HELLER COMPANY INC. 
MONTHLY Executive Offices & Factory: WHITE PLAINS, N.Y. 
New York Showroom: 230 Fifth Avenue 
Chicago Showroom: 1171 Merchandise Mart 


A Ta at RE ee OO 


Write for complete in- 
mation and prices. 


for’ 

















| } NATIONAL LOCK COMPANY ROCKFORD, ILLINOIS 
i \ Your "4 From Oue Soaree” Hardware Manufacturer 
\ 


"lj ee | CABINET HARDWARE. - BUILDERS HARDWARE + CABINET LOCKS + SCREWS AND BOLTS 
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for kitchen aids that add attractiveness to their meals. 


portions and can be used as a meat tenderizer. 


DEPT. H. Foot Schultz Bldg. 


Do Housewives Ask For Your Help? 


You can help them put a new WRINKLE 
in their vegetables with a HUOT SERRATER 


SELLS FOR ONE DOLLAR 
@ SIX INCH STAINLESS STEEL CUTTING BLADE 


You will find this handy item helpful to those women who are looking 


Edge French Fried Potatoes. Cuts vegetables, fruits, pickles into attractive 


Dealers and Jobbers—Order Today—Available NOW! 
HUOT MANUFACTURING COMPANY 


Ideal for Wrinkled 





St. Paul 1, Minn. 











: SAFETY ROLL, JR. 
ee CAN OPENER 


The World’s Fastest 
Selling Can Opener— 
more than 50 million 
have already been sold! Safety Roll, Jr. is safe 
and simple to use .. . just a twist of the wrist 
does it. Opens square or round cans with equal 
ease. Rugged, all-steel construction throughout. 
A popular item that sells and sells at a low, 
popular price. 









VAUGHAN NOVELTY MFG. CO. 
World’s Largest Manufacturers of Can Openers and Bottle Openers 
CHICAGO 24, ILLINOIS 
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Molded Plastic Fast Seller 








Modern! Practical! They sell on sight. Easy 


; dl to fill—314” high, 2” base. In molded plastic 
Jobber products it’s Modglin for quality and_profit. 





Molded Plastic UTILITY CUP 


Bright colors to harmonize with 
bathroom or kitchen . . . of 
heavy molded plastic. 


Wholesaler P- 
(, 
C6? os ad) e 
YVeodglin Co. inc. 
MOLDED PLASTIC PRODUCTS 


"Known the World Quer“ 
|__ 3235 San Fernando Road - Los Angeles 41 - California 1 | 

























FINISH: Green Enamel. 

POST: High carbon welded 
steel tube. (Four times 
stronger than common black 
pipe.) 7 feet long x I'/2-inch 
diameter. 

HOOKS: New design, strong, 
heavy, with plenty of line 
space. 

SOCKET: Heavy steel tubing, 
16" long. Sets in ground or 
concrete. Black enamel 
finish. 

PACKED: Four complete posts 
wrapped in heavy waterproof 
paper 


Immediate Delivery =" = =“ 


CHENEY INDUSTRIES, Dept. H Trenton, N. J. 
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Quality — 
OIL BURNER S¢ 


AND BOX WICKIN 
All asbestos yarn woven with brass. Double set 
of wicks in each box 6”, 7” and 9” 

, REINFORCED WITH 

oS CHROME STEEL BAND 

cg, ES Manufacturers and 
ie ib, distributors of all @ 

———_ range oil burners [7 

and supplies, 

water heaters, 
fit- 
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FLORENCE 


ASBESTOS 
KINDLERS 





compression 
tings. 
PROMPT DELIVERY 






CAST IRON 
BURNER BASE 


Pilgrim Oil Burner Mfg. Co. 


S-1l WHITNEY ST HAR T#EORD CONN 
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Sipco Soakers come 
with connections at 
either end or bag 
type. 





Bag Type soaker 
comes in lengths 
up to 50 feet. 


SEEPAGE METHOD OF LAWN SOAKING SAVES WATER | 


© Eliminate soil washing 
© Covers larger areas 
© Lanatized to resist mildew 


© 25% faster than sprinklers 
© Water area controllable 
® Move without getting wet 


Write today for illustrated folder 
SCHARTOW IRON PRODUCTS CO., Dept. 107-B, RACINE, WISCONSIN 


SIPCO GROUND SOAKER 


HUOT DRILL INDEX 


NOW AVAILABLE — 
IN TEN SIZES 


TO RETAIL AT 
POPULAR PRICES 


Made entirely of steel and used 
by practically all drill manufac- 
turers, for packaging their prod- 
ucts. Sturdy, indexed, time and 
space saving — your cue to 
greater sales. 


Huot Manufacturing Co. 
ROSSMOR BLDG. ST. PAUL, MINN. 

























FOLEY FLOUR SIFTER 
2 CUP SIZE 


It's aluminum—light as a feather. 
Quickly sift with one hand, 
stir with other. Sifts into 
electric mixer. Sifts into 
measuring cup. Levels 
measurement. Price 67¢. 


FOLEY oe Kan 
BLENDING FORK (oot tousekeeping 


Slanted pronged fork quickly cuts short- Leora ita 
ening into flour for pies. Creams sugar and 
butter for cakes, cookies, blends gravies, 
cream sauces, Stainless steel, 11 inches long. 
Price 39¢. 

“0 oS pon 


job 
FOLEY MFG. °C0. Minneapolis 3, Minn. 
Makers of the Foley Food Mill, Chopper 


cael O8 4 Stump > 





























Type C for heavy hauling; 


logging and other extreme services. Both types 
are fully guaranteed against failure in services 
for which they are designed and they’re avail- F 
able for immediate delivery. 

Write today for additional information and §7 


For Immediate Delivery! 


LeBus drop forged, heat-treated alloy steel 
load binders are available in two sizes . 









Type L for oil fields, 


prices. Attractive sales literature furnished free B 


of charge. 


SOLD ONLY THROUGH 
RECOGNIZED JOBBERS 


AND DISTRIBUTORS 


fy «Rot be pulled 


Note this forged swivel 
construction. Ball-and- 
socket swivel joint can- 
apart. 









LEBUS ROTARY TOOL WORKS 


P. O. Box 2352 


Longview, Texas 

















IMMEDIATE DELIVERY! 


Gloss Door heen No. 1036 





Wrought Brass Shanks 
with or without 


Rosettes 


Send for our 
catalog. 


SULTAN BROTHERS, INC. 


Manufacturers of Builder's o~ee"e 


1470 39th St., Brooklyn 18, N 














DEALERS, SELL SELF-FLUXING 


® NICHROCITE 
TAN For Repairing Broken 
= Heating Elements 
VICK SELLER— NEEDED IN EVERY HOME! 
burned-out heeting ‘elements in, eleetrio. stoves, fur: 


naces, toasters, irons, grills and other equipment 
quickly and thoroughly. Simply overlap ends, apply 


2? 


A 





e 


HANDY FOR HOME OR 


INDUSTRIAL USE 


Nichrocite Paste and turn 





on the current—a perfect 


weld results. Used by big utility companies and repair 
f shops, and is particula:ly handy for 

reach places. Our popular 15¢ can (retail) will repair 
3 to 5 average home appliances. Other sizes av: 


at $1.00 and $2.50. For 


those hard-to 


further details see your 


—_ \ cones or write direct mentioning your jebber’s 


Arrowhead Sales & Distributing Co. 


420-C Phoenix Bidg. 
Minneapolis 1, Mins. 









































THE C 
9017 Bessem 
IA oT 


Hold-E-Ze« 
the job b 
faster. They 
wherever 
drivers ar 
Gripper in: 
leased by s 
sliding up o 
not in use. | 
terials thre 


Upson Bros., tn 
TEs erence 


LIFE 
YEAR 


ONLY V 
THIS MC 
“LIFE-LOK" | 


ning water s¢ 
also means m 
BURKS Deale 
Full line of 
Systems—be 
tising. If yo 
Dealer, writ: 














1% chore. 


pa 
PAINT & VARNISH © 


gad homee 





HARDWARE AGE 


DECATUR 
ere cer oma 


























forged swivel 


ean- 
led apart. 





KS 


iew, Texas 








; Shanks 
hout 


r our 
og. 











#10 #11 
for Jobbers Drills for Wire Gauge Drills 
1/16 to 1/4” inc. #1 to 60 inc. 








#12 
for Jobbers Drills 
1/16 to 1/2" by 64ths 





» Sturdy Twist Drill Stands 


Made of die east metal. Can be hung on wall 

or placed on work bench. Popular priced. Sold 

through hardware and mill supply jobbers. 

Sales Agents—John H. Graham & Co., Ine. 
105 Duane Street, New York 8, N. Y. 



























COLWMBIAN VISES 
THE BEST MADE 


% Columbian Vises 
are the standard for 
strength, workman- 
ship and depend- 
ability. Columbian 
Vises offer your cus- 
tomers the greatest 
value in efficient 
and economical vise 
equipment. All types 
for all work. See 
your distributor. 


THE COLUMBIAN VISE & MFG. CO. 


9017 Bessemer Ave. Cleveland 4, O. 




















Hold-E-Zees do 


the job better, Pini 
faster. They excel jobber. 










wherever screw- 
drivers are used. 
Gripper instantly re- 
leased by spring action, 
sliding up out of way w 
not in use. Highest quality ma- 
terials throughout. 

Upson Bros., ine., 64 Exehange St., Reshester 4, N.Y. 

















\RE AGE 


DECATUR PUMP CO., 52 Elk St., Decatur 70, Ill. 
LN CTT RRNRERR en SNE Ae 
















LIFE-LOK Adds Extra 
YEARS fo BURKS Systems 


ONLY WATER SYSTEM WITH ; 
THIS MONEY SAVING FEATURE & 


“LIFE-LOK" means more years of run- 
ning water service for users . . . but it 
also means more water system sales for 


BURKS Dealers. 


Full line of Shallow and Deep Well 
Systems—backed by effective adver- 
tising. If you want to be a BURKS 
Dealer, write for details. 





| 




































PATENTED * TESTED * PROVED 


THE HOSE NOZZLE 
WITH (YYMTERTOP SALES APPEAL! 


Positive, Instant Control of Spray or Stream Right in the 
Palm of Your Hand. One Hand Operated. Automatic 
Instant Shut-Off. Leak-Proofed. Built for Life-Time 
Service. Retails at $1.85. © An extra fine item you'll 
surely want to carry. Write today for discounts. 



















aA - SPRAY 


PRESSURE GIVES oy OR STREA 7 
PRODUCTS INDUSTRY 310 CITIZENS BLDG 


CLEVELAND 14, OHIO 














_ The ACTION Display-Way to Boost Sales! 








TURNS THREE 
TIMES A MINUTE 


oto: ate) 


TURNTABLES 








enn 





RO 


© Comes complete with 18°’ table 
© Carries up to 200 Ibs. 
© Sturdy, all steel construction 





© For 110 Volts A. C. 50/60 Cycles 
ROTO-SHO revolving display in your window will attract 
many times more customers into the store than any “‘still” 
. And ROTO-SHO a pays for itself over- 
Poe (by, dot “doing ® man-sized sell . Who ers from 
stock it for ieensdinte doll very. Why not write 

us oo TODAY to for literature. 
GENERAL DIE AND STAMPING CO., 264-Y Mott St., New York 12 





FEBRUARY 13, 1947 


FOR BEST SERVICE ON THESE STEADY SELLERS, 


O= Wrought Nut 


EYE —- 
Bright Zinc Plated 


THE FINEST HARDWARE— CORRECTLY DESIGNED 


TURNBUCKLES —*‘Alumaloy"’ 
cain Hooks 


ALWAYS DEPEND ON eee 


urubuchles Le 


650 West Lake Street Chicago 6, Illinois 


TO GIVE GREATEST STRENGTH 



















































































(Classified Advertising Rates 














Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 
Set solid, maximum, 50 words....... $5.00 
Each additional word........ ~, 

Positions Wanted 


eg Rate) set solid, maximum, 
words ....... chtewnewees sees $2.00 
“Each additional word. ° .05 


Allow Seven Words for aan Address 
or Your Address 








*BOXED DISPLAY RATES 
$8.00 Per Column Inch 








Cuts or special borders not allowed. 
“DISCOUNTS FOR BOXED DISPLAY ADS 
5% disgount for 4 or more insertions. 

No Agency Commission allowed on Classified 
Advertising. 


REMITTANCE MUST ACCOMPANY ORDER 
Send check or money order, 
not currency or stamps. 


Samples of Merchandise, Literature, Catalogs, 
etc., will not be forwarded to box number 
advertisers unless accompanied by sufficient 
postage for r ; 

HARDWARE AGE is published every other 
Thursday. Classified forms close 15 days 
previous to date of publication. 


Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St., New York 17, N. Y. 














L___ Help Wanted | 


BUYER FOR WHOLESALE HARDWARE. | 
Must have broad experience and good background. | 
Exceptional opportunity for right man. Give full | 
information and salary expected. Address Lusk 
Equipment & Supply Co., 133-135 No. Water St., 
Wichita 2, Kansas. 








EXPORT MAN WANTED. HARDWARF 
AND MACHINERY. For key position with well 
established highly rated export firm. Substantial 
salary for qualified man. Reply must give com- 
plete background and will be treated confiden- 
tially. Address Box L-33, care of HarpWARE 
Ace, 100 East 42nd St., New York 17, N. Y. 





SPORTING GOODS BUYER: Without Ques- 
tion, Here is One of the Biggest Possible Buying 
Connections that a thoroughly experienced sport- 
ing goods buyer could hope for, a Leading Eastern 
Distributor of Full Sporting Goods Lines, Tackle, 
Guns, Ammunition, has Opening for Top Buyer. 
Liberal Salary. Address Box L-68, care of Harp- 
sy 3 Ace, 100 East 42nd St., New York 17, 








SALESMAN INSIDE—HARDWARE AND 
JANITOR SUPPLY JOBBER IN NEWARK, 
N. J. Excellent opportunity for experienced man 
to take charge of all inside sales and sales devel- 
opment. Must be thoroughly familiar with ail 
phases of business and have a successful record 
of past achievements. Opportunity to grow de 
pending upon own ability. Write Box L-61, care 
of Harpware Ace, 100 East 42nd St., New 
York 17, N. Y., stating background, references 
and salary desired. 





BUYER 


FOR HARDWARE WANTED BY A LARGE MAIL 
ORDER HOUSE. MUST HAVE CONTACTS 
AMONG MANUFACTURERS AND A MiINI- 
MUM OF FIVE YEARS' EXPERIENCE. ALL RE- 
PLIES WILL BE HELD IN STRICT CONFIDENCE. 


Address Box L-67, care 1f HARDWARE AGE, 
100 East 42nd St., New York 17, N. Y. 


[Sales Representatives Wanted | 
Sideline Salesmen Wanted! 


We offer prompt shipments on 


MEDICINE CABINETS, HAMPERS, CASTERS, 
DRYERS, LAMPS, KITCHEN STOOLS, MIRRORS, 
RUGS, WASTE BASKETS, HIGH CHAIRS, IRON- 
ING BOARDS, KNIVES AND FORKS, FOLDING 
CHAIRS, LAWN TABLES, WIRE, BREADBOXES, 
LIGHTING FIXTURES, CURTAIN RODS, ROLL- 
ING PINS, DISH CLOTHS, KITCHEN CABI- 
NETS, LUGGAGE, PAPER WARDROBES, DOOR 
KNOCKERS, TOWEL RACKS, CULTIVATORS, 
FENCE POSTS, RADIATOR COVERS. 


The WALTER S. KRAUS CO. 
WOODSIDE NEW YORK 
































| 42nd St., 


| HARDWARE AGE, 





ESTABLISHED MANUFACTURER AND 
DISTRIBUTOR OF HIGH GRADE PLUMB- 
ING, HEATING AND OIL BURNER SPE- 
CIALTIES has opening for salesmen calling on 
hardware and lumber dealers. Can be sideline. 
Commission basis. Many choice territories open. 
State territory now covered and lines carried. Ad- 
dress Box L-20, care of Harpware Ace, 100 East 
New York 17, N. Y 





SALESMEN WANTED —SIDELINE OR 
FU, LL TIME. Sell to Hardware, Furniture and 
Variety Stores: lamps, breadbaskets, medicine 
chests, rakes, kitchen stools, toasters, heaters, 
bath mats, aluminum ware, beach chairs, and 
many other articles just becoming available. Seven 


Address Box L-77, care of 
New York 


per cent commission. 
100 East 42nd St., 
WwW, ws 





SIDELINE SALESMAN WANTED BY NA- 
TIONAL DISTRIBUTORS OF HARDWARE, 
HOUSEWARES, ELECTRICAL SUPPLIES 
AND ELECTRIC CORD SETS, selling to 
Variety and Chain Stores. All territories open 
Liberal commissions paid. State fully experience 
and lines now handled, also territory desired. 
Address Box L-69, care of Harpware Ace, 109 
East 42nd St., New York 17, N. Y. 





SALESMAN — EXCELLENT OPPORTU- 
NITY, THOROUGHLY EXPERIENCED 
HARDWARE AND HOUSEWARES. Repre- 
sent leading Metropolitan Distributor. Must have 
Dealer following or acquaintance with Chain and 
Department Store Bayers. Carry large stock Na- 
tionally Advertised Brands. Must state complete 
details and former employers past ten years in 
first letter. Address Box L-8, care of Harpware 
Aor, 100 East 42nd St., New York 17, N. Y. 








SALESMAN WANTED 


FOLLOWING AMONG HARDWARE, PAINT AND 
ALLIED OUTLETS VITAL. SELL MANUFACTUR- 
ERS PRODUCT ON A COMMISSION _— RE- 
PEAT SALES MAKES THIS OFFER ONE WITH A 
REAL FUTURE. STATE EXPERIENCE. AND OTHER 
LINES CARRIED. ADDRESS BOX L-78, CARE OF 
HARDWARE AGE, 100 EAST 42ND ST., NEW 
YORK 17, N. Y. 





SALESMAN OR MANUFACTURING 
AGENT WANTED TO HANDLE _ THE 
ADAPTO GRINDING WHEEL ATTACH. 
MENT as a Side Line with other hardware or 
mill supplies. Commission basis only, State full 
information in first letter as to territory covered, 
line of merchandise now handling, etc. Address 
The Adapto Company, 526 N. Niles Ave., South 
Bend, Indiana. 


WANTED --EXPERIENCED SALESMAN 
TO SELL ESTABLISHED LINE OF CHROME 
PLATED MEDIUM PRICED BATHROOM 
ACCESSORIES. Liberal commissions. Several 
territories open. Must know trade. State experi- 
ence and territories thoroughly covered. Address 
T.V.T. Products Company, Inc., Division of 
Chrome-Tex, Inc., 2187 East 2nd Street, Cleve 
land, Ohio, Attention: Carl E. Teich. 








SALESMEN WANTED WHO ARE CALL 
ING ON HARDWARE, HOUSEFURNISH- 
INGS, MILL SUPPLIES, LUMBER, PLUMB- 


ING SUPPLY AND INDUSTRIAL TRADES, 
to handle as non-competing side line on commis 
sion basis complete line of Twines, Cords and 
Ropes. Exclusive territories available. Furnish 
full particulars and references. Address Box L-70, 
care of HarpwarE Acz, 100 East 42nd St., New 
York 17, N. Y. 





SALESMAN WANTED: FOR FAST SELI- 
ING RIDSMEL, TESTED AND APPROVED 
PAINT DEODORANT. Guaranteed by Good 
Houekeeping, Ridsmel is nationally advertised in 
the Saturday Evening Post, Good Housekeeping, 
Parents’, Painter and Decorator and National 
Painters’ Magazine. We want men who cover 
retail and wholesale outlets in the paint and hard- 
ware fields. Exclusive territories on commission 
basis. State selling experience and territory cov 
ered. Write: Holley Chemical Co., 121 East 
25th Street, New York 10. 7 





SOUTHEASTERN STATES 
Manufacturer's Agents. Established 
1926. Staff of 6 men. Cover trade 4 
times yearly. Commission basis. In- 
quiries invited. 

MecCUTCHEN-SIMPSON, ge 
9822 N. E. 2nd Avenue Miami 3: 








SIDELINE SALESMEN WANTED 

FOR FLOOR FINISHES 

WEST COAST MANUFACTURER OF DIFFERENT 

FLOOR FINISH WANTS SALES REPRE- 

SENTATIVES IN MIDDLE WEST AND EAST 

CALLING ON PAINT AND HARDWARE STORES. 

AN 18 YEAR OLD ESTABLISHED PRODUCT 
SEEKING NEW MARKETS. WRITE— 
ZYNOLYTE PRODUCTS CO. 

600 16th STREET OAKLAND, CALIF. 











SALESMAN WANTED 


to work on « ission basis th hout the 
U. S. A. on Line of First in Stainless Steel 
Kitchen Ware. Only experienced people with 
good references apply by letter to William 
von Zehle & Co., 25 West 43rd Street, New 
York 18, N. Y¥.—X222. 














YOUR EXPORT 
BUSINESS 


when entrusted to BETTERBY merely takes 
the shape of additional domestic sales trant 
actions. You are relieved of all details and 
worries. BETTERBY’S resident represents 
tives abroad promote your sales ont Me staff 
of expertly trained export personnel compe 
tently handles all correspondence and consulat 
and other documents for shipments all over the 
world. BETTERBY also eliminates your 

risks by paying for all goods in New York. 


BETTERBY — Exporters 


230 FIFTH AVENUE NEW YORK 1, &. Y. 
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SALESMEN 
FURNITURE, 


WANTED 
HARDWARE, 


Wanted 


CALLING ON 
APPLIANCE 


AND DEPARTMENT STORES to handle large 


fast selling line. Liberal commission. 
perience and territory. 


pany, Dept. 


State ex- 
Lincoln Distributing Com- 
HA., 221 Page Street, Flint 5, Mich 


[Accounts Wanted 


ll Accounts Wanted 





WE 


INVITE ADDITIONAL LINES TO} 


DOVETAIL WITH OUR PRESENT SALES 
OF PAINTS AND HARDWARE SUNDRIES | 


to Wholesale, Retail, and Export Outlets. 
Trading Company, 1803 Murl Street, 
14, La. 


Wicasa 
New Orleans 


| 


_FACTORY REPRESENTATIVE 


licz ates hardware and electrical distributors in 
greater New York seeks line—references fur- 
nished. Address Box L-76, care of HarpWarE 
AcE, 100 E. 42nd St., New York City 17, N. Y. 


TWENTY 


ARS’ personal contact among chain store syn- 





EXPERIENCED SALESMEN WANTED TO 


SELL 
LINE OF 


A LEADING, PREFERRED - BRAND 
CHEMICAL SPECIALTIES TO 


WHOLESALE HARDWARE TRADE. Full time 


or manufacturers’ representative. 
tories, excellent opportunity. Reply in detail 


Protected terri- 


to 


Box L-56, care of Harpware Ace, 100 East 42nd 


St.. New York 17, N. Y 





MANUFACTURER REQUIRES SALESMAN 


to Sell One or All of the Following Classes 


Trade Direct to Hardware Dealers, Accessory, 
and Department 
Stores. Products include hand tools, power tools 
Domestic and export. Ad- 
dress Box L-1, care of Harpware Aceg, 100 East 


Hobby, Sporting Goods, Paint, 
and paint specialties. 


42nd St., New York 17, N. Y. 


of 





SALESMEN WANTED: NEW POPULAR 
LOW PRICED HARDWARE ITEM for Retail 
Sold 


quarter of a million during past seven months 


Hardware and Lumber Trade, No Jobbers. 


Most territories east of Rockies and north 
Ohio open. 
ried. We carry accounts. 
Commission basis. Address Box L-74, care 
Harpware Ace, 100 East 42nd St., 
i ,. eo Be 





SALESMEN TO CALL ON 


able Territory Open. 


nent information in first letter. 


New York 17, N. Y. 


State your territory and lines car- 
Prompt deliveries. 


New York 


HARDWARE, 
HOUSEWARE AND DEPARTMENT STORES, 
TO CARRY AN ESTABLISHED LINE, Valu- 
References and other perti- 
Address Box 
L-59, care of HArpware Ace, 100 East 42nd St., 


of 


of 





OLD, ESTABLISHED NATIONALLY 
EASTERN MANUFACTURER OF 
TABLE FLATWARE, CUTLERY AND SIL 
VERWARE, is re-arranging its sales set-up in 
several key territories, which are now open for 
representation on a strictly commission, protected 
Will only consider selling organ 
have 
wholesale 
hardware, housefurnishing, specialty jobber, chain 
store, department store and premium trade in their 
All replies will be held in strict con- 
care of HARDWARE 


KNOWN 


territory basis. 
izations who, through their other 
an established following among the 


lines, 


territory. 
fidence. 
Ace, 100 East 42nd St., 


Address Box L-73, 
New York 17, N. Y. 





EXPORT EXECUTIVE 
LEAVING SOON ON EXTENSIVE WORLD 
TRIP. DESIRES ADDITIONAL LINES, PARTIC- 
ULARLY BUILDING MATERIALS, AUTOMO- 
TIVE PARTS, TOOLS AND MACHINERY. FROM 
MANUFACTURERS AND WHOLESALERS ONLY. 


Address Box L-80, care of HARDWARE AGE 
10@ East 42nd St., New York 17, N. Y. 


ee 


MANUFACTURERS ATTENTION 


AGENT FOR THE PROVINCE OF QUEBEC 
WISHES ADDITIONAL LINES IN HARDWARE, 
ELECTRICAL APPLIANCE AND AUTO SUPPLIES. 
COMMISSION BASIS. 


CONTACT LUCIEN CLEMENT, 


CLEMENT FRERES LTD. 
4520 HINGSTON—N.D.G., MONTREAL, CANADA 








MANUFACTURERS 


Established Clientele of 150 rated jobbers and 
distributors are receptive to staple hardware, 
automotive, plumbing and builders lines. 
Pioneer sales crew facilities. 


GEORGE A. VADNEY & ASSOCIATES 
420 Market Street San Francisco, Calif. 


ATTENTION MANUFACTURERS 


MANUFACTURERS REPRESENTATIVE — Over 
Twenty Years Successful Sales Executive Developing 
Jobber and Dealer Outlets desires Product for Ne 


York State and New England. Finest contacts wi 
Hardware and Electrical Jobbers. Also Central New 
York Industries. Would consider on exclusive or 
non-competitive basis. Highest type representation 
assured. Headquarters Syracuse. 
Address Box L-66, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 











ESTABLISHED DISTRIBUTOR 

SEEKS NEW LINES 
WELL ESTABLISHED, NATIONALLY KNOWN 
DISTRIBUTOR WITH SALES FORCE AND WARE- 
HOUSE, SEEKS DESIRABLE LINES. HAVE 
DOMESTIC AND EXPORT CONNECTIONS. WRITE 
SENDING CATALOGS, PAMPHLETS, PRICE 
LISTS AND DISCOUNTS. 


: ro aR 501 


20 VESEY NEW YORK 7, N. Y. 








MANUFACTURERS REPRESENTATIVE 


DESIRES ADDITIONAL LINES FOR 
CHAINS—DEP’T STORES — JOBBERS 
ILLINOIS — INDIANA — WISCONSIN. 


Address Box L-42, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 








NATIONAL DISTRIBUTORS 
Established—Reliab! 
ANCO CORPORATION, Pittsburgh 22, Pa. 
Branch Offices 
New York - Philadelphia - Detroit - Cleveland - Louisville 
Covering all classes of = We will carry the 








EXPERIENCED SALESMEN! 


Fast growing wholesale hardware jobber 
wants men who can sell for Chicago ter- 
ritory, and States of Michigan, Wisconsin 
and lilinois. Good opportunity. 
Address Box L-71, care cf HARDWARE AGE . 
100 East 42nd St., New York 17, N. Y. 











WANTED 
MANUF/CTURERS RFPRISENTAT VE 


veeerene S NOW STATE TERRITORY 
YOU COVER, REFERENCES AND LINES YOU 


ARE NOW_CA 
A S INTERNATIONAL CO. 
4418 W. MADISON ST., CHICAGO 24, ILLINOIS 








SOUTHERN PAINT SALESMAN 
ATTENTION! 


EACH WEEK WE SEND OUT A LIST OF 
PAINTS, BOTH EXTERIOR AND INTERIOR 
CAN MAKE IMMEDIATE SHIP- 


py ADDRESS A J 451; 1474 BROADWAY, 





Ew YORK 18, 


or you ean bill d 
Write for further information and references. 











eae mae WEST 
T. 


ATLAS DISTRIBUTORS CO., LTD. 
IMPORTERS—EXPORTERS—AGENTS 
For Active Representation 
Inquiries Solicited 
319 W. Pender St., Vancouver, Canada 

















ATTENTION MANUFACTURERS 


YOUNG MAN WITH 10 YEARS’ EXPERIENCE, 
AGGRESSIVE, GOOD PERSONALITY, WHO IS 
ACCUSTOMED TO SHOULDERING RESPONSIBIL- 
ITY, SEEKS CONNECTIONS WITH REPUTABLE 
FIRMS IN HARDWARE AND ELECTRICAL SUP- 
PLIES LINES AS REFRESENTATIVE ON COM- 
MISSION BASIS. WRITE TO— 


CHARLES R. CROSAS 
P. 0. BOX 3887 SAN JUAN 19, P. R. 








ATTENTION MR. MANUFACTURER: 


SEASONED, DEPENDABLE AND AGGRESSIVE 
SALESMAN HAS CAPACITY TO ADEQUATELY 
REPRESENT QUALITY LINES THROUGH THB 
CHANNELS OF WHOLESALE HARDWARE AND 
PAINT SUPPLY TRADES IN INDIANA, ILLINOIS 
AND MISSOURI. REPUTABLE CONCERNS 
PLEASE ADDRESS REPI.Y TO 


Box L-60, cere of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 








MANUFACTURERS 


Does your product lend Itself to distribution 
through the hardware jobber? 

Is your policy decided and definite? 

If so; aggressive and efficient sales representa- 
tion is available for the following territory:— 
Wisconsin, Illinois, Michigan, Indiana, Ohio 
and Kentucky. 

Mr. D. J. Mercier and Mr. A. B. Sommers 
erating as portners with offices in Detr 
Michigan and Dayton, Ohio, giving every = 
count personal attention. 

Acquaintance with the trade established ever 
a period of fifteen years. Address: 


A. B.. SOMMERS 
813 Harvard Blvd. Dayton 6, Ohio 

















BUILDERS HARDWARE 
PLUMBING SUPPLIES 
ELECTRIC SUPPLIES 
LOCKS AND KEY BLANKS 
HOUSEHOLD APPLIANCES 
ELECTRIC IRONS 
WASHING MACHINES 
BROILERS AND TOASTERS 





SCANDINAVIAN ORGANIZATION 


DESIRES TO CONTACT MANUFACTURERS OF 


PAINTS AND PRODUCTS 
PLASTIC AND PRODUCTS 
ENAMELWARE 


GAS & ELECTRIC STOVES 
FRIGIDAIRES 

PHOTOGRAPHIC SUPPLIES 
FOUNTAIN PENS AND PENCILS 
COMPACTS AND GIFTWARE 


GENERAL MERCHANDISE 


Address BOX L-58, CARE OF HARDWARE AGE 
100 EAST 42nd ST., NEW YORK 17, N. Y. 
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[Accounts Wanted 





MANUFACTURERS’ 


12 years in territory. Aggressive coverage. 
mission basis. 


New York 17, N. Y 


AGENTS DESIRE 
LINE FOR NEW JERSEY, Contacting Lumber 
Yards, Hardware Dealers, Mill Supply — 

‘om- 
Will carry stock. Address Box 
L-57, care of Harpwarg Acg, 100 East 42nd St., 





SALESMAN WITH TEN YEARS FOLLOW- 
PAINT, HARDWARE AND 
LUMBER DEALERS AND JOBBERS in States 
of New York, New Jersey and Connecticut wants 
Address Box L-75, care 
of oe Ace, 100 East 42nd St., New York 


ING AMONG 


Line. Commission Basis. 


17, N 





MANUFACTURERS’ 


exclusive basis. 
Wholesale and Retail Hardware Outlets. 
carry stock if desired. Write P. O 
Fayettsville, New York. 


REPRESENTATIVES 
COVERING UP-STATE NEW YORK are in- 
terested in adding a Few Additional Lines on an 
Contacting Department Stores, 
Will 
Box 54, 





OHIO DISTRIBUTORS 


Reliable—aggressive, calling on the hard- 
ware jobbers. Complete coverage. We 
will carry accounts or you may bill direct. 


STEM DISTRIBUTING CO. 


11413 KINSMAN RD. CLEVELAND 4, OHIO 








WESTERN STATES 
SALES REPRESENTATION 


LIVE WIRE Sales Organization traveling 12 repre- 
sentatives with selling “KNOW-HOW” desires Qual- 
ity Lines for Department Store, Haidware, and Drug 
Trade in eleven Western States. Inquiries invited. 
HOBSON and SCHULTZ SALES COMPANY 
1151 S. Broadway, Los Angeles 15, California 








SOUTHERN SELLING AGENTS 


Let us SELL It and you get a full selling ser- 
vice. Our six men are SALESMEN. We have 
no order takers. Following in Hardware and 
sporting goods dealers. 


P. O. Box 130, Monroe, N. C. 








MANUFACTURERS — EXPORT 


Exporters eatering to Europe, Africa and the Far East, 
with Agents in these Countries will promote and give 
complete coverage to your products in these markets. 
We urge concerns rot now exporting or who have no 
export departmcrt to give serious consideration to 
this vast market potential. Let us talk it ever with 
you. Write to: 

New York GEORGE SAFFRON CO., INC. Lendon 
4-6 Henshaw Street, New York 








MANUFACTURERS! 


NATIONAL SALES AND 
PROMOTION OF YOUR PRODUCT 
PROVEN PERFORMANCE 


OUR 27 MEN GIVE YOU INTENSIVE COV- 
ERAGE OF THE JOBBER, DEPARTMENT 
AND CHAIN STORES IN THE HARDWARE, 
HOUSEWARE, AUTOMOTIVE AND ALLIED 
FIELDS IN THE UNITED STATES AND CAN- 
ADA. IMMEDIATE SALES TO A READY 
MADE MARKET. REFER TO OUR FULL PAGE 
ADS IN JANUARY 30th ISSUE. 


ASQUITH ASSOCIATES 
NATIONAL SALES AGENTS 
131 STATE ST. BOSTON 9, MASS. 





LINES WANTED FOR NEW ENGLAND 
AND NEW YORK STATE By 
Sales Organization. Well Acquainted with Hard- 
ware, Automotive, Electric Supply Jobbers end 
Chains. Boston Showroom and Warehouse. 
and Bradstreet rated. Address Perkins Sales 
Co., 610 Newbury St., Boston 15, 





ATTENTION MANUFACTURERS—HON- 
EST, RELIABLE AND REAL PRODUCTIVE 
SALES REPRESENTATION ASSURED THE 
MANUFACTURER, WHOSE LINE I ACCEPT 
THE SALES RESPONSIBILITIES OF, for 
Cleveland, Ohio, and the balance of Cuyahoga 
County. Cover this territory thoroughly. Corre- 
spondence invited from reliable manufacturers 
seeking representation here. Address L. Robert 
Wittrock, 8510 Linwood Ave., Cleveland 3, Ohio. 





MANUFACTURERS’ REPRESENTATIVE, 





NEW YORK SHOWROOM, CALLING ONLY 
ON EXPORTERS. All accounts pay cash in New 
York. No documentation required. Large follow- 
ing, substantial volume of business. Seek Addi- 
tional Lines from manufacturers only. Offers 
intensive coverage. Opportunity for farsighted 
manufacturers to gain world markets. Excellent 
references. Commission. Box L-63, care of 
a Ace, 100 East 42nd St., New York 


MANUFACTURERS 


Hardware, Plumbing, Automotive and Electrical 
Lines Wanted for Distribution. Facilities com- 
prise 40,000 sq. ft. of warehouse space in 
heart of the wholesale district. General catalog 
and specialty sales force. 


NATIONAL DISTRIBUTING COMPANY 
OF CALIFO 


Sacramento, California 





Front & L Streets 








EXCLUSIVE FACTORY SALES 
AGENCY COVERS CANADA 
AND CAN SELL YOUR PRODUCTS TO ALL 
HARDWARE JOBBERS, CHAIN AND DEPART- 
MENT STORES COAST TO COAST ON COM- 
MISSION. STATE FULL DETAILS OF YOUR 

PROPOSITION 
Address Box L-79, care of ggg AGE 
100 East 42nd St., New York 17, N. 














| Positions Wanted | 


JOBBER SALESMAN, 6 YEARS’ DIVERSI- 
FIED SALES AND ,STOCK EXPERIENCE. 
Wish to contact. Established Manufacturers Sales 
Representative. Young, married, veteran. Will 
locate out of New York. Address Box L-64, care 
of Harpware Ace, 100 East 42nd St., New York 
to Pe 








SALESMAN WITH 18 YEARS’ EXPEPI- 
ENCE IN SOUTHEASTERN STATES. SEEK- 
ING CONNECTION WITH MANUFACTUR- 
ER OF HARDWARE OR SPORTING GOODS 
LINES. Desire salary and bonus contract. A 
Native Southerner now employed in Florida. Ref- 
erence submitted will completely satisfy. Address 
Box 370, Genoa Avenue, Venetia, Jacksonville, 
Fla. 





EXPERIENCED SALESMAN AC- 
QUAINTED WITH NEW YORK STATE 
HARDWARE DEALERS, VARIETY STORES, 
ETC.. would like to connect with Hardware Job- 
ber, Manufacturer or Manufacturer’s Agent, to 
cover all of New York State or part of same. 
Employed at present, but desire a change. Ad- 
dress Box L-46, care of Hanpware Acz, 100 East 
42nd St., New York 17, N. Y. 


aucun MAN, THIRTY - TWO WIT# 
VEN YEARS’ OFFICE EXPERIENCE 
EORSISTING OF Purchasing, Accounting and 
Production with Manufacturing Concerns, desires 
Permanent Connection with growing concern either 
manufacturing, or mill supply and wholesale hard- 

ware company. Complete details upon request. 
Can offer best of references. Address Box L-72, 
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care of Harpware Aog, 100 East 42nd St., New 
York 17, N. Y. 


Classified Opportunities Section... | I 





Bariness Opportunities | # 





FOR SALE—LARGE, LONG ESTABLISHED 


HARDWARE AND SUPPLY BUSINESS IN 


SUBURBAN NEW YORK. 


f 


Mortgaged if 


$110,000.00 cash 
Can be 


inventory and fixtures. 
Smal] 


or building, 
all cash is not available. 


annex rented out with income of $1,400.00. Rea 


son for selling, illness. 
Harpware AGE, 
17 


Write Box L-62, care of 
100 East 42nd St., New York 








SASH CORD #8 
LIGHT KHAKI, ALL COTTON 
in 25-35 LB. COILS 
25-30 Ib.—1200 ft. to Coll 
30-35 Ib.—1500 ft. to Coll 


Send for sample. 


WM. BROUDY 
72 SUMNER AVE., BROOKLYN 6, N. Y. 
Tel. Ev. 8-1729 








STEEL PIANO HINGES 


72 x | x .050 with Brass Pin, indentations along 
entire length of hinge spaced one inch apart 
for spot welding purposes. One hundred cases, 
each containing 1200 feet, available for Im- 
mediate Delivery. 


ROYAL SWITCHBOARD CO., INC. 
464 DRIGGS AVENUE, BROOKLYN 11, N. Y. 








CLOSING OUT 


500 CABINET TYPE ELECTRIC agg 1g 1320 
WATT CAPACITY. RETAIL: $19.95. WILL SAC- 
RIFICE $9.00 EACH, QUANTITIES 12 OR MORE. 
ALSO: BROILERS; AUTOMATIC ELECTRIC 
IRONS: HOT PLATES; LAMPS; METAL ICE RE- 
FRIGERATORS. 


SEABOARD DISTRIBUTING CO. 
1408 N.W. 7TH AVE. MIAMI, FLORIDA 








NEW WAR SURPLUS 
ROPE TOOLS 


Immediate Delivery For 
EXPORT—WHOLESALE—RETAIL 


5000 steel double blocks, 6 & 8’..... 19 a 
64,000 rolls Vulcanizing tape, Ya Ib. 

SEED Sactebewiciwesecess coccese 4S 
17,000 ft. 1” brake lining..... ccccce Oe ft 
500 press-o-lite Torch outfits........ - 3.00 ea. 
6000 asst. sizes construction wrenches.. .25 ea. 


1,000,000 yds. of Khaki Webbing, 
A Vo" wide; write for samples an 
prices. 
Address Box L-65, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 

















ALUMINUM TUBING 


1% od x %” Wall 77 & 90"—6IST Ally 
ALUMINUM STRIP 
3/16” x 1%” x 144"°—6IST Alley 
ALUMINUM OUND RODS 
dx 144"— ~ 
1 Send x (ae ni78T pra 
27/16"d x 144°—178T Alley 
ALUMINUM RECTANGULAR BAR 
%” x 1” x 144°—248T Alley 
"ALUMINUM ANGLE 
1/16” x %” x %” x 240” Bulb—24ST Alloy 
3/16” x 1%” x 2” x 141” Piain—6iSW Alloy 
Also various gages sheet stock im all alloys. 
Materials priced below mill. 
Contact us for your hard-to-get items in cluminew 
and stainless stect. 


a ” A. COnPonATION 
kville Centre, N.Y. 





P. O. Box 





HARDWARE AGE 
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* MARSHALLTOWN TROWELS * 


MARSHALLTOWN TROWEL COMPANY * MARSHALLTOWN, IOWA 
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— a 
ESTABLISHED : fa 
poy IN SHERMEN KNOW (OW, ST: tb 
110, 00 cash 
xtures. Can be Fis OM EXPERIENCE 
available. Small FR 
$1,400.00. Rea 
. > — of 
t., ew York 
Manufacture of GEP RODS is keeping pace with the 
ae 0 availability of materials and labor. It is a certainty, how- 
3 S ever, that there will not be enough to go around this 
veins year. Therefore—don’t blame your Jobber for making part 
Coll \2 shipments to you for we are forced to do the same to him. 
Coll | 
Zz | GEPHART MFG. CO. 
NOON. Y. ‘'4 —— 1020 West Adams Street + Chicago 7, Ill. 
\\ | Specialists in Steel Fishing Rods for 
BAIT CASTING + FLY FISHING + SALT WATER FISHING 
INGES | 
intations along } 
yne inch apart 
hundred cases, 
lable for Im- For 
5, 
5O., INC. O ° 
minv.| 1] BUILDERS HARDWARE 
ee ae ere =>" Low priced, build good will, ? : 
. Ask Your Jobber to See | con ee ae _— 
. | me g Wy 
JEATERS, 132 Our ee Line BN send trial Order for Several Dox. —= 
teem! Pl Se ast te 
ETAL ICE RE- pe 150 CHICKS $900 300 CHICKS $795 ; jer om 
HARDWARE invenony Se intone eek Sooo 
mn on Onerte ht bute. Many fees of ughaiced | Ne 141 (Gallon 12 in? pa. 
MI, FLORIDA Fiber cum “32x32 in. Gal- ment, thermostatic soonest, fi- fo. 5i ey “ er 
ee CORPORATION vanized metal ‘legs, socket ber ctnopy 46x46 in. Galvanized | N° 300 Ot 35 ibe. 
rs 328 Grand Avenue ORDER FROM THIS AD - - REGULAR DISCOUNTS 
Pe Brooklyn 5, N. Y. 
PLUS ie it ANDERSON BOX COMPANY _ !NOIANAPOLIS 6, 
SOLS 
a ‘SELL TIME & LABOR SAVINGS 
-RETAIL 
- 150 @. Patented 
2 Ball-Bearing 
ss a Va ss: Center Drive 
++ 03/2 ft. Switeh In 7 
-- 3.00 ea Handle 
. 2 & [03 
4, s} Two Handles 
oO 
WARE AGE Long Teeth SO 
7, N.Y. ’ Serrated Cutting Edge 
14” Cutting Width 














© Cuts wood like a hair clipper © Approved by nursery men and 
cuts hair; weighs only 6 Ibs. gardeners 
ING © Trims all shrubbery; shapes trees ® Built to last a lifetime 
© Cuts stems up to pencil-size © 25' cord furnished 


_ —_ BICYCLES e VELOCIPEDES Write today for illustrated folder 


Ailey SCHARTOW IRON PRODUCTS CO., Dept. 107-B, RACINE, WISCONSIN 


ODS ROLLER SKATES = Séce 1895 
} D P. HARRIS HDW. & MFG. CO., INC. - ROLLFAST BLDG NEW YORK, N. Y SIPCO Electric HEDGE TRIMMER 












































AR BAR acer area 
ley — 
—_ CAULKING GUNS — AND CARTRIDGES 
a to fit any job—Nozzles 1/16" up 
"in stanton | | Wirai®" unt SSune ond sCortages othe strain "no dipping, no exceus walght. Vitl-Pot 
oe Son acne cer tanga aa bedi, Gel aE ease act geld Soe, TLE FN 
satre, N. Y. from i/1e" op. Myital® Caulking “Gone feature Guns $4.50 to $15.00. “Registered U. 8. Pat. 0 
ae The VITAL PRODUCTS MFG. CO., 7500 Quincy Ave., Cleveland 4, O. 
ARE 
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SWING -A-Way 


. U.S. Pat. Off 


CAN “OPENER 


$925 






















BOOSTS 
WASHER 





PERFECTION floating WASHER 


Washer profits go up with Per- 
fection floating Washers. Engineered 
to eliminate friction and prolong 
washer life. Perfect water seal is 
assured. The floating washer stops 


Vo “ 


STOPS PROFITS faucet drip...ends water waste. 
WASHER Available in %4", %” and 
TROUBLES 10 sizes. Order through wholesale 

C hardware jobbers. 











THE Yeuell LINE / 


The New Improved E-ZE Latch 


Finished in two-tone baked enamel or dull brass 


NEWELL 
E-ZE Latch, 


of two new 


original 
addition 





requires no mortising. 
Get Literature and Prices 





Newer Manuracturine ComPANY = Lowell, Michigan, U.S.A. 


For Screen or Storm Doors 
This latest development in the 
Line has all the out- 
standing features of the Newell 
with the 
features: 
1. Beautifully designed knob 

for outside, instead of handle. 
2. New designed strike 


plate, 


From Your Jobber. 





Genui"° DOMES 2 SILENCE 


a ow atl” SOFTLY - SMOOTHLY 


10c SET 


SOc as) i ie 


Domes of 
genre re 


Domes of Silence 


Rubber Cushion Glides 


1 a) ee 


Ask your Jobber 


DOMES of SILENCE, Inc., 35 Pear! St, 


supplied 


SAVE FURNITURE 
& FLOORS-CREATE QUIET 


Silence 


Glide 


N.Y. C. 
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NES, cercksescinyinss eevee 57 
OS SUF Sear 7 
Plymouth Cordage Co. .......... 338 
Popular Mechanics Magazine .... 125 
Portable Products Corp. oo, an 
Porter Corp., The J. E............ 223 
Poulson & Nardon, Inc. ......... 30 
Precision Metal Specialties | Co... 327 
Proctor Electric’ Co. ...... a 
Puritan Cordage Mills <9 «a 
Pyrene Mfg. Co. ...... sclesiediat aaa 
& NE GN. TR. stiices ccc cs csice 39 
307 eee 66 
née 338 Railway lt aoeney ceaaiers ae 
300 Rain-Beau Products Co. .......... 247 
eee 195 Raybestos-Manhattan, Inc. ...... 56 
Te 40 Readson Laboratories, Inc., W. G. 325 
State 66 Red Devil Tools ................. 447 
ey, Red Head Brand Co. ............ 
yy. Co. 327 Red Jacket Mfg. Co. ........... i 
on Co. Reed & Prince Mfg. Co. ......... * 


Reflecto Letters Co. 


FEBRUARY 13, 1947 


! 


Richards-Wilccx Mfg. _peligegs: 


eae ee 65 
Ring Optical Co., Inc. ......... . 145 
Rittenhouse Co., "Inc., | RR 209 
wt. eee . 268 
Rome Mfg. Co. Division...... 256-257 
Rop-Loc Products Co. ........... 266 
Royal Engineering Co. .......... 312 
a RE ee 321 
Russell a Erwin a ee 10 
Safeway Chemical Co. ...... 288, 289 
Sager Geek WEG) ......iscc.ccee 116 
Samson Cordage Works ......... 345 
Savogran Co., The ............. 46-47 
Schalk Chemical Co. ........ 138-139 
Schartow Iron Products Co...338, 343 
Schlueter Mfg. Co. .............. 291 
Schollhorn Co., William ........ 323 
a ee aa 19 
Sharon Bolt & Screw Co. ........ 326 
Ss eee 325 
Sheffield Bronze Paint Core... ..0% 53 


Shelton Plane & Tool Mfg. Co.... 335 
Sherwin-Williams Co., The ..... 156-157 


sage, J Se 3'8 
Silex The OS erie 141 
Simer yy SE evcivancesstne 289 
Simonds Saw & Steel Co. ....... 7! 
Slaymaker Lock Co. ............. 275 


OS OB eee 
Smith & Son, inc., " Seymour een 
Socony- Vacuum Oii Co., Inc. 





Tennessee Valley Asso. Marketers = 
OO EE 

Thompson & Son Co., Henry G. * 338 
Tobacco By-Products Chemical... 333 
Toy Manufacturers of the U. S. A. 34% 





Traubee Products ............. 118-119 
i Serre 146 
Triway Co. sineole ae 
Tucker Duck & ‘Rubber Co........ 130 
ee eS eee 33 
Turner Brass We: TOO nc ccccees 
Turner & Seymour Mfg. Co....... 102 
Turpentine & Rosin Factors, Inc.. 44 
Tyler Fixture Corp. .............- 212 
Union Hardware Co. _.......... 311 
Union Pacific Railroad .......... 273 
U. S. Electric Home Products, Inc. 102 
United States Plywood Corp...... 132 
United Wallpaper, Inc. .......... 55 
Universal Metal Products Co. ... 82 
Upson Brothers, Inc. .........--. 339 
Upson-Walton Co. ...........+.++ 90 
Utica Drop Forge & Tool Corp... 308 
Valentine Equipment Co. ........ 304 
Vaughan Novelty — a 337 
Victor Mig. Co., R. ©. ......00- 208 
Visar Brass Mfg. Co., Inc...... . 158 
Vital Products Mfg. Co. Se 343 
EE WD GOL. i cncncvestiscseses 309 
OS ES errr 271 
Wagner Mfg. Co. .............-.. 305 
War Assets Administration ....70, 283 
Warren Products, Inc. ........... 23 
Waeern: Ge, THO: oc ccccccvcvae 267 
Wesco Products Co. ..........-. 316 
Westchester Brickote Products Co. 142 
Western Lace & Line ............ 

White Aircraft Corp. ............ 307 
Whitney Carriage Co., F. A..... 110 
Whitney Seed Co., aie 120 
Wickwire Brothers, | ee 205 
Williams Co., Th e SE ae 45 
as A NN Bs oh: S,.0s ovens ses 267 
Wood Shovel & To0t SNe erssame 162 


Wooster Brush Co. .............. 2 
Wright Steel & Wire Co., G. F... 140 


X-Acto Crescent Products Co. 7: Inc. 24 





Yale & Towne Mfg. Co........... 3 
Youngstown Kitchens Division.... 32 
Youngstown Manufacturing, Inc... 81 
ee eer eee 778 








South Bend Toy Mfg. - Napmegiegs 214 | 
OS™. eee 324, 326 | 
Spradling's, | ae: 300 
Squeez-Ezy Mop Selling Corp..... 140 
Standard Products Corp. ........ 28 
EE cased accnpecsdoes> 127 
Steelcote Mfg. Co. .............. 126 
Stelray Metal Products Inc....... 333 
OS 2 errr 315 
Stewart Iron Works Co., Inc..... 150 
Sturdy Tool & Hardware Co..... 339 
Sultan Brothers, Inc. ............ 338 
Sunset Line & Twine Co. ........ 215 
Superedge Products, Inc. ....... 336 
Superior Fastener Corp. aeons 326 
S&S errr 345 | 
Se ee 158 
Swing-A-Way Steel Products Co. . 344 | 
Taylor ore age separ inte 
Fere-Peet Ge., THD ..<cevccccces $4 
Templeton, Kenly t rs 326 
Tennessee Corp. (Loma Div.).... 152 


























SAMSON CORDAGE WORKS 
BOSTON 10, MASS: 





























BRAIDED CORDS 

































JOBBERS — MANUFACTURERS AND 
RETAILERS 

AVAILABLE 
ATTENTION ior 


IMMEDIATE 
DELIVERY 


















V/>""x 14 Gauge Riveted 
and Zinc Plated 
SUPPORT HINGE 




































WRITE — ; 
WIRE OR 
PHONE (@ = AO 
k 4% 4 . 
YOUR ORDER} om tino — —a 
NOW TO aeorens tee co. 
236 E. 9th S - Paul, Mian. 























Add these profitable 
new Swartwout 
House Louvers to 

your building supply 


ine emaniinmemsena 















‘*Millions of new houses’’ means thousands 
of dollars profit in ventilating louvers 
alone. Swartwout Louvers are all steel 
welded construction with style for the cus- 
tomer and easy installation for tite builder. 
All necessary sizes. Write for bulletin. 


The Swartwout Company 


18563 Euclid Ave., Cleveland 12, Ohio 
















































BOOST YOUR SALES WITH, 
ant 
A 





















The Plastic | 
Cement With § — 
A Hundred Uses 


| 

| 

| 

|" Whatever your customer's adhesive prob- 
| lems... Plasgon will solve them. Plasgon 
| 

| 

| 

| 












forms a tight permanent joint between any 
surfaces, flat or threaded... .metal, glass, 
wood. Plasgon is impervious to oil, 
water, steam, gasoline and other common 
solvents. Plasgon will remain strong and 
flexible, even under extreme heat. 

Write Today! for free sample and complete dealer 
information. Samuel Cabot, Inc., 1706 Oliver Bidg., 
Boston 9, Massachusetts. 





































MANUFACTURES THE MOST COMPLETE 
LINE OF BALL BEARING ROLLER 
SKATES IN THE INDUSTRY 


_— builds only QUALITY PRODUCTS 

. At the same time meets the demand 

of the POPULAR PRICED market 

vs . - Thus making it possible 

ke the dealer to enjoy an 
m,. ATTRACTIVE 

> —s MARGIN OF 














SALES se ae \N 


New York 10, 200 Fifth Ave. Bidg., 

Seyveonat 3 2828 - Chi. 4, 209 i State _ 
Web. 7853 - Omaha 3, 3325 N. 42 
St., Ph. Ken. 4274 - Los Angeles 15 FEMS 10th Place, Ph 
Rich. 2171 - Seattle 7, 2840 - Ex- 
port Off., 62 William St., N. Y. City Hs ‘Ph. “Whitehall 4-6988 



















WRITE FOR COMPLETE INFORMATION 


KINGSTON PRODUCTS CORPORATION “wow. ov. AO ‘Kokomo, Ind. 
THE GRIEDER FLYER 

















The American 
Loy Fair 
he New York 


City 
March 10th to March 22nd 











IMMEDIATE DELIVERY 


There's excellent profit (and a great deal of satis- 
faction) to be gained from selling the high quality 
Grieder Flyer. You have to see it to really appre- 
ciate its values. 








HOTEL McALPIN dally designed lire {3 ahd's = 14, somiyuetnat 
y 0 0 F | F T H A V E Ps haoh glean Soleil supenel aks saaseser oa 


chrome plating are features that make it sparkle. 


The Grieder Flyer is shipped, completely assembled 
— ready for use — in specially designed carton. 


1107 BROADWAY 





Order your requirements now while stocks 
are available. Write for full information. 


GRIEDER 





PERMANENT 
SHOWROOMS 


TOY MANUFACTURERS 
of U.S. A., Inc. 












MACHINE TOOL AND DIE CO., INC. 


200 Fifth Avenue, New York "332 N. Maple Street. Bowling Green, Ohio 





















HARDWARE AGE 
































PLETE 
OLLER 


ODUCTS 
the demand 
D market 
it possible 
© enjoy an 
IVE 
‘GIN OF 
PROFIT. 


HOOK 
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ca horizontally — 
ale is kept =e 


* ° ee ng ° 
on either sid no Clamp tight to . 

























atis- 

i 

= CUTTER 

spe- . he in weignt— 

h. Light ! , 

nel Most sensitive, to bdr to wo rere 
; ndle. *S for perfect © : 

“te — pac Soe ant ie peat Red Devil te stock of in USE 

ton. prices and facts abou *_ ru 


the complete line of 
RED DEVIL TOOLS. 





Ohio 


IRVINGTON Tl, NEW JERSEY, U. S. A. 
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Pali hl i 
ao HARDWARE SHOW 












































GRAND CENTRAL PALACE, NEW YORK, OCT. 15, 16, 17, 18 


The 1947 National Hardware Show will surpass the 1946 show in all departments. More 
floors! More promotion and appeal to buyers! Already a great proportion of last year’s ex- 
hibitors have reserved the same or larger space. Many firms not at the 1946 show have 
requested 1947 representation. 


This is the hardware show-place of the world! Space will be allocated in the order that reservations 
Nowhere else can any manufacturer of hardware are received. Write, wire, or phone MUrray Hill 
and allied lines secure such a vast audience of 2-4802. The management will do the best it can to 
buyers and so much prestige for his products, or give you what you wish and will send you floor 
put more power in his sales promotion. plans upon request. 


GRAND CENTRAL 1946 SHOW STATISTICS 
PALACE Total Attendance .. . 41,000 


Registration 
NEW YORK Pre-Show Registration. 8,000 


OCT. 15, 16, 17, 18 Number of Exhibitors . 384 
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